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The following 24 Customer organization positions were created during the Company’s 
restructuring.  Jobs filled determined as of April 9, 2012. 
 
Title Role Filled Reports to 
Sales Support 
Representative, 
Sales Support, 
Albany 

Helps National Grid expand its gas 
availability to more customers by 
proactively reaching out to and 
assisting new gas customers 
through the gas expansion and 
conversion process.   

Filled Manager of Sales Support 

Sales Processing 
Assoc Analyst, 
Sales Support, 
Albany 

Responsible for processing energy 
efficiency applications, for both gas 
and electric.  This position will 
follow up with customers and 
vendors to collect appropriate 
documentation and track jobs to 
completion to ensure the customers 
receive their energy efficiency 
incentives in a timely manner.  
Directing application data entry 
from the sales personnel to an 
analyst will allow National 
Grid's Field 
Sales Representatives to 
spend more time in the field, 
working directly with commercial 
customers to identify potential 
energy efficiency projects. 

Filled Manager of Sales Support 

Program 
Manager, Market 
Strategy, Energy 
Efficiency 
Strategy 

Seeks to integrate the next 
generation of energy efficiency 
opportunities, including enhanced 
products, energy management, and 
program delivery platform, to 
increase savings for customers 
through energy efficiency.   

Filled Director of Market Strategy 

Program 
Manager, Market 
Strategy, 
Customer 
Technology & 
Sustainability 

Seeks to gather customer insights 
and intelligence regarding 
emerging energy technology to 
formulate a customer product and 
service platform that delivers the 
most efficient, safe, and reliable 
energy service available to 
customers. 

Filled Director of Market Strategy 

Representative, 
Account 
Development, 
Large 
Commercial 
Sales, Upstate 

Seeks to develop and manage 
ongoing relationships with large 
customers and other stakeholders to 
identify and deliver gas growth 
opportunities as well as gas and 
electric energy efficiency efforts.   

Filled Vice President of Sales 
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New York 
Technical 
Support 
Consultant, 
Technical Sales 
& Engineering 
Support, New 
England 

Is the distributed generation 
applicants’ primary point of contact 
with the Company through the 
unit’s interconnection process.  The 
Technical Support Consultant also 
helps distributed generators 
interconnect to the distribution 
system by answering a variety of 
customer inquiries, such as but not 
limited to, tariff requirements, 
company standards and policies, 
timeframes, capacity availability 
and net metering.   

Filled Manager of Technical Sales 
& Engineering Support 

Director, 
Alliance / 
Vendor Strategy 

Helps devise strategic alliances and 
vendor strategy. The alliance 
strategy team will help engage 
customers and communities more 
deeply through efforts such as 
BNMC.  The position is also 
responsible for seeking to leverage 
strategic alliances with third-party 
channel partners or vendors across 
jurisdictions for the benefit of 
customers in all jurisdictions.   

Filled Vice President of Customer 
and Business Strategy 

Quantitative 
Analyst, 
Analytics, 
Modeling & 
Energy 
Forecasting 

Works with mathematicians and 
statisticians to develop detailed gas 
and electric forecasts, and 
quantitative models and to optimize 
business processes to create value 
for customers and  provide safe, 
reliable energy service.   

Not Filled Director, Analytics, 
Modeling & Energy 
Forecasting 

Representative, 
Inside Sales, 
Gas, Small 
Medium 
Business Gas 
Sales 

Responsible for working with 
builders, plumbers and customers 
on facilitating the use of natural gas 
in new projects by performing a 
flow analysis to determine if gas 
pressure is adequate for new 
customers and to understand the 
potential impact of the new service 
on existing accounts. 

Filled Manager of Gas Sales 
Support 

Sales Support 
Representative, 
Gas Sales 
Support, New 
England 

Helps The Company to expands its 
gas availability to more customers 
by pro-actively reaching out to and 
assisting new gas customers 
through the gas expansion and 
conversion process.  These 
positions also provide support to 
plumbers, builders, contractors and 

Filled Manager of Gas Sales 
Support, NE 
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developers by identifying energy 
efficiency opportunities and 
supporting them through the 
service request process. 

Sales Support 
Representative, 
Gas Sales 
Support, New 
England 

Helps The Company to expand its 
gas availability to more customers 
by pro-actively reaching out to and 
assisting new gas customers 
through the gas expansion and 
conversion process.  These 
positions also provide support to 
plumbers, builders, contractors and 
developers by identifying energy 
efficiency opportunities and 
supporting them through the 
service request process. 

Filled Manager of Gas Sales 
Support, NE 

Gas Scheduler, 
Gas Scheduling 

Performs gas scheduling functions 
including nominations and capacity 
release on the interstate pipelines 
that provide firm gas transportation 
and storage services to gas 
customers.  These nomination and 
capacity release functions are 
crucial to providing firm gas 
supplies for National Grid’ gas 
customers, facilitating National 
Grid’s Retail Choice Programs and 
optimizing surplus interstate 
pipeline and underground storage 
capacity.   

Filled Manager of Gas Scheduling 

Financial / Multi 
Commodity 
Trader, 
Origination & 
Price Volatility 
Mgmt 

Manage and execute financial 
transactions that mitigate volatility 
in the customers’ gas and electric 
commodity and supply costs.   

Not Filled Director of Origination & 
Price volatility 
Management 

Electric Trader, 
Wholesale 
Electric Supply, 
New England 

Performs energy financial trading 
to meet the commodity and supply 
service needs of the customer.  The 
financial multi-commodity trader is 
responsible to help manage and 
execute financial transactions that 
mitigate volatility in the customer's 
gas and electric commodity and 
supply costs.  This position is 
cross-trained with the Trader, 
Financial Multi Commodity above.  

Filled Director of Wholesale 
Electric Supply 

Business Partner, 
Customer & 

Understanding the customer 
perspective and helping the 

Not Filled Director of Customer 
Experience, in the 
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Product 
Experience, New 
Products & 
Services 

organization meet customer needs 
through responsive and effective 
customer service.  The position is 
dedicated to developing process 
improvements that benefit 
customers and correct process 
break-downs.  The position is 
meant to become the voice of the 
customer, to speak from a customer 
perspective, and promote the 
customer’s best interest in the 
Company’s business processes.   

Marketing organization.   
 

Energy 
Efficiency 
Program Strategy 
Analyst, Program 
Strategy, LIPA, 
C&I 

Supports strategies to meet 
customer expectations and 
regulatory objectives for C&I 
energy efficiency and 
comprehensive sustainable 
solutions for customers.   

Not Filled Director, Program Strategy 

Analyst, LIPA 
Business, Project 
Management 

Provides project management 
services for small/medium projects 
within the Long Island Power 
Authority (“LIPA”) Commercial 
Efficiency Program, thus helping 
commercial customers reduce 
energy usage and save on their 
energy bills.   

Filled Manager of LIPA Business 

Analyst, LIPA 
Residential 

Implements residential energy 
efficiency incentive programs for 
LIPA customers.   

Not Filled Director of Program 
Strategy, LIPA 

Analyst, LIPA 
Evaluation 

Helps outside contractors evaluate 
energy efficiency incentive 
program performance for LIPA 
customers.   

Not Filled Manager of LIPA Planning 

Representative, 
Inside Sales, 
Gas, Small 
Medium 
Business Gas 
Sales 

Responsible for working with 
builders, plumbers and customers 
on facilitating the use of natural gas 
in new projects by performing a 
flow analysis to determine if gas 
pressure is adequate for new 
customers and to understand the 
potential impact of the new service 
on existing accounts. 

Filled Manager of Gas Sales 
Support 

Vendor 
Specialist, 
Customer 
Communications, 
Commercial 

Works with our customer-facing 
energy trade allies, contractors and 
vendors to deliver energy 
efficiency programs and to help our 
customers identify energy 
efficiency and energy management 
opportunities available from 

Filled Director of Customer 
Communications 
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National Grid.  The work may 
include site visits for energy audits 
or contract work and installation. 

Manager, 
Customer 
Communications, 
Internet 
Experience 

Manage the development of new 
channels of communication such as 
mobile enablement, two-way text 
messaging, streamlining the web, 
and improving customer experience 
on the website.   

Not Filled Director of Customer 
Communications 

Sr. Specialist-
Graphic 
Designer- 
Communications 
Development & 
Production 

The owner and gatekeeper of 
communications, including design 
and content, for National Grid’s 
communication with customers.  
Specifically, this position is 
responsible for the customer 
newsletter inserted in bills, letters 
to customers, social media and 
mandated and non-mandated 
communications, such as gas and 
electric safety.   

Filled              Manager of 
Communications 
Development & Production 

Program 
Manager, 
Customer 
Insights 

Analyzing both internal and 
external customer data to develop 
customer insights and resulting 
areas for business improvement.  
These insights will be used to help 
drive improvement in customer 
satisfaction and the overall 
customer experience. 

Filled            Manager, Customer 
Insights & Targeting 
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Niagara Mohawk Power Corporation 
Applications Under New York State’s Standardized Interconnection Requirements 

Calendar 2007 – March 2012 actual; 2012 & 2013 Projected 
 
 

Month TOTAL 2007 2008 2009 2010 2011 2012 
Jan 209 12 18 46 47 52 64 
Feb 148 15 15 29 22 38 59 
Mar 157 12 26 26 38 62 31 
Apr 90 5 16 21 23 46  
May 131 9 12 33 49 49  
Jun 115 13 25 16 55 44  
Jul 143 14 11 31 58 54  
Aug 189 4 10 24 66 99  
Sep 121 13 22 16 48 57  
Oct 159 11 19 24 32 103  
Nov 138 16 48 30 45 63  
Dec 173 13 35 64 35 74  

 1773 137 257 360 518 741 154 
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