
GLOBAL ENERGY MARKETING II LLC

d/b/a GMG ENERGY MARKETING II LLC

iriiiling II LLC
800 South Street, Suite 500
Waltham, MA 02453
Phone: 781.398.4436

Fax: 781.398.9085

Email: psegaIoff@globalp.com

January 29, 2015

VIAE-FILE

Ms. Robin Taylor
NYS Depaitment ofPublic Service
Natural Gas Division

3 Empire State Plaza
Albany. New York 12223-1350

Re: Global Energy Marketing 11 LLC d/b/a GMG Energy Marketing II LLC
("GEM H") ESCO Compliance Filing

Dear Ms. Taylor:

In accordance with Uniform Business Practices Section 2.D., GEM II affirms that
all information cuirently on file with your office remains current and valid as of the date
hereof.

Should you have any questions please do not hesitate to contact me at the number
listed above. Thank you for your assistance.

Sincerely,

cc: Christine Rosy (via email only)
Amy J. Gould, Esq. (via email only)
Eileen Sweeney (via email only)
Dennis Bowersox (via email only)

Phil Segaloff
Associate General Counsel



GLOBAL ENERGY MARKETING LLC

d/b/a GMG ENERGY MARKETING LLC

VIAE'FILE

Christine Bosy
NYS Departmentof Public Sei*vice
Office of Industryand GovernmentRelations
Empire State Plaza
Agency Building 3
Albany, NY 12223-1350

GMG Energy Marketing LLC
800 South Street, Suite 500
Waltham, MA 02453
Phone: 781.398.4436

Email: psegaIoff@globalp.com

Januai'y29,2015

Re: Global Energy Marketing LLC d/b/a GMG Energy Marketing LLC
Triennial Filing

Dear Ms. Bosy:

In accordancewith Section2.D. 2 of the Uniform Business Practices ("UBP"), enclosed
for your review and approval isthe Triennial Filing submitted onbehalf ofGlobal Energy
Marketing LLCd/b/a GMG Energy Marketing LLC ("GMG").

The documentation in this filing includes the following submittals:

1. A completed and updated Retail Access Application Form ("RAA") that complies with
therequii-ements of Section 2.B oftheUBP. The documents requested intheRAA are
annexed as Attachment A-K to the RAA

2. A completed Service Provider Contact Form, identifying theGMG Employees
responsible for resolving consumer complaints received by The Department and referred
to GMG (Attachment K); and

3. Acompleted HEPPA Compliance Filing including the following documents: Residential
Payment Agreement; Asset Evaluation (foim); Budget Billing Agreement; Quarterly
Billing (plan); Past Due Reminder; Notification to Social Services of Customer Inability
to Pay; Final Termination Notice (residential); Final Suspension Notice; DPA Process
Description; Residential Sales Agreement and a narrative description oftheHEFPA
termination process.



Should you have any questions regarding the enclosed forms, please do not hesitate to contact
either Amy J. Gould, Esq. at (781) 398-4033 or me at (781) 398-4436.

Enclosures

cc: Amy Gould (e-mail only)
DennisBowersox (e-mailonly)
Eileen Sweeney(e-mail only)

Sincere^,

Philip Segaloff, Esq.



New York State Department of Public Service

Energy Service Company (ESCO)
RETAIL ACCESS APPLICATION FORM

For all questionsregarding this application, please contactChristine Bosy
at (518) 486-2432 or by email at christine.bosv@dps.nv.gov

Use additional sheets as necessary

1. Business Information

Business Name: Global Energy Marketing LLC
Address: 2800 Bruckner Blvd., Suite 304
City: Bronx State: NY ZIP: 10465

Telephone: 7-18-536-3000 718-536-3019

If youintend to market your services under other name(s) (e.g.. d/b/a, alias) please listhere:
GMG Energy Marketing LLC
Doyou currently have any energy affiliates (Including subsidiaries) located oroperating within
New York State? YES 0 NO Q Global Energy Marketing II LLC

Ifyes, please provide thecontact information for any entity with anownership interest of 10 percent
or more in the company(ies) listed above?

Business Name: Global Oparating LLC
Contact Person: Dennis D. Bowersox, VP/Manager Industrial Fuels Marketing
Address; 800 South Street, Suite 500
City: Waltham State: MA ZIP: 02453
Telephone: 781-398-4025 Fax: 781-398-9060
Email; cibowersox@globalp.eom

During the previous 36 months, have any criminal orregulatory sanctions been imposed for any senior
officer of the ESCO applicant, its subsidiaries or its energy affiliates listed above?

YES O NO ®
If yes, please provide the following information:

Name:

Title:

Name:

Title:

Name:

Title:
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2. Contact Information

Executive Contact (INFORMATION REQUIRED)
Please provide the contact information for the person designatedas the ExecutiveContact:
Name: Eileen Sweeney
Title: Vice President

Address: 2800 Bruckner Blvd., Suite 304
City: Bronx State: NY ZIP: 10465
Telephone: 718-536-3004 Fax:
Email: esweeney@globalp.eom

Regulatory Contact (INFORMATION REQUIRED)
Please provide the contact information for the person designated as the Regulatory Contact:
Name: Edward J. Faneuil

Title: EVP, Secretary and General Counsel
Address: SQO South Street, Suite 500
City: Waltham state: ma ZIP: 02453
Telephone: 73.1 _390^4211 Fax: 781-398-9211
Email. 0faneyii@giobalp.com

Marketing Contact (INFORMATION REQUIRED)
Please provide the contact information for the person designated as the Marketing Contact:
Name: Eileen Sweeney
Title: Vice President

Address: 2800 Bruckner Blvd, Suite 304
City: Bronx State: NY ZIP: 10465
Telephone: 718-536-3004 Fax:
Email: esweeney@globalp.com

Public Information for PSC Website (INFORMATION REQUIRED)
Marketing webpage: http:www.globalp.com
Customer Service Email:

Toll Free Number:

Vendor Contact (IF APPLICABLE)
Pleaseprovidethe following contact information for vendors you intendto use (e.g..EDl):
VendorName: EC Infosystems Inc.
Address: 200 Garden City Plaza, Suite 210
City: Garden City state: NY ZIP: 11530
Contact Name: Amanda Goswami

Telephone: 516-739-1001 ext. 11 Fax: 516-739-4724
Email: agoswami@ecoinfosystems.com
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3. Eligibility Filing Requirements (Required for new applicants and triennial filings^

Incomplete Applications, including eligibility filing requirements, will not be processed

The following must be providedwith your completed application:

• Copy, andproofof acceptance, of your registration with theNYS Department of State
• Comprehensive copy ofyour standard Sales Agreement(s), including presentation of Customer

Disclosure Statement

• Marketing Representative ID Badge
• MarketingStandards QualityAssurancePlan
• Sample forms of notices to be sent upon:

o Assignmentofsales agieements
o Discontinuance of service

o Transfer of 5000 or more customers to other providers
• Sample(s)of your billing format(s)
• Procedures you will use toobtain customer's authorization for historic usage and credit

information

• Copies ofinformational and promotional materials used for mass marketing puiposes
• HEFPAdocuments, ifprovidingenergysupply to residential customers

o Residential Payment Agreement
o Asset Evaluation

o Budget Billing Plan
o Quarterly Billing
o Past Due Reminder

o Notification to Social Services of Customer Inability to Pay
o Final Termination Notice

o Final Suspension Notice
• Internal procedures fortheprevention ofslamming or cramming
• A listof theentities, including contractors and sub-contractom, that will market to customers on

behalf ofyourESCO.
• Attestation that you will comply with the requirements ofNew York State's Environmental

Disclosure Program, if you intend toserve electric customers
• NYS DPS Office ofConsumer Services Service Provider Form

Ifany information required with this application package isnot enclosed, please attach adetailed
explanation, and when it will be provided.
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4. Identify the Types and Locations of Markets

Place an "x" in the applicable cells of the table below to 1) designate the individual Utility retail access
programs in which you participate, or intend to participate, and the customer market(s) in each program
you serve, or intend to serve 2) indicate the commodities you offer, or intend to offer, in each service
territory, and 3) indicate the billing options you offer, or intend to offer, in each territory.

The designation"N/A" indicatesthat either a commodity or billing option is not available in a specific
service territory. Note that dual billing capability is required for all ESCOs and utilities.

Utility Customer Markets Commodity Billing Options

Residential Nonresidentlal Natural

Gas

Electricity
Utility Rate

Ready
Consolidated

Utility Bill
Ready

Consolidated

Single
Retailer

Central Hudson N/A N/A

Con Edison / / / / N/A N/A

Coming NG N/A N/A N/A N/A

LIPA N/A N/A N/A N/A

Natl. Grid (Downstate) / / / N/A N/A / N/A

Natl. Grid (Upstate) N/A N/A

NFG N/A N/A

NYSEG N/A N/A .

O&R / / / / N/A N/A

RG&E N/A N/A

St. Lawrence N/A N/A N/A N/A

5. Signature

The person signing this application attests to the following: that she or he isanowner, partner, orofficer
ofthe business named on this application, the answers and materials contained in this application package
are true and theapplication package submitted iscomplete and accurate. An ESCO thatknowingly
makes false statements in this application package issubject todenial or revocation ofeligibility.

Signatu

Title

Print Name Dennis D. Bowersox

r.,Vice President, Manager Industrial
Fuels Marketing I
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GMG Energy Marketing LLC

Betail Access Application Form

Triennial Application

ATTACHMENTS A-K



ATTACHMENT A

Copy, and proof of acceptance, of your registration with the NYS Department of State.

See attached



STATE OF NEW YORK

DEPARTMENT OF STATE

I hereby certify that the annexed copy for GMG ENERGY MARKETING LLC, File
Number 090312000621 has been compared with the original document in the
custodyof the Secretaryof State and that the same is true copy of said original.

♦'65/

Rev. 06/07

t''
T/

WITNESS my hand and offical seal of the
Department of State, at the City ofAlbany, on
January 23, 2015.

Anthony Giardina
Executive Deputy Secretary of State

Authentication Number: 1501231047 Toverify the authenticity of this document youmay access the
Divisionof Coporations' DocumentAuthentication Website at http://ecorp.dos.ny.gov



CSC 45
draw down

New York Stale
Department of State

Division ofCorporations, StateRecords
and Unifonn Commercial Code /

One CommercePlaza, 99 WashingtonAvc.
Albany, NY 12231
wwv/.dos.state.ny

090 3120 00

APPLICATION FOR AUTHORITY

OF
Global Energy Marketing LLC

(/nserl nameo/Forergn LimitedLiabilityCompany)

Under Section 802 of the LimitedLiability Company Law

FIRST: The name of the limited liability company is:
Global Energy Marketing LLC

If thename does not contain a required word orabbreviation pursuant to Section 204of the
Limited Liability Company Law, the following wordor abbreviation is addedto thenameforuse
in this state:

(Donot complete this section unlessthe limited liability company*s truenameIsnot available
pursuant to §204 of the Limited Liability Company Law.) TheEctttious nameunderwhich the
limited liability company will dobusiness inNew York is; GMG Energy Marketing LLC

SBCOND: The jurisdiction oforgani2at!on ofthe limited liability company is: Delaware

. Thedateof itsorganization is: March9,2009

iniRD: The county within this state in which the office, orifmore than one office, the
principal ofEce of the limited liability company is to be located is; Bronx County

(A county in New York State mustbe stated.Pleasenote that the limited liabilitycompanyis not
requiredto have an actualphysicaloffice in this state.)

FOURTH: The Secretaiy ofState isdesignated asagent ofthe limited liability company upon
whom process against it may be served. The address within or without this state to which the
Secretary of State shall mail a copy ofany processserved againsthim or her is:

c/o Corporation ServiceCompany
80 State Street

Albany, NY 12207-2543

D08-1361 (Rev. 7108)

090312000621



FIFTH: (Complete the statement that applies)
The address of the office required to bemaintained inthe jurisdiction of itsfonnation is:

Corporation Service Company, 2711 Centerville Road, Suite 400, Wilmington, DE 19808-1645

Ifno office isrequired tobemaintained inthe jurisdiction ofitsfonnation, the address ofthe
principal office of thelimited liability company is:

SIXTH: The foreign limited liability company isin existence inits jurisdiction offormation at
the time offiling ofthis application.

SEVENTH: The name and address of the Secretary ofState orother au&orized official inits
jurisdiction oforganization where acopy ofitsarticles oforganization isfiled is:

Delaware Secretary OfState
Division of Corporations
PC Box 898

;Dover, DE 19903

. . X /s/Edward Faneuil

(Signature)

Edward Faneuil
(Typeorprint name)

Authorized Person

(THIe or capacityofsigner)

Please Note: Acertificate ofexistence or,ifnosuch certificate is issued bythejurisdiction of
formation, acertified copy ofthe articles oforganization ofthe limited liability company and all
subsequent amendments therefore, orifno articles oforganization have been filed, acertified copy
ofthe certificate filed asitsorganizational base and all amendments thereto, must beattached to
the application for authority when submitted for filing. Ifsuch certificate orcertified copy is ina
foreign language, atranslation in English thereto under oath ofthe translator shall be attached.



(Delatvare PAGE X

Uie iFirstState

X, JEFFREY W. BVLLOCKr SECRETARY OF STATE OF THE STATE OF

DEUmARE, DO HEREBY CERTIFY "GX,OBAL ENERGY MARKETING LLC" IS

DULY FORMED UNDER THE LAWS OF THE STATE OF DELAWARE AND IS IN

GOOD STANDING AND HAS A LEGAL EXISTENCE SO FAR AS THE RECORDS OF

THIS OFFICE SHOW, AS OF THE ELEVENTH DAY OF MARCH, A.D. 2009.

AND I DO HEREBY FURTHER CERTIFY ITJZAT THE AXUNUAL TAXES HAVE

NOT BEEN ASSESSED TO DATE.

AND I DO HERESY FURTHER CERTIFY THAT THE SAID "GLOBAL ENERGY

MARKETING LLC" WAS FORMED ON THE NINTH DAY OF MARCH, A.D. 2009.

4663X29 8300

090256912
you taay wciey fchio coetificata onlino
AC aoj^. aaXamxa. gov/auth«»r. ahtanl

AUTHBN.
Jeffrey w. BuUoctc, Secrsteiy ofState

TION: 7180206

DATE: 03-11-09
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APPLICATION FOR AUTHORIT^g 0 3 120 00

Global Energy Marketing LLC

ijnsertnameofForeignLimitedLiability Company)

UnderSectiiH) 802of theLimited Liability Company Law

Filed by: Vinson &Elkins L.LP.> Attn: Ramey Layne

666 Fifth Avenue, 26th Floor
(Maiiing address)

New York, New York 10103
^ '̂ty' cotb)

CUSTOMER REF.*

NOTE; ThS^orm was prepared by the New York State D^artment ofSlate for filing an application for authority for afmeign limited
liability ctS^any to conduct business in New York State. It docs not containall optional provisions under the law. You are not required
to use this^rm. You may draft your own form or use forms available atlegal supply stores. The Department ofState recommends that
legal doom^enis be prepared under the guidance ofan attorney. The certificate most be submitted with a$250 filing fee made payable to
the Dep^ient ofState.

(For office use only.)

so-awci 3imm2

Q3AG03H

STATE OF NEW YORK
DEPART '̂FHT OF STAIF
FILED MAR 12 2009
HXS a>r

6.''^



STATE OF NEW YORK

DEPARTMENT OF STATE

I hereby certify that the annexed copy for GMG ENERGY MARKETING LLC, File
Number 090515000348 has been compared with the original document in the
custody of the Secretary of State and that the same is true copy of said original.

:

WITNESS my hand and offical seal of the
Department of State, at the City ofAlbany, on
January 23, 2015.

Anthony Giardina
Executive Deputy Secretary of State

Authentication Number: 1501231048 To verify the authenticity of this document you may access the
Division of Coporations' Document Authentication Website at http://ecorp.dos.ny.gov



090515000348

New York State
Department of State

Division of Corporations, State Records
and Uniform Commercial Code

Albany, NY 12231
www.dos.state.ny»us

CERTIFICATE OF PUBLICATION
OF

GLOBAL ENERGY MARKETING LLC

Under Section 802 of the Limited Liability Company Law

The imdersigned is the Authorized Person of
GLOBAL ENERGY MARKETING LLC

If the name of the limited liability company has changed, the
name under which it was fomed is;

If applicable, the fictitious name the foreign limited
liability company has agreed to use in this state is;

GMG ENERGY MARKETING LLC

The application for authority was filed by the Department of
State on: 03/12/2009.

The published notices described in the annexed affidavits
of publication contain all of the information required by
Section 802 Limited Liability Company Law.

The newspapers described in such affidavits of pi^lication
satisfy the requirements set forth in the Limited Liability
Company Law suid the designation made by the county clerk.

I certify the foregoing statements to be true under penalties
of perjury.

Dated; May 14, 2009

/a/ Edward Faneuil

Edward Faneuil

5tfOos(/S'



AffidavitofPubUcadon
UnderSection 802 oftiie
LimitedLiabilityCompanyLaw

State ofNew York
County ofBronXfss.:

The undersiped is thePublisherof the
NEWYORK LAWJOURNAL^ a DaUy
Newspaper published InNewYork» New
York. A noticeregarding GLOBAL
ENERGY MARKETING LLC was
published in said newspaper once in each
week forsixsuccessive weeks, commencing
on03^/09 andendingon 04/2Af09. The
Text of theNoticeas published in said
newspaperis as set forth below.This
newspaper hasbeendesignated by theClerk
of Bronx County forthispurpo.<ie.

George Dillehav. Publisher

'LlL
B)^ellie Gonzalez, Autho&led D^gneeofthe
Puolisher

SWORN TOBEFORE ME, this 24th dayof April,
2009

Notarw Cynthiafiyrd

Cynthia Byrd
Notary Public, State ofNew York

NO.01BY60S694S
Qualified in Kings County

Commlsston Expires April 09,2011

NOTICE OF QUALIFICATION of
GLOBAL ENERGY MARKETING
LLC.Authority filed withSecy, of State
ofNY (SSNV) on 03/12A>9, Office
location: Bronx County. LLC formed in
Delaware (DE)on 03/Q9/09. LLCagrees
to use fictitious name ofGMO
ENERGY MARKETINO LLC while
conductingbusiness in NY. SSNY
designatedas agentof LLCupon whom
processagainst it may be served.SSNY
shallmailprocess toc/o Corporation
Service Co.(CSQ. 80 StateSt,,Albany,
NY 12207-2S43. DE address of LLC:
c/o CSC, 2711 Centerville Rd., Ste. 400,
Wilmington. OE19808-1645.Arts, of
Org. filedwith DESecy,of State, Oiv.
of Corps.,POBox898, Dover, DE
19903. Purpose: Anylawful activity.
1196184 m20-Fa24



AffMavit of Publication
tinder section the Limited Liability Company Law

Under Section of the Partnership Law

State of New York }

County of New York },ss:

The undersigned is the Publisher ofThe Jewish Week, a weekly newspaper

published in New York, New York. Anotice regarding

was published

commencing on

The text of the notice as published in said newspaper is asset forth below, or in
the annexed exhibit. This newspaper has been designated by theClerk of

County for this purpose.

insaid nfewspatfer one ii^pach week forsix succe^e weeks,• »TiTp~m iTioof

/
j.

Gary Rosenblatt, Publisher

Swom and signed before me,

this ^day of ^ 2009

ignaiu(i >(notoiy .signmi

EVELINA YUDW
NoUiy Poblte, StM* ofNow YWc

^ No.0tV</B016262
^ P"».WWKll»N>w-¥eitt-C<iuniy, .

Nov* 10(3010



, Notice of Quatlficatlon
of GLOBAL CNER6Y
f^ARKBTING LLC.
Authority filed wllii
Secv. of Stale of NY
(SSNV) on 03/12/09.
Office location: Bronx
County. LLC formed in
Delaware fOE) on 03/
09/09. LLg agrees to
use fictitious name of
6MG ENERGY
marketing LLC while
conducting business In
NY SSfjy rieslonaled as
agent of LLC upon
whom process against
it may be served SSNY
shall mail process to c/
0 Corporation Service
Co. (CSC). 80 Stale St..
Albany, NY 12207-
2543. DE address of
LLC: c/o CSC. 2711
CenlervlHB Rd.. Ste.
400, Wilmington. OE
19808*1645. Arts, of
Org. filed with DE Secy,
of State, Dlv. of Corps,,
PO Box 898, Dover. dS
19903. Purpose: Any
lawful activity, JW 3/27
4/3.10.17,24 5./1
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CSC
CERTIFICATE OF POBLICATION

OF

GLOBAL ENERGY MARKETING LLC

Under Section 802 of the Limited Liability Company Law

Filed byrVinson & Elkins LLP
26th Floor
666 Fifth Avenue
New York, NY 10103-0040

Oust. Ref#921078RZM
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(Detawam PAGE 1

Uie !p.rst State

I, JEFFREY W. BOLLOCKj, SECRETARY OF STATE OF THE STATE OF

DELAWARE, DO HEREBY CERTIFY "GLOBAL ENERGY MARKETING LLC" IS

DULY FORMED UNDER THE LAWS OF THE STATE OF DELAWARE AND IS IN

GOOD STANDING AND HAS A LEGAL EXISTENCE SO FAR AS THE RECORDS OF

THIS OFFICE SHOW, AS OF THE TWENTY-THIRD DAY OF JANUARY, A.D.

2015.

AND I DO HEREBY FURTHER CERTIFY THAT THE SAID "GLOBAL ENERGY

MARKETING LLC" WAS FORMED ON THE NINTH DAY OF MARCH, A.D. 2009.

AND I DO HEREBY FURTHER CERTIFY THAT THE ANNUAL TAXES HAVE

BEEN PAID TO DATE.

4663129 8300

150091167
You vaay verify this certificate online
at coip.dalaware.frov/authver.shtial

AUTHEN
Jeffrey W Bullock.Secretaiy of State

TION: 2063966

DATE: 01-23-15



ATTACHMENT B

Comprehensive copyofyour standard Sales Agreement(s).

See aimexed.documents



GLOBAL Natural Gas Sales Agreement

Account Information Marketer Information

Date
GLOBAL Energy Marketing LLC

d.b.a. GMG Energy Marketing LLC ("Global")
2800 Bruckner Blvd. Suite 304

Bronx, NY 10465
Phone: 718-536-3000 - Fax: 718-536-3019

Web: www.alobalD.com

Email: nvaasinfo^olobalD.com

Account Name

Billing Name

Billing Address

City, State, ZIP

Telephone#

Fax # / Email Global Energy Rep

Contact Name Agent Code

A) Term of Agreement Billing Option

Start Date / / End Date / /
(—1 Consolidated Billing i—i Dual Billing
^ Sinqle Bill from LDC Global &LDC

B) Pricing Program Service Class

• Fixed Rate
$ Per Therm

• Firm Transportation • Interruptible Transportation

Account Type

• NYMEX Plus Basis*
$ Per Therm Q New Account D Renewal

Adder to Monthly NYMEX
Expiration

G 100% swing (Full Requirements)
• 0%Swlnq • 10% swing

1 1 Monthly Variable Rate* *Can be converted to a fixed

rate

All Rates Quoted Include LDC Line Loss Fees
Global does not gross up meter read volumes for Line Loss

C) Service Address City, Zip County LDC LOG Account # Tax Type

•IH •••

Monthly Volumes
Jan Apr Jul Get Total Therms

Feb May Aug Nov

Mar , Jun I Sep Dec

CUSTOMER DISCLOSURE STATEMENT

Price
As noted on this Cover Sheet, ifvariable, the price willchange monthly in
response to market conditions. (See section B above).

Length of the agreement and end date As noted on this Cover Sheet (See section A above).

Amount of Early Termination Fee and method of calculation

No early termination fee for variable service. Iffixed service the projected amount
of natural gas to be consumed by Customer for the remainder of the current Term
multiplied by the difference between the fixed price in effect for the remainder of
the current Term and the price at which Global can sell such gas following(he
termination.

Amount of Late Payment Fee and method of caicutation 1.5% on overdue balances

Provisions for renewal of the agreement After initial term, unless otherwise agreed to, renews on a month to month basis
unless terminated bv either party.



GLMAL
Terms and Conditions of Natural Gas Sales Agreement fCommercian

Agreement to SeM and Purchase Energy. This Is an agreement betweenGMG Energy Marketing LLC. ("Globai") and the above-signed customer{"CustomeiO
under which Customer shall Initiate natural gas service and begin enrollment with Global {the "Agreement"). Subject to the terms and conditions of this
Agreement, GlotTai agrees to selland deliver, and Customer agrees to purchaseand acceptthe quantity of natural gas, as estimated by Customer, necessaryto
meet Customer's requirements based upon consumption data obtained by Global or the delivery schedule of the Local Distribution Company (the °LDC). The
amount ofnatural gas delivered underthis Agreement is listed on the coverpage to thisagreement under the header "Monthly Volumes".

Term. This Agreement shall commence as ofthedateCustomer's notice regarding the change of Customer's provider toGlobal Is deemed effective by the LDC,
and shall continue for 12months thereafter (the "initial Term") or as noted on the cover sheet to this agreement under the header Term ofAgreement. Upon
completion of the Initial Term, this Agreement will automatically renew on a month-lo-month basis at the Global Monthly Variable Rate, unless Global sends
Customer written notice ofproposed changes to suchterms inadvance ofthe renewal date(the "Renewal Term'̂ . Any suchwritten notice will be sentat least30
days and no more than 60days prior totherenewal dale, apprising Customer ofany proposed changes in the terms and conditions ofthis Agreement and ofthe
Customer's right torenew, terminate orrenegotiate this Agreement. At any lime after the expiration oftheinitial term ofthis Agreement, while receiving sen/ice on
a month-to-monlh basis. Customer may cancel or terminate this Agreement without penalty so long as Global is provided with 30days'advance written notice of
termination.

Pricing. BHIlna. and Tarmlnation. Pricing will be based upon the "Pricing Program" chosen onthecover sheet to this agreement. Ifa variable pricing option Is
chosen, the variable price pertherm will beestablished each month by Global based upon market conditions. All applicable taxes will beadded separately In New
York. Swing Load Pricing: "Fixed" Price applies to Monthly Contract Quantities C'MCQ") only. The MCQ issetforfti on the 1"page. To the extent that Buyer's
requirements exceed MCQ, ("Additional Gas") orthe daily allotment thereof, those requirements shall besupplied at the Cost + price. To the extent that Buyer's
requirements are below MCQ orthe daily allotment thereof, then Buyer will be invoiced for the MCQ at the fixed price, and credited for the difference between
MCQ and amounts notused at the Cost + Price. Fixed Prices are set forth on the front page ofthisContract. "Cost" Includes the amounts paid by Global Eriergy
Marketing LLC for the additional gas or in the case ofa credit back to the Buyer, as paid to Global Energy Marketing LLC for the Surplus Gas, plus associated
carrying charges. Global will invoice Customer monthly for natural gas delivered under this Agreement, as measured by the LDC, and Customer will pay each
Invoice in full within 20 days ofthe invoice date orbesubject toa late payment charge of1.5% per month and termination ofthis Agreement upon 15 days written
notice. Additionally, if there Is a material adverse change In the business or financial condition of Customer (as determined by Global at its discretion) or if
Customer fails topost any required security deposit, then, in addition to any other remedies that it may have, Global may terminate this Agreement upon 15 days
written notice toCustomer. If Customer terminates this Agreement prior totheendof the Initial orRenewal Term, the customer shall pay, inaddition toany other
applicable charges, a cancellation fee equivalent to the multiplication of the (I) difference between the fixed price set forth in this Agreement and the calculation of
the fixed price atthe date of termination; and (ii) the difference between the Customer's annual usage for the prior 12 month period from the date of termination
and the level of usage during the current Term or Renewal Term under this Agreement. Customer may receive a single bill for both commodity and delivery ^^Is
from the LDC oreach of the LDC and Global may Invoice Customer separately. Failure to make full payment ofGlobal charges due on any consolidated bill
prepared by the LDC for Global will be grounds for disconnection of utility services in accordance with New York Public Service Commission ("NYPSC") rules and
regulations on the termination of service to non-residantlai customers In New York, 16 NYCRR Section 13.3. Customer payments remitted in resp^se to a
consolidated bill shall be pro-rated (when so required) in accordance with procedures adopted by the New York State Department of Public Service (the "DPS"). A
$30 fee will be charged for all returned checks.

Assignment. Customer may not assign its Interests in and delegate its obligations under this Agreement without the express written (^nsent of Global. Global may
sell, transfer, pledge, or assign the accounts, revenues, or proceeds hereof, in connection with any financing agreement and may assign this Agreement to another
energysupplier, energy services company or otherentity as authorized bythe DPS.

Information Release Authorization. Customer authorizes Global to obtain and review information regarding Customer's credit history from credit
reporting agencies and the following Information from the LDC: consumption history; billing determinants; account number; and credit Information.
This Information may beused by Global to determine whether It will commence and/or continue toprovide energy supply service toCustomer and wII
not be disclosed toa third party unless required by law. Customer's execution ofthis Agreement shall constitute authorization for the release ofthis
Information to Global. This authorization will remain ineffect during theInitial Term andany Renewal Term. Customer may rescind thisauthorization
at any time by providing written notice thereof to Global orby calling Global at 1.800.542.0778. Global reserves theright tocancel this Agreement In
the event Customer rescinds the authorization.

Consumer Protections. The services provided by Global to Customer are governed by the terms and conditions of this Agreement. Global will provide atleast 15
days' notice prior to the cancellation of service to Customer. Customer may obtain additional information by contacting Global at 1.800.542.0778 or the DPS at1-
800-342-3377, or by writing tothe DPS at; New York Stale Department of Public Service, Office of Consumer Services, Three Empire State Plaza, Albany, New
York 12223, or through its website at: http;//www.dps.slale.ny.us. You may also contact the Department for Inquiries regarding the competitive retail energy maricet
at1.888.697.7728.

Cancellation. Customer acknowledges that In the event of a cancellation ortermination of this Agreement, It may take up to 10 weeks for Customer toreturn to
the LDC for commodity supply service, and Customer Is liable for all Global charges until Customer's switch to the LDC or another supplier Is effective. Afinal bill
will be rendered wllhin 20 days after the final scheduled mater reading by the LDC orIf access is unavailable, an estimate of usage will beused for the final bill,
which vnll be trued-up when the final meter reading Is provided.

Agency. Customer hereby appoints Global as agent for the purposes of (i) acquiring the supplies necessary to meet Customer's natural gas needs, and (ii)
arranging, contracting for and administering transportation and related services over Interstate facilities and those ofthe LDC needed todeliver natural gas to the
Customers premises. These services are provided onanarm's length basis and market-based compensation isincluded in the price noted above.

Title. All natural gas sold under this Agreement shall be delivered toa City Gate location considered the "Point of Delivery", which shall constitute the point at
which title transfers and the sale occurs hereunder.

Warranty. This Agreement, Including any enrollment form and applicable attachments, as written makes up the entire Agreement between Customer and Global.
Global makes no representations orwarranties other than those expressly setforth in this Agreement, and Global expressly disclaims all other warranties, express
or implied, Including merchantability and fitness for a particular use.



CjIOBAL
Force Maleure. Global will make commercially reasonable efforts to provide natural gas hereunderbut Global does not guarantee a continuous supplyof natural
gas to Customer. Certain causes and events out of the control of Global ("Force Majeure Events") may resultIn Interruptions In service. Global will not be liable for
any such interruptions caused bya Force Majeure Event, and Global is not and shall not be liable fordamages caused by Force Majeure Events. Force Majeure
Events shall Include acts of God. fire, flood, storm, terrorism, war, civil disturbance, acts of any governmental authority, accidents, strikes, labor disputes or
problems, required maintenance work, inability to access the localdistribution utility system, non-performance by the LDC (including, but not limited to, a facility
outage on its gas distribution lines), changes In laws, rules, or regulationsof any governmentalauthority or any other cause beyond Globai'scontrol.

Liability. The remedy In any claim or suit by Customer against Global will be solely limited to direct actual damages (which will not exceed the amount of
Customer's single largest monthly invoice amount In the Immediately preceding 12 months). All other remedies at law or In equity are hereby waived. In no event
will either Global or Customer be liable for consequential, incidental, Indirect, special or punitive damages. These limitations apply without regard to the cause of
any liability or damages. There are no third-parly beneficiaries to this Agreement.

Global Contact Infonnatlon. Customer may contact Globai's Customer Service Center at 1.800.542.0778, Monday through Friday 8:00 a.m. -8:00 p.m. EST and
Saturday 8:00 a.m. - 3:00 p.m. EST (contact center hours subject to change). Customer may write to Global at: GMG Energy Marketing LLC, 2800 Bruckner Blvd.,
Suite 304, Bronx. NY 10465.

Dispute Resolution. In the event of a billing dispute or disagreement involving Globai's service. Customer should contact Globai's Customer Service Center as
provided above. Customer must pay the bill in full, except for the specificdisputed amount, during the pendency of the dispute. Ifthe parties cannot resolve the
dispute within45 days, either party may avail Itself of all remedies available under law or equity. The DPS will not resolve Non Residential disputes associated with
the services provided under this Sales Agreement. However, the DPS will monitorinquiries and contacts from Non-Residential customers regarding energy service
companies and an excessive number of confirmed complaints may result In an energy service company no longer being eligible to supply natural gas or electrlcily
in New York Stale. The DPS Office of Consumer Services can be reached at: New York State Public Service Commission, Office of Consumer Services, Three
Empire State Plaza, Albany, NewYork 12223; or by visitingwww.dps.state.nv.us.

Choice of Laws. Venue forany lawsuit brought to enforce any term or condition of thisAgreement or to construe the terms hereof shall lie exclusively In the State
of New York.This Agreement shall be construed under and shall be governed by the laws of the Stale of New York without regard to the application of its conflicts
of law principles.

Taxes and Laws. Except as otherwiseprovided In the Agreement or providedby law, all taxes of whatsoever kind, nature and descriptiondue and payable with
respect to service provided under this Agreement, other than taxes based on Globai's net income, shall be paid by Customer, and Customer agrees to indemnify
Globaland holdGlobalharmless from and against any and all such taxes. This Agreement Is subject to present and future legislation, orders, rules, regulationsor
decisions ofa duly constituted governmental authority having jurisdiction over thisAgreement or the servicesto be provided hereunder.

Regulatory Changes. Ifat some future date there is a change in any law, mle, regulation or pricing structurewhereby GlobalIs prevented, prohibitedor frustrated
from carrying out the termsof theAgreement, at its sole discretion Global shallhave the right to cancel thisAgreementon 15 days' noticeto Customer.

Emergency Service. Inthe event ofa gas leak, service interruption orotheremergency, CustomershouldImmediately call emergency personneland Customer's
LDC. The LDCs' telephone numbers are as follows: for Con Edison, 1.800.75C.ONED (1.800.752.6633); for KeySpan LI 1.800.490.0045; for Keyspan NY
1.718.843.4050; for Orange & Rockland 1.800.533.5325; for PSE&G 1.800.436.PSEG; for NJNG 1.800.GAS.LEAK; for SJG 1.800.582.7060; and for E-Town
1.800.492.4009. Customer should then call Global at; 1.800.542.0778.

Parties Bound. ThisAgreement Isbinding uponthe partieshereto and theirrespective successors and legalassigns.

Confidentiailtv. Customeragrees that forso long as thisAgreement remains In effectand fora period of 2 years following termination ofthisAgreement, this
Agreement and all pricing provided under thisAgreement Iscommercially sensitive andshallnot, unlessrequired byJaw, be disclosed toany third party, orany
Customeremployee without a need to know, without the prior written consentof Global. Inthe case of telephonic or electronic enrollment such execution shall be
deemed provided pursuant to the methods authorized under the New York Unifomi Business Practices.
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This sale is subject to the attached Terms and Conditions (which are hereby incorporated into and made a part of this Natural Gas Sales
Agreement), and to Globai'sapprovalof Customer's credit. Customeracknowledges that this Agreementrepresents the entire agreement
reached between Customer and Global, and by signing below, Customer agrees to allow Global to Initiate service and to enroll the above
accounts Into Globai's supply pool with the listed LDC.

Customer: Seller: GMG Energy Marketing LLC

ByAuthorized ByAuthorized
Agent: Agent: Eileen Sweeney

Title: Title: Vice President

Signature: Signature:

Date: Date:



Date 01/06/2015

NON-RESIDENTIAL RENEWAL NOTICE

Dear Customer,

Thisletter is to inform youthatyourNatural Gasagreement(s) withGlobal Montello Group, LLC. expired. We
hope youwill continue tochoose Global Montello Group foryour Natural Gas supply needs. Listed below isa
summary ofyour renewal agreement

Account Number(s):

Account Name:

Service Address(es):

Local Utility CompanyCs):
Type(s) of Service: Natural Gas

ProductType: Fixed/Variable and, if
variable, how the price is determined

Please call for pricing

Agreement Term:
Renewal Price:

Early Termination Fee:
Term Start/End Date: (Start ) (End )

Ifyou ai'e interested inhearing about other supply plans that we offer, please contact us at718-536-3000. Ifyou
choose not tocontinue your service with us, you may switch to another supplier orreturn toyour local utility
company, without an early termination fee, atthe expiration ofyour current agreement bycontacting us oryour
local utility company.

www.globalp.com

Thank you for allowing us to serve you.

Global Montello Group LLC, DBAGlobed EnergyMarketing
2800 Bruckner Blvd

Bronx, NY 10465
718-536-3000



New York State Public Service Commission Your Rights as an Energy Services
Company Consumer ESCO Consumers Bill of Rights

Customers canpurchase energy from an Energy Semces Company (ESCO) or from a traditional utility. If you
choose to purchase energy from an ESCO you are entitled to:

• A clear description of the sei'vices offered by the ESCO.

• Receive energy delivery and 24 hour emergency services from your utility company.

• Clearprocedures for switchingenergysuppliers, including information aboutthe enrollment process.

• Disclosure, in simple andclear language, of the teimsandconditions of the agreement between youandthe
ESCO including:

o price and all variable charges or fees;
o length of the agreement;
o terms for renewal of the agreement;
o cancellation process and any early termination fees, which are limited by law; and

conditions, if any, under which the ESCO guarantees cost savings.

• Rescind an agreement with an ESCO within three days of receiving the agreement, if you are a residential
customer.

• A description ofhow pre-payment agreements work, if offered.

• Notice from the ESCO, no less than thirty days prior to the contract renewal date, of the renewal terms and
the options you have as a customer.

• A fair and timely complaint resolution process.

• Provision of any written documents (contracts, marketing materials, and this ESCO Consumer Bill of
Rights), in the same language used to enroll you as a customer.

If you are a residential customer you are also entitled to the rights and protectionsof the Home Energy Fair
Practices Act (HEFPA) which requires that all utility customersbe treated fairly with regard to application for
service, customerbilling, and complaint procedures. Formore information go to
http://www.dDS.state.nv.us/resright.html.

ESCOs that do not assure these consumer rights could lose their eligibilityto provide service in New York.
Please report any complaints to the Department of Public Service at 1-800-342-3377 (8:30 am - 4:00 pm), by
mail at Office ofConsumer Services, Department ofPublic Service, 3 Empire State Plaza, Albany, NY
12223, or online at http://www.dps.state.nv.us.

You can find more information about your energy alternatives by visiting: www.askpsc.com



Natural Gas Residential Sales Agreement

ClOBAl
Account Information Marketer Information

Date GLOBAL Energy Marketing LLC
d.b.a. GWIG Energy Marketing LLC ("Global")

2800 Bruckner Blvd. Suite 304
Bronx, NY 10465

Phone: 718-536-3000 - Fax: 718-536-3019
Web: www.alobalD.com

Email: nvaasinfofSaiobalo.com

Account Name

Billing Name

Billing Address

City, State, ZIP

Telephone#

Fax # / Email Global Energy Rep

Contact Name Agent Code

A) Term of Agreement Billing Option

Start Date / / End Date j 1 ! PI Consolidated Billing
^ Single Bill from LDC

PI Dual Billing
^ Global &LDC

B) Pricing Program Service Class

^ Fixed Rate
!• Firm Transportation [D Interruptibie Transportation |

S Per Therm Account Type

• NYMEX Plus Basis*
$ Per Therm 1• New Account 1• Renewal |
Adder to Monthly NYMEX
Expiration

All Rates Quoted Include LDC Line Loss Fees

CI Monthly Variable Rate*
*Can be converted to a fixed
rate

Global does not gross up meter read volumesfor Line Loss

C) Service Address City, Zip I County | LDC LDC Account# Tax Type

Monthly Volumes

Jan Apr Jul Got Total Therms

Feb May Aug Nov

Mar Jun Sep Dec

CUSTOMER DISCLOSURE STATEMENT

Price
As noted on this Cover Sheet. Ifvariable, the price will change monthly in
response to market conditions. (See section B above).

Length of the agreement and end date

Amount of Early Termination Fee and method of calculation

No early termination feefor variable service. If fixed service theprojected amount
ofnatural gas tobeconsumed by Customer for the remainder ofthecurrent Term
mullipiied by the difference between the fixed price In effect for theremainder of
the currentTermand the priceat which Global can sell such gas following the
termination.

Amount of Late Payment Fee and method of calculation 1.5% on overdue balances

Provisions for renewal of the agreement
After iniUal term, unless olherwnse agreed to, renewson a month to month basis
unless terminated bv either party.



GUmAL
Terms and Conditions of Natural Gas Sales Agreement fCommercian

Aoraement to Selland Purchase Energy. This is an agreement between GMG Energy Marketing LLC. ("Global") andthe above-signed customer ("Customer^
under which Customer shall initiate natural gas service and begin enrollment with Global (the "Agreement"). Subject to the terms and conditions of this
Agreement, Global agrees to sell and deliver, and Customeragrees to purchase and accept the quantity of naturalgas, as estimated by Customer, necessary to
meet Customer's requirements based upon consumption data obtained by Global or the delivery schedule of the Local Distribution Company (the "LDC"). The
amountof naturalgas delivered under thisAgreement is listed on the coverpage to thisagreement underthe header "Monthly Volumes".

Term. ThisAgreement shall commenceas of the date Customer's notice regarding the change ofCustomer's provider to Global is deemed effective by the LOC.
and shall continue for 12 months thereafter (the "initial Tenn") or as noted on the coversheet to this agreement under the header "Term of Agreement". Upon
completion of the Initial Term, this Agreement will automatically renew on a month-to-month basis at the Global Monthly Variable Rate, unless Global sends
Customer written noticeof proposed changes to such terms Inadvance of the renewal date (the "RenewalTerm"). Anysuch written notice will be sent at least 30
days and no more than 60 days prior to the renewal date, apprising Customer of any proposed changes Inthe terms and conditions of this Agreement and of the
Customer's right to renew, terminateor renegotiate this Agreement. Atany time after the expiration of the initial term of this Agreement,while receiving service on
a month-to-month basis. Customer may cancel or terminate this Agreement without penalty so long as Global is provided with 30 days' advance written notice of
termination.

Pricing. Bllilna. and Termination. Pricingvwll be based upon the "Pricing Program"chosen on the cover sheet to this agreement. Ifa variable pricing option is
chosen, the variableprice per Uierm will be established each month by Global based upon market conditions. All applicable taxes will be added separately In New
York. Swing Load Pricing: "Fixed" Price applies to Monthly Contract Quantities ("MCQ") only. The MCQ is set forth on the 1" page. Tothe extent that Buyer's
requirements exceed MCQ. ("Additional Gas") or the dailyallotmentthereof, those requirements shall be supplied at the Cost + price. To the extent that Buyer's
requirements are below MCQ or the daily allotment thereof, then Buyer will be invoiced for the MCQ at the 6xed price, and credited for the difference between
MCQ and amounts not used at the Cost + Price. Fixed Prices are set forth on the front page of this Contract. "Cost" includes the amounts paid by Global Energy
Marketing LLC for the additional gas or in the case of a credit back to the Buyer, as paid to Global Energy Marketing LLCfor the Surplus Gas, plus associated
carrying charges. Global will invoice Customer monthly for natural gas delivered under this Agreement, as measured by the LDC, and Customer will pay each
Invoice in full within 20 days of the invoicedate or be subject to a late payment charge of 1.5% per monthand termination of thisAgreement upon 15 days' written
notice. Additionally, If there is a material adverse change in the business or fnancial condition of Customer (as determined by Global at its discretion) or if
Customer falls to post any required security deposit, then, in addition to any other remedies that it may have. Global may terminate this Agreement upon 15 days'
written notice to Customer. IfCustomer terminates this Agreement prior to the end of the initial or Renewal Term, the customer shall pay, in addition to any other
applicable charges, a cancellation fee equivalent to the multiplication of the (i)differencebetween the fixed price set forth In this Agreement and the calculationof
the fixed price at the date of temiination; and (ii) the difference between the Customer's annual usage for the prior 12 month period from the date of termination
and the level of usage during the current Term or Renewal Term under this Agreement. Customer may receive a single bill for both commodity and deliverycosts
from the LDC or each of the LDC and Global may Invoice Customer separately. Failure to make full payment of Global charges due on any consolidated bill
prepared by the LDCfor Global will be grounds for disconnection of utility services in accordance with New York Public Service Commission ("NYPSC") njies and
regulations on the termination of service to non-residential customers in New York, 16 NYCRR Section 13.3. Customer payments remitted in response to a
consolidated bill shall be pro-rated (when so required) in accordance with procedures adopted by the NewYorkStale Department of PublicService (the "DPS"). A
$30 fee willbe charged for all returned checks.

Assignment. Customermay not assign its Interests Inand delegate its obligations under thisAgreement withoutthe express written consent of Global. Globalmay
sell, transfer, pledge, or assign (he accounts, revenues, or proceeds hereof, in connectionwith any financing agreement and may assign this Agreement to another
energy supplier, energy services company or other entity as authorized by the DPS.

Information Release Authorization, Customer authorizes Global to obtain and review Information regarding Customer's credit history from credit
reporting agencies and the following information from the LDC; consumption history; billing determinants; account number; and credit Information.
This Information may be used by Global to determine whether it will commence and/or continue to provide energy supply service to Customer and will
not be disclosed to a third party unless required by law. Customer's execution of this Agreement shall constitute authorization for the release of this
information to Global. This authorization will remain In effect during the InitialTerm and any Renewal Term. Customer may rescind this authorization
at any time by providing written notice thereof to Global or by calling Global at 1.800.542.0778. Global reserves the right to cancel this Agreement In
the event Customer rescinds the authorization.

Consumer Protections. The services provided by Global to Customer are governed by the terms and conditions of this Agreement. Global will provide at least 15
days' noticeprior to the cancellation of service to Customer. Customer mayobtainadditional information by contacting Global at 1.800.542.0778 or the DPS at 1-
800-342-3377, or by writing to the DPS at: New York State Department of Public Service, Office of ConsumerServices,Three Empire Slate Plaza, Albany, New
York12223, or through its website at: htlp;//wvwv.dps.state.ny.us. Youmay also contact the Departmentfor inquiries regarding the competitive retailenergy market
at 1.888.697.7728.

Cancellation. Customer acknowledges that In the event of a cancellation or termination of this Agreement, Itmaytake up to 10 weeksfor Customer to retumto
the LDCfor commodity supply service, and Customer is liable for all Global charges untilCustomer's switch to the LDC or another supplier is effective. A final bill
will be rendered within 20 days after the final scheduled meter reading by the LDC or Ifaccess Is unavailable, an estimate of usage will be used for (he final bill,
which will be trued-up when the final meter reading Is provided.

i
Agency. Customer hereby appoints Global as agent for the purposes of (!) acquiring the supplies necessary to meet Customer's natural gas needs, and (ii) '
arranging, contracting for and administering transportation and related services over Interstate facilities and those of the LDC needed to delivernatural gas to the I
Customer's premises. Theseservices are provided onan arm's length basis andmarket-based compensation Isincluded in theprice noted above. |

i

Title, Ail natural gas sold under this Agreement shall be delivered to a CityGate location considered the "Point of Delivery", which shall constitute the point at {
which title transfers and the sale occurs hereunder.

1
Warranty, This Agreement, Including any enrollment form and applicable attachments, as written makes up the entire Agreement between Customer and Global.
Global makes no representations or warranties other than those expresslyset forth In thisAgreement, and Global expressly disclaims allother warranties, express I
orimplied. Including merchantability and fitness for a particular use. j

(

i
t
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GUmAL
Force Maleure. Global will make commercially reasonable efforts to provide natural gas hereunder but Global does not guarantee a continuous supplyof natural
gas to Customer. Certaincauses and events out of the controlof Global("ForceMajeureEvents")may result In interruptions In service. Globalwill not be liable for
any such Interruptions caused bya Force Majeure Event, and Global Isnot and shall not be liable for damages caused by Force Majeure Events. Force Majeure
Events shall Indude acts of G(^, fire, flood, storm, terrorism, war, civil disturbance, acts of any governmental authority, accidents, strikes, labor disputes or
problems, required maintenance work. Inability to access the local distribution utility system, non-performance by the LDC (Including, but not limited to, a facility
outage on itsgas distribution lines), changes In laws,njles, or regulations ofany governmental authority or any othercause beyondGlobal's control.

Liability. The remedy In any claim or suit by Customer against Global will be solely limited to direct actual damages (which will not exceed the amount of
Customer's single largestmonthly invoice amount inthe immediateiy preceding 12 months). All otherremedies at lawor In equity are hereby waived. Inno event
will eitherGlobal or Customer be liable forconsequential, Incidental, indirect, special or punitive damages.These iimitations apply without regard to the cause of
any liability or damages. There are no third-party beneficiaries to this Agreement.

GlobalContactInformation. Customer maycontact Global's Customer Service Center at 1.800.542.0778, Monday through Friday 8:00a.m. - 8:00p.m. ESTand
Saturday 8:00a.m. - 3:00 p.m. EST (contact centerhours subject to change). Customer maywrite toGlobal at; GMQ Energy Marketing LLC, 2800Bruckner Blvd.,
Suite 304, Bronx, NY 10465.

Dispute Resolution. In the eventof a billing dispute or disagreement involving Global's service. Customer should contact Global's Customer Service Centeras
provided above. Customer must paythe bill in full, except for the specific disputed amount, during the pendency ofthedispute. If the parties cannot resolve the
dispute within 45days, either party may avail itself ofall remedies available under law orequity. TheDPS will not resolve Non Residential disputes associated with
theservices provided under this Sales Agreement. However, the DPS will monitor Inquiries and contacts from Non-Residential customers regarding energy service
companies andan excessive number ofconfirmed complaints may result In an energy service company nolonger being eligible to supply natural gas orelectricity
In New York State. The DPS Office of Consumer Services can be reached at: New YorkState Public Service Commission. Office of Consumer Services. Three
Empire State Plaza, Albany, New York 12223; or by visiting www.dPS-State.nv,us.

Choiceof Laws. Venue for anylawsuit brought toenforce anyterm orcondition ofthis Agreement ortoconstrue theterms hereof shall lie exclusively In theState
ofNew York. This Agreement shall beconstrued under and shall begoverned by the laws ofthe State ofNew York without regard totheapplication ofits conflicts
of law principles.

Taxes and Laws. Except as otherwise provided inthe Agreement orprovided bylaw, all taxes ofwhatsoever kind, nature and description due and payable with
respect to service provided under this Agreement, other than taxes based onGlobal's net Income, shall bepaid by Customer, and Customer agrees to Indemnify
Global andhold Global harmless from andagainst anyandall suchtaxes. This Agreement is subject to present andfuture legislation, orders, rules, regulations or
decisions ofa duly constituted governmental authority having jurisdiction over this Agreement ortheservices to be provided hereunder.

Reaulatorv Chances. If at somefuture date there isa change inanylaw. rule, regulation orpricing structure whereby Global Isprevented, prohibited orfrustrated
from carrying out the terms ofthe Agreement, atits sole discretion Global shall have the right tocancel this Agreement on 15 days' notice toCustomer.
Emergency Service. In theevent ofa gas leak, service interruption orother emergency. Customer should immediately call emergency personnel and Customer's
LDC. The LDCs' telephone numbers are as follows: for Con Edison. 1.800.75C.ONED (1.800.752.6633); for KeySpan LI 1.800.490.0045; for Keyspan NY
1.718.643.4050; for Orange &Rockfand 1.800,533.5325; for PSE&G 1.800.436.PSEG; for NJNG 1.800.GAS.LEAK; for SJG 1.800.582.7060; and for E-Town
1.800.492.4009. Customer should Uien call Global at; 1.800.542.0778.

Parties Bound.This Agreement is binding upon the parties heretoand their respective successorsand legal assigns.

Confidentiality. Customer agrees that for so long as this Agreement remains in effect and for a period of 2years following termination of this Agreement, this
Agreement and all pricing provided under this Agreement iscommercially senslllve and shall not, unless required by law, bedisclosed toany third party, orany
Customer employee without a need to know, without the prior written consent of Global. In the case of telephonic orelectronic enrollment such execution shall be
deemed provided pursuant to the methods authorized under theNew York Unifomi Business Practices.
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This sale issubject tothe attached Terms and Conditions (which arehereby incorporated into and made a part ofthis Natural Gas Sales
Agreement), and toGlobal's approval ofCustomer's credit. Customer acknowledges that this Agreement represents theentire agreement
reached between Customer and Global, and bysigning below. Customer agreestoallow Global to Initiate service and toenroll theabove
accounts Into Global's supply pool with the listed LDC.

Customer Seller: GMG Energy Marketing LLC
ByAuthorized ByAuthorized

Agent: Agent: Eileen Sweeney

Title: Title: Vice President

Signature: Signature:

Date: Date:



ATTACHMENT 0

Sample forms of notices to be sent upon:
• assignment of sales agreements.
• discontinuance of service

• transfer of 5000 or more customers to other providers

See annexed documents



GMG Energy Marketing LLC ("GMG")

NOTICE OF ASSIGNMENT

Notice Is hereby providedthat pursuant to Section of the SalesAgreement
dated ("Sales Agreement") between ("Customer") and
GMG, all of GMG's rights, Interests and obligations undersaid Agreement have been assigned
and transferred to [name, address email addressandtelephone number of
assleneel .. This assignment will be effective as
of [15calendardays' notice].

List anychanges [ifany] in the prices, terms andconditions of service

Ifyou haveany questions please contact [assignee] ^at,



GMG Energy Marketing LLC ("GMG")

NOTICE OF TRANSFER OF 5000 OR MORE

CUSTOMERS

Notice is hereby provided that pursuant to Section of the Sales Agreements
("Agreements") between the Customers set forth on Attachment "A" annexed
hereto ("Customers") and GMG, all of GMG's rights, interests and obligations
under said Agreements have been assigned and transferred to [name, address
email address and telephone number of
Assignee] . This assignment will be
effective as of [15 calendar days' notice].

Listany changes [if any] in the prices, terms and conditions of service

Ifyou have any questions please contact [Assignee] at



Date

Global Energy Marketing LLC ("GMG")

NOTICE OF DISCONTINUANCE
Commercial

Customer Name

Address

City, State Zip

Dear

Notice is hereby given thatunder theterms of the Commercial Sales Agreement
("Agreement") entered into between and GMG, service pursuant said
Agreement shall be discontinued as of (15 calendar days' notice) and that
GMG will nolonger have any obligation toprovide service after said date.

The Customer has the option to select another supplier orreceive full utility service
from the distribution utility, The Customer shall receive full utility service from the
distribution utility until the customer selects anew supplier and the change in providers is
effective, unless the distribution utility notifies thecustomer thatitwill terminate itsdelivery
service on or before the discontinuance date.

Ifyouhave any questions, please contact usat 1-8XX-XXX-XXXX.

Sincerely,

GMG Energy Marketing LLC



ATTACHMENT D

SampleCs) of your dual billing forraatfe).

See annexed document



GMG Energy Marketing LLC
800 South Street, Suite 200
Waltham, MA 02454
1.8QO.XXXXC5CX

CustomerName BillingPeriod:/ / - / /
Customer Acct # Billing PeriodUsage: xxxx kWh or dth
Address

Invoice #

Invoice Date

Previous Balance

New Charges
Payments /Adj.
Due Amount

Due Date



ATTACHMENT E

Procediures you will use to obtain customer's authorization for historic usage and credit
Information

The foUowinEr Information Release Authorization modified to particular

customers wiU be obtained^om the customer'

Information Release Authorization. Customer authorizes GMG to obtain and

review information regarding the customer's credit history &om credit
reporting agencies, and the following information from the LDU-
consumption historyl billing determinants^ account numberi credit
information: and information pertaining to PSL § 33, tax status and
eligibility for economic development or other incentives. This information

may be used by GMG to determine whether it will commence and/or continue

to provide energy supply service to Customer and will not be disclosed to a
third-party unless required bylaw. Customer's execution of this Agreement
shall constitute authorization for the release of this information to GMG.

This authorization will remain in effect during the Initial Term and any
Renewal Term of this Agreement Customer may rescind this authorization
at any time by providing written notice thereof to GMG or calling GMG at
1-800-542-0778. GMG reserves the right to cancel this Agreement in the
event Customer rescinds the authorization.



ATTACHMENT F

Procedures you will use to enroll customers for supply service e.g. via telephone, via
Internet or via written sales solicitation.

GMG will follow the relevantprocedures codified in the Uniform Business
Practices at Section 5, Attachments 1, 2 and 3, and Section 10, as amended.



ATTACHMENT G

Copies of informational andpromotional material usedfor mass marketing purposes

See attached



The Olobal Advantage

Lower Energy Costs

Budget Certainty

Enhanced Customer Services

Market Intelligence

Customized Options

Experienced Professional Staff

Quick Response

Financially Strong Company

One-Stop Shopping for all your
Energy Needs
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In New England:

Global Montelio Group Corp.
235 Promenade St., Suite 445
Providence, Ri 02908
Phone; 401.421.5870
Fax: 401.421.5865
Email: gasinfone@globalp,com

In Metro New York and NewJersey:

Global Energy Marketing LLC
2800 Bruckner Blvd.
Suite 304
Bronx, NY 10465
Phone; 718.536.3000

Fax: 718.536.3019

Email:gasinfony@globalp.com
(In NY: GMGPnergy Marketing LLO

Corporate Headquarters:

Global Partners IP
800 South Street
Suite 200

Waltham, MA 02453

800.685.7222

www.globalp.com

GLOBAL
THE ENERGY TO LEAD THE WAY
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Global Partners LP
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a Compstent rteff -.vilh long-term industry
•tnowledge arid etperiencR

• 24/7 Scheduling
B Real time Supply nnd Trading
a DedicatedRilling and CustomerSupport
a Focined Marketing

Please visit VAw.'.gichslp.comfor more Info
about Gbbal Partners.

TERRITOntFS SERVED

Global offers energy products and services
in the following territories:

New Englanrt

Wid-miantlc

Massacinisotft
New Hampshire
Maine

Rhode island

Connecticut

Metro New York

Nev; Jersey
Long Island
Upstate NY
Maryland
Penn5ylvanisn(iii20i3;

PROCUREMENT: PRODUCTS & SERVICES

Natural Gas

Electric Power

procurement Services

Load Response Solutions

Solar Power

Co-Generation

RFPPreparation & Execution

Auction - Online

DIVERSE PRICING OPTIONS
Vatious term letigtlu «wa'!able for allpricing

Natural Gns:

Fixed Price

Market-based Variable

Hybrid Structured Deals
Trigger Options

EleUiH::

Fixed

Index

Block & Index

INDUSTRIES SERVED

Hospitality
Real Estate

Industrial

Municipalities
Educational Facilities

Restaurants

Laundry Facilities

Hospitals Supermarkets

Hearth Care Office Complexfts
Manufacturing And Many Others—

Sendees Request Form

For a free no obligation price quote, please
complete line Services Request Form below

and fox to 401-421-5865

Business Name

Utility Name

Or contact us at one of our local offices nearest

to you.Areprp.sentative willassist youwith all i
your energy raqirifements.

Now England 401-421-5870

New York/Npw Jersey 718-536-3000

THE ENERGY TO LEAD THE WAY



ATTACHMENT H

Internal procedures for the prevention of slamming or cramming.

To help prevent slamming or cramming, GMG willinstitute the following
procedures that will guide its marketing activities'

1. All marketingrepresentatives will be required to clearly identify
that they are marketing on behalfof GMG.

2. Identify that the individual being marketed to is authorized to
purchase commodity for the account.

3. Follow the specificprocedures codi^ed in Section 5, Attachments 1,
2 and 3 and Section 10 ofthe Uniform Business Practices.

4. Cramming willbesubstantiallyprevented as GMG will use utility
consolidated billingin the service territories where it operates,
therebylimiting the items that maybe included on the bill.

5. GMG will monitor marketing scripts andreview telemarketing calls
to maintain service quality.

B. GMG willimplement and follow the provisions ofits internal quality
assurance program. See attached.

C. GMG's marketing representatives will display the appropriate photo-
identification, a facsimile of which is attached.



GMG Energy Marketing LLC

Space for Photo Name of Representative

Customer Service: 1.8XX.XXXX



GMG Energy Marketing LLC

Marketing Training

and

Quality Assurance Program

Dated: January 2015



GMG Energy Marketing LLC
Marketing Training and Quality Assurance Program

I. Introduction

The goal of GMG is to provide customers with the ability to make Informed choices
regarding the energy products and services offered by GMG In the evolving competitive retail
energy market. To achieve this goal It Is necessary for customers during the marketing process
and in their Interactions with GMG and Its representatives, to be provided relevant and timely

information in a clear, comprehensible and lawful manner.

The GMG Marketing Training and Quality Assurance Program ("Program") provides the

requisite training and review standards that will govern the operation of GMG's marketing

programs and modalities. This Program Is designed to ensure that all marketing efforts are

conducted in a manner consistent with applicable legal standards and best practices, marketing

representatives are conversant with the competitive retail energy market and the products and

services offered by GMG, and that the Information provided to customers is accurate, relevant

and understandable.

The Program will be Implemented under the supervision of the President and/or the

Director of Sales and Marketing.

II. Training of Employee Representatives

A. All Individuals hired by GMG to engage In solicitationor marketing of Its products and
services will undergo a training program that covers the following components:

1. Information describing the development and current state of the deregulated
retail competitive market, focusing upon the differing roles of the GMG and the
localdistribution utility ("LDU").

2. Knowledge of the relevant sections of the New York Uniform Business Practices
("UBP"), with particular emphasis on Sections 10 and Attachments 1-3 of Section
5;

3. Knowledge of other applicable laws, rules and regulations;
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4. Information concerning the products and services offeredbyGMG, including
details of GMG' rates, payment options, agreement terms, andthe customers'
right to cancel, including the applicability ofany early termination fee;

5. Knowledge ofthe applicable provisions of theHome Energy Fair Practices Act that
pertain to residential customers;

6. The requirement to provide the customer with a toil-free number from which the
customer may obtain Information about GMG' mechanisms forhandling billing
questions, disputes, and complaints; and

7. The appropriate manner and attitude to be displayed to customers during the
solicitation/marketing process.

B. In addition to the matters noted above, the training will also emphasize the
importance of the following standards:

1. The representativeshould never make false or misleading representations
Including misrepresenting rates or savings offered byGMG.

2. The representative should always clearly identify himself and state that he/she is
soliciting on behalf of GMG.

3. Inthe case of In-person marketing,display the GMG photo-ID.

4. The representative should never represent that the GMG marketing
representative isan employee orrepresentative oracting on behalf ofa
distribution utility.

5. Therepresentativeshould always cover the subjects listed in the Customer
Disclosure Statement.

6. The representative must adhere to the standards applicable to each type of
marketing approach.

GMG will emphasize that all representatives are obligated to comply with the

information and standards provided during the Program and failure to socomply Is grounds for

immediate termination of employment.
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The training will consist of written texts providedto the employee representative as

well as classroom Instructions provided Initially to new employeerepresentative and two

sessions per year to all employee representatives.

111. Quality Assurance Program

GMG will apply various business, overview and monitoring practices to ensure that all

marketing efforts are conducted and implemented on a continuous basis in conformance with
GMG's best practices and training standards. The elements of the Program are tailored to the

concerns and individual components of each distinct marketing modality, designed to

Incentivize representatives to act responsibly and will be implemented In a workable and

effective manner.

A. In-House Telemarkefme

1. GMGwill design and review the marketing script to be used for all sales
solicitations.

2. Ail telemarketing will comply with applicable Do-Not-Call laws and regulations.

3. The solicitation will be designed to comply with the provisions of UBP Section 5,
Attachment 1A-D.

4. The representative will be provided with current accurate data concerning the
products and services offered by GMG.

5. The representative willhave timely access to a Supervisor to address questions
arising during the solicitation.

6. GMG will design and review the script used for telemarketing verification. Ail
representatives must perform recordings and/or verifications through either third
party verification companies hired by GMG or an automated voice verification
system owned and operated by GMG. All recordings and TPV will follow the
requirements codified in the UBP and will designed to confirm to the customer's
Intent to either Initiate and enroll supply service with GMG or to continue or
modify the service they receive from GMG.

7. GMG will on a random and regular basis review a meaningful sample of sales
recordings and verifications to ensure that the representative Is following the
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standards codified in the Program. In the event problems are discerned, the
representative will be Informed ofany deficiency and advised that he/she may be
terminated if the deficiency is not Immediately corrected. GMG will workwith the
representative to address anyidentified deficiency. GMG will reserve the right to
Immediately terminate the representative If It determines that the
representative's behavior or attitude Is incompatible with GMG' quality control
standards.

8. Copies of all Sales Agreements will be mailed within 3 business days after
agreement occurs to eachcustomer that isenrolled byGMG as required under the
UBP, using Sales Agreement forms that have been previously reviewed by GMG
counseland submitted to the NYS Department of Public Service(Department).

9. GMG will on a regular basis meet with Sales personnel to obtain feedback on on
going operations and provide anyneeded updates or other relevantInformation.

B. Electronic and Internet Marketlne

1. The website solicitation and materials will follow the requirements codified In
the UBP and will be designedto confirm the customer's Intent to either initiate
and enroll supply service with GMG or to continue or modify the service they
receive from GMG.

2. The website will incorporate the matters listed in the Customer Disclosure
Statement.

3. The website will Include the latest product offers available from GMG.

4. The website will Incorporate all the requirements and standards set forth In
UBPSection 5 Attachment 2 A-E, as amended.
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5. Within 3 business days of final agreementto Initiate service, GMG will send an
electronic confirmation notice to the customer at the customer's e-mail
address.

6. GMG will on a random and regular basis review a meaningful sample of
electronic sales to ensure that the website is following the appropriate

standards. In the event problems are discerned, they will be corrected In an
expeditious manner.



C. Door-to-Poor Marketing (DTPl

1. This applies to DTD salesascodified In Section 426ofthe NYS Personai .
PropertyLaw, and are generally defined to mean a sale, lease or rentalof
consumer goods or services In which the seller or his representative
personally solicits the sale. Including those in response to or following an
invitation bythe seller, and the seller's agreement or offer to purchaseis
made at a place other than the place of business of the seller.
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2, All DTD sales representatives will, to the maximum possible extent, be
retained as employees of GMG and will be primarily compensated bysalary
rather than on a commission basis.

3. The training for DTD salespersons will, Inaddition to coveringthe Items listed
In Section 11 above, emphasize the provisions of UBP Section 10.C.1.

4. The followingstandards will also be emphasized and Incorporated in the
solicitation script: the need to produce and make visible the GMG photo-ID;
the salesperson shall inform the customer that he/she represents GMG, an
Independent energy marketer; Informthe customer that the customer's
utility will continue to deliver their energy and will respond to any leaks or
emergencies; the obligation to provide the customer with written
information regarding GMG' products and services Immediately upon request
which shall Include GMG' name and telephone number for Inquires,
verification and complaints; and where it is apparent that the customer's
English language skills are insufficient to allow the customer to understand
and respond to the Information conveyed by the representative or where the
customer or another third party Informs the representative of this
circumstance, the representative shall either find a representative In the area
who Is fluent in the customer's language to continue the marketing activity in
his/her stead or terminate the In-person contact with the customer.

5. The sales person willalso be instructed regarding the provisions of Section
426-431 of the NYS Personal Property Law,

All materials and agreements provided to the customer willcomply with and
be provided to the customer In conformance with the UBP, including Section
5, Attachment 3 A-B, and Sections 426-431 of the NYS Real Property Law.
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7. Anewsalesperson will be accompanied byaSupervisor during their initial
marketing visit to ensure that the salesperson conducts the solicitation in
accordance with GMG' standards. The salesperson will be Informed of any
deficiencies and the corrective action (s) to be taken.

8. All marketing teams will besent out underthe supervision of a Team
Supervisor, who will beavailable to respond to questions and inquiries.

9. All representatives must perform verifications through either third party
verification companies hired by GMG or an automated voice verification
system owned and operated by GMG. All recordings and TPV will follow the
requirements codified In the UBP and will designed toconfirm thecustomer's
intent to either initiate and enroll supply service with GMG or continue or
modify the service they receive from GMG. GMG will design and review the
script used for such DTD verification.

10. GMG will on a random and regular basis conduct in-field reviews of the DTD
solicitations to ensure that the representatives are following the standards
codified in the Program. In the event problems are discerned, the
representative will be informed of any deficiency and advised that he /she
may be terminated ifthe deficiency is not Immediately corrected. GMG will
work with the representative to address anyIdentified deficiency. GMG will
reserve the right to immediately terminate the representative If it
determines that the representative's behavior or attitude is Incompatible
with GMG' qualitycontrol standards.

11. GMG will on a random and regular basis review a meaningful sample of
verifications to ensure that the representatives are following the standards
codified In the Program. In the event problems are discerned, the
representative will be informed of any deficiency and advised that he /she
may be terminated ifthe deficiency is not Immediately corrected. GMG will
work with the representative to address anyIdentified deficiency. GMG will
reserve the right to immediately terminate the representative if it
determines that the representative's behavior or attitude is Incompatible
with GMG' qualitycontrol standards.

12.GMG will design andreview the marketing script andverifications to be used
for all DTD sales solicitations.

13. GMG will conduct background checks on all prospective DTD salespersons to
ensure they are suitable for employment with GMG.



14. The DTD salesperson shall be required to wear a shirt and/or jacket provided
by GMG that contains the GMG logo and otherwise dress in a neat and
presentable manner.

15. The DTD salesperson shall be required to wear in a conspicuous location the
GMG photo-ID.

D. In Person Marketing (other than DTD)

1. GMG will design and review the marketing script to be used for all sales
solicitations.

2. The representative will be provided with current accurate data concerning
the products and services offered by GMG

3. The representative will have timely access to a Supervisor to address
questions arising during the solicitation.
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GMG will on a random and regular basis review the agreements obtained
through In-person solicitations to help ensure that best practices and the
standards set forth in this Program are being implemented. In the event
problems are discerned, the representative will be informed of any
deficiency and advised that he /she may be terminated if the deficiency Is
not immediately corrected. GMG will work with the representative to
address any identified deficiency. GMGwill reserve the right to Immediately
terminate the representative if It determines that the representative's
behavior or attitude is Incompatible with GMG' quality control standards.

Copies of all Sales Agreements will be provided to each customer that is
enrolled by GMG as required under the UBP, using Sales Agreement form
that have been previously reviewed by GMG counsel and submitted to the
Department, that are designed to comply with UBP Section 5, Attachment 3
A-B.

6. GMG will on a regular basis meet with Sales personnel to obtain feedback on
on-going operations and provide any needed updates or other relevant
information.



7. Thesalesperson shall be required to wear Ina conspicuous location the 6M6
photo-ID,

8. The training ofthe salespersons will, in addition to covering the Items listed
In Section II above, will alsoemphasize the provisions of UBP Section10.C.1.

E. Direct Mall Marketing

1. GMG will reviewand prepare all materials used Ina direct mall solicitation.

2. Customers will be provided with completecopyof the SalesAgreement
Including the Customer Disclosure Statement.

3. GMG will empioy directmail solicitations that are consistent with the UBP
and applicable law.

F. External Marketing

This section outlines the procedures applied byGMG where it retains the services of
outside vendors on a contractual basis to provide marketing services on behalf of
GMG.

1. GMG will examine whether any prospective vendor has the skills, resources
and track record to conduct marketing on behalf of GMG,

2. GMG will require the provision of at least two references.

3. GMG will require the vendor to conduct marketing activities consistent with
the provisions of the Program.

4. GMG will provide the vendorGMG' writtentraining materials.

5. GMG will prepare all salesandverification scripts used bythe vendor.

6. The vendor will only use and provide to the customer sales materials and
agreements that are prepared or reviewed and approved byGMG.
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7. Vendors retained by GMG must demonstrate knowledge, understanding and

the ability to comply with ail applicable laws, rules and regulations.

8. GMG will Issue a charge back on any commission related DTD or

telemarketing if the account is terminated prior to the completion of two

billing cycles.

IV. Dispute Resolution Process

GMGwill maintain an Internal process for handling customer complaints and
resolving disputes arising from marketing activities and shall respond promptly to
complaints forwarded by the Department.

1. When GMG receives a customer complaint or inquiry via call center, email or
regular mail, the representative will make a record of the complaint and apply a
case number or other identifying feature.

2. The representative will Investigate the substance of the complaint or inquiryand
provide a response to the customer within ten (10) days of receipt of the
complaint or Inquiry. If the customer Is not satisfied with the resolution
presented by the call center representative, the representative will raise the
complaintor Inquiry to a Supervisor, who will reviewthe matter and respond to
the customer within five (5) business days.

3. Upon receipt of a complaint forwarded by the Commission or other
governmental agency, GMG will respond within ten (10) days and In accordance
with the direction providedbythe Commission or other agency.

4. GMG will cooperate with the Department and the Commission regarding
marketing practices proscribed by the UBP and with local law enforcement In
Investigations concerning deceptive marketing practices.
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Inthe event of any dispute involving a sales agreement and/or authorization,
GMG will provide a copy of the customer's acceptance of the sales agreement
and/or authorization for release of information or provide on-line access to the
acceptance and/or authorization withinfive (5) calendar days after a request
from the Department.



V. Document Retention

GMG willretain written agreements and/or authorizations for two (2) years from the
effective date of the agreement and/or authorization or for the length of the
agreement whichever is longer.

VI. Modification

. The Program may be subsequently modified or revised to accommodate changing

business operations^ regulatory requirements, and interactions with customers.

111 P a g e



ATTACHMENT I

Copiesof modifiedResidential and Non-Residential SalesAgreement if you intendto participatein an
ESCO Referral Program under the ESCO Contract Option.

To be subsequentlyprovided, ifGMGparticipates.



ATTACHMENT J

Attestation that youwill complywith the requirements ofNew York State'sEnvironmental
Disclosure Program, if youintend to serve electric customers.

GMGaffirmsthat it will complywith the requirementsofNew York State's

Environmental Disclosure Program, ifand to the extent GMG EnergyMarketing LLC

intends to serve electric customers.



ATTACHMENT K

Acompleted Service Provider Contact Form, Identifying the ESCO's employeeCs) responsible for resolving
consumer complaints received by the Departmentandreferred to the ESCO.

See attached.



an

Qo

New York State Public Service Commission

Service Provider Contact Information

Completed forms should be submitted by fax to 518-472-8501

Date January 28, 2015

Company Name GlobalEnergyMarketing IXC d/b/a GMG EnergyMarketing

President

Mailing Address

E-mail Address

Phone Number Fax Number

VicePresident f Directorof Customer Service Eileen Sweeney

Mailing Address 2800 Bruckner Blvd.. Suite 304

Bronx, NY 10465

E-mail Address esweenev@globalp.com

Phone Number 7iS-^^6-'^nn4 Fax Number

Primary Regulatory Complaint Manager Edward J. Faneuil

Mailing Address 800 South Street Suite 500

E-mail Address

Phone Number

Waltham. MA 02453

ftfflniifiil0g1nhalp oom

781-398-4211 Fax Number 781-^Q8-Q211

Secondary Regulatory Complaint Manager Dennis D Bnwersox

Mailing Address 800 5;niitb Street, Suite 500

E-mail Address

Phone Number

Waltham. MA 02453

dbowersox@globalp.coni

781-398-4025 Fax Number 781-398-9060

The e-mail Address or Fax Number to be used by PSC when sending consumer complaints is:

email: esweenev@globalp.com Fax- 718-536-3010



GMG Energy Marketing LLC

Home Energy Fair Practices Act

ESCO Compliance Filing

Description of Enclosed Documents:

Residential Payment Agreement;
Asset Evaluation (form);
Budget Billing Agreement;
Quarterly Billing (plan);
Past Due Reminder;
Notification to Social Services ofCustomer Inability to Pay;
Final Termination Notice (residential);
Final Suspension Notice;
DPA Process Description;
Narrative Description of the HEFPA Termination Process; and
Residential Sales Agreement (included within Attachment B)



GMG Energy Marketing LLC
Form To Evaluate Customer's Ability To Pay

1. Employer Name, Address and Phone Number

2. What is yoiu' monthly income?

3. Please identify all other forms of income (Unemployment, Disability, and Public
Assistance) and the amounts of each

4. Please list all checking and savings accounts and balances

5. Please list all credit cards, balances due and the amount of the monthly payment
on each^

6. Do you own your home or do you rent?
7. What is youi* monthly mortgage or rent payment? .
8. List other assets (i.e., Stocks and Bond)

9. List other debts (bank loans, credit lines, utility bills, etc.) and the amount of the
monthly payment on each*

10.Identify aU other monthly expenditures by amount:
- Food expenses $
• Medical expenses $
- Telephone bills $
- Utility biUs $
- Mandatory loan/credit card payments $

The information provided by you will be treated in a confidential manner and
wiU not be disclosed to another person unless so requested by you or required by
law.



Customer Name:

Customer Address:

GMG Energy Marketing LLC

BUDGET BILLING PLAN ("Plan")

For Service at Premises Address

Account Number Customer Account #

Under this Plan GMG agrees to provide commodity service in return for your
agreement to make payments according to the terms of this Plan.

This Plan requires the payment by you of $ per month for the 12-
month period starting with the billing cycle commencing on

and ending on

Such equal monthly payment is based on an estimate of your annual billing
which has been calculated by multiplying the average monthly consumption
by GMG's current estimate of commodity prices over the above-referenced 12-
month period. Your average monthly consumption is therms
and/or kwh, based on your last 12 months' actual consumption,
adjusted for known changes. If the service address for which you will be
billed under this Plan is a new property which has never been served or 12
months of data is not available, your average monthly consumption wiUbe
based on a similar property in the area in which the service address is
located.

The minimum number of days required in a meter reading cycle shall be at
least 25 days to qualify for a budget bill for such period. In cases of shorter
meter read intervals, you will receive a bill reflecting actual charges for such
shorter period. However, you will be required to make a payment only when
at least 25 days have been accumulated for the budget bill amount.

The Plan shall be subject to regular review for conformity with actual
billings. GMG reserves the right to recalculate such monthly payment to
reflect either (a) an increase in consumption beyond the average monthly
consumption, and/or (b) an increase in commodityprices.



Each month, you will he billed the equal monthly payment and you will be
required to pay such amount stated on the bill. Your bill will also inform you
what your consumption for the period was as well as the actual charge you
would have incurred ifyou were not on the Plan. If you fail to pay the bill
when due, you may be subject to termination ofcommodity service and
suspension of distribution service pursuant to the Home Energy Fair
Practices Act.

In the last month of the Plan, GMG shall true-up your account based on a
comparison of the aggregate billings under this billing Plan and the amount
youwould have been charged for the budget period if you were not on the
Plan. If you oweGMGa sum ofmoney due to the true-up, you will be billed
for such amount in addition to your monthly payment in the last billing cycle
coveredby this Plan. If you have been over billed, you will be issued a credit
which will be adjusted against the Plan that commences upon expiration of
this Plan.

Yes! I wniild Budget Billing:

Acceptance of Agreement

Customer Signature"
Date:

Authorized GMG Signature:
Date*.

Return one copyof this Plan signed by xx/xx/200x.



GMG £nergy Marketing LLC

Residential Payment Agreement

For Sei-vice at PREMISE ADDRESS
Account Number CUSTOMER ACCOUNT NUMBER

CUSTOMERNAME GMGEnergyMarketing LLC.
CUSTOMER ADRESS

The total Amount owed to GMG for this account as ofXX/XX/200X is: $XXX.XX

GMG is requiredto offer a pajment agreementthat you are able to pay considering your financial
circumstances. This agreement should not be signed ifyou are unable to keep the terms.
Alternate termsmay be availableif you can demonstrate financial need. Alternate termsmay
include no downpaymentand payments as lowas $10per month above your currentbills.

Also, assistance to payutility billsmaybe available torecipients of public assistance or
supplemental securityincome fromyour localsocial services office.Ifyou sign and return this
form, along witli the down payment by (down payment due date), you will be entering into a
payment agreement and by doing so avoid termination of service. This agreement may be
changed if yourfinancial circumstances change signiEcantly because ofconditions beyond your
control. If after enteringinto this agreement, you fail to complywith the terms, Plymouthwill
send youa FinalTermination Noticeand mayterminate commodity service,as wellas seekto
suspend your utilitydistribution services.Ifyou are unable to pay these terms, if further
assistance is needed, or ifyou wish to discuss this agreement please call GMG at 1-800-303-
2614.

All future bills are to be paid by the last day to pay shown on the bill.

Pavment ofOutstanding Balance:

A down payment of$xx.xx is to be received by xx/xx/200x.

Inaddition to thecurrent bill and latecharge, theremaining balance isto be paidas follows:
$xx.xx is to bereceived bytheduedateof each month starting onxx/xx/200x..

Latepayment chargesare assessed on the pastduebalance at a rateof 1.5%monthly, which is. an
amiual rateof 18%. Latepayment charges willbeassessed afterthe lastdayto paydateonyour
monthly bill.Latepayment charges arepartof thecurrent bill. Ifyouare not alreadyenrolled in
ourBudgetBillingProgram whichallowsyouto payforyourservice in equal monthly
installments, and wishto enroll, checktheboxbelow and wewillstartyouon ourprogram
immediately.

Your current monthly budget amount is; $xx.xx



Yes! I would like a Payment Agreement

Acceptance of Agreement:

fiictrtmci' Qi^atiiW DatOl

This agreement has been accepted byGMG. Ifyou and GMG cannot negotiate a payment
agreement, orifyou need any further assistance, you may contact theDepartment ofPublic
Service at 1-800-342-3377.

Returnonecopy of this agreement signed, withthedown payment, byxx/xx/201x. If it isnot
signed andreturned, yourcontractmay beterminated, and GMG may pursue suspension
of ddivery service to your account.



QMG Energy Marketing LLC

Deferred Payment Agreement Process Description

GMG will not terminate service to a residential customer because of arrears
owed unless GMG first offers such customer a Deferred Payment Agreement
("DPA") for such arrears where the customer does not have the resources
available to pay the bill. GMG will make reasonable efibrts to contact eligible
customers for the purpose ofoffering a DPA and negotiating terms tailored to
the customer's financial circumstances, prior to making a specific written
offer of a DPA. GMG will require the customer to complete an Asset
Evaluation Form on a confidential basis.

A scheduled termination or suspension of service may be postponed for up to
10 calendar days after the date stated in the final notice oftermination or
suspension for the purpose of negotiating a DPA. A written offer of a DPA
will be made not less than 7 calendar days (10 if maOed) before the earliest
date on which termination or suspension may occur, or a date, up to 10 days
thereafter, to which GMG has postponed the termination or suspension while
negotiating a DPA.

The Commission or its designee may order a DPA where the parties are
unable to reach an agreement.

If GMG believes that the customer is not eligible for a DPA because the
customer has the resources to pay the bill, it may seek a determination jfrom
thePSC.

The terms of the DPA will obligate the customer to make timely pajmients of
all current charges and for payment of the arrears over a specific period of
time, in conformance with the regulations of the PSC.

A customer that fails to comply with the terms of a DPA will be subject to
termination or suspension of service. Where a DPA is broken, GMG will send
a reminder notice 8 calendar days prior to the day the final notice of
termination or suspension will be sent, boldly stating- that the customer
must meet the terms of the DPA within 20 calendar days of the date payment
was due or a final notice of termination or suspension may be issued! that the
customer should contact the GMG if financial circumstances have changed
significantly beyond the control of the customer. If by the 20*^ Calendar day
after payment was due, GMG has neither received payment nor negotiated a
new payment agreement, GMG may demand full payment of all charges and
send a final notice of termination or suspension.



GMG Energy Marketing LLC
QUARTERLY BILLING PLAN ("Plan")

Customer Name-

Customer Address'

For Service at PREMISES ADDRESS
Account Number CUSTOMER ACCOUNT #

***********«**.********************************************************

Under this Plan, GMGwill provide commodity service in return for your
agreement to make payment as required under this Plan.

The Customer confirms that he/she is greater than 62 years old and that the
Customer'saggregate commodity servicebillingsin the preceding12 months
starting on and endingon did not exceed
$150.

Under this Plan you wiUreceive the first bill on covering
actual charges incurred during the 3*month period to

, and you will receive quarterly bills thereafter on or before
; , and

for actual charges incurred during each such preceding 3-
month period.

On the dates specified above,you will be billed for actual charges incurred
and youwill be required to pay such amount stated on the bill, Failure to pay the
bill when due may subject you to termination of commodity service and suspension
of distribution service under the Home Energy Fair Practices Act.

You may contact GMG at XXX-XXX'XXXX or write to GMGat .

Yea! 1 would like QnaytftrlY

AGCBPTANGB OF AGREEMENT

Customer Signature:
Date'.

Authorized GMG Signatme-'
Date



GMG Energy Marketing LLC («GMG")

Past Due Reminder Notice

CUSTOMER NAME:

PREMISE ADDRESS:

ACCOUNT NUMBER:

On MM/DD/YYYY you signed a Residential Deferred PaymentAgreement whichobligated you

to make a down payment of $XX.XX by MM/DDAfYYY and regular payments of $XX.XX in

addition to your current charges, in order to avoidtermination ofcommodity service. You have

failed to comply with the terms of the Residential Deferred PaymentAgreement. Weare notifying

you that you must meet the terms of the existing DPA by making the necessary paymentwithin20

calendar days ofthe date payment was due, or a final termination notice may be issued to

terminate your service.

If you are unable to make payment under the terms of the Residential Deferred Payment

Agreementbecauseyour financial circumstances have changedsignificantly due to events beyond

your control, you should immediately contact us at (718) 536-3000 because a new payment

agreement may be available. Assistance to pay utilitybills may be available to recipients ofpublic

assistanceor supplemental security income ftom your local social services office by calling xxx-

xxxx..

The total amount owed to GMG Energy Marketing LLC for this account as of
MM/DD/YYYY is: $XX.XX.



NOTIFICATION TO SOCIAL SERVICES OF CUSTOMERS
INABILITY TO PAY

GMG Energy Marketing LLC («GMG")

Customer Name:

Address:

City, State, Zip:

Account#:

Customerhas been sent a final notice of termination. If the total payment due of

$XX.XX isnot paid byMM/DD/YYYY, termination ofservice may occur anytime after

MM/DD/YYYY.



GMG Energy Marketing LLC {"GMG")

Residential

THIS IS A FINAL TERMINATION NOTICE

PLEASE BRING THIS NOTICE TO THE ATTENTION OF GMG WHEN PAYING

THIS BILL

Date:

Customer Name: GMG Energy Marketing LLC
Address:

Customer Account #

There is a balance due on your account of $ . Unless full payment of this amount Is
received by [DATE], GMG will terminate your commodity service on [DATE]. Your utility
delivery service may also be suspended if you fall to pay this outstanding baiance.

Ifyour commodity service Isterminated you will be obligated to pay $ to restore
commodityservice and $ to end the suspensionof utility deliveryservice. You must
pay the full balance owed to GMG and the utilityto remain current on your account and
assure the continuity of commodity and utility distribution service.

All paymentsshould be remitted to: , or you may contact GMG
at 1.8XX.XXXX. Ifyou have a complaint, regarding your account or service, please contact GMG
at the same address or telephone number.

The Public Service Law requires modification of the termination procedures Ifyou are: over
62 years of age, blind, disabled, or have another physical impairment or medical condition.
Ifyou can demonstrate that you are unable to make payment under the terms of the
existingpayment agreement because your financial circumstances have changed
significantly due to conditions beyond your control, a new payment agreement may be
available. Ifany of these conditions apply to you, please immediately contact GMG at
1.8XX,XXXX,

Your local social service office may provide assistance to maintain GMG's service. To obtain
such assistance you must first provide GMGwith information showing assets, income and
expenses to evaluate whether you are entitled to a new payment agreement. The local
social services information number Is: fTel No.]



FINAL SUSPENSION NOTICE DATE

GMG Energy Marketing LLC ("GMG")

Customer Name

Address

City, State, Zip
Account#

Dear (customer name):

YOUR GAS SERVICE IS SUBJECT TO SUSPENSION after MM/DD/YY.

To avoid suspension please remit $xx.xx by MM/DDATY. Ifyour service is
suspended you must pay $xx.xx to resume service.

Public ServiceLaw requires that, in order to end suspension, customers pay either
the total amount due the ESCO and the utility or the amount they would have paid
for enei^ if they had remained a utility customer.

PLEASE NOTE THAT SUSPENSION OF YOUR UTILITY SERVICE CAN
ACCOMPANY THE TERMINATION OF ESCO SERVICE EVEN IF YOUR
UTILITY SERVICE IS CURRENT.

PLEASE REMIT $XX.XX BY XX/XX/XXXX TO AVOID SUSPENSION OF
YOUR ESCO ACCOUNT.

Sincerely,

GMG Energy Marketing LLC



GMG Energy Marketing LLC
Narrative Deacription ofHEFPA Termination Procediires for Non^Pavment

The termination procedures for non-payment of GMG charges employed by
GMG will follow the specific requirements codified in Public Service Law
Section 32 and the regulations promulgated there under.

GMG may terminate residential commodity service for non-payment where
the customer:

• Fails to pay charges for commodity service or any other service related
thereto provided by GMG at any time during the preceding 12 months;
or

• Fails to pay amounts due under a deferred payment agreement; or
• If the Customer is sent a final notice of termination no less than 15

days before the termination date shown on the notice.

Before termination occurs, a final notice of termination will be sent no less
than 15 days before the termination date shown on the notice. GMG will
clearly state on such final notice of termination:

The reason for termination of commodity service
The earliest date on which termination may occur;
How termination may be avoided.
GMGand the DPS have available procedures for handling complaints.
A summary of the protections available under HEFPA and notice that
the Customer should contact GMG or the DPS if he/she eligible for
such protections.

• The address and phone number of the ofiice to contact in reference to
customer's account;

• Notice that suspension of the customer's distribution services can
accompany the commodity termination, even if the customer's
distribution utility portion of the bill is current. Notice will also
include, where applicable, the amount which must be paid to restore
commodity service and if different, the amount to end suspension of
distribution service.

The following statement will be clearly visible on any final notice of
termination from ESCQ:

"THIS IS A FINAL TERMINATION NOTICE. PLEASE REFER TO THIS
NOTICE WHEN PAYING THIS BILL."



GMG will not issue or send a final notice of termination unless at least 20
days have elapsed from the date payment was due.

No termination of commodity services shall take place until at least 15 days
after a final notice of termination has been personally served upon the
customer or has been mailed to the customer at the premises where services •
is rendered.

GMG will notify appropriate social service officials if a final notice of
termination is sent to a customer that is known to be receiving public
assistance, supplemental security income or additional state payments
pursuant to Social Services law and for whom a guarantee of future payment
has not been received. Special notification of social service officials will follow
the requirements codified in 16NYCRE. Section11.4 G).

GMG will follow the procedures and provide information required for
termination of residential commodity service as codified in 16 NYCRR
Sections 11.4,11.5 and 11.6


