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January 31, 2014 

 

 

Hon. Kathleen H. Burgess  
Secretary to the Commission 
New York State Public Service Commission  
Empire State Plaza 
Agency Building 3 
Albany, NY   12223 – 1350 
 
Dear Secretary Burgess: 
 

Pursuant to the New York State Public Service Commission’s Rules and 
Regulations, 16 NYCRR 420.6, relating to Customer Education and Information 
programs, Consolidated Edison Company of New York, Inc. (“Con Edison” or the 
“Company”) files this letter to inform you of the various forms and vehicles of 
communication that the Company has used to educate and provide information to 
its steam Customers, government organizations, and the public regarding steam, 
steam emergency conditions, and other steam-related situations.  In addition, Con 
Edison has reached out to steam Customers to understand their preferred 
communication lines, such as emergency email addresses and an acceptable 
address to receive general information updates. 

 
The Company has a Steam Customer Education and Information Program 
which focuses on safety awareness, as well as Customer information. Over the 
past year, Con Edison Steam (“Steam Operations”) updated its home page of 
the steam website to make the website more user-friendly. Steam Operations 
streamlined and updated the home page so that the home page contains 
pertinent information that the steam Customer can easily access, such as 
information about their account and safety information.   
 
Steam Operations also uses every opportunity of contact that becomes available 
to advise steam Customers of new programs, events, provide safety tips, remind 
them of best practices associated with steam usage, and generally keep steam 
Customers informed about steam service.  Steam Operations conducts regular 
face-to-face dialogues with Customers.  In addition to meeting with Customers, 
Steam Operations also communicates with them via e-mail, mail, and phone calls. 
Each educational and informational avenue is explained below and Steam 
Operations has included samples of the materials addressed in this letter as 
exhibits in the attachment. 
 
 
 
 

Consolidated Edison Company of New York, Inc. 
4 Irving Place, 6

th
 Floor 

New York, NY 10009  
www.conEd.com/steam 

http://www.coned.com/steam
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STEAM SAFETY 

 

Steam Operations communicated its steam safety message to the public through 
a number of avenues.  Steam Operations safety message is: 

 

If you see steam on Manhattan streets, immediately call 1-800-75-
CONED. Steam is caused by water falling on a steam pipe or manhole 
cover, or a steam leak. To avoid potential injury, don't walk through 
the steam or on the manhole cover. 

 
Examples of the avenues Steam Operations used to spread this message include: 

 
Public Awareness Steam Safety Message (Exhibit 1) 
Steam Operations featured steam safety in all four issues in 2013 of the 
Company’s customer newsletter, Customer News, which is mailed to three 
million Con Edison Customers four times a year. Steam Safety Tips are also 
posted electronically on the Company’s Customer Central website 
(http://www.coned.com/customercentral) under “Safety Tips.”  In addition, the 
Steam Safety Message appears on the Steam Operations website 
(www.coned.com/steam) under “Steam Safety.” 

 
Training for Public and Emergency Officials (Exhibit 2) 
The Company conducted numerous training sessions on steam emergency 
response for public and emergency officials throughout Con Edison’s steam 
service area. Steam Distribution and the Emergency Response Group (ERG) met 
several times a month, throughout the year, with various agencies to familiarize 
them with our steam system, hazard recognition methods, and internal emergency 
response procedures. We also worked with them to enable them to properly assist 
in Steam incidents. Twenty-three classes and drills were held over 12 months to 
assist public and emergency officials in the response to steam emergencies. 
 
The Company also conducted drills to test its emergency response 
process/procedure for steam safety incidents. (Training and Drills 2013) 
 
Training venues included FDNY training facilities at Randall’s Island, Fort Totten, 
Floyd Bennet Field, various NYPD precincts, OEM Headquarters, and Con 
Edison’s Learning Center. 

 
Classes were given to: 

 FDNY* Chiefs, Captains, Lieutenants (newly promoted Officers), Arson and 
Explosion Squad, as well as Cadets 

 NYPD* Patrolmen, Detectives, Officers, Emergency Service Squad, and 
Bomb Squad 

 Secret Service 

 NYC* OEM 

 Various other Agencies and organizations including DOT, DEP, and the Red 
Cross. 
 

http://www.coned.com/customercentral
http://www.coned.com/steam
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*The FDNY, NYPD, and NYC OEM actively participated in the field drills. 
Topics included a Steam System Overview; how to safely respond to 
emergencies, specifically involving Steam. 

 
Steam Safety Brochure (Exhibit 3) 
The Steam Safety Brochure included a Steam Safety Message and was provided 
to steam Customers at the 11 Customer Seminars (see monthly customer 
seminars section) that were conducted this past year, as leave behind material at 
customer meetings arranged by Steam Business Development (“SBD”), and in 
customer packages that were provided to customers at face-to-face meetings.  
The brochure is posted on the Con Edison Customer Central website, Steam 
Operations website, and also appears on the NYC OEM website. 

 

Hurricane Season Safety Message (Exhibit 4) 
A hurricane season safety notification was sent out to Customers at the start of 
the hurricane season in June describing the steps customers could take to 
prepare for the upcoming hurricane season.    

 
Steam Website (Exhibit 5) 
As noted earlier, the home page of the steam website was revamped to make 
the site more user-friendly.  Steam Operations streamlined and updated the 
home page so that it contains pertinent information that the Customer can easily 
access, such as information about their account and safety information.   
 
A button “Apply Now” was placed in a prominent position so that customers can 
access the forms to apply for either new or modified service.  Other key topics 
highlighted on the website include seminars offered to steam Customers; the 
Steam Operations Demand Response and Customer Sited Supply Pilot 
Programs; and informational videos.  Also, the website features examples of 
sample demand rates for SC2 & SC3 Customers and information about how 
steam Customers may access their steam accounts.  A list of “Frequently 
Asked Questions” was updated and can be accessed at 
http://www.coned.com/steam/kc_faqs.asp.  
 
As a result of this update, we included The Best Practices Report, which was 
updated in October 2013 and is available on the website at 
http://www.coned.com/steam/PDF/Steam-Best-Practices-Report.pdf.   The 
measures and technologies presented in the Best Practices Report were 
compiled from a number of sources including Con Edison studies, Con Edison 
programs, and various equipment vendors, to provide steam customers with an 
effective steam demand and efficiency management resource. 
 

The Steam Operations’ website also provides users with links to numerous 
steam-related websites by clicking on “Links” on the left side of the site and both 
a “Steam Ombudsman” and “Contact Information” page located on the left side of 
the site, providing important and useful contact numbers for Customer use. 

 
 
 
 

http://www.coned.com/steam/kc_faqs.asp
http://www.coned.com/steam/PDF/Steam-Best-Practices-Report.pdf
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CUSTOMER COMMUNICATIONS 
 

Monthly Customer Seminars (Exhibit 6) 
At each seminar, Customers are provided with a package of materials, which 
includes the Steam Safety Brochure, Glossary of Steam Terms, Steam Repair 
Service information, Definition of Degree Day, Definition of Water Hammer and 
Recommendations. 
 
In 2013, Steam Operations held 11 free Customer Seminars. The seminars were 
held in January, February, March, April, May, June, July, August, September, 
November, and December.  These Steam Safety, Efficiency, and Maintenance 
seminars were attended by 72 Customers. Steam safety issues, such as the use 
of proper protective equipment; burn prevention and treatment; overall safety 
practices, tips; and water hammer prevention and information are addressed at 
these seminars.  Environmental issues, regulating valves and traps, and 
emergency contact information are also topics of discussion.   

 
Fall 2013 Building on Steam Seminar (Exhibit 7) 
On October 23, 2013, Customers were invited to attend the seventh annual fall 
Steam Customer Seminar.  The theme, Building on Steam, attracted 
approximately 80 Customers, consultants, chief engineers, and building and 
property managers.  The Company’s President, Craig Ivey, discussed the future 
of the Company for electric, gas, and steam systems, and the Vice President of 
Steam Operations, Saumil Shukla, spoke about cost reductions, environmental 
benefits, and the reliability of the steam system.  The Company released, for the 
first time, benchmarking material to help Customer’s assess their steam energy 
efficiency among their peers and followed it with the updated 2013 Best 
Practices Report.  In addition, a panel of Customers discussed their energy 
efficiency and best practices.  Informational packets were provided to each 

Customer and included a Building on Steam Brochure, which provided an 
overview of steam services.   
 
Seminar topics included an overview of Steam Operations’ programs including 
the Targeted Steam Air Conditioning (AC) Program, Oil-to-Steam Conversion, 
Steam Interval Data Portal, and Energy Assessment Program. As a result of this 
seminar, 12 customers signed up for the one-time energy assessment 
conducted by SBD - to date, SBD has conducted approximately 30 
assessments.  The PowerPoint presentations given at the Seminar appear on 
the steam website: http://www.coned.com/steam.  

 
Third Annual Con Edison Corporate Customer Group Forum Sponsored by 
Customer Operations (Exhibit 8) 
Steam Business Development (“SBD”) contributed to the Annual Corporate 
Customer Group forum where large electric, gas, and steam Customers hear 
the latest information on the various Con Edison services. SBD provided a 
synopsis of the material presented at the Fall 2013 Building on Steam Seminar, 
which included customer programs such as the energy assessment and Steam 
AC programs.  SBD also gave Customer’s marketing material and an 
opportunity to sign-up for Steam Operations energy assessment program.  
Attendees were also informed of the benchmarking material and best practices 

http://www.coned.com/steam


5 
 

report available online that was presented at the Steam Annual Fall Seminar. 
 
Steam Services Webinar (Exhibit 9) 
SBD held its first Steam Services Webinar, Building on Steam, on June 12, 2013.  
Approximately 50 Customers logged in and there is a link to the Webinar on the 
steam website: www.coned.com/steam.  Prior to the Webinar, SBD sent out a 
survey to Customer’s to gage what topics they would like to have discussed at the 
Webinar.  Based on the majority of responses from Customers, SBD discussed its 
program and services, such as its Steam AC Incentive Program, Energy 
Assessment, and Steam Interval Data Portal, and the benefits of steam, cost 
savings initiatives, space value and LEED opportunities. 
 
Turn-On/Turn-Off Notice (Exhibit 10) 
In April 2013, a reminder notice was included in all Customer bills that included 
information on Steam Operations services and fees for performing turn-offs.   

 
Steam Rates Bill Insert (Exhibit 11) 
In October 2013, Steam Operations mailed an insert to all steam Customers in 
their bills to inform them that the continuation of the existing steam rate plan 
resulted in a decrease to steam rates beginning October 2013. 

 
Hot and Cold Weather Management Notice (Exhibit 12) 
Customers received email notifications and mailings regarding information and 
suggestions for good steam management practices.  The hot weather notification 
was tailored to Customers with both electric and steam chillers to encourage 
them to lessen their peak electric load and lower their energy costs by dedicating 
more steam chiller capacity to their building’s needs.  In the event of unusually 
cold weather, the cold weather notification included examples such as preheating 
the building during the overnight hours, checking building openings for potential 
energy losses, such as loading dock doors, overhead doors, windows, etc.  
 
Gas Additions (Exhibit 13) 
The Fall Customer News mentioned the Steam Operations Gas Additions Projects 
at 59th Street and 74th Street Generating Stations, promoting steam as 
environmentally friendly. 

 
Customer Seminar and Energy Assessment Program (Exhibit 14) 
In the Winter Customer News, Steam Operations promoted its free Customer 
Seminars at The Learning Center and its Energy Assessment Program to increase 
awareness and participation.   
 

STEAM COST and ENERGY EFFICIENCY PROGRAMS 
 

Negotiated Fuel Cost Letter (Exhibit 15) 
The Company offered Customers the opportunity to obtain a fixed price for a 
portion of the steam fuel cost for the spring and winter periods in accordance 
with Rider E.  The application and information about the process was 
accessible on the steam website http://www.coned.com/steam. (May and 
October 2013). 

 

http://www.coned.com/steam
http://www.coned.com/steam
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Advertisement in Green Building and Design Magazine (Exhibit 16) 
A Customer of steam was featured in the September/October 2013 issue of Green 
Building and Design magazine, highlighting the building and its features. Steam 
Operations also placed an advertisement to coincide with the article, highlighting 
its energy efficiency programs and the value of steam. 
 
Advertisement in Crain’s Program (Exhibit 17) 
The Company attended an event on November 20, 2013, Crain’s City in Transition 
– The Future of New York City 2013. The program included a panel of presenters 
who discussed the future of the City, including topics such as: areas of agreement 
between business, labor, and civic groups; growing the City’s economy; and the 
challenges the new mayor faces with the City budget.  Steam Operations had a 
number of employees present and an advertisement on steam was placed in the 
program. 
 
Targeted Steam Air Conditioning (AC) Program 
The Company promoted the Electric - Targeted Steam AC program throughout 
2013 by first distributing marketing materials to all the existing steam AC 
Customers as a general awareness campaign.  More specifically, SBD 
approached customers with steam AC properties in the targeted areas and was 
able to arrange face-to-face presentations with groups from nine of the largest 
property portfolio management companies that had steam AC properties in their 
portfolios.  The program was also presented at the Steam Services Webinar and 
Fall 2013 Building on Steam Seminar.   

 
Customer Sited Supply (CSS) Promotional Efforts  
The Company continues to promote the CSS Pilot Program.  These efforts 
included multiple formal presentations at events targeting relevant audiences 
throughout the course of the year.  The Company’s targeted promotional efforts in 
2013 are listed below: 

- On February 5, 2013, Luthin Associates, Inc. presented the CSS Pilot 
Program at the Greater New York Hospital Association conference, 
sponsored by the New York State Energy Research and Development 
Agency (“NYSERDA”). The presentation was for an audience specific to 
Healthcare/hospital facility management and administrators.  
 

- On November 4, 2013, the Company promoted the CSS Pilot Program at the 
CHP stakeholder meeting held at the Company’s headquarters to launch the 
“Interconnection Guide for Large Combined Heat and Power (CHP) Projects 
2-20 MW.” 

 
As previously mentioned, presentations were also held at the Fall 2013 Building 
on Steam Seminar and the Third Annual Corporate Customer Forum held at the 
Company’s headquarters.   

Conclusion 
In addition to all of the above, whenever the Steam Business Development team 
meets with Customers, prospects, public entities, energy consultants, and real 
estate representatives, this information and appropriate materials are shared to 
ensure a broader awareness of steam and safety. 

 



7 
 

The Company will continue to work towards getting steam messages out to 
Customers.  If you have any questions about the programs or the documents 
included in this notice, please let me know. 

 
Sincerely, 

 
 
 
 

 
 

Charles Viemeister 
Section Manager 
Steam Business Development 
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Exhibit 1 - Public Awareness Steam Safety Message 
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Winter 2013  
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Summer 2013 
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Fall 2013 
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Customer Central Website  
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Customer Central Website  
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Steam Website  
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Exhibit 2 - Training for Public and Emergency Officials 
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Training and Drills 2013 
 

January 9 - Parks Department 5th Avenue and 
66th Street 

November 22 - FDNY Firefighters at TLC 

January 14 - Fire Marshals at TLC November 25 - FDNY Lieutenants at Fort Totten  

January 22 - FDNY Lieutenants at Fort Totten   December 3 - FDNY Hazmat at Randall’s Island  

January 25 - ESU at Floyd Bennett Field December 4 - NYPD ESU at John Jay  

February 1 - FDNY Lieutenants at Fort Totten  December 9 - NYPD ESU at John Jay  

February 25 - Divisions 1&9 FDNY  December 17 - FDNY Hazmat at Randall’s 
Island 

February 28 - FDNY Battalion Chiefs at TLC   

March 4 - FDNY Lieutenants at Fort Totten  

April 4 - ESU confined space drill Manhattan  

April 11 - NYPD Counterterrorism at TLC  

April 19 - FDNY Lieutenants at Fort Totten 

April 30 - Con Edison 101 at TLC  

May 2 - FDNY Lieutenants at Fort Totten  

May 8 - NYPD ESU at John Jay  

June 19 - Midtown North NYPD traffic precinct  

June 24 - FDNY at Hudson Avenue  

July 9 - FDNY Lieutenants at Fort Totten  

July 26 - NYPD confined space drill Manhattan  

August 5 - FDNY Lieutenants at Fort Totten  

September 4 - FDNY Lieutenants at Fort Totten  

September 23 - NYPD Manhattan  

September 26 - Con Edison 101 at TLC  

October 7 - FDNY Lieutenants at Fort Totten  

October 8 - FDNY Captains at Randall’s Island  

October 18 - FDNY Captains at Randall’s Island  

November 14 - FDNY Hazmat at Randall’s 
Island  

November 19 - FDNY Lieutenants at Fort Totten  

November 22 - FDNY Firefighters at TLC 

November 25 - FDNY Lieutenants at Fort Totten  
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Exhibit 3 - Steam Safety Brochure 
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Exhibit 4 – Hurricane Season Safety Message 
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Exhibit 5 - Steam Website 
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Steam Website Before 
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Steam Website After 
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Exhibit 6 - Monthly Customer Seminars 
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Exhibit 7 - Fall 2013 Building on Steam Seminar 
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Exhibit 8 – Third Annual Con Edison Corporate Customer Group Forum 
Sponsored by Customer Operations 
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Exhibit 9 – First Annual Steam Services Webinar 
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Exhibit 10 - Turn-on/Turn-off Notice 
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Exhibit 11 - Steam Rates Bill Insert 
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Exhibit 12 – Hot and Cold Weather Management Notice  
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Exhibit 13 – Gas Additions 
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Exhibit 14 – Customer Seminar and Energy Assessment 

Program 
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Exhibit 15 – Negotiated Fuel Cost Letters 
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Exhibit 16 – Advertisement in Green Building and Design 

Magazine and Article 
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Article on 51 Astor Place 
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Exhibit 17 – Advertisement in Crain’s Program 
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