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Introduction

Consolidated Edison Company of New York, Inc. (Con Edison, or the Company) is committed to
enhancing collaboration with our customers and stakeholders to improve the quality of life in the
neighborhoods we serve and live in, with a focus on disadvantaged communities (DACSs). This
report is part of that commitment. In 2023, Con Edison agreed to track and report on how its
operations affect disadvantaged communities.® This includes newer programs, such as building
electrification and energy efficiency initiatives, as well as data related to the Company’s long
running electric and gas operations. Tracking and publishing this information will provide the
Company, government officials, stakeholders, and the public with valuable data to inform ongoing
implementation of the Climate Leadership and Community Protection Act.

This report is the Company’s second annual disadvantaged communities report and builds upon
the findings presented in the inaugural edition. Given the early stage of our reporting efforts, the
data herein is a snapshot in time rather than a baseline assessment. While it is possible to make
preliminary observations, drawing definitive conclusions about the impacts of Company programs
will require a larger dataset. Future iterations of the report are expected to build on this data to
reveal a clearer picture that will help steer the Company’s future efforts to assist low-income
customers and customers living in disadvantaged communities.

Con Edison is dedicated to improving continuously to better serve our community. The Company
is pleased to publish this second annual report and looks forward to continued collaboration with
customers and stakeholders.

This report presents the requested disadvantaged communities impacts in the order and formats
required under Con Edison’s current Rate Plan.

! Case 22-E-0064 & 22-G-0065, Proceeding on Motion of the Commission as to the Rates, Charges, Rules, and Regulations
of Consolidated Edison Company of New York, Inc., for Electric Service and Proceeding on Motion of the Commission as
to the Rates, Charges, Rules, and Regulations of Consolidated Edison Company of New York, Inc., for Gas Service, Order
Adopting Terms of Joint Proposal and Establishing Electric and Gas Rate Plans With Additional Requirements, Attachment
1, Joint Proposal, Section P, pp. 119-128, Issued and Effective July 20, 2023 (“Rate Plan”).



Company Profile and Report Context

As part of Con Edison’s current Rate Plan in Cases 22-E-0064 and 22-G-0065, the Company agreed to prepare
an annual Disadvantaged Communities Report for filing with the Secretary by May 31 of the year following
each rate year. As outlined in the Rate Plan, “Each report will include a narrative discussion of the data reported
on, including how the Company tracked and collected the data, [and] any assumptions relied on in the report.”
The data covered in the report is set forth in the Rate Plan in Attachment 1, subsection 5 of section P of the

Joint Proposal.

Our Commodities

Con Edison provides electric service to
approximately 3.7 million customers in all of New
York City (except a part of Queens) and most of
Westchester County, an approximately 660 square
mile service area with a population of more than nine
million. Con Edison delivers gas to approximately
1.1 million customers in Manhattan, the Bronx, parts
of Queens, and most of Westchester County.

What Is a Disadvantaged Community?

b

The definition of “disadvantaged community’
developed by the New York State Climate Justice
Working Group (CJWG) uses 45 indicators to
designate a census tract as a disadvantaged
community. The indicators are based on
environmental burdens, climate change risks,
population characteristics, and health vulnerabilities.
In addition, the State characterizes households with
an annual income at or below 60% of state median
income as disadvantaged for clean energy and energy
efficiency investments, regardless of whether those
households are in areas designated as a
disadvantaged community  based on the
criteria above.

60%

46% 44%

Of New York State’s  Of Con Edison’s Of Electric
DACs are in Active Accounts Customer Meters
New York City are in DACs are in DACs

2 Matter 23-02017, In the Matter of Reporting Investments and
Benefits to Disadvantaged Communities.

Data Collection Methodology

To identify if customers fall into a census tract
designated as a disadvantaged community, the
Company used NYC Geo-Service for the five
boroughs and census API for Westchester, Rockland,
and Orange Counties to access the census tracts
(GEOID) associated with each customer’s location.
The Company then matched those census tracts with
those published by NYSERDA. This process
resulted in the Company's central disadvantaged
community data resource, which was the common
reference point for the data throughout this report
when identifying customers located in disadvantaged
communities. Datapoints that could not be identified
as disadvantaged communities or non-disadvantaged
communities (unknowns) were counted as non-
disadvantaged communities. Unknowns accounted
for under 2% of the dataset.

In this report, “disadvantaged community” refers to
customers located in a census tract meeting the
criteria finalized by the CJWG on March 27, 2023
and listed on NYSERDA'’s online mapping portal.
Additionally, “low-income customers” refers to
customers participating in the Company’s Energy
Affordability Program. The exception to this
distinction is in the Clean Energy Spending data,
wherein  “disadvantaged community” refers to
customers who are either in a disadvantaged
community or enrolled in the Energy Affordability
Program (i.e., low-income customers) to align with
the reports the Company files in Matter 23-02017.2
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A. Clean Energy Spending

As outlined in the Rate Plan, the Company has agreed to provide data on the 2024 Clean Energy
Spending categories across energy efficiency and building electrification programs. This
information covers items such as incentive dollars spent, energy savings achieved, number of
participants, and average savings achieved in total and in disadvantaged communities. The
Company was also asked to describe its efforts to reach disadvantaged communities and low-
income customers, provide samples of communication materials directed towards customers in
disadvantaged communities, and describe Company engagement and partnerships with
community-based organizations that serve disadvantaged communities.

Con Edison’s Clean Energy Spending programs, which comprise the Company’s New Efficiency:
New York (NENY) building efficiency and electrification programs,® offer incentives that give
customers greater control over their energy use. For example, participating customers can upgrade
buildings by replacing fossil fuel heating systems with electric heat pumps or insulating buildings
to reduce energy use. Customers may also install more energy efficient equipment in their home
or business. For instance, a small business owner may install more efficient refrigerators and
display cases to reduce the amount of electricity needed to run those appliances. The Company
offers these programs to eligible customers in its service territory, and in some cases has created
offerings specifically for customers in disadvantaged communities. In 2024, 54% of the
Company’s allocated Clean Energy Spending funds were spent in disadvantaged communities.

These programs are key to meeting the state’s emissions reduction goals, as building energy use
is the leading source of emissions in New York City.* Building efficiency upgrades also present
opportunities to deliver clean energy co-benefits to customers, including residents of
disadvantaged communities and low-income customers. In addition to helping customers manage
their energy consumption, energy efficiency projects reduce harmful pollutants and improve
quality of life by making buildings more comfortable via temperature and humidity controls.

Program Overview
Con Edison’s clean energy programs incentivize residential, multifamily (five or more units),
commercial and industrial (C&I) and small business and non-profit (Small Biz) customers to install
energy efficient appliances and equipment and make energy upgrades to buildings. Project types
include:
e Insulating buildings to reduce the energy required to heat and cool spaces (building
envelope projects).
e Electrifying space and water heating by installing air-sourced heat pumps (ASHP) or
ground source heat pumps (GSHP).
¢ Installing controls to manage energy use from lighting and appliances (like refrigerators).

e Undertaking additional energy efficiency equipment upgrades, including installing motors
and drives, process equipment, and compressed air.

% See Case 18-M-0084, In the Matter of a Comprehensive Energy Efficiency Initiative (“NENY Proceeding™).
4 See NYC Mayor’s Office of Climate & Environmental Justice, “NYC Greenhouse Gas Inventories,”
climate.cityofnewyork.us, City of New York, 2024.



The Company offers programs for LMI customers.® In 2024, these include the Affordable
Multifamily Energy Efficiency Program (AMEEP), which supports customers making efficiency
upgrades in buildings, as well as the Efficiency Starter Kit and Smart Kids programs, which
provide educational material on the benefits of energy efficiency along with efficient equipment
customers can install at home, free of charge.®

Clean Energy Spending Programs in Disadvantaged Communities

In 2024, as noted above, 54% of NENY program incentives went to customers in disadvantaged
communities. Tables Al to A8 show the total incentives paid, energy savings achieved, and
number of participants, along with the portion of incentives paid, energy savings achieved, and
number of participants in disadvantaged communities.

In 2024, the Company encouraged program participation by customers in disadvantaged
communities, including low-income customers, by:’

e Offering targeted incentives for customers in disadvantaged communities for participants
in the Weather Ready, Residential Clean Heat and Small-Medium Business Clean Heat
programs.

e Tailoring multifamily energy efficiency incentives that offer affordable buildings pathways
to comply with Local Law 97, in partnership with NYC Housing Preservation and
Development.

e Partnering with the Urban Homestead Assistance Board, the Association of Neighborhood
and Housing Development, and Kinetic Communities Consulting to promote the benefits
of energy efficiency to LMI customers, offer support for affordable cooperative buildings,
and refer projects to participate in AMEEP.

e Referring more than 492 low-income customers participating in the Company’s Energy
Affordability Program to EmPower+, the statewide efficiency program that offers
incentives to LMI customers living in small residential buildings (one to four family
homes).®

°® Some of the Company’s programs are targeted at low-to-moderate-income (LMI) customers; for the purpose of
administering the current statewide low-and moderate-income portfolio of energy efficiency and electrification programs,
moderate-income customers are defined as households with incomes that are 60% - 80% of either area median income (AMI)
or state median income (SMI), depending on which is greater. See NENY Proceeding, 2024 Statewide LMI Implementation
Plan (filed November 1, 2024) for further information.

& Con Edison phased out its Efficiency Starter Kit and Smart Kids programs in December 2024.

" See Rate Plan, Pp.119-120.

8 The Company referred 492 electric-only, gas-only, and combination electric and gas customers to EmPower+ over the
Energy Affordability Program Year of December 2024 to November 2025. In 2024, a system issue temporarily interfered
with some customers referrals to EmPower+. The Company resumed referrals in January 2025 including those previously
excluded customers in subsequent referral batches and will continue to do so until the customers who were erroneously
excluded have all been referred to NYSERDA See Case 22-E-0064, Proceeding on Motion of the Commission as to the
Rates, Charges, Rules, and Regulations of Consolidated Edison Company of New York, Inc., for Electric Service, et al.,
Annual Energy Affordability Policy Report (filed January 30, 2025), p.8.



Table Al. 2024 Program Incentive Dollars Spent (Total and in DACs)®10.11.12

Program Name Total Funds DAC
Expended ($) Funding ($)

Affordable Multifamily Energy Efficiency Program13 77,558,050 71,602,722 92%
Clean Heat — Commercial & Industrial Air Source Heat Pump 14,233,506 3,436,916 24%
(;Ler{a]; Heat — Commercial & Industrial Ground Source Heat 1,526,891 0 0914
Clean Heat — Midstream Heat Pump Water Heater 1,790,099 655,300 37%
Clean Heat — Multifamily Air Source Heat Pump 42,663,626 27,928,074 65%
Clean Heat — Multifamily Ground Source Heat Pump 6,693,753 6,579,092 98%
Clean Heat — Residential Air Source Heat Pump 94,920,742 45,204,005 48%
Clean Heat — Residential Ground Source Heat Pump 5,455,378 547,990 10%1°
Clean Heat — Small-Medium Business Air Source Heat Pump | 10,421,345 3,285,890 32%
Commercial & Industrial'® 51,280,519 8,885,679 17%
Commercial Kitchen®’ 474,600 216,700 46%
Efficiency Starter Program - LMI 84,015 84,015 100%
EmPower+ 1,409,607 1,409,607 100%

9

Section A, item i, Total number of incentive dollars spent; item ii, Total number of incentive dollars spent in
disadvantaged communities.
10

The Company has aligned the data shown here to the disadvantaged community data filing made with the PSC in April of
this year and its Clean Energy Dashboard Scorecard filing. In these filings, the Company tracks energy savings based on the
date projects are acquired and incentive dollars based on the date the incentives were paid. Where the project acquisition
date precedes the incentive paid date, this report may show energy savings for a program but no incentives paid. These
incentives will appear in subsequent annual reports. See, Matter 23-02017, In the Matter of Reporting Investments and
Benefits to Disadvantaged Communities, 2024 Disadvantaged Communities Report (filed April 11, 2025); see, NENY
Proceeding, Clean Energy Dashboard Scorecard (filed February 28, 2025).

11

Funding reported here includes only “place-based funding” or funding that can be traced to a specific location or community,
following Department of Public Service guidance. Programs for which the Company does not disburse incentives to
customers — like the Home Energy Reports program — are thus not included in this table.

12 \Where applicable, metrics are presented as a combined total from gas and electric programs with the same name

The Affordable Multifamily Energy Efficiency Program is a combination of comprehensive and non-comprehensive LMI
project metrics.

14 Data for 2024 reflects one project, which was not in a disadvantaged community.

5 The portion of benefits going to disadvantaged communities was low in the ground-sourced segment of heat pump
programs. In 2024, the program activity for the Residential Ground-Sourced Heat Pump program was concentrated in
Westchester County in areas less likely to be designated disadvantaged communities. Drilling the boreholes required to
install these systems requires access to open space, which creates a barrier to participation for many customers in New York
City. Conversely, the Company has seen more widespread participation in the Residential Air-Sourced Clean Heat program
across New York City’s boroughs. The Company has launched a specific disadvantaged community offering for this
program to promote participation by customers in disadvantaged communities for both the Residential Air-Source and
Residential Ground-Source Heat Pump programs.

16 Metrics are a combined total from the Commercial & Industrial and Commercial & Industrial - Fuel-Switch - Electric
programs.

7 The Commercial Kitchen program has been closed, but residual expenditures are still reported.



Instant Lighting 4,473,123 1,718,406 38%
Marketplace 53,844 17,900 33%
Midstream Water and Space Heating 1,471,341 1,206,857 82%
Multifamily 34,557,141 15,476,005 45%
Multifamily - Fuel-Switch 917,694 39,643 4%

Commercial Water Heaters PEI (Pump Energy Index) 8,984 704 8%

Pilots 128,224 47,296 37%
Real Time Energy Management 186,163 105,798 57%
Retail Lighting'® (569,734) (434,114) -76%
Retail Lighting - LMI 1,009,602 1,009,602 100%
Retail Products 8,074,692 5,117,078 63%
Small-Medium Business 17,674,899 9,180,221 52%
Smart Kids 862,636 845,316 98%
Weather Ready'® 2,904,973 618,886 21%
Total 380,265,714 | 204,785,586 54%

Table A2. 2024 Program Energy Savings Achieved (Total and in DACs)2°,21

Program Name

Savings
(MMBtu)

Total Energy | DAC Energy

Savings

(MMBtu)

91%

Affordable Multifamily Energy Efficiency Program22 483,052 439,980

Clean Heat — Commercial & Industrial Air Source Heat Pump 61,309 10,598 17%
CH:::;nPﬂ;eE — Commercial & Industrial Ground Source 3,717 0 09623
Clean Heat — Midstream Heat Pump Water Heater 7,685 3,728 49%
Clean Heat — Multifamily Air Source Heat Pump 155,733 99,387 64%
Clean Heat — Multifamily Ground Source Heat Pump 25,135 24,886 99%
Clean Heat — Residential Air Source Heat Pump 563,575 240,396 43%
Clean Heat — Residential Ground Source Heat Pump 13,617 1,080 8%24
Clean Heat — Small-Medium Business Air Source Heat Pump 41,270 16,139 39%
Commercial & Industrial®® 330,993 96,256 29%

18 The negative funding reflects the reclassification to the LMI portion of Retail Lighting from the market rate Retail Lighting

program after the market rate program's closure.
19 Program formerly called Residential Weatherization.

20 Section A, item iii, Total energy savings achieved; item iv, Total energy savings achieved in disadvantaged communities.

2L Where applicable, metrics are presented as a combined total from gas and electric programs with the same name.

22 The Affordable Multifamily Energy Efficiency Program is a combination of comprehensive and non-comprehensive LMI

project metrics.
28 Data for 2024 represents one project.
2 See footnote 12.

% Metrics are a combined total from the Commercial & Industrial and Commercial & Industrial - Fuel-Switch - Electric

programs.




Commercial Water Heaters PEI (Pump Energy Index) 592 23 4%

Efficiency Starter Program - LMI 8,324 8,324 100%
EmPower+ 4,342 4,342 100%
Instant Lighting 79,292 28,446 36%
Marketplace 998 357 36%
Midstream Water and Space Heating 25,939 14,473 56%
Multifamily 292,367 105,777 36%
Multifamily - Fuel-Switch 16,684 1,043 6%

Real Time Energy Management 1,815 1,031 57%
Residential Home Energy Reports2® 298,526 127,114 43%
Retail Lighting - LMI?’ 31,263 31,263 100%
Retail Products 1,695,384 1,107,423 65%
Small-Medium Business 180,049 94,989 53%
Smart Kids 27,604 27,604 100%
Weather Ready?® 11,614 2,303 20%
Grand Total 4,360,879 2,486,965 57%

Table A3. 2024 Total Number of Participants and Average Savings and Incentives
t 29.30,31

by Participan

Participant Proaram Name Total Avg. Incentives Avg. Energy Savings
Type 9 Participants by Participant by Participant (MMBtu)
Clean Heat — Midstream Heat
27 14
Pump Water Heater 538 $33
Clean Heat — Residential Air 12.813 $7.408 a4
Source Heat Pump
Cl - i i
ean Heat — Residential 145 $37.623 9
Residential |Ground Source Heat Pump
Efficiency Starter Program - 12,893 &7 1
LMI
EmPower+ 582 $2,422%2 7
Marketplace 1,389 $39
Residential H E
esidential iome Energy 1,237,910 N/A3 0.24
Reports

% Residential Home Energy Reports program 2024 year-end savings correspond with Q1 2025 scorecard, whereas the
previous 2023 disadvantaged communities report aligned with the 2023 Q4 2023 year-end savings.

27 See footnote 16.

28 program formerly called Residential Weatherization.

2 Section A, item v, Total number participants; item vii, Average savings and incentives by participant.

30 Where applicable, metrics are presented as a combined total from gas and electric programs with the same name

31 The statewide LMI portfolio of programs define participants on a per unit basis, whereas Con Edison ‘s building efficiency
and electrification programs defines participants on a per customer basis.

32 See footnote 8.

38 The Company does not provide incentives to customers through this program.
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Retail Lighting - LMI3* 78,408 $13 0.40
Retail Products 514,639 $16 3
Smart Kids 70,910 $12 0.39
Weather Ready3° 1,348 $2,155 9
Pilots 20 $6,411 0
Multisector i
Real Time Energy 6 $31,027 302
Management
Aff le Multifamily E
ordable Multifamily Energy | 5, 445 $513 3
Efficiency Program
Clean Heat — Multifamily Air 240 $177.765 649
Multifamily Source Heat Pump
Clean Heat — Multifamily
1 751 27
Ground Source Heat Pump > $1,338,75 5.0
Multifamily 1,275 $27,104 229
Multifamily - Fuel-Switch 9 $101,9636 1,854
Clean Heat — Commercial &
Industrial Air Source Heat 34 $418,633 1,803
Pump
Clean Heat — Commercial &
Industrial Ground Source 1 $1,526,891 3,717
Heat Pump
Clean Heat — Small-Medium
Business Air Source Heat 217 $48,0237 190
Commercial [Pump
Commercial & Industrial®® 315 $162,925 1,052
Commercial Water Heaters
PEI (Pump Energy Index) 12 $749 49
Instant Lighting 569 $7,861 139
MldsFream Water and Space 367 $4.009 71
Heating
Small-Medium Business 1,998 $8,846 90
Total 2,087,688 $3,914,497 15,350

34 See footnote 16.

% Program formerly called Residential Weatherization.

36 See footnote 8.

37 See footnote 8.

38 Metrics are a combined total from the Commercial & Industrial and Commercial & Industrial - Fuel-Switch - Electric
programs.
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Table A4. 2024 Total Number of DAC Participants and Average Savings and Incentives
by Participant39,40
Participant Total Avg. Incentives | Avg. Energy Savings
Type Program Name Participants by Participant |by Participant (MMBtu)
Clean Heat — Midstream Heat
Pump Water Heater 208 $3.150 18
I Heat — Residential Ali
Clean Hea esidential Air 5,972 $7.569 40
Source Heat Pump
Clean Heat — Residential
Ground Source Heat Pump 14 $39.142 77
Efficiency Starter Program - 12,893 &7 1
Residential LM
esidentia
EmPower+ 582 $2,42241 7
Marketplace 455 $39 1
Residential Home Energy 507,667 NJA 42 0.95
Reports
Retail Lighting - LMI*3 78,408 $13 0.40
Retail Products 315,085 $16 4
Smart Kids 70,910 $12 0.39
Weather Ready** 266 $2,327 9
Pilots 2 $23,648 0
Multisector  |Real Time E
ea Jime =nergy 3 $35,266 344
Management
Afff)r_dable Multifamily Energy 136,137 $526 3
Efficiency Program
Clean Heat — Multifamily Air 176 $158,682 565
Multifamily ~ [Source Heat Pump
Clean Heat — Multifamily
Ground Source Heat Pump 4 $1,644,773 6,221
Multifamily 618 $25,042 171
Multifamily - Fuel-Switch 1 $39,643 1,043
Commercial Clean Heat — Commercial &
Industrial Air Source Heat 3 $1,145,639 3,533
Pump

% Section A, item vi, Total number of participants in disadvantaged communities; item viii, Average savings and incentives
by participant in disadvantaged communities.
0 The statewide LMI portfolio of programs define participants on a per unit basis, whereas Con Edison ‘s building efficiency
and electrification programs defines participants on a per customer basis.

41 See footnote 8.

42 The Company does not provide incentives to customers for this program.
43 See footnote 16.

4 program formerly called Residential Weatherization.
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Clean Heat — Commercial &

Industrial Ground Source Heat 0 0 0

Pump

Clean Heat — Small-Medium

Business Air Source Heat 103 $31,902 157

Pump

Commercial & Industrial*> 90 $98,730 1,070

Commercial Water Heaters

PEI (Pump Energy Index) 2 $352 12

Instant Lighting 174 $9,876 163

MldsFream Water and Space 193 $6,253 75

Heating

Small-Medium Business 965 $9,513 98
Total 1,130,930 $3,284,542 13,613

Table A5. 2024 Installations by Measure Category for Commercial Programs
(Total and in DACs)46,47
Total DAC
Installations  Installations

Commercial Programs Installations

Clean Heat — Commercial & Industrial Air Source Heat Pump

HVAC 45 4 9%
| H - ial & | ial Ai H
Clean Heat — Commercial & Industrial Air Source Heat 45 4 9%
Pump Total
Clean Heat — Commercial & Industrial Ground Source Heat Pump
HVAC 2 0 0%
Clean Heat — Commercial & Industrial Ground Source
2 0 0%
Heat Pump Total
Clean Heat — Small-Medium Business Air Source Heat Pump
HVAC 458 201 44%
| H - I1-Medi Busi Ai H
Clean Heat — Sma edium Business Air Source Heat 458 201 24%
Pump Total
Commercial & Industrial*®
Appliances 2 2 100%
Building Shell 80 21 26%
Compressed Air 11 4 36%

45 Metrics are a combined total from the Commercial & Industrial and Commercial & Industrial - Fuel-Switch - Electric
programs.

46 Section A, item ix, Average savings and incentives by participant in disadvantaged communities; item x, Total
installations by measure category in disadvantaged communities. (See also for Tables A6 and A7.)

47 Where applicable, metrics are presented as a combined total from gas and electric programs with the same name.

8 Metrics are a combined total from the Commercial & Industrial and Commercial & Industrial - Fuel-Switch - Electric
programs.
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Domestic Hot Water 2 1 50%
HVAC 59 17 29%
HVAC - Control 64 21 33%
Lighting 55 13 24%
Lighting - Control 11 5 45%
Motors and Drives 56 13 23%
Process Equipment 26 7 27%
Refrigeration 2 1 50%
Commercial & Industrial Total 368 105 29%
Commercial Water Heaters PEI
Motors and Drives 19 11%
Commercial Water Heaters PEI Total 19 11%
Instant Lighting
Lighting 1,549 473 31%
Instant Lighting Total 1,549 473 31%
Midstream Water and Space Heating
Domestic Hot Water 210 92 44%
HVAC 110 64 58%
Midstream Water and Space Heating Total 320 156 49%
Small-Medium Business
Building Shell 6 86%
Domestic Hot Water 0%
HVAC 36 25 69%
HVAC - Control 55 28 51%
Lighting 17,909 8,760 49%
Lighting - Control 102 67 66%
Motors and Drives 725 373 51%
Refrigeration 986 602 61%
Refrigeration - Control 1,053 589 56%
Small-Medium Business Total 20,875 10,450 50%
Commercial Total 23,636 11,391 48%
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)49

Table A6. 2024 Installations by Measure Category for Multifamily Programs (Total and in DACs

Multifamily Programs Installations Total Inst:ﬁ:ilons Instzﬁfions DO/Z\IC?S
Affordable Multifamily Energy Efficiency Program
Appliances 1 1 100%
Building Shell 4,394 4,156 95%
Domestic Hot Water 1,037 971 94%
Domestic Hot Water - Control 72 69 96%
HVAC 113 105 93%
HVAC - Control 219 199 91%
Lighting 5,207 3,950 76%
Lighting - Control 4 4 100%
Motors and Drives 10 8 82%
Affordable Multifamily Energy Efficiency Program Total 11,057 9,464 86%
Clean Heat — Multifamily Air Source Heat Pump
Building Shell 12 7 58%
HVAC 1,047 764 73%
Clean Heat — Multifamily Air Source Heat Pump Total 1,059 771 73%
Clean Heat — Multifamily Ground Source Heat Pump
HVAC 16 14 88%
Clean Heat — Multifamily Ground Source Heat Pump Total 16 14 88%
Multifamily
Building Shell 747 415 56%
Domestic Hot Water 111 85 7%
Domestic Hot Water - Control 1 0 0%
HVAC 96 19 20%
HVAC - Control 329 140 43%
Lighting 4,453 859 19%
Motors and Drives 39 1 3%
Multifamily Total 5,776 1,519 26%
Multifamily - Fuel-Switch
Building Shell 0 0 0%
HVAC 9 1 11%
HVAC - Control 0 0 0%
Multifamily - Fuel-Switch Total 9 1 11%
Multifamily Programs Installations Total 17,917 11,769 66%

49 Where applicable, metrics are presented as a combined total from gas and electric programs with the same name.
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Table A7. 2024 Installations by Measure Category for Multisector Programs (Total and in DACs)50

Total DAC % in
Installations Installations DACs

Multisector Programs Installations Total

Real Time Energy Management

HVAC - Control 6 3 50%
Real Time Energy Management Total 6 3 50%
Multisector Programs Installations Total 6 3 50%

Table A8. 2024 Installations by Measure Category for Residential Programs (Total and in DACs)>!

Residential Programs Installations Tota_l DAC. %in
Installations  Installations | DACs

Clean Heat — Midstream Heat Pump Water Heater

Domestic Hot Water 538 208 39%
Clean Heat — Midstream Heat Pump Water Heater Total 538 208 39%
Clean Heat — Residential Air Source Heat Pump

HVAC 30,247 13,063 43%
Clean Heat — Residential Air Source Heat Pump Total 30,247 13,063 43%
Clean Heat — Residential Ground Source Heat Pump

HVAC 190 17 9%
Clean Heat — Residential Ground Source Heat Pump Total 190 17 9%
EmPower+

Appliances 30 30 100%

Building Shell 427 427 100%

Domestic Hot Water 4 4 100%

Domestic Hot Water - Control 29 29 100%

HVAC 8 8 100%

HVAC - Control 48 48 100%

Lighting 199 199 100%

Refrigeration 105 105 100%
EmPower+ Total 850 850 100%
Marketplace

Appliance - Controls 66 23 35%

Appliances 5 3 60%

Domestic Hot Water - Control 8 4 50%

HVAC 2 0 0%

HVAC - Control 1,620 553 34%

50 Where applicable, metrics are presented as a combined total from gas and electric programs with the same name.
51 Where applicable, metrics are presented as a combined total from gas and electric programs with the same name.
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Lighting 278 81 29%
Marketplace Total 1,979 664 34%
Retail Lighting - LMI®%?

Lighting 21 21 100%
Retail Lighting - LMI Total 21 21 100%
Retail Products

Building Shell 217,608 112,646 52%
Retail Products Total 217,608 112,646 52%
Smart Kids

Domestic Hot Water - Control 594 594 100%

Lighting 594 594 100%
Smart Kids Total 1,188 1,188 100%
Weather Ready®?

Building Shell 4,427 865 20%
Weather Ready Total 4,427 865 20%
Residential Programs Installations Total 257,048 129,522 50%

Clean Energy Program Performance Comparison Review

In 2024, the Company improved Clean Energy Program delivery in disadvantaged communities
by increasing incentive spend, energy savings, and equipment/measure installations. Although
participation in disadvantaged communities declined by 7% overall from 2023, this was largely
due to the Company’s strategic shift away from lighting incentives, Smart Kids and Efficiency
Starter Kits in favor of building envelope improvements, resulting in greater participation and
higher savings/installations in multifamily buildings. Installed efficiency measures increased from
2023 totals, across all program segments. Residential installations saw the largest growth from
2023, driven by retail product sales and residential HVAC measures. Overall, installations in
disadvantaged communities experienced a 13% proportional increase in 2024 when compared to
2023.

Table A9. Incentive and Savings Comparison Summary

% Change
Total DAC
Incentives $262,524,921 | $129,680,235 | $380,265,714 | $204,785,586 | 45% | 58%
Energy Savings 4,019,790 1,659,904 4,360,879 2.486,965 8% | 50%
(MMBtu)
Participation 2.338.666 1,205,001 2,087,688 1.130,930 | -11% | -6%
Average Incentive per $112 $108 $182 $181 62% | 68%
Participant
A E
verage Energy - 1.72 1.38 2.09 2.20 220% | 60%
Savings Per Participant

52 See footnote 16.
%8 Program formerly called Residential Weatherization.
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Table A10. Installations Comparison Summary

% DAC Total
Installations 56,951 21,436 38% 298,607 152,685 51%
Commercial 6,591 2,549 39% 23,636 11,391 48%
Multifamily 3,010 2,049 68% 17,917 11,769 66%
Multisector 0 0 0 6 3 50%
Residential 47,350 16,838 36% 257,048 129,522 50%

Outreach Efforts and Sample Materials
Please see Appendix 1 for the sample materials described below.

Exhibit A. Clean Heat Disadvantaged Community-Targeted Email

Con Edison shared a one-page overview highlighting the key benefits and available
incentives for homeowner to invest in air source heat pump systems and weatherization
improvements, such as insulation and air sealing.

Exhibit B. Residential Clean Heat Limited-Time Offer Email
Con Edison circulated a limited time offer advertising increased incentives for eligible
residential customers looking to install air source heat pumps systems.

Exhibit C. Affordable Housing Limited-Time Offer One-Pager

Con Edison developed this offering in collaboration with the NYC Accelerator and NYC
Department of Housing Preservation & Development. The Company has continued to modify
this initiative to help affordable buildings comply with Local Law 97 through installation of
eligible energy conservation measures.

Exhibit D. LED Lighting Packaging

In 2024, the Company distributed LED lighting to low-income customers at local food
distribution locations. The packaging, produced in both English and Spanish, on these
lighting kits encouraged customers to contact Con Edison to learn more about ways to save
money through additional energy efficiency upgrades.
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B. Electric Vehicle Make-Ready Program

As outlined in the Rate Plan, the Company has agreed to provide data for 2024 on the Electric
Vehicle Make-Ready Program for light-duty and medium-and-heavy duty vehicles. The data
includes incentive funding spent and number of charging plugs installed in 2024 across the service
territory and in disadvantaged communities.

A robust electric vehicle (EV) charging network is critical to advancing the clean transportation
transition. On-road transportation accounts for 26% of NYC’s greenhouse gas emissions.’*
Large-scale adoption of EVs, and corresponding EV infrastructure, is essential to achieving New
York’s decarbonization goals. New York State’s Climate Action Council published a framework
to reach CLCPA emissions reduction targets; the framework (known as the Scoping Plan) calls for
3 million zero-emission vehicles on the road in New York by 2030.%° Decarbonizing the
transportation sector requires meaningful vehicle electrification and corresponding vehicle
charging infrastructure. However, even with progress in charger deployment over the last few
years, lack of access to EV chargers remains a leading barrier to EV adoption, and charger access
is a particularly acute challenge in a dense urban environment like New York City, where many
drivers do not have access to at-home charging. The buildout of EV chargers in parking garages
and open parking lots reduces drivers’ anxiety about charger access and therefore plays a critical
role in encouraging EV adoption. There are myriad benefits to EV adoption, including improved
local air quality and lower greenhouse gas emissions. These benefits are particularly meaningful
to people in disadvantaged communities, who tend to be most impacted by air pollution.

Con Edison is accelerating EV adoption through a portfolio of initiatives and programs that benefit
EV drivers and EV charging developers. The Company’s PowerReady Program provides
incentives to defray the cost of infrastructure upgrades that support the installation of Level 2 (L2)
and direct current fast charging (DCFC) stations.*® The light-duty vehicle PowerReady program
provides incentives to help offset the electric infrastructure costs associated with chargers for light
duty EVs, including cars and small vans; the PowerReady medium-and-heavy duty (MHDV) Pilot
Program provides incentive specifically for chargers serving the MHDV sector, including trucks
and buses, which includes vehicles over 10,000 pounds gross vehicle weight. °” The PowerReady
program also supports the installation of chargers for micromobility devices (e.g., electric bikes

% See New York City Mayor’s Office of Sustainability, Con Edison, and National Grid. “Pathways to Carbon-Neutral NYC:
Modernize, Reimagine, Reach.” April 2021. Available Carbon-Neutral-NY C.pdf

%5 See Climate Action Council Climate Leadership and Community Protection Act's (“the Climate Action Council™) website.
Climate Action Council. Scoping Plan: Full Report. (December 2022). Available https://climate.ny.gov/-
/media/Project/Climate/Files/N Y S-Climate-Action-Council-Final-Scoping-Plan-2022. pdf

% A Level 2 or “L2” charging plug uses alternating current (AC) delivering a range of 3-20 kW of power. These are widely
used at homes and workplaces and recharge an EV with low battery in 6-8 hours. A DCFC charging plug uses direct current
(DC) with power delivery typically between 50 kW and 350 kW. Typically found in highway and high-volume public
charging settings, DCFC plugs deliver a full charge in about 30 minutes.

57 U.S. Department of Energy. Alternative Fuels Data Center (accessed February 20, 2025). Available at
https://afdc.energy.gov/data/10380

20



and electric scooters); as a more affordable transportation option, these devices expand access to
clean transportation. Authorized by the November 2023 Midpoint Order, the micromobility
program provides incentives to offset the cost of installing battery or e-bike chargers in
disadvantaged communities.

Developers and Con Edison customers can apply to receive the incentives that are capped on a
per-plug basis (light-duty L2) or per-kW basis (light-duty DCFC and L2/DCFC for MHDV)
through the Company’s PowerReady program. The multi-year PowerReady program has an
overall goal of installing 21,371 L2 plugs and 3,157 DCFC plugs for light-duty vehicles in New
York City and Westchester County and deploying $21M supporting medium- and heavy-duty
charging. This report summarizes the Company’s progress in incentivizing the installation of plugs
in disadvantaged communities as it strives to achieve its overall plug goals. The Commission-
authorized budget includes a 20% L2 incentive budget carveout and a 25% DCFC incentive budget
carveout for light-duty charging in CECONY’s service territory. The PowerReady program offers
the highest incentive level (up-to 100% of eligible costs, subject to the caps described above) to
projects that benefit disadvantaged communities if they meet eligibility requirements. While the
broader PowerReady Program is designed to support all EV charging projects in the Company’s
service territory, providing a higher incentive for plugs benefiting disadvantaged communities
signals to the market to invest in charging infrastructure in these communities and recognizes that
these project sites may be particularly sensitive to upfront costs as a barrier to charger installation.

The Public Service Commission increased statewide funding for EV programs from $701 million
to $1.24 billion, with $372 million in funding to support programs in disadvantaged communities.®
This increase in funding allows the Company to maximize the potential of the EV Make-Ready
Program to support disadvantaged communities, with a portion of the incremental incentive budget
carved out for enhanced incentives for plugs benefiting disadvantaged communities.*

The chart below shows Con Edison’s EV Make-Ready Program incentive spend in disadvantaged
communities compared to total incentive spend in 2024. While not every project qualified for or
received the enhanced incentive, almost two-fifths of the program funding paid out has been
dispersed to projects located in disadvantaged communities. In 2024, PowerReady doubled the
number of completed plugs in disadvantaged communities compared to 2023, increasing from 899
to 1,850 plugs; the share of plugs in disadvantaged communities increased from 30% to 40% of
the total completed. Correspondingly, incentive funding in disadvantaged communities increased
by 57% from 2023 to 2024.

& Ibid.

59 The 2023 Order directed that L2 plugs in multi-unit dwellings can demonstrate this attribute using an affordable
housing regulatory agreement with a housing agency or using rent roll where more than 25% of residents earn less
than 80% of the area median income; L2 curbside plugs and DCFC plugs must be publicly accessible and located in
a disadvantaged community to qualify for enhanced incentives.

21



Table B1. Total Make-Ready Incentive Funding Spent in 202480

Total
$0 $10,000,000  $20,000,000  $30,000,000  $40,000,000  $50,000,000

The chart below shows the number of L2 and DCFC plugs completed in disadvantaged
communities compared to total plugs completed in 2024.

Table B2. Charging Plugs Completed Under the Make-Ready Program In 202451

1,732

DAC Plugs
118

2,386
Non-DAC Plugs

4,118

\||
| O

Total Program Plugs
194

W2 DCFC 0 500 1,000 1,500 2,000 2,500 3,000 3,500 4,000 4,500

Note: Many of the DCFC incentives provided for installations in disadvantaged communities
support fleet charging. Fleet depots are more likely to be located in disadvantaged communities,
and disadvantaged communities are disproportionally impacted by air quality impacts of traffic.5?

80 Section B, item i, Total incremental amount of Make-Ready incentive funding spent in 2024; item ii, Total incremental
amount of Make-Ready incentive funding spent in disadvantaged communities in 2024.

81 Section B, item iii, Total incremental number of charging plugs installed under the Make-Ready program in 2024; item
iv, Total incremental number of charging plugs under the Make-Ready program installed in disadvantaged communities in
2024,

52 American Geophysical Union. "Pollution from freight traffic disproportionately impacts communities of color
across 52 US cities." ScienceDaily. October 7, 2021. Available at
www.sciencedaily.com/releases/2021/10/211007122234.htm
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Con Edison will continue to deliver incentives that drive the development of robust EV charging
choices in New York City and Westchester County. Therefore, across 2025, the Company expects
to continue L2 and DCFC plug installations, including in disadvantaged communities.
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C. Demand Response

As outlined in the Rate Plan, the Company has agreed to provide data on the 2024 Demand
Response (DR) program. These requests included items such as DR program participants and
megawatts (MW) committed and delivered in total, in disadvantaged communities, and for
low-income customers participating in the Company’s Energy Affordability Program (EAP).

The Company’s DR programs are a valuable and cost-effective resource for providing load relief
when electricity demand is forecast to be above a predetermined level or when there are operational
reliability needs. Con Edison offers two categories of DR programs: contingency and peak
shaving. Contingency programs reduce demand when there is an immediate system reliability
concern. Peak shaving programs reduce demand during peak load hours under certain system
conditions. The Company’s programs operate annually during the summer capability period, from
May 1 to September 30. These programs are open to both large commercial and smaller customers,
including direct metered residential customers. Individual customers can enroll directly in the
programs or sign up through an aggregator, which is a third-party market participant that partners
with the Company. Participating customers can reduce their net demand by curtailing energy usage
or using onsite generation or storage. Table C1 below provides a summary of the Company’s
DR programs.

Table C1. Summary of Con Edison Demand Response Programs
Program ‘ Category ‘ Description

CSRP is open to customers throughout the service
territory and events are called system-wide.
Notifications are sent at least 21 hours prior to a
planned event. Participants are called on weekdays.

DLRP is open to customers throughout the service
Contingency territory. Participants can be called any day of the
week, including holidays.

Commercial System

Relief Program (CSRP) Peak Shaving

Distribution Load
Relief Program (DLRP)

Long Term-Dynamic Participants sign multiyear contracts to provide load
Load Management Peak Shaving relief. Notifications are sent at least 21 hours prior to a
(Term-DLM) planned event. Participants are called on weekdays.

Long Term-Dynamic
Load Management

Participants sign multiyear contracts to provide load

Peak Shaving relief. Participants can be called any day of the week,

and Contingency

(Auto-DLM) including holidays.
A mass-market program intended for smaller
commercial and residential customers with an eligible
Bring Your Own Peak Shaving smart thermostat. For a one-time $85 incentive,
Thermostat (BYOT) and Contingency customers can enable their Wi-Fi-controlled

thermostat to reduce air conditioning use at times of
critical system need.

The tables below show the number of disadvantaged community, low-income, and total program
participants (also referred to as “customer enrollments”) in each of the Company’s DR programs
in 2024, along with the programs’ committed and delivered load relief (both in MW). Committed
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load relief represents the amount of load relief (MW) customers or aggregators participating in
CSRP, DLRP, Term- and Auto-DLM programs commit to deliver for one or more years for any
given event in each of the Company’s programs. For BYOT, committed load relief is estimated
based on each participating customer’s potential load relief. Delivered load relief represents the
average amount of load relief (MW) delivered. Program participants represent the total number of
individual customers that participate in the programs, both as direct enrollments and as part of
an aggregation.

Table C2. Participation Summary by Customer Group

Average Event

Customer Group Reductions (MW)

Participants

Committed Load Relief (MW)

DAC 32,919 (32%) 404.87 (41%) 303.07 (40%)
Low-Income 8,929 (9%) 5.26 (1%) 3.33 (0%)
Total 104,025 998.11 766.94

Table C3. DAC Program Participation Summary®3

Program : . Delivered Load
Program Name Participants Committed Load Relief (MW) Relief (MW)

CSRP 14,414 191.42 134.64
DLRP 13,444 193.16 148.70
Term-DLM 152 4.07 3.87
Auto-DLM 4 11.50 12.10
BYOT 4,905 4.72 3.77
Total 32,919 404.87 303.07
Table C4. Low-Income Program Participation Summary®

Program Name P;rrt(i)c%yraaarrr:ts Committed Load Relief (MW) D(le_\liev”eerfe?MI;/?/;\d
CSRP 4,184 2.23 0.96
DLRP 3,632 2.02 1.55
Term-DLM 10 0.01 0.02
Auto-DLM 0 0.00 0.00
BYOT 1,103 1.01 0.80
Total 8,929 5.26 3.33

88 Section C, item ii, Total program participants in disadvantaged communities; item iv, Total MW committed and delivered
by participants in disadvantaged communities and low-income customers participating in the Company’s Energy
Affordability Program.

6 Section C, item iv, Total MW committed and delivered by participants in disadvantaged communities and low-income
customers participating in the Company’s Energy Affordability Program.
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Table C5. Total Program Participation Summary®>

Program ; : Delivered Load
Program Name Participants Committed Load Relief (MW) Relief (MW)

CSRP 40,534 466.20 326.68
DLRP 38,649 472.51 374.05
Term-DLM 708 11.50 12.83
Auto-DLM 4 20.40 32.29
BYOT 24,130 27.50 21.09
Total 104,025 998.11 766.94

In 2024, more than 32,000 customers in disadvantaged communities enrolled in the Company’s
DR programs, representing 32% of total customer participation. In 2024, Con Edison implemented
new initiatives to grow its DR programs both in terms of enrolled MW and number of enrolled
customers. The Company expanded its outreach efforts, including multiple email campaigns and
direct mail campaigns, as well as highlighting DR rewards programs on Con Edison’s homepage.
Email campaigns included a summer preparation email sent in multiple languages. Additionally,
the Company engaged multifamily properties and generated new customer leads through events,
marketing, door-to-door engagements, and phone calls.

The number of program participants in disadvantaged communities and low-income customers
participating in the Company’s EAP increased by 14% and 2% respectively from 2023 to 2024.
Additionally, participants in disadvantaged communities saw 27% and 17% increases in
committed and delivered MW. Low-income customers committed and delivered MW, however,
decreased by 27% and 24% respectively. The decrease in committed load relief can be attributed
to Company efforts to improve commitment accuracy by analyzing actual customer data. The
decrease in delivered load relief may be attributed to customer fatigue due to weather sensitivity.
The Company recognizes the importance of enabling all customers, including disadvantaged
community and low-income customers, to participate in its DR programs and will continue to
engage disadvantaged community and low-income customers across its DR portfolio through
similar efforts and coordination with industry partners.

8 Section C, item i, Total program participants; item iii, Total MW committed and delivered.
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D. Distributed Energy Resources (DER)

The following data provides information on the 2024 distribution interconnected projects,
including community distributed generation, remote crediting, and net metered DER projects.
These requests included items such as number of projects, megawatts (MW) installed, and number
of customers or subscribers in total, in disadvantaged communities, and classified as low-income
per participation in the Company’s Energy Affordability Program.

The DERs reported here are non-utility customer-owned projects and can be a source of clean
energy — such as solar installations, energy storage, or wind — and were reviewed for any
operational impacts to the grid.ss The project lifecycle begins when the Company receives an
application from a customer or developer (such as a DER installation company) for a DER on the
electric distribution system. All DERs capable of exporting to the grid must undergo an
interconnection review—yprimarily following the New York State Standardized Interconnection
Requirements (SIR) for retail DERs up to 5 MW. However, depending on system size, jurisdiction,
and intended market participation, DERs may instead follow the utility’s internal interconnection
process (the “Utility Process”) or the New York Independent System Operator’s (NYISO)
interconnection procedures.

If the DER produces more energy than is consumed on site, the excess is placed into the Con
Edison system at the interconnection point and the customer or developer receives a bill credit.
Based on the customer’s or developer’s use case for the DER credits, different compensation and
metering types are available in the interconnection process. Compensation options include
community distributed generation, remote crediting, and net metering projects.

Table D1. Typical Compensation Types for Distributed Energy Resources

A tariff program where a CDG host that installs a DER distributes credits
Community Distributed to subscribing customers. Many CDG projects participate in utility
Generation (CDG, or consolidated billing (“net crediting”) whereby subscription fees for CDG
Community Solar) are collected out of the credit the customer receives. The utility remits
these subscription fees, less a 1% admin fee, to the CDG host.

A tariff program whereby a remote crediting host that installs a DER
Remote Crediting (RC) distributes credits to up to 10 accounts associated with the same customer
(typically commercial).

A tariff program where a customer installs an eligible DER. Excess net

NEHBERNE (R0 monthly energy credits carry over and are applied against future bills.

Table D2 quantifies the number and megawatt capacity of distribution-interconnected projects
within the service territory participating in community distributed generation, remote crediting,
and net metered installations. The table presents cumulative data from 2018 through 2024, and
standalone data for 2024.

% For the purposes of this report, the DER data for rate year 2023 reflects customer-installed DERSs.
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able D or All D putio erconnected Proje ding Co D, D

Remote ed g (R and Ne etered Proje °
Up to 2024 2024
Total # of projects 76,991 10,555
Total # of projects in DACs 24,882 3,584
Percentage of projects in DACs 32.3% 34%
Total MW installed (All DERs) 1,096.44 182.54
Total MW installed in DACs (All DERSs) 405.92 64.62
Percentage of MW installed in DACs (All DERS) 37% 35.4%

Table D3 illustrates subscribers of host sites for RC and/or CDG projects that are within and
outside of disadvantaged communities and subscribers who are identified as low-income.

apble D or A 0 D D and Remote ed g (R Proje
Up to 2024 2024
Total # of subscribers 18,762 1,498
Total # of subscribers in DACs 6,215 843
Percentage of subscribers in DACs 33.1% 56.3%

Total # of subscribers who are low-income customers
participating in the Company's Energy Affordability Program
Percentage of subscribers who are low-income customers
participating in the Company's Energy Affordability Program

1,186 334

6.3% 22.3%

Table D4 quantifies the total number and megawatt capacity of net-metering
distribution-interconnected projects within and outside of disadvantaged communities.

able D4 or A e ete g Proje

Up to 2024 2024
Total # of projects 75,160 10,436
Total # of projects installed for low-income customers 4,470 752
Percentage of projects installed for low-income customers 5.9% 7.2%
Total # of projects in DACs 24,062 3,545
Percentage of projects in DACs 32% 40%
Total MW installed 688.3 165.7
Total MW installed for low-income customers 22.9 3.4

67 Section D, For all distribution-interconnected projects, including community distributed generation, remote crediting, and
net metered projects, Con Edison will report: item i, Total number of projects; item ii, Total number of projects in
disadvantaged communities; item iii, Total MW installed; item iv, Total MW installed in disadvantaged communities.

8 Section D, For all community distributed generation and remote crediting projects, Con Edison will report: item i, Total
number of subscribers; item ii, Total number of subscribers in disadvantaged communities; item iii, Total number of
subscribers who are low-income customers participating in the Company’s EAP.

8 Section D, For all net metering projects, Con Edison will report: item i, Total number of projects; item ii, Total number
of projects installed for low-income customers; item iii, Total number of projects in disadvantaged communities; item iv,

Total MW installed; item v, Total MW installed for low-income customers; item vi, Total MW installed in disadvantaged
communities.
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Percentage MW installed for low-income customers 3.3% 2%
Total MW installed in DACs 200.82 25.82
Percentage MW installed in DACs 29.2% 15.6%

For the 2024 edition of this report, we have incorporated the total number of DERs interconnected
within the Con Edison territory up to 2024, as well as the number of DERs interconnected
specifically in 2024 across all data categories. In 2024, 10,555 DER projects supporting various
compensation types were installed, with 34% located in disadvantaged communities bringing the
total to 76,991 DER projects with 32.3% located in disadvantaged communities. Per the SIR
process, developers are responsible for site selection and customer acquisition. The current market
is supported largely by residential solar projects and state incentive support is expected to continue
to promote DER project installations in disadvantaged communities.

Out of a total of 10,436 net metering projects in 2024, 7.2 % have been installed for low-income
customers, bringing the total to 75,160 net metering projects with 5.9% installed for low-income
customers. Out of a total of 1,498 CDG and RC subscribers in 2024, 22.3 % are low-income
customers who are participating in the Company’s Energy Affordability Program increasing the
total to 18,762 CDG and RC subscribers with 6.3% low-income customers enrolled in EAP. A
total of 450,236 customers are currently meeting the classification of low-income per participation
in the Company’s Energy Affordability Program. This equates to approximately 0.16 % of the
low-income population being supported by CDG project customer acquisition and 0.02% in 2024.

Incentives for support of disadvantaged communities and/or low-income projects stem from
NYSERDA via NY-SUN. In addition, on May 16, 2024, the Commission adopted a statewide
rollout of an expanded Solar for All program. Solar for All provides a no cost opportunity for
customers enrolled in the utility Energy Affordability Programs to participate in community
distributed generation (CDG). As part of the statewide program, utilities will aggregate bill credits
and distribute them to customers automatically enrolled in each utility’s EAP, with an option for
customers to opt out.
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E. Strategic Electric Capital Investments

As outlined in the Rate Plan, the Company has agreed to provide data on its 2024 discretionary
strategic electric capital investments. This includes reporting on investments in the following
capital program categories: environmental, risk reduction, safety and security, and system
expansion.

Each year, the Company strategically invests in its electric system. Some of these investments aim
to enhance future capacity, such as installing additional cables and transformers to meet anticipated
increases in demand. The programs excluded are those whose work scope and location are not
determined by the Company; examples include construction for new customers and emergency
replacement of failed equipment.

The data presented here was sourced from the Company’s financial systems, Work Management
System and Advanced Metering Information System. It is important to note that the interconnected
nature of the electric system means that enhancements made in one area may benefit multiple
areas. Similarly, not all work completed in one area necessarily benefits that area (i.e. installation
of feeders that pass through one area to connect to another). The disadvantaged community
percentages below were estimated based on the composition of disadvantaged community and
non-disadvantaged community customers connected to the circuits, load areas, or networks that
were enhanced under the covered programs. Of the areas impacted by the strategic electrical capital
investments, 50% are characterized as disadvantaged communities.

The Company prioritized investments in the Electric Grid to provide safe and reliable service.
Investments in Risk Reduction and System Expansion were made on parts of the system that
supplied more customers in disadvantaged communities compared to the investments made last
year. The data show a 10% increase in the distribution of investments to disadvantaged
communities, which remains aligned with how the customer base is distributed between
disadvantaged communities and non-disadvantaged communities.

Table E1. Strategic Electric Capital Investments?0.71

Investment Category ‘ 2024 Total Investment Percentage Affecting DACs
Environmental $70,779,794 53%
Risk Reduction $514,647,065 52%
Safety And Security $24,106,971 54%
System Expansion $367,058,018 46%
Grand Total $976,591,848 50%

70 Section E; Con Edison will report its discretionary capital investments in the following capital categories: item i, System
Expansion; item ii, Risk Reduction; item iii, Environmental; item iv, Safety and Security.

1 Due to the magnitude of certain investments such as transmission work, major projects can cause variations based on the
customer composition of the areas where the projects were completed. Calculating expenditures over multiple years will
achieve a more accurate representation.
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Environmental

These investments protect the environment, including spill containment in the case of accidental
oil leaks from transformers. For example, one program in this category funds the installation of
sensors that detect the presence of oil and automatically shut off sump pumps, preventing them
from pumping oil-contaminated water into the catch basins leading to waterways. Another
program aims to proactively reduce dielectric fluid leaks and extend the operating life of
transmission facilities. It specifically targets corrosion in the pipe-type transmission feeder system,
enhancing reliability, extending the lifespan of existing pipe-type feeder facilities, and minimizing
the risk of dielectric fluid releases into the environment. By addressing corrosion before leaks
occur, the Company can significantly reduce the amount of dielectric fluid lost to the environment.

Risk Reduction

These investments enhance the system's reliability and resiliency by reducing the likelihood of
equipment failure or minimizing its impact. For example, one program funds upgrades of radial
overhead systems to loop systems, which incorporate automated equipment. This equipment
allows for dual power sources to feed customer circuits, rather than a single source, and can
automatically isolate a fault on the circuit, restoring power to customers on either side of the fault.
Without this automation and additional power source, all customers on a circuit would experience
service interruptions until the fault was repaired. Another program proactively replaces substation
power transformers nearing the end of their operational lifespan. It also involves procuring spare
units to ensure rapid replacement of any failing transformers. As transformers age, they require
more corrective maintenance, and the risk of in-service failure escalates. Such failures can
significantly affect reliability, particularly during high-load periods or simultaneous outages. The
operation of transformers until failure is not recommended, since failures can occur at inopportune
times and lead to customer outages.

Safety and Security

These investments enhance the overall security of the electric system and ensure safe conditions.
One such program funds upgrades to substation security systems throughout New York City’s five
boroughs and Westchester, Rockland, and Dutchess counties. Security upgrades include the
installation of fencing, surveillance systems, access control systems and perimeter intrusion
detection systems. Security upgrades are necessary to address the threat of sabotage or terrorism.

System Expansion

These investments not only enhance the system's capacity to meet customer demand, but also
ensure uninterrupted power supply during peak demand conditions. This category of spend is
closely tied to forecast load growth and involves work on area stations, creation of new networks,
and other enhancements to transmission and distribution systems. Specific enhancements include
transferring loads from one station to another to alleviate projected overloads at area stations and
upgrades to facilitate the integration of clean energy sources into the system. A key program
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focuses on installing new primary feeders to supply networks across challenging areas known as
“crossings.” These are locations where electrical infrastructure must span natural and/or artificial
barriers, such as rivers, roadways, bridges, and railroad tracks. Connecting a network across these
barriers often involves installing feeders in tunnel borings or attached to existing bridges, and thus
requires significant planning and coordination, as well as extensive project timelines. Failure to
meet these timelines can heighten the risk of outages by contributing to overloads on existing
feeders. Another program in this category is the establishment of the Gateway Park Area
Substation, which will add reliability and resiliency to the network and provide additional sub-
transmission capacity to meet projected load growth in the Bensonhurst and Brownsville load
areas. The increased capacity brought on by the Gateway Park Area Substation offers the potential
to minimize impact on customers during an event that limits station capacity.
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F. Customer Outages

As outlined in the Rate Plan, the Company has agreed to provide data on 2024 customer outages.
This data includes excludable and non-excludable outages system-wide, by network, by customers
in disadvantaged communities, and by customers in non-disadvantaged communities.

Table F1. Key Terms

Distribution
Network

Electric distribution system design utilized by the Company, in which distribution
power lines are interconnected in a mesh-like manner. This creates multiple paths
for electricity to flow from the source to the load, thereby minimizing the impact of
faults. If one line or transformer fails, power supply to customers can be maintained
via alternate paths. The network design is predominantly seen in the underground
system.

Non-Network

Electric distribution system design utilized by the Company in which power flows in
a single path from the source (substation) to the load (customer). If a fault occurs
along this path, the affected section loses power until repairs are made. The

Distribution L . .
non-network design is most commonly seen in the radial or overhead system (e.g.,
power lines on poles).
UL Any circuit distributing electricity at standard service voltage (120/208 Volts).
Secondary
Feeder Any circuit that delivers power at 4,000, 13,000, 27,000, or 33,000 Volts.
Distribution Any operational area in which more than 10% of customers are supplied with
Load Area electricity via overhead lines.
SuiEsE The loss of service for five minutes or more, for one or more customers, because of

one or more electrical component failures.

Interruption

See “Outage” definition.

System Average Interruption Frequency Index, or SAIFI, indicates how many

SAIFI . . .
customers experienced an outage in a particular year.

CAIDI Customer Average Interruption Duration Index, or CAIDI, measures the average
time it took the Company to restore power to customers.
Outages that are omitted from the Company’s SAIFI and CAIDI metrics. They are
caused by one of the following:

Excludable - A storm that affects 10% or more of customers in an operating area or when

customers in an operating area are out of service for 24 hours or more.
- Other events outside of the Company’s control, such as coastal flooding or water
main breaks.

Non-Excludable

Non-excludable outages count against the Company’s SAIFI and CAIDI metrics.
Common causes of non-excludable outages include:

- Equipment failure (i.e. transformer failure).

- Cable failure.

- A wire down due to interference from a tree but not related to a storm.

- A storm that affects less than 10% of the customers in an operating area, or
when customers in an operating area are out of service for fewer than 24 hours.
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A device that measures the amount of electric energy consumed by

Meter .
customer equipment.

N-2 is a design standard that ensures a system maintains full functionality when up
to two major system components fail. In the Company's network design philosophy,
N-2 refers to networks that will provide adequate service at peak load with the loss
of up to two distribution feeders supplying the network.

N-2

N-1 is a design standard that ensures a system maintains full functionality when up
to one major system component fails. In the Company's network design philosophy,
N-1 refers to networks that will provide adequate service at peak load with the loss
of up to one distribution feeder supplying the network.

N-1

The Company has two types of electric distribution designs: network and non-network. The
network is predominantly underground, and its distinct characteristic is that associated customers
are supplied with power via an interconnected grid at the customer’s voltage level. The
non-network design consists predominantly of electric lines on poles (overhead).

Both network and non-network areas are subject to outages, which are tracked throughout the year.
However, not all outages must be counted against a company’s SAIFI and CAIDI figures. New
York State Department of Public Service (NYSDPS) mandates that all New York utilities track
and report these two metrics annually and has established thresholds that each utility must meet.
SAIFI indicates how many customers experienced outages during a particular year, while CAIDI
measures the average length of time the customers were out of service.

Each individual outage is deemed either excludable or non-excludable. An outage is excludable
from SAIFI/CAIDI when it is caused by:

e A storm that affects 10% or more of the customers in an operating area or when customers
in an operating area are out of service for 24 hours or more.
e Other events outside the Company’s control, such as coastal flooding or water main breaks.

Any other form of outage is non-excludable and therefore included in both metrics. Common
causes of non-excludable outages that are included in the Company’s SAIFI/CAIDI metrics are:

e Equipment failure (i.e., transformer failure).

e Cable failure.

e A wire down due to interference from a tree but not related to a storm.

e A storm that affects less than 10% of the customers in an operating area, or when customers
in an operating area are out of service for fewer than 24 hours.

The data below includes excludable and non-excludable outages systemwide in both network and
non-network load areas. In 2024, there were 389,897 non-excludable customer outages within the
Company’s service territory. Only 42,926 (11.01%) of these outages occurred within a network,
while the remaining 346,971 (88.99%) occurred within a non-network load area. Meanwhile,
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90,567 excludable outages were recorded, with only 16,948 (18.71%) occurring within a network
and the remaining 73,619 (81.28%) occurring within a non-network load area. The total number
of systemwide outages in 2024 was 480,646, with 59,874 (12.46%) arising within a network and
the remaining 420,590 (87.54%) arising within a non-network load area. The major difference in
the number of outages between network and non-network load areas is not unexpected, given the
non-network’s reliance on overhead lines, which are more vulnerable to weather impacts.

Table F2. Excludable and Non-Excludable Outages System-Wide, Network and Non-Network??

Network O/tli';vv_rc:)rtl; Non-Network N;)n;’;l?rt;’\:zlrk Grand Total
Non-Excludable 42,926 11.01% 346,971 88.99% 389,897
Excludable 16,948 18.71% 73,619 81.29% 90,567
Grand Total 59,874 12.46% 420,590 87.54% 480,464

Con Edison’s network grid is one of the most reliable in the nation. The Company’s network is
nine times more reliable than the national average due to the redundancies in the primary feeders
and the secondary grid. The secondary grid supplies the customer with electricity, and is
interconnected, like a spider’s web. This allows for multiple network components to fail without
the customer losing power.

The N-2 network system design is another reason the grid is so dependable: Con Edison’s N-2
design criteria dictates that even on the hottest day of summer, a network will be able to operate
with two of its primary feeders out of service. The primary feeders on a network share the electric
load; if a feeder is out of service, the others pick up its load. Most networks are designed to the
N-2 standard. Con Edison has network systems in Brooklyn, the Bronx, Manhattan, and Queens.

The chart below shows the difference in reliability between the Company’s network and
non-network systems compared to the national average and New York average customer
interruption rate.

Chart F3. Customer Interruption Rate 2024*
Customers Interrupted per 1,000 Customers Served

1000 940 940
800
600
400 373
200 106
15.6
0 I
National *2023 New York Con Edison Con Edison Con Edison
(without Con (Overhead) (Overall) (Network)

Edison) *2023

72 Section F, item i, Excludable and non-excludable outages system-wide, network and non-network.
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Excludable and Non-Excludable Outages by Network and Non-Network Load Area

The following tables show the number of excludable and non-excludable outages by network and
non-network load areas during 2024. Note that by law, Con Edison must define an electric
"customer” as a meter. Not all buildings are metered in the same manner; one building might have
a master meter, meaning an outage would count only as one customer. For example, Rockefeller
Center is a master-metered building; thus, if Rockefeller Center has an outage, it counts as one
outage. However, other buildings have many meters that more closely reflect the number of
accounts associated with a building. In that case, the count of outages would be much higher.

Key for Tables F4 — F6 ‘

Primarily DAC
Primarily NON-DAC

Table F4. Outages in Areas Only Supported by Non-Network Load Areas’

Load Area Borough / County Non- Excludable Excludable Grand Total
Fox Hills Staten Island 23,968 23,968
Fresh Kills Staten Island 15,533 15,533
Grasslands Westchester 4,399 2,100 6,499
Mohansic Westchester 2,626 67 2,693
Pleasantville Westchester 7,590 5,223 12,813
Wainwright Staten Island 18,708 18,708
Willowbrook Staten Island 12,679 12,679
Woodrow Staten Island 16,286 16,286

Table F5. Outages in Areas Only Supported by Networks?4

Network ‘ Borough / County Non-Excludable Excludable Grand Total
Bay Ridge Brooklyn 1,278 1,446 2,724
Beekman Manhattan 404 404
Borden Queens 11 42 53
Bowling Green Manhattan 3 3
Brighton Beach Brooklyn 308 8 316
Canal Manhattan 17 7 24
Central Bronx Bronx 1,051 1,051
Central Park Manhattan 581 20 601
Chelsea Manhattan 413 22 435
City Hall Manhattan 143 1 144

8 Section F, item ii, Excludable and non-excludable outages by network and non-network load area. This table reflects
non-network outages in the Company’s service territory, in areas that are only supported by non-network load areas.

74 Section F, item ii, Excludable and non-excludable outages by network and non-network load area. This table reflects
network outages in the Company’s service territory, in areas that are only supported by networks.
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Columbus Circle Manhattan 101 11 112
Cooper Square Manhattan 678 61 739
Cortlandt Manhattan 3 3
Crown Heights Brooklyn 1,236 1,098 2,334
Empire Manhattan 8 8
Fashion Manhattan 306 306
Fordham Bronx 4,357 4,357
Grand Central Manhattan 4 4
Greenwich Manhattan 100 100
Harlem Manhattan 1,211 84 1,295
Herald Square Manhattan 1 1
Hudson Manhattan 54 54
Kips Bay Manhattan 91 40 131
Lenox Hill Manhattan 1,101 14 1,115
Lincoln Square Manhattan 639 1 640
Long Island City Queens 2,329 242 2,571
Madison Square Manhattan 116 26 142
Park Place Manhattan 38 38
Pennsylvania Manhattan 15 15
Plaza Manhattan 10 10
Prospect Park Brooklyn 229 564 793
Roosevelt Manhattan 208 208
Sheridan Square Manhattan 696 45 741
Sunnyside Queens 246 244 490
Sutton Manhattan 11 11
Triboro Manhattan 388 163 551
w;zmrs‘gton Manhattan 1,682 1 1,683
West Bronx Bronx 1,210 1,210
Yorkville Manhattan 597 218 815

Table F6. Outages in Areas Supported by Both by Networks and Non-Network Load Areas’®

Network or Borough / Grand Total
Load Area  County Eeolol . Excludable N Excludable

Borough Hall | Brooklyn 1,526 877 688 3,091
Buchanan Westchester 14,956 2,139 72 17,167
Cedar Street | Westchester 18,115 4,545 4 22,664
E'(T;ford Westchester 12,729 7,649 20,378

75 Section F, item ii, Excludable and non-excludable outages by network and non-network load area. This table reflects
outages in the Company’s service territory in areas that have both networks and non-network load areas.
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Flatbush Brooklyn 4,237 56 2,117 1,159 7,569
Flushing Queens 11,263 165 1,115 242 12,785
Granite Hill Westchester 15,104 4,286 463 19,853
Jackson

Heights Queens 1,178 1 917 359 2,455
Jamaica Queens 13,914 371 804 317 15,406
Maspeth Queens 10,881 13 3,389 675 14,958
Millwood

West Westchester 11,717 2,777 1 14,495
Northeast | g 23,531 10,982 727 35,240
Bronx

Ocean Brooklyn 27,892 6 970 845 29,713
Parkway

Ossining Westchester 7,953 4,342 12,295
West

Park Slope Brooklyn 3,861 1,444 1,129 6,434
ﬁ:ﬁhmond Queens 6,721 746 2,077 863 10,407
Ridgewood Brooklyn 297 3 1,427 3,362 5,089
Riverdale Bronx 4,318 3,287 253 7,858
Rockview Westchester 6,846 3,597 52 10,495
g:;epshead Brooklyn 35 684 384 1,103
Southeast | g 5714 115 1022 6851
Bronx

Washington | \yasichester 12,350 8,919 7 21,276
Street

White Plains | Westchester 7,288 4912 347 12,547
Williamsburg | Brooklyn 6 1,907 1,851 3,764

An additional analysis was performed using the outage records reported monthly and annually to
NYSDPS. These records include a unique identifier for each outage. Using the identifier, the
records were cross-referenced with a database that contains all customers. Each meter had been
updated to contain a DAC or non-DAC flag. Through the unique identifier, the number of
disadvantaged community or non-disadvantaged community customers interrupted for each record
was identified. Applying this methodology shows that out of 480,464 customers interrupted,
164,715 (34.28%) resided in a disadvantaged community, while 315,749 (65.72%) resided in a

non-disadvantaged community.
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Table F7. Excludable and Non-Excludable Outages by Customers in DACs and Non-DACs"6
DAC Customers Non-DAC Customers Total Customers
Interrupted Interrupted Interrupted
Non-Excludable 128,811 261,086 389,897
Excludable 35,904 54,663 90,567
Grand Total 164,715 315,749 480,464
34.28% 65.72%

Additional data was prepared to gather insight into how disadvantaged communities were affected
by outages in 2024. The total number of electric meters in the Company’s service territory
(network and non-network) is 3,820,017, of which 56% are in non-disadvantaged communities
and 44% are in disadvantaged communities. The distribution by county is as follows:

Table F8. Percentage of Network and Non-Network Customers Systemwide
Non-DAC % of

DAC % of

OO B System Total NERARIAC System Total
Bronx 416,963 11% 44,302 1%
Brooklyn 386,484 10% 607,622 16%
Manhattan 263,679 7% 518,622 14%
Queens 364,609 10% 632,000 17%
Staten Island 50,429 1% 134,986 4%
Westchester 195,590 5% 204,731 5%
Grand Total 1,677,754 44% 2,142,263 56%

The previous two tables show that 480,464 of the Company’s 3,820,017 customers experienced
an outage in 2024. In the context of all customers, 12.6% experienced interruptions in 2024: 4.31%
in disadvantaged communities and 8.25% in non-disadvantaged communities. The distribution of
outages by county is as follows:

Table F9. Percentage of Network and Non-Network Customers Interrupted Systemwide

Borough / County Syetem Total ‘System Total
Bronx 38,472 1.01% 18,095 0.47%
Brooklyn 19,607 0.51% 43,323 1.13%
Manhattan 3,789 0.10% 6,544 0.17%
Queens 16,676 0.44% 51,238 1.34%
Staten Island 21,379 0.56% 65,795 1.72%
Westchester 64,793 1.70% 130,753 3.42%
Grand Total 164,715 4.31% 315,749 8.27%

76 Section F, item iii, Excludable and non-excludable outages by customers in disadvantaged communities and by
customers in non-disadvantaged communities.
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These figures allow the Company to determine what percentage of customers in disadvantaged
communities and non-disadvantaged communities experienced outages in 2024. Ten percent of
customers in disadvantaged communities were interrupted, while 15% of customers in
non-disadvantaged communities were interrupted.
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G. Main Replacement Program

As outlined in the Rate Plan, the Company has agreed to provide data on the 2024 main
replacement program. This data includes items such as footage of leak prone pipe replaced or
retired, and emissions reductions in total and in disadvantaged communities.

Con Edison’s gas distribution system covers the entirety of Bronx County and New York County,
most of Westchester County, and a relatively small portion of Queens County (the balance of
Queens is served by National Grid). Main replacement, also referred to as leak-prone pipe (LPP)
replacement, is the Company’s largest safety-related gas program. LPP replacement is conducted
systematically to reduce the risk of leaks that could result in injuries or property damage and to
reduce methane (CH4) emissions. Materials that are considered leak-prone include cast iron,
wrought iron, and bare (or unprotected) steel.

In the current Rate Plan, the “main replacement program” was renamed as the “Gas Infrastructure
Replacement or Reduction Program” to reflect the Company’s intention to encourage and support
electrification programs as part of its clean energy commitment. Reduction efforts include the
elimination of LPP through implementation of non-pipes alternatives (NPAs) and system
“simplification,” or the elimination of redundant mains. While simplification does not reduce
throughput, it does reduce the risk of leaks and frees space in congested roadways for non-fossil
fuel alternatives such as electric or geothermal installations.

In 2024, the Company completed 78 miles of leak-prone pipe replacement across its service area.
The Company also retired nearly two miles of leak-prone pipe from the inventory that was not
replaced. Disadvantaged communities accounted for 46% (36 miles) of the total miles of main
replacement, while non-disadvantaged communities accounted for the remaining 54% (42 miles).
Nearly half of the company’s gas distribution system is in Westchester County, which is why it
accounts for an almost equal amount of main replacement. The chart below shows the systemwide
percentage of main replacement that occurred in disadvantaged communities and
non-disadvantaged communities.

G1. Total Leak- Prone Pipe Retired

= 190, 672 Feet Retired in a DAC

220,603 Feet Retired in a Non-DAC
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The charts below show the total footage of leak-prone pipe that was retired in and outside of
disadvantaged communities on a county basis. The amount of pipe that has been retired and

replaced is shown separately from the amount of pipe that has been retired and abandoned.’” Miles
have been rounded.

G2. Bronx County G3. Bronx County
Retired & Replaced Retired & Abandoned

m 72,504 feet in a DAC = 2 553 feet in a DAC
14,991 feet in a Non-DAC 1,135 feet in a Non-DAC

Bronx County retired 16.6 miles of leak-prone pipe and abandoned 0.7 of those miles.

G4. Manhattan County G5. Manhattan County
Retired & Replaced Retired & Abandoned

= 16,917 feet in a DAC = 533 feet in a DAC
23,618 feet in a Non-DAC 542 feet in a Non-DAC

Manhattan County retired 7.8 miles of leak-prone pipe and abandoned 0.2 of those miles.

77 Section G, item i, Total footage of leak-prone pipe retired systemwide, on a borough or county basis; item ii, Total
footage of leak-prone pipe retired in disadvantaged communities, on a borough or county basis; item iii, Total footage of

leak prone pipe replaced system-wise, on a borough or county basis; item iv. Total footage of leak prone pipe replaced in
disadvantaged communities, on a borough or county basis.
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G6. Queens County G7. Queens County
Retired & Replaced Retired & Abandoned

0%

= 18,752 feet in a DAC = O feet in a DAC
62,282 feet in a Non-DAC 1,793 feet in a Non-DAC

Queens County retired 15.3 miles of leak-prone pipe and abandoned 0.3 of those miles.

G8. Westchester County G9. Westchester County
Retired & Replaced Retired & Abandoned

= 82,499 feet in a DAC = 1,242 feetin a DAC
119,712 feet in a Non-DAC 2,649 feet in a Non-DAC

Westchester County retired 38.3 miles of leak-prone pipe and abandoned 0.7 of those miles.

Emissions Reductions

Methane (CH4) emissions reductions achieved through the replacement of leak-prone pipe are
reported below. For the purposes of this report, we do not distinguish between types of replacement
piping, whether plastic or protected steel. This data has been calculated using the EPA Methane
Challenge methodology (see 40 CFR Part 98 Subpart W) and is provided in metric tons.
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Table G10. Emissions Reductions

Total mT CH4 in Non-DACs 116.03 48%
Total mT CH4 in DACs 125.19 52%78
Grand Total 241.227

The greatest reduction in methane emissions occurred in Westchester County, which accounted
for more than 50% of the total main replaced. Bronx County saw the highest reduction among
disadvantaged communities, with 47 mT eliminated, which accounts for 89% of the total reduction

within Bronx County.

"8 Section G, item vi, Total emissions reductions in disadvantaged communities due to leak-prone pipe replacement and

retirement (calculated using the EPA Methane Challenge Methodology).

" Section G, item v, Total emissions reductions system-wide due to leak-prone pipe replacement and retirement (calculated

using the EPA Methane Challenge Methodology).
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H. Leak Repairs

As outlined in the Rate Plan, the Company has agreed to provide data on the 2024 leak repair
program. This data includes leaks repaired system-wide in total and in disadvantaged communities.

As discussed above in the Main Replacement section of this report, Bronx and New York counties
are served by Con Edison’s gas distribution system, as are Westchester County and portions of
Queens County, with the remainder served by National Grid. Nearly half of the Company’s gas
distribution system is in Westchester County. While main replacement is a program to remove
leak-prone pipe (that is, pipe that is more likely to leak) from the system for safety and emissions
reduction benefits, leak repairs address components that have already been identified as leaking.
The main replacement program is effective in terms of preventing leaks. Additionally, Con Edison
has a comprehensive leak detection and repair program, whereby it routinely seeks, finds, and fixes
leaks in a timely fashion.

The Company classifies leaks in accordance with Commission regulations using a risk-based
numeric ranking system. It responds to every potential leak call immediately, with the assumption
that it could be a Type 1 leak, which is considered hazardous. The Company’s crews classify
confirmed leaks appropriately after investigation.e> Gas Construction crews are immediately
dispatched in the case of a Type 1 leak. Type 2 and 2A leaks require repair by code and are
addressed and prioritized by hazard level. The Company is unique in that it also repairs Type 3
leaks, which do not pose a safety risk, but are a source of greenhouse gas (methane) emissions.

Con Edison's leak management program has maintained a consistent and effective approach year
over year. The Company repairs all leaks, irrespective of their designation or location. In 2024,
Con Edison repaired 8,302 components (pipes, fittings, valves, connections, etc.) that were
leaking, with 3,709 unique tickets.8* The Company also out-performed state-mandated targets for
leak response and leak repairs. Thirty-six percent of leaks repaired systemwide in 2024 occurred
in disadvantaged communities, while 64% of the leaks repaired were in
non-disadvantaged communities.

Table H1. Total Leaks Repaired in DACs and Non-DACs#
Borough / County Non-DAC Repairs DAC Repairs Grand Total
Manhattan 1,242 462 1,704
Queens 1,321 245 1,566
Westchester 2,176 1,279 3,455
Bronx 365 1,212 1,577
Grand Total 5,104 3,198 8,302

8 The Company, and on many occasions, the fire department, respond to all odor calls.

8 Repairs include damages caused by third-party contractors.

8 Section H, item i, Total leaks repaired systemwide, on a borough or county basis; item ii, Total leaks repaired in
disadvantaged communities, on a borough or county basis. Repairs include damages caused by third-party contractors.
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I. Clean Energy Jobs

As outlined in the Rate Plan, the Company has agreed to provide data on the 2024 efforts to train
residents of disadvantaged communities for clean energy jobs. This information includes details
of the Clean Energy Academy, the number of students enrolled, the number of graduates of the
program, and the number of jobs placed as a result of the program.

Con Edison’s Clean Energy Academy (the Academy) is a clean energy workforce development
training program that provides community members with training to support the clean energy
economy® in the region, directly contributing to the Company’s Clean Energy Commitment. The
Academy is funded by the NYSERDA Energy Efficiency and Clean Technology Training (PON
3981) program, through which the Company and its partners have secured over $3 million to
support various curricula. Training supports a variety of local partner organizations with varying
needs. Each curriculum offered aligns with Con Edison’s clean energy goals. Clean job creation
is integral to bolstering an economy that will foster a sustainable future for our communities.

The Academy is proud to have grown rapidly since it began in January 2020. Its first cohort
included 30 students from City College of New York (CCNY) and Green City Force, a
Brooklyn-based organization with a mission to provide sustainability-focused career training to
young people living in low-income housing. Since 2020, more than 1,000 students have graduated
from the Academy. Like many of our partners, Green City Force has a reliable network of
individuals interested in working in the clean energy sector. Other outreach and recruitment
partners include Nontraditional Employment for Women, Sustainable Westchester, Engineers
Without Borders, and Goodwill. By relying on a wide variety of recruitment partners, the Academy
attracts diverse perspectives to the program.

Willdan Energy Solutions is the Company’s current implementation partner, and NYSERDA is
the funding arm of the Clean Energy Academy. Con Edison is the program advisor and steers the
curriculum as industry needs change. A consortium of local minority-owned businesses round out
the program management team.

The Academy offers courses in lighting, electrical, building envelope, HVAC (Heating,
Ventilation, and Air Conditioning), DHW (Domestic Hot Water), and clean heat technologies.
Apart from certain in-person intensives, training has been virtual since the onset of the
COVID-19 pandemic, and the approach is ever-evolving to best fit students’ needs. Most of the
curriculum consists of 20 three-hour courses. While the Company is looking to provide more
in-person training, it has become clear that many students appreciate the virtual format, as it
eliminates the need to commute and makes the program more convenient for students with
conflicting schedules. The Academy has also been preparing for the launch of the Advanced HVAC

8 "New York’s clean energy economy encompasses multiple sectors, including renewable energy, energy efficiency,
clean transportation, grid modernization and storage, and renewable fuels.” NYSERDA, “Clean Energy Economy,”
www.nyserda.ny.gov, New York State 2024.

46



Load Calculations to Drive Electrification course. Recruitment, curriculum development, and
program setup have been key activities in 2024. Con Edison also launched its mentorship program
for Academy alumni in collaboration with the Company’s Environmental Justice Working Group
and Talent Management. This initiative launched in Q4 with an orientation session and the first
class of 24 alumni, who were paired with Con Edison mentors across teams such as Customer
Clean Energy Programs (CCEP), E-Mobility, and Research & Development (R&D). This program
provides valuable professional development for graduates while strengthening ties to Con Edison’s
clean energy initiatives.

In 2024, there were 390 students enrolled in the Academy and 290 graduates. Of the graduate pool,
there were roughly 167 job seekers. 123 graduates were placed in career advancement outcomes,
including 87 in a full-time job, 6 in internships or part-time roles, and 30 in advanced formal
training and/or an apprenticeship. The remaining participants were upskilled and/or received
promotions as a result of participating in the program. Based on the time participants entered the
program, 59% of Clean Energy Academy hires lived in disadvantaged communities.

The table below includes both unique and non-unique 2024 totals. In the non-unique totals,
students who participated in more than one course are counted once for every course they took. In
the unique data, students are counted only once, regardless of how many courses they took.

Although the number of enrolled students decreased from 502 students in 2023 to 390 students in
2024, more graduates were placed in jobs as a result of the Clean Energy Academy in 2024. The
number of graduates placed in full-time employment as a result of the Academy doubled in 2024
from 43 to 87.

Table I1. 2024 Year Totals

‘ Unique Non-Unique

The Academy is the The Academy is the only
Type of clean energy workforce only clean energy clean energy workforce
development program if other than the workforce development development program the
Clean Energy Academy program the Company Company operated in
operated in 2024. 2024.

Number of programs the Company
offers or participates in if other than the

Clean Energy Academy and details on N/A N/A

the program

Location of [the Academy] Online; Zoom Online; Zoom
Number of students enrolled in [the 390 435
Academy]

Number of students that graduate from 290 391

[the Academy]

Number of jobs placed as a result of 87 89

[the Academy]
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Number of graduate students from [the
Academy] the Company has hired, and
the type of jobs at Con Edison for which

1; Senior Specialist
Customer Energy

1; Senior Specialist
Customer Energy

; Solutions Solutions
they were hired
Whether or not the Con Edison jobs
and hires from the [the Academy] are in No: 0 No: 0
the clean energy field
Total number of hires at Con
Edison from [the  Academy] who 0 0

resided in a disadvantaged community
at the time of enrollment in the program

48




J. Customer Operations

In the Rate Plan, the Company agreed to provide annual data on the Energy Affordability Program,
residential electric and gas usage, arrears, deferred payment agreements, and service
disconnections and restorations in total and in disadvantaged communities.

Energy Affordability Program Outreach

This section includes descriptions of the Company’s efforts to educate customers about the Energy
Affordability Program (EAP). It includes descriptions of specific program implementation and
targeted outreach strategies, samples of communication materials directed toward customers in
disadvantaged communities (Appendix 3), and summaries of Company engagement and
partnerships with community-based organizations that serve disadvantaged communities.

The Company’s EAP provides bill discounts to residential electric and gas customers who receive
benefits under qualifying public assistance programs and waives reconnection fees for participating
customers. Qualifying programs include:

=

Home Energy Assistance Program (HEAP)
Medicaid

Safety Net Assistance

Supplemental Nutrition Assistance Program (SNAP)
Supplemental Security Income (SSI)

Temporary Aid to Needy Families (TANF)
Veteran’s Pension and Survivors Benefit

Federal Public Housing Assistance

The Lifeline Telephone Service Program

10 Utility Guarantee or Direct VVoucher programs

©WooN s WD

The Company also collaborates with HeartShare, which administers the EnergyShare program, to
help customers experiencing difficulty paying their bills.

Outreach and Education Campaigns Promoting the EAP84

In 2024, Customer Outreach and Education provided communications about the EAP to customers
throughout the Company’s service territory, including those in disadvantaged communities.

EAP Education & Promotion Campaigns

e Multilingual advertising campaign: The Company continued its multilingual advertising
campaign to encourage customers to check their EAP eligibility and enrollment status.
These advertisements invite case workers, friends, and relatives of eligible customers to
check if someone they know may be eligible for the EAP. The campaign ran across several
channels, including a print ad that appeared in nine languages in community papers across

84Section J, item i, Promotion, education and outreach of the EAP program in disadvantaged communities and
non-disadvantaged communities.
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our service territory (English, Spanish, Chinese (Mandarin), Russian, Korean,
Haitian-Creole, Urdu, Bengali, and Polish). Each ad included images of customers of
diverse ages, races, and ethnicities based on demographics specific to each publication. In
addition, paid ads ran on social media and digital advertising platforms in English and
Spanish.

e Email campaign: The Company sent customers emails about which qualifying
government assistance programs should result in them being automatically enrolled in the
EAP and which require them to self-enroll, and how to check their enroliment status.

e New customer email campaign: The Company sent emails to new residential customers
with information about the EAP. This email had an average open rate of 76%, so that nearly
36,000 customers received enrollment information.

e Website: The Company continued to update its low-income resource page at
conEd.com/BillHelp. The site includes information about qualifying programs, as well as
protections and resources for customers. The site also includes information about the
EnergyShare grant program and tips and programs to help customers save energy and
money on their utility bills. This information is available in English and Spanish and can
be translated into a multitude of languages using the site’s Google Translate widget.

e Call Center: The Company added a feature to its Interactive Voice Response (IVR) system
to assist customers with questions relating to the EAP.

e Winter preparedness campaign: The Company included information about the EAP in
its email notifications to residential customers highlighting energy-saving tips to manage
costs during winter months.

Customer Outreach & Community Partnerships

In 2024, Customer Outreach continued to promote enrollment in the EAP by reaching customers
directly at community events and through partnerships with partners such as Heartshare, PULP,
WE ACT, and elected officials in the Company’s service territory. At these events, the Company
shared information about which qualifying government assistance programs should result in
automatic EAP enrollment and which require self-enrollment, as well as how to check enrollment
status. Information was also provided on payment assistance programs, EnergyShare grants, and
energy efficiency programs, among other resources. The Company aimed to provide this
information to customers in the language(s) they speak, as available, offering interpretation
services at events and distributing EAP applications and program information in English, Spanish,
Russian, Korean, Chinese, Polish, and Bengali.

In 2024, Customer OQutreach attended events in 159 disadvantaged communities and 15

disadvantaged community-adjacent communities - twice as many events compared to 2023.

The Company also deepened its engagement with disadvantaged communities by partnering with
community organizations that support disadvantaged community residents. In September, the
Company presented at “Power Uptown,” a teach-in hosted by WE ACT and the Columbia
University Energy Opportunity Lab highlighting issues and resources related to energy safety and
energy affordability for disadvantaged community residents. In December, through a separate
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partnership with PULP and WE ACT, the Company coordinated a bilingual customer assistance
event in Harlem for English and Spanish-speaking customers.
Other community partnerships included:

Partnering with local food banks and organizations serving communities with limited
English proficiency to distribute EAP information and applications in multiple languages,
as well as information about special services for customers with Life Support Equipment.
Hosting events for veterans to raise awareness about two programs — Veterans Disability
and Survivors Pension — that are EAP-eligible and require self-certification.

Focused outreach on areas with high volumes of customers enrolled in Medicaid, for which
participants also qualify for the EAP but must self-certify.

Continuing the Community Resource Conference series, which educates more than 100
representatives from city and state agencies and community groups throughout our service
territory about programs benefiting low-income and at-risk customers.

Continuing monthly outreach efforts at the Chinese Consolidated Benevolent Association
in Chinatown to help customers with billing-related questions and offer information on the
EAP and other topics.

Providing program information in the Company’s “New to New York” brochure, available
at Con Edison Walk-In Centers in English, Spanish, Russian, Chinese, Korean, Polish,
Hindi, and Haitian-Creole.

Hosting the Company’s first customer assistance event at Marks Jewish Community House
(JCH) in Brooklyn in English, Russian, and Chinese.

Partnering with Henry Street Settlement and its Senior Companion program to deliver a
new series of events focused on different topics, including the EAP. Events took place at
Henry Street Settlement’s Brooklyn, Bronx, and Manhattan locations. The Company
presented in English and Spanish.

The Company also advocated for resources for low-income customers, participating in the
Low-Income Home Energy Affordability Program (LIHEAP) Action Day in Washington, D.C.
The Company met with both House and Senate staff to advocate that they fully fund LIHEAP to
finance bill assistance for low-income customers.

In 2025, the Company intends to host more events accessible to people with limited English
proficiency on important programs like EAP and how to avoid falling victim to a scam or energy
safety emergency. Customer Outreach will also continue to work with food pantries,
organizations that collaborate with immigrant populations, case management agencies, and other
charitable organizations to enable low-income and at-risk customers to receive the benefits for
which they are eligible, including options to better manage their bills.

While this section of the report focuses on the EAP, additional efforts to aid lower income
customers include the EnergyShare program, which provides an additional discount to low-
income customers who have made at least one bill payment in the previous 12 months and are
income qualified. EnergyShare bill credits are made possible by voluntary monetary
contributions from Con Edison shareholders, employees, and customers. In 2024, 2,794
customers received assistance through EnergyShare, totaling more than $510,000 in bill
assistance. In 2024, participating customers received an additional discount of up to $200; in
2025, the Company began providing discounts of up to $300.
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Customer Service Operations Data

Most of the metrics covered in this section measure basic residential customer service
transactions or activities performed by the Company as part of its core business. Customers’
total and average usage amounts, arrears owed, payment-related disconnects and reconnects,
and deferred payment agreements (DPAs) all fall into this category of basic customer
operations data.

In October 2023, Con Edison replaced its 50-year-old mainframe customer service system and
implemented Oracle’s Customer Care and Billing (CC&B) system. To avoid any unintentional
or erroneous service terminations during this process, the Company suspended various aspects
of its credit and collections processes beginning in September 2023. The Company resumed
these activities for residential customers in June 2024. As a result, the Company does not have
any service termination data to report for the first two quarters of 2024.

Key trends and observations from 2024

In 2024, 43% of residential customers were located in disadvantaged communities (Table
J9). Two-thirds of customers enrolled in the EAP were located in disadvantaged
communities (Table J7).

As in 2023, total electric and gas usage in areas outside of disadvantaged communities
outpaced usage in disadvantaged communities in 2024, and monthly energy use per
customer was lower in disadvantaged communities compared to other areas (Tables J1
and J2).

In 2024, Con Edison conducted customer outreach and education campaigns to encourage
customers having trouble paying energy bills to enter into DPAs to pay off their past-due
balances over time with no interest or fees. At the end of 2024, more than 200,000
residential customers were participating in a DPA, 60% of whom resided in a
disadvantaged community (Table J6). The Company also encouraged customers wishing
to improve their budgeting for energy costs to enroll in the Budget Billing Program, which
provides customers with more predictable bills — usually the same amount for each billing
period — based on their expected use and costs for the year.

In September 2023, the Company paused collections during the implementation of its new
Customer Care and Billing System. The Company resumed activities over the course of
2024: commercial collections resumed in April, and residential collections resumed in June
for most customers and in September for customers enrolled in the EAP. As a result, the
service disconnections and reconnections data (Table J5) reflect reduced activity for most
of the year.

The Company provided more than $300 million in EAP discounts in 2024 (Table J8).

Other reports published by Customer Operations that provide similar customer metrics, which have
not been aggregated by disadvantaged community status, should not be directly compared to the
data presented in this report. As a result of subcategorizing accounts by geographical ID, changes
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in account status, and different report run dates, there will be variances between this report’s results
and those that appear in other published reports.

This year is the first year that the Company reported on cumulative data for all twelve months for
this section of the report. This resulted in an apparent increase in activity for some data (e.g., EAP
Discounts, Table J8) that reflect the increase in the scope of the report compared to 2023, which
covered only April to December.

Table J1. Residential Electric Usage — 202485

DAC % Non-DAC
Total amount of residential electric 5.455.330,732 40% 8,331,039.856 60%

usage (kWh)

Average electric usage per residential
customer (kWh) [Average of the 353.2 N/A 417.1 N/A
monthly average usage]

Table J2. Residential Gas Usage — 202486

DAC % Non-DAC
Total amount of residential gas 264,936,296 1% 381,682,391 59%

usage (ccf)

Average gas usage per residential
customer (ccf) [Average of the 56.2 N/A 95.3 N/A
monthly average usage]

Table J3. Unpaid Residential Accounts That Were 60 to 90 Days Overdue as of 12/31/202487

Total in DAC

‘ Total Accounts

312,470

% of Accounts

64%

Total Amount

$55,040,891

% of Amount

63%

Total in Non-DAC

178,175

36%

$32,362,554

37%

8 Section J, item ii, Total amount of residential electric usage in disadvantaged communities and non-disadvantaged
communities; item iii, Average electric usage per residential customer in disadvantaged communities and non-disadvantaged
communities.

8 Section J, item ii, Total amount of residential gas usage in disadvantaged communities and non-disadvantaged
communities; item iii, =~ Average gas usage per residential customer in disadvantaged communities and
non-disadvantaged communities.

87 Section J, item iv, Number of unpaid residential accounts that are 60 to 90 days overdue in disadvantaged
communities and non-disadvantaged communities; item v, Dollar value of unpaid residential accounts 60 to 90 days
overdue in disadvantaged communities and non-disadvantaged communities.
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Table J4. Unpaid Residential Accounts That Were 90 Or More Days Overdue as of 12/31/202488

Total Accounts % of Accounts Total Amount % of Amount
Total in DAC 264,398 65% $563,924,629 66%
Total in Non-DAC 144,161 35% $292,120,672 34%

Table J5. Residential Service Disconnects and Restorations — 20248°

. DAC % Total in Non-DAC
Total in DAC of Total Non-DAC % of Total
N_umber of .reS|dent|aI service 17,869 60% 12,076 40%
disconnections for non-payment
Number_ of residential service 13,481 59% 9.544 41%
restorations due to payment

Table J6. Residential Customers with DPAs as of 12/31/2024%
‘ Total Accounts ‘ % of Accounts Total Amount % of Amount
Total in DAC 121,203 60% $139,350,179 59%
Total in Non-DAC 81,767 40% $97,352,921 41%

Table J7. Number of Customers Enrolled in the Energy Affordability Program as of 12/31/20249

_ Electric-only Gas-only Dual Service % of Accounts

Total in DAC 193,281 1,304 101,784 66%
Total in Non-DAC 127,593 577 25,299 34%

8 Section J, item vi, Number of unpaid residential accounts that are 90 or more days overdue in disadvantaged
communities and non-disadvantaged communities; item vii, Dollar value of unpaid residential accounts that are 90 or
more days overdue in disadvantaged communities and non-disadvantaged communities.

8 Section J, item viii, Number of residential service disconnections for non-payment in disadvantaged communities
and non-disadvantaged communities; item ix, Number of residential service restorations due to payment in
disadvantaged communities and non-disadvantaged communities.

% Section J, item x, Number of residential customers with DPAs in disadvantaged communities and non-disadvantaged
communities; item xi, Dollar value of residential DPAs in disadvantaged communities and
non-disadvantaged communities.

% Section J, item xii, Number of customers enrolled in the EAP in disadvantaged communities and
non-disadvantaged communities.
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Table J8. Amount Expended for EAP Discounts — 202492

Total in DAC $162,532,290 $28,964,404 62%

Total in Non-DAC $95,845,105 $22,786,170 38%

Table J9. Total Residential Customers as of 12/31/20249%

Non-DAC %
of Total

Total in DAC DAC % of Total Total in Non-DAC

Total Number of

Residential Customers 1,363,212 43% 1,772,946 S7%

92 Section J, item xiii, Amount expended for electric and gas EAP discounts in disadvantaged communities and
non-disadvantaged communities.

% Section J, item xiv, Total number of residential customers in disadvantaged communities and
non-disadvantaged communities.
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Appendix 1. Clean Energy Spending Sample Materials

Exhibit A. Clean Heat Disadvantaged Community-Targeted Email

Get Efficient Home Upgrades
for Less

Prep your home for warm weather and get more control over
energy costs when you use an airsource heat pump and
professional insulation and air sealing.

The Smarter Way to Comfort

How It Works:

Choose one of our participating contractors who will come to your home,
recommend equipment that fits your needs, and tell you how much it will
cost with our incentives. The contractor will then perform the work and
subtract the rebate amount from your final invoice.

Insulation & Air Sealing Benefits:
* Keeps the warm air out and cool air in during the warmer months
* Up to $2,500 off installation costs

Learn more about insulation and air sealing.

An air-source heat pump moves existing heat in the air from one place
to another using electricity. In the summer, it moves heat from inside a
building to the outside like an air conditioner. In winter, it works in
reverse, extracting heat from outside to bring it inside.

More Air-Source Heat Pump Benefits:
* Provides dual heating/cooling
* Sleek, quiet, and won't block your windows with unsightly A/C units
* Great for inconsistent temperatures within different areas of your home
* Easier to maintain than older fuel systems
* Get up to $12,000 off the cost when you install air-source heat pumps

Take advantage of these incentives to get a more comfortable home!

Manage your account on the go. Download the Con Edison app.

£ Yo - : o)
L8 App Store P> Goo gle Play ‘ , f
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Exhibit B. Residential Clean Heat Limited-Time Offer Email
Con Edison circulated a limited time offer advertising increased incentives for eligible residential
customers looking to install air source heat pumps systems.

Keep Cool All Summer Long

For a limited time, we're offering up to $12,000 in incentives to
upgrade to an energy-efficient mini split!

If your A/C is old, inefficient, or needs frequent maintenance, now is
the best time to make the switch before the weather warms up.

Offer ends 5/31.

Get Dual-Purpose Tech

Cool and heat your home with the same high-efficiency equipment.
No more unsightly window A/C's, or furnaces or bollers crowding
your basement.

Increase Home Comfort & Control
A mini split allows you to tackle hard-to-cool or heat areas of your
home and enjoy zoned control in every room,

It’s Easy to Participate
Your contractor will guide you through the whole process, and get
you your incentive instantly—no waiting for a check in the mail.

Kick off your project today!

Manage your account on the go. Download the Con Edison app.

® App Store P Google Play ; ‘ f J @‘ \lﬂ l o
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Exhibit C. Affordable Housing Limited-Time Offer One-Pager
Limited Incentive Offer to Comply with Local Law 97 | Con Edison

: Azcount & Sorvicen & Save Unergy £
(& conEdison titing Ousoges waney -
o Hiorne § Save With Rebadei and bcentived / Savings for Multifamily Bullding Manageri / Limited Incentive Offer 1o Comply With Local Liw 97

Limited Incentive Offer to Comply With
Local Law 97

Get your building in compliance with Local Law 97. Affordable
multifamily buildings with five or more units may qualify for financial
incentives when making energy efficiency upgrades with an approved
participating contractor.

HAVE QUESTIONST CONTACT US

About  Upgrodes  Eligibility  How to Apply

Local Law 97, enacted in 2019 as part of New York City's Climate Mobilization Act,
sets caps on greenhouse gas emissions for most buildings over 25,000 square feet.
To help affordable housing buildings comply with Local Law 97, we provide
incentives to multifamily buildings that work with approved participating
contractors 1o make energy efficiency upgrades.

Certain affordable multifamily buildings can meet requirements by making
upgrades from a list of Prescriptive Energy Conservation Measures, under Article

321.
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https://www.coned.com/en/save-money/rebates-incentives-tax-credits/rebates-incentives-for-multifamily-customers/local-law-97-incentives-affordable-housing

Exhibit D. LED Lighting Packaging
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Appendix 2. 2023 Clean Energy Spending Data

Table Al. Incentive Dollars Spent (Total and in DACs)9%495:96

Program

Total Incentive

Incentives to

DAC Customers

AMEEP - Electric & Gas $33,895,737 $31,612,418 93%
Clean Heat — C&I ASHP $6,779,790 $2,940,949 43%
Clean Heat — C&I GSHP $2,698,732 $0 0%°7
Clean Heat — Multifamily ASHP $28,288,902 $20,952,100 74%
Clean Heat — Multifamily GSHP $1,296,000 $1,296,000 100%
Clean Heat — Residential ASHP $78,690,616 $34,121,994 43%
Clean Heat — Residential GSHP $8,638,271 $727,485 8%0%
Clean Heat — SMB ASHP $9,942,624 $3,989,082 40%
C&I Program — Electric & Gas $33,125,776 $9,110,325 28%
Commercial Kitchen $1,702,873 $793,662 47%
Efficiency Starter Program - LMI $65,587 $65,587 100%
Instant Lighting $2,823,408 $503,000 18%
Marketplace — Electric & Gas $730,641 $245,178 34%
Multifamily Program — Electric & Gas $21,009,690 $8,565,740 41%
Pilots $163,288 $57,076 35%
Residential Weatherization — Electric & Gas $2,262,712 $283,948 13%
Retail Lighting $4,457,050 $2,483,635 56%
Retail Lighting - LMI $280,147 $280,147 100%
Retail Products — Electric & Gas $1,052,683 $589,636 56%
SMB Program $22,112,993 $9,441,467 43%
Smart Kids — Electric & Gas $879,657 $466,118 53%
Smart Kids LMI — Electric & Gas $669,504 $669,504 100%
Midstream Water and Space Heating $939,139 $484,759 52%

% The Company has aligned the data shown here to the DAC data filing made with the PSC in April of this year and its
Clean Energy Dashboard Scorecard filing. In these filings, the Company tracks energy savings based on the date projects
are acquired and incentive dollars based on the date the incentives were paid. Where the project acquisition date precedes
the incentive paid date, this report may show energy savings for a program but no incentives paid. These incentives will
appear in subsequent annual reports. See, Matter 23-02017, In the Matter of Reporting Investments and Benefits to
Disadvantaged Communities, 2023 Disadvantaged Communities Report (filed March 29, 2024); see, NENY Proceeding,
Clean Energy Dashboard Scorecard Correction (filed April 1, 2024).

% Funding reported here includes only “place-based funding” or funding that can be traced to a specific location or
community, following Department of Public Service guidance. Programs for which the Company does not disburse
incentives to customers — like the Home Energy Reports program — are thus not included in this table.

% Section A, item i, Total number of incentive dollars spent; item ii, Total number of incentive dollars spent in disadvantaged
communities.

%7 Data for 2023 reflects one project, which was not in a DAC.

% The portion of benefits going to DACs was low in the ground-sourced segment of heat pump programs. In 2023, the
program activity for the Residential Ground-Sourced Heat Pump program was concentrated in Westchester County in areas
less likely to be designated DACs. Drilling the boreholes required to install these systems requires access to open space,
which creates a barrier to participation for many customers in New York City. Conversely, the Company has seen more
widespread participation in the Residential Air-Sourced Clean Heat program across New York City’s boroughs. The
Company has launched a specific DAC offering for this program to promote participation by customers in DACs for both
the Residential Air-Source and Residential Ground-Source Heat Pump programs.
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Residential Program — Gas $19,100 $425 29499
Total $262,524,921 $129,680,235 49%

Table A2. Energy Savings Achieved (Total and in DACs)

Total Energy Savings Energy Savings

Program

(MMBtu) in DACs (MMBtu)

AMEEP - Electric & Gas 371,543 329,992 89%
Clean Heat — C&I ASHP 47,217 26,941 57%
Clean Heat — C&I GSHP 6,747 0 09%101
Clean Heat — Midstream Heat Pump 9,114 161 20
Water Heater

Clean Heat — Multifamily ASHP 181,349 123,384 68%
Clean Heat — Multifamily GSHP 5,648 5,648 100%
Clean Heat — Residential ASHP 342,390 134,186 39%
Clean Heat — Residential GSHP 21,478 1,822 8%0102
Clean Heat — SMB ASHP 58,845 18,955 32%
C&l Program — Electric & Gas 779,388 122,099 16%
Commercial Kitchen 35,373 12,935 37%
Efficiency Starter Program - LMI 3,870 3,870 100%
EmPower — Electric & Gas 4,464 4,464 100%
Instant Lighting 87,946 15,324 17%
Marketplace — Electric & Gas 20,062 6,474 32%
Midstream Water and Space Heating 42,366 18,615 44%
Multifamily Program — Electric & Gas 204,788 73,073 36%
Multifamily - Fuel-Switch 60,491 22,075 36%
Real Time Energy Management 397 397 100%
Resid_ential Home Energy Reports — 301,604 124,344 21%
Electric & Gas

Residential Weatherization 27,911 3,977 14%
Retail Lighting 361,313 194,269 54%
Retail Lighting - LMI 61,167 61,167 100%
Retail Products — Electric & Gas 377,573 209,487 55%
SMB Program — Electric & Gas 258,776 109,174 42%
Smart Kids — Electric & Gas 17,442 9,564 55%

% Data for this now-closed program was unmapped and thus not attributed to DACs based on geography. The Company
identified some low-income customers among the participants based on their enrollment in the Energy
Affordability Program.

100 section A, item iii, Total energy savings achieved; item iv, Total energy savings achieved in disadvantaged communities.
101 Data for 2023 represents one project.
102 See footnote 12.
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Smart Kids LMI — Electric & Gas 26,852 26,852 100%
Virtual Commissioning 1,895 653 34%
Total 4,019,790 1,659,904 41%

Table A3. Total Number of Participants and Average Savings and Incentives by Participant193

Avg. Incentives
by Participant

Avg. Energy Savings

Program by Participant (MMBtu)

Participants

Residential Programs

Clean Heat — Residential ASHP 4,838 $16,265 71
Clean Heat — Residential GSHP 199 $43,408 108
Efficiency Starter Program — LMI
Electric & Gas 7,464 $9 1
EmPower — Electric & Gas 545 $0104 8
Marketplace Electric & Gas 25,526 $29 1
Residential Home Energy Reports 1,374,518 $0105 0.22
Residential Weatherization —
Electric & Gas 1,194 $1,895 23
Retail Lighting 494,550 $9 1
Retail Lighting LMI 153,408 $2 0.4
Retail Products — Electric & Gas 61,890 $17 6
Smart Kids — Electric & Gas 61,476 $14 0.3
Smart Kids LMI — Electric & Gas 59,820 $11 0.4
Multifamily Programs
AMEEP - Electric & Gas 85,455 $397 4
Clean Heat — Multifamily ASHP 202 $140,044 898
Clean Heat — Multifamily GSHP 1 $1,296,000 5,648
Multifamily Program — Electric & Gas 2,227 $9,434 92
Multifamily - Fuel-Switch 5 $0106 12,098
Clean Heat — C&I ASHP 43 $157,670 1,098
Clean Heat — C&I GSHP 1 $2,698,732 6,747
lean Heat — Midstream Heat Pum
\(/:v:'?er Heater i 157 0 >8
Clean Heat — SMB ASHP 131 $75,898 449
Cé&l Program — Electric & Gas 571 $58,014 1,365
Commercial Kitchen 953 $1,787 37
Instant Lighting 577 $4,893 152
Midstream Water and Space Heating 302 $3,110 140

103 Section A, item v, Total number participants; item vii, Average savings and incentives by participant.

104 See footnote 8.

105 The Company does not provide incentives to customers through this program.

106 See footnote 8.
107 See footnote 8.




Pilots108 0 N/A N/A
Real Time Energy Management 1 $0109 397
SMB Program — Electric & Gas 2,906 $7,609 89
Virtual Commissioning 8 $0110 237

Table A4. Number of Participants in DACs and Average Savings and Incentives
by Participant in DACs!!

Avg. Incentives Avg. Energy Savings
by Participant by Participant in DACs
in DACs (MMBtu)

Participants
in DACs

Program

Residential Programs

Clean Heat — Residential ASHP 1,959 $17,418 68
Clean Heat — Residential GSHP 19 $38,289 96
Efficiency Starter Program LMI —

Electric & Gas 7,464 $9 1
EmPower — Electric & Gas 545 $0112 8
Marketplace — Electric & Gas 8,061 $30 1
Res@enﬂal Home Energy Reports — 563,690 $0113 0.2
Electric & Gas

Residential Weatherization — Electric & 176 $1.613 23
Gas

Retail Lighting 262,120 $9 1
Retail Lighting - LMI 153,408 $2 0
Retail Products — Electric & Gas 34,548 $17 6
Smart Kids — Electric & Gas 33,414 $14 0.3
Smart Kids LMI — Electric & Gas 59,820 $11 0.4
AMEEP - Electric & Gas 76,628 $413 4
Clean Heat — Multifamily ASHP 132 $158,728 935
Clean Heat — Multifamily GSHP 1 $1,296,000 5,648
Multifamily Program — Electric & Gas 776 $11,040 94
Multifamily - Fuel-Switch 1 $014 22,075
Clean Heat — C&I ASHP 14 $210,218 1,926
Clean Heat — C&I GSHP115 0 $0 0

108 The Company does not report participants for this program in its Clean Energy Dashboard Scorecard.

109 See footnote 8.

110 See footnote 8.

11 section A, item vi, Average savings and incentives by participant; item viii, Average savings and incentives by participant
in disadvantaged communities.

112 See footnote 8.

113 The Company does not provide incentives to customers for this program.

114 See footnote 8.

115 See footnote 11.
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Clean Heat — Midstream Heat Pump

Water Heater 7 $0% o

Clean Heat — SMB ASHP 50 $79,782 379
C&l Program — E&G 168 $54,369 729
Commercial Kitchen 330 $2,405 39
Instant Lighting 152 $3,309 101
Midstream Water & Space Heating 89 $5,447 209
Pilots117 0 N/A N/A
Real Time Energy Management 1 $0118 397
SMB Program — Electric & Gas 1,505 $6,273 73
Virtual Commissioning 3 $0119 218

Program Name & Installation Type

Clean Heat — Residential ASHP

Total

In DACs

Table A5. Installations by Measure Category for Residential Programs (Total and in DACs)12°

% DAC

Retail Lighting LMI

116 See footnote 8.

117 The Company does not report participants for this program in its Clean Energy Dashboard Scorecard.

118 See footnote 8.
119 See footnote 8.

HVAC 4,988 2,014 40%
Subtotal 4,988 2,014 40%
Clean Heat — Residential GSHP

HVAC 200 19 10%
Subtotal 200 19 10%
Marketplace Electric & Gas

Appliance 1,423 96 7%

Appliance Controls 2,333 925 40%

Domestic Hot Water Control 520 76 15%

HVAC Control 20,09 6,420 32%

Lighting 10,041 3,483 35%
Subtotal 34,410 11,000 32%
Reslaentia eatherizatio €

HVAC 1194 176 15%
Subtotal 1194 176 15%
Retail Lighting

Lighting 3,869 2,159 56%
Subtotal 3,869 2,159 56%

120 gection A, item ix, Average savings and incentives by participant in disadvantaged communities; item x, Total
installations by measure category in disadvantaged communities. (See also for Tables A6 and A7.)
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Lighting 65 65 100%
Subtotal 65 65 100%
Retall Prod e

Appliance 156 81 52%

Appliance Controls 179 119 66%

Building Shell 688 344 50%

Domestic Hot Water Control 314 158 50%
Subtotal 1,337 702 53%

a a e &

Domestic Hot Water Control 491 276 56%

Lighting 796 427 54%
Subtotal 1,287 703 55%
Residential Programs Total Installations 47,350 16,838 36%

Table A6. Installations by Measure Category for Multifamily Programs (Total and in DACS)

Program Name & Installation Type Total In DACs % DAC
AMEEP - Electric & Gas
Building Shell 943 888 94%
Domestic Hot Water Control 2 2 100%
HVAC 99 83 84%
HVAC Control 189 167 89%
Lighting 301 266 88%
Lighting Control 24 21 88%
Motors and Drives 4 2 55%
Process Equipment 2 1 70%
Refrigeration 1 1 100%
Subtotal 1,565 1,432 92%
HVAC 202 132 65%
Subtotal 202 132 65%
Clean Heat — Multifamily GSHP
HVAC 1 1 100%
Subtotal 1 1 100%
Multifamily Program — Electric & Gas
Appliance Controls 1 0 0%
Building Shell 259 189 73%
HVAC 147 39 27%
HVAC Control 320 129 40%
Lighting 387 105 27%
Lighting Control 71 11 15%
Motors and Drives 44 9 20%
Process Equipment 8 1 13%
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Subtotal 1,237 483 39%
Multifamily - Fuel-Switch

HVAC 5 1 20%
Subtotal 5 1 20%
Multifamily Programs Total Installations 3,010 2,049 68%

Table A7. Installations by Measure Category for Commercial Programs (Total and in DACSs)

Program Name & Installation Type Total In DACs % DAC
Clean Heat — C&l ASHP
HVAC 43 14 33%
Subtotal 43 14 33%
HVAC 1 0 0%
Subtotal 1 0 0%

Clean Heat — Midstream Heat Pump Water Heater
HVAC

204

17

8%

Subtotal
Clean Heat — Small-Medium Business Air Source Heat Pump

204

17

8%

Real Time Energy Management

HVAC 131 50 38%
Subtotal 132 50 38%
Appliance 3 2 67%
Appliance Controls 1 0 0%
Building Shell 38 9 24%
Compressed Air 20 11 55%
HVAC 103 36 35%
HVAC Control 178 42 24%
Lighting 137 46 34%
Lighting Control 73 24 33%
Motors and Drives 68 11 16%
Process Equipment 28 9 32%
Refrigeration 8 3 38%
Subtotal 657 193 29%
Appliance 868 296 34%
HVAC 10 3 30%
Refrigeration 69 31 45%
Subtotal 947 330 35%
Lighting 1,611 398 25%
Subtotal 1,611 398 25%

6
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HVAC Control 1 100%
Subtotal 1 100%
B Progra e & 0
Building Shell 11 5 45%
HVAC 11 5 45%
HVAC Control 47 21 45%
Lighting 1,903 933 49%
Lighting Control 25 5 20%
Motors and Drives 54 27 50%
Refrigeration 543 326 60%
Refrigeration Control 393 221 56%
Subtotal 2,987 1,543 52%
A 0, 0, O
HVAC Control 8 3 38%
Subtotal 8 3 38%
Commercial Programs Total Installations 6,591 2,549 39%
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Appendix 3. 2023 Electric Vehicle Make-Ready Program Data

Table B1. Total Make-Ready Incentive Funding Spent in 2023121

DAC $10,190,734.93

Non-DAC $22,410,902.55

Total $32,601,637.48

Table B2. Number of Charging Plugs Installed Under the Make-Ready Program In 2023122

17
DAC Plugs I 89 8
Non-DAC Plugs |29 2,081
Total Program Plugs . 111 7898
0 500 1000 1500 2000 2500 3000 3500
L2 mDCFC

121 Section B, item i, Total amount of Make-Ready incentive funding spent; item ii, Total amount of Make-Ready incentive
funding spent in disadvantaged communities.

122 Section B, item iii, Total number of charging plugs installed under the Make-Ready program; item iv, Total number of
charging plugs under the Make-Ready program installed in disadvantaged communities.
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Appendix 4. 2023 Demand Response Data

Table C2. Participation Summary by Customer Group

Committed Load Relief ~ Average Event Reductions

Participants

Customer Group (MW) (MW)
DAC 31% 32% 34%
Low-Income 9% 1% 1%

Total 93,187 991.6 766.6

Table C3. DAC Program Participation Summary123

Program Name Pr(_)gram Committed Load Relief Delivgred Load
Participants (MW) Relief (MW)
CSRP 11,048 136.39 126.24
DLRP 11,338 162.01 118.51
Term-DLM 124 7.97 6.35
Auto-DLM 7 7 2.01
BYOT 6,450 6.59 5.25
Total 28,967 319.96 258.35
Table C4. Low-Income Program Participation Summary124
Program Name Prpg_ram Committed Load Relief DeIivgred Load
Participants (MW) Relief (MW)
CSRP 3,059 1.95 0.79
DLRP 2,877 191 0.92
Term-DLM 9 0.01 0.01
Auto-DLM 0 0 0
BYOT 2,824 3.33 2.66
Total 8,769 7.2 4.38

123 Section C, item ii, Total program participants in disadvantaged communities; item iv, Total MW committed and delivered
by participants in disadvantaged communities and low-income customers participating in the Company’s Energy

Affordability Program.

124 Section C, item iv, Total MW committed and delivered by participants in disadvantaged communities and low-income
customers participating in the Company’s Energy Affordability Program.
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Table C5. Total Program Participation Summary25

Program Name Program Committed Load Relief Delivered Load Relief
Participants (MW) (MW)

CSRP 32,121 437 363

DLRP 32,426 488 349

Term-DLM 533 25.2 25.1

Auto-DLM 7 7 2

BYOT 28,100 34.4 27.5

Total 93,187 991.6 766.6

125 Section C, item i, Total program participants; item iii, Total MW committed and delivered.
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Appendix 5. 2023 Distributed Energy Resources Data

Table D2. For All Distribution-Interconnected Projects Including Community DG (CDG),

Remote Crediting (RC), and Net Metered (NM) Projects'?6

Total # of projects 66,436
Total # of projects in DACs 21,298
Percentage of projects in DACs 32.1%
Total MW installed (All DERS) 913.9
Total MW installed in DACs (All DERSs) 341.3
Percentage of MW installed in DACs (All DERS) 37.3%

Table D3. For All Community DG (CDG) and Remote Crediting (RC) Projects1?’

Total # of subscribers 17,264
Total # of subscribers in DACs 5,372
Percentage of subscribers in DACs 31.1%
Total # of subscribers who are low-income customers participating in the 852
Company's Energy Affordability Program

Percentage of subscribers who are low-income customers participating 4.9%

in the Company's Energy Affordability Program

Table D4. For All Net Metering Projects28

Total # of projects 64,724
Total # of projects installed for low-income customers 3,718
Percentage of projects installed for low-income customers 5.7%
Total # of projects in DACs 20,517
Percentage of projects in DACs 31.7%
Total MW installed 522.6
Total MW installed for low-income customers 195
Percentage MW installed for low-income customers 3.7%
Total MW installed in DACs 175
Percentage MW installed in DACs 33.5%

126 Section D, For all distribution-interconnected projects, including community distributed generation, remote crediting,
and net metered projects, Con Edison will report: item i, Total number of projects; item ii, Total number of projects in
disadvantaged communities; item iii, Total MW installed; item iv, Total MW installed in disadvantaged communities.

127 Section D, For all community distributed generation and remote crediting projects, Con Edison will report: item i, Total
number of subscribers; item ii, Total number of subscribers in disadvantaged communities; item iii, Total number of
subscribers who are low-income customers participating in the Company’s EAP.

128 Section D, For all net metering projects, Con Edison will report: item i, Total number of projects; item ii, Total number
of projects installed for low-income customers; item iii, Total number of projects in disadvantaged communities; item iv,
Total MW installed; item v, Total MW installed for low-income customers; item vi, Total MW installed in
disadvantaged communities.
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Appendix 6. 2023 Strategic Electric Capital Investments Data

Table E1: Strategic Electric Capital Investments2® 130

Investment Category 2023 Total Investment Percentage (%) Affecting DACs
Environmental $53,396,000 56%
Risk Reduction $697,262,000 42%
Safety And Security $19,355,000 54%
System Expansion $528,240,000 35%
Grand Total $1,298,253,000 40%

129 Section E; Con Edison will report its discretionary capital investments in the following capital categories: item i, System
Expansion; item ii, Risk Reduction; item iii, Environmental; item iv, Safety and Security.

1% Dye to the magnitude of certain investments such as transmission work, major projects can cause variations based on
the customer composition of the areas where the projects were completed. Calculating expenditures over multiple years

will achieve a more accurate representation.
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Appendix 7. 2023 Customer Outages Data

Table F2. Excludable and Non-Excludable Outages System-Wide, Network and Non-Network13!

Network Network Non- Non-Network
% of Total Network % of Total
Non-Excludable 31,665 7.97% 365,780 92.03% 397,445
Excludable 3,483 9.92% 31,613 90.08% 35,096
Grand Total 35,148 8.13% 397,393 91.87% 432,541
Table F3. Customer Interruption Rate 2023*
Customers Interrupted per 1,000 Customers Served
1200 990 1030
1000
800
600
398
400
200 110
. . [ 12
National New York Con Edison Con Edison Con Edison
*2022 (without Con (Overhead) (Overall) (Network)
Edison)
*2022

Table F4. Excludable and Non-Excludable Outages by Non-Network Load Areals?

Load Area County Non- Excludable | Excludable Grand Total
Fox Hills Staten Island 28,327 28,327
Fresh Kills Staten Island 5,926 5,926
Grasslands Westchester 3,785 1,053 4,838
Mohansic Westchester 755 99 854
Pleasantville Westchester 8,672 2,972 11,644
Wainwright Staten Island 16,220 16,220
Willowbrook Staten Island 10,677 10,677
Woodrow Staten Island 10,952 10,952

PRIMARILY DAC

PRIMARILY NON-DAC

131 Section F, item i, Excludable and non-excludable outages system-wide, network and non-network.
182 Section F, item ii, Excludable and non-excludable outages by network and non-network load area. This table reflects non-
network outages in the Company’s service territory.
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Table F5. Excludable and Non-Excludable Outages by Network133

Network

County

Non-Excludable Excludable

Grand Total

Battery Park City Manhattan 0
Beekman Manhattan 21 21
Borden Queens 211 1 212
Bowling Green Manhattan 7 7
Brighton Beach Brooklyn 492 36 528
Canal Manhattan 43 43
Central Bronx Bronx 751 751
Central Park Manhattan 675 675
Chelsea Manhattan 226 226
City Hall Manhattan 325 325
Columbus Circle Manhattan 78 78
Cooper Square Manhattan 961 961
Cortlandt Manhattan 27 27
Crown Heights Brooklyn 1,451 375 1,826
Empire Manhattan 40 40
Fashion Manhattan 15 15
Freedom Manhattan 0
Fulton Manhattan 18 18
Grand Central Manhattan 0
Greeley Square Manhattan 9 9
Greenwich Manhattan 6 6
Harlem Manhattan 154 154
Herald Square Manhattan 0
Hudson Manhattan 35 35
Hunter Manhattan 1 1
Kips Bay Manhattan 193 193
Lenox Hill Manhattan 128 128
Lincoln Square Manhattan 265 265
Long Island City Queens 332 1 333
Madison Square Manhattan 550 550
Midtown West Manhattan 56 56

133 Section F, item ii, Excludable and non-excludable outages by network and non-network load area. This table reflects
network outages in the Company’s service territory.
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PRIMARILY DAC

Park Place Manhattan 0
Pennsylvania Manhattan 0
Plaza Manhattan 0
Prospect Park Brooklyn 670 27 697
Randall’s Island Manhattan 0
Rockefeller Center | Manhattan 0
Roosevelt Manhattan 0
Sheridan Square Manhattan 877 877
Sunnyside Queens 165 1 166
Sutton Manhattan 138 138
Times Square Manhattan 5 5
Triboro Manhattan 415 415
Turtle Bay Manhattan 5 5
Washington Manhattan 791 791
Heights

West Bronx Bronx 411 411
Yorkville Manhattan 1,066 1,066

PRIMARILY NON-DAC

Table F6. Excludable and Non-Excludable Outages by Network and Non-Network Load Areal3*

Non-Network Network

ngvt\i/?;regr Excl}lt?gz;lble Excludable Exc'TL?;r;lble Excludable

Bay Ridge Brooklyn 1,135 85 1,220
Borough Hall Brooklyn 1,244 591 289 2,124
Buchanan Westchester| 15,311 3,595 73 18,979
Cedar Street |Westchester| 8,358 1,447 30 9,835
Elmsford No. 2 |Westchester| 19,499 4,565 183 24,247
Flatbush Brooklyn 1,612 40 1,217 720 3,589
Flushing Queens 11,734 323 6 12,063
Fordham Bronx 1,515 1,515
Granite Hill Westchester| 19,890 2,448 766 23,104

134 Section F, item ii, Excludable and non-excludable outages by network and non-network load area. This table
reflects outages in the Company’s service territory in areas that have both networks and non-network load areas.




Harrison Westchester| 14,641 3,201 17,842
JHae‘i’gﬁfS” Queens 464 792 6 1,262
Jamaica Queens 21,306 517 84 21,907
Maspeth Queens 18,014 2,372 12 20,398
Millwood West |Westchester| 13,664 1,815 15,479
E‘fgﬂfaﬁ Bronx | 30,000 1 495 30,496
Ocean Parkway| Brooklyn 8,404 69 884 42 9,399
Ossining West |Westchester| 10,405 3,630 14,035
Park Slope Brooklyn 2,114 54 1,161 138 3,467
Rego Park Queens 4,206 1,332 45 5,583
Richmond Hill Queens 7,570 3 1,689 27 9,289
Ridgewood Brooklyn 24 1,253 474 1,751
Riverdale Bronx 4,312 237 4,549
Rockview Westchester| 7,519 1,051 8,570
Sheepshead Brooklyn 27 769 265 | 1,061
Bay

S?:rt:(eaSt Bronx | 10,421 | 327 877 11,625
‘é\:‘?:;‘t'“gton Westchester| 40,040 | 3,810 141 43,991
White Plains  |Westchester| 9,554 1,433 483 11,470
Williamsburg Brooklyn 135 1,216 849 2,200

PRIMARILY DAC

PRIMARILY NON-DAC

Table F7. Excludable and Non-Excludable Outages by Customers in DACs and Non-DACs135

DAC Customers

Non-DAC Customers

Total Customers

Interrupted Interrupted Interrupted
Non-Excludable 152,197 245,248 397,445
Excludable 10,173 24,923 35,096
Grand Total 162,370 270,171 432,541
37.54% 62.46%

135 Section F, item iii, Excludable and non-excludable outages by customers in disadvantaged communities and by
customers in non-disadvantaged communities.
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Table F8. Percentage of Network and Non-Network Customers Systemwide

DAC % of Non-DAC % of
System Total System Total
Bronx 423,720 12% 64,644 2%
Brooklyn 427,443 12% 602,476 16%
Manhattan 251,732 7% 523,782 14%
Queens 276,051 8% 537,971 15%
Staten Island 49,336 1% 134,767 4%
Westchester 166,708 5% 203,758 6%
Grand Total 1,594,990 44% 2,067,398 56%
Table F9. Percentage of Network and Non-Network Customers Interrupted Systemwide
DAC % of . Non-DAC % of
System Total System Total
Bronx 53,720 1.47% 18,505 0.5%
Brooklyn 10,862 0.30% 21,073 0.6%
Manhattan 2,190 0.06% 4,940 0.1%
Queens 12,195 0.33% 54,945 1.5%
Staten Island 19,214 0.52% 52,888 1.4%
Westchester 64,189 1.75% 117,820 3.2%
Grand Total 162,370 4% 270,171 7%
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Appendix 8. 2023 Main Replacement Data

Table G1. Total Leak-Prone Pipe Retired* and Replaced

m Total Footage Replaced within DACs Total Footage Replaced not in DACs

54%

Table G2. Bronx County

FEET REPLACED
NOT IN A DAC 8,932

FEET REPLACED
WITHIN DAC

| | | | | | | |
0 10,000 20,000 30,000 40,000 50,000 60,000 70,000 80,00

Table G3. Bronx County
m Feet Replaced within DAC Feet Replaced not in a DAC

10%

Bronx County had 16.5 miles of leak-prone pipe replaced.

0 90,000
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FEET REPLACED
NOT IN A DAC

FEET REPLACED
WITHIN DAC

FEET REPLACED
NOT IN A DAC

FEET REPLACED
WITHIN DAC

0

Table G4. New York County (Manhattan)

5,000 10,000 15,000 20,000 25,000 30,000

Table G5. New York County (Manhattan)

m Feet Replaced within DAC Feet Replaced not in a DAC

66%

New York County had 8 miles of leak-prone pipe replaced.

Table G6. Queens County

0

| |
10,000 20,000 30,000 40,000 50,000

35,000

60,000
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FEET REPLACED
NOT IN A DAC

FEET REPLACED
WITHIN DAC

Table G7. Queens County
m Feet Replaced within DAC Feet Replaced not in a DAC

66%

Queens County had 15 miles of leak-prone pipe replaced.

Table G8. Westchester County

136,943

|
- 20,000 40,000 60,000 80,000 100,000 120,000 140,000 160,000

Table G9. Westchester County
m Feet Replaced within DAC Feet Replaced not in a DAC

65%

Westchester County had 40 miles of leak-prone pipe replaced.
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Table G10. Emissions Reductions

Total mT CH4 in Non-DACs 129.30 54%
Total mT CH4 in DACs 109.59 46%136
Grand Total 238.89137

1% Section G, item vi, Total emissions reductions in disadvantaged communities due to leak-prone pipe replacement and
retirement (calculated using the EPA Methane Challenge Methodology).

187 Section G, item v, Total emissions reductions system-wide due to leak-prone pipe replacement and retirement (calculated
using the EPA Methane Challenge Methodology).
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Appendix 9. 2023 Leak Repairs Data

Table H1. Total Leaks Repaired in DACS and Non-DACs138
Non-DAC Repairs DAC Repairs Grand Total
Manhattan 1,062 494 1,556
Queens 1,003 315 1,318
Westchester 2,641 1,342 3,983
Bronx 255 911 1,166
Grand Total 4,961 3,062 8,023

138 Section H, item i, Total leaks repaired systemwide, on a borough or county basis; item ii, Total leaks repaired in
disadvantaged communities, on a borough or county basis. Repairs include damages caused by third-party contractors.
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Appendix 10. Clean Energy Jobs Additional Information

Con Edison is part of the greater NYC metropolitan area and is committed to providing career
opportunities to the communities it serves. The company seeks to upskill, reskill, and hire workers
from disadvantaged communities. Here are some examples on the company's hiring related to
clean energy jobs and disadvantaged communities.

In 2024, the company hired 1,376 new employees, nearly half of whom came from
disadvantaged communities.

Early Career Programs

A cornerstone of Con Edison's workforce development strategy is its Early Career programs,
which are designed to attract and cultivate recent college graduates by equipping them with the
skills and experience needed to thrive in the energy sector.

In 2024, Con Edison extended full-time offers to 118 recent college graduates into these programs,
offering them a pathway to rewarding careers in clean energy, with 48 participants coming from
disadvantaged communities.

The Leadership Development Program (LDP), a cornerstone of Con Edison’s early career
programs, serves as a critical pipeline for future leaders in clean energy. Participants in this
program receive hands-on experience through job assignments in key energy organizations,
contributing directly to innovative clean energy projects. To date, 26 individuals from the last
graduating cohort have secured permanent roles in clean energy, with half of them representing
disadvantaged communities.

College Internships

To generate interest, as part of our attraction strategy, Con Edison also offers internships for
college students that provide valuable hands-on experience and professional development
programming. In 2024, the company onboarded 241 interns, including 95 from disadvantaged
communities, giving them the opportunity to work on real-world projects and gain insights into
the clean energy industry.

Additionally, through a partnership with the NYC Department of Youth & Community
Development (DYCD) Summer Youth Employment Program (SYEP), Con Edison provided clean
energy career opportunities to 20 summer interns, 12 of whom originated from underserved
communities. By investing in the development of young talent, Con Edison is cultivating a
pipeline of capable professionals who will help drive the company’s mission and clean
energy future.

Through these comprehensive initiatives, Con Edison demonstrates its unwavering commitment
to workforce development, championing upskilling and reskilling to ensure that the benefits of the
clean energy transition are accessible to all. By investing in people and building robust talent
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pipelines, Con Edison is not only shaping the future of energy but also creating lasting, positive
impacts in the communities it proudly serves.
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Appendix 11. 2023 Clean Energy Jobs Data

Type of clean energy workforce
development program if other than
the Clean Energy Academy

Table I1. 2023 Year Totals
‘ Unique

The Academy is the only
clean energy workforce
development program the

Company operated in 2023.

Non-Unigue

The Academy is the only
clean energy workforce
development program the
Company operated in 2023.

Number of programs the Company
offers or participates in if other than
the Clean Energy Academy and
details on the program

N/A

N/A

Location of [the Academy]

Online; Zoom

Online; Zoom

Number of students enrolled in [the

[the Academy]

Academy] 502 792
Number of students that graduate

from [the Academy] 285 370
Number of jobs placed as a result of 43 46

Number of graduate students from
[the Academy] the Company has
hired, and the type of jobs at Con
Edison for which they were hired

1; Senior Specialist
Customer Energy Solutions

1; Senior Specialist
Customer Energy Solutions

Whether or not the Con Edison jobs

disadvantaged community at the
time of enrollment in the program

and hires from the [the Academy] Yes; 1 Yes; 1
are in the clean energy field3°

Total number of hires at Con Edison

from [the Academy] who resided in a 1 1

189 "New York’s clean energy economy encompasses multiple sectors, including renewable energy, energy efficiency,
clean transportation, grid modernization and storage, and renewable fuels.” NYSERDA, “Clean Energy Economy,”

www.nyserda.ny.gov, New York State 2024.
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Appendix 12. Customer Operations Sample Materials

@ conEdison

Noticias parall

clientes

otofio de 2024

¢Necesita ayuda
con su factura?

Si tiene problemas para pagar su factura, queremos ayudarla:

Configure un acuerdo de pago flexible u obtenga una
extension si necesita mas tiempo para pagar su factura. Visite
conEd.com/PaymentAgreement e inicie sesion en su cuenta.
« Inscribase en Budget Billing (antes conocido como Plan de
Pagos Uniformes}) en conEd.com/PaymentPlans. Calculamos
sus costos anuales de energia y distribuimos los pagos de
manera uniforme a lo largo de 12 meses.

HEAP ofrece subvenciones a clientes elegibles para ayudarlos
a pagar sus facturas de energia. Los residentes de la ciudad
de Nueva York pueden llamar a la linea directa de HEAP
(1-718-557-1399) o al 311. Los clientes de Westchester pueden
llamar al Departamento de Servicios Sociales (1-914-995-5619).
Si recibe una subvencion HEAP de otra empresa de servicios
publicos o petrolera, puede ser elegible para recibir tarifas
eléctricas reducidas. Envie por fax una copia de su carta de
subvencion HEAP a 1-917-639-2900.

ZNecesita ayuda para registrarse en Mi cuenta o aprender mas
formas de hacer cosas en linea? Llame a nuestra linea directa de
recursos: 1-212-358-4565.

iCalifica para ahorros adicionales?

Sirecibe algun tipo de beneficio, por ejemplo, Medicaid, SNAP

o Ingresos del Seguro Suplementario, es posible que también
califique para acceder a un descuento en su factura mensual de
energia a través del Programa de Energia Asequible de

Con Edison (EAP).

Vea si estd inscrito automaticamente iniciando sesion en

Mi cuenta o consultanda la seccion “Informacion de ajuste” de
su factura. O llame a nuestra linea directa de recursos: 1-212-
358-4565.

Necesitas inscribirte? Visite conEd.com/EAP para presentar su
solicitud en linea.

3 formas de calefaccionar y ahorrar
1. Cambie a bombas de calor eléctricas. Son muy eficientes,

v con el medio ambi yayudan a
un bajo consumo de energia mientras te mantienen cémodo
durante toda el afio. Inicie la solicitud: conEd.com/Comfort.

2. Maximice la eficiencia de su hogar y mejore la comadidad con
el aislamiento y sellada de aire adecuados. Ahorrara energia
y dinero durante todo el afio. Mas informacién: conEd.com/
WeatherReady.

3. Con algunas sencillas mejoras hechas por ti misma, puedes
hacer que tu hogar sea mas cémado y ahorrar energia al
mismo tiempo. Reciba hasta $100 de descuento en productos
de bajo consumo a través de minoristas participantes solo
por ser cliente de Con Edison. Mas informacion: conEd.com/
RetailSavings.

Equipos de soporte
Yy emergencias médicas

Si usted o alguien en su hogar usa
equipo de soporte vital o tiene una
condicién de emergencia médica,
debemos poder contactamos
durante tormentas y otras
emergencias para que podamos
brindar informacién de seguridad
importante.

Tanto los equipos de soporte
vital como las condiciones de
emergencia médica reguieren una

Asociaciones comunitarias

Apoyamos a cientos de organizaciones sin fines de lucro que ayudan
a fartalecer vecindarios, sostener comunidades y mejorar vidas.

No caiga en estafas

Los empleados reales de Con Edison
usan una identificacién con
fotografia. Le darén el nombre de su
supervisor y le pediran que llame al
1.800-75-CONED para verificar
suidentidad,

Los estafadores pueden hacer que
parezcs que alguien de Con Edison

o esta llsmando a través de su
identificador de llamadas. Si alguna
vez racibe una llamada en la que

se le solicita un pago o informacién
personal relacionada con su cuenta,
cuelgue y lIsmenos: 1-800-75-CONED.
Nunca exigimos pagos con tarjetas
de débito prepagadas, tarjetas de
regalo, criptomonedas, Cash Agp ni
ninguna aplicacién de billetera digitsl,
come Venmo o Zelle

No realice pagos por Internet a menos
que esté seguro de estar usando el
sistema automatizado de Con Edison.
En Con Edison, s0lo aceptamos pagos
por Internet a través de nuestros.

NYC FIRST
NYC FIRST utiliza rabética innovadora y programacion STEM
para fomentar el crecimiento personal y de ili delos

de la ciudad de Nueva York, fomentar la comunidad

ebe

periédicamente.

Lo primero que debe hacer es
lamar al 1-877-582-6633 o iniciar
sesion en conkd.com/MyAccount
 usar nuestros formularios en
Internet. También puede descargar
el formulario correspondiente a

105 equipos e asistencia vital en
conEd.comi/LifeSupportEquipment
. luego, enviarlo por correo
electrénico a esta direccion:
LifeSupportEquipment@conEd.com.
Necesitard su ndmero de cuenta de
11 digitos.

Olor a gas. jActie répido!
Olor: El 2as natural huele 3 huevos
podridos,

Gas: Si hay gas en el aire, una chisps
podria causar una explosién. No
encienda cerillas, fume, active un
interruptor, toque un timbre ni
toque electrodomésticos o aparatos

einspirar a futuros innovadores. Explore oportunidades de
voluntariado e interactde con programas en NYCFirst.org.

iA limpiar!
¢Esta interesado en hacer de Nueva York una ciudad mas limpia,
le para todos los neayorquinos? Encuentre.

incluidos

Abandona el &rea: si sospecha que
hay una fuga de gas, evacie a todas
Ias personas de inmediato,

Liame: Cuando esté & uns distancla
segura del rea, llame al 911, 2

Con Edison (1-800-75.CONED) 0 2
National Grid (1-718.643-4050).

No ssums gue slguien més ya hs
llamado. Puede informar
filtraclones de forma anénims

Obtenga mas informacién en:
conEd.com/GasSafety.

Protéjase de este
gas mortal

€l monéxido de carbone (CO) es
inodoro, incooro y podria ser mortal.
Conozca los signos de intoxicacion por
CO: dolores de cabeza, dificultad para
respirar, mareos, néuseasy fatiga.

Si sospecha que se produjo
intoxicacion por €O, evacie el drea de
inmediato y llame al 911.

Una vez al sito, cambie las baterizs

y:
formas de participar: SanitationFoundation.org.

Podar arboles mantiene

las luces encendidas

Las idas de los drboles son

a princips! causa de cortes de energia
durante las tormentas. Cuando

esté trabajando en el jardin este otoio,
revise sus arboles para verfficar

5i tienen dafios o enfermedades.

pei

aronkpsrioute

@ g amu

I;Senism:; oS producidas como cTiene un rbol peligroso en su
o

sitios web: cond.com y conEd.com/
y

Denundie las estafss al departamento
de policia de sulocalidad. Obtenga
més informacion sobre las estafas
més comunes en conEd.com/
ScamAlert.

iVe vapor?
Liame de inmediato a1
1.800-75-CONED. El vapor visible
puede indicar que hay una fuga y es
necesario que lo verifiquemos,

Liame al 811
antes de excavar

4Esté planeando trabajar en el jardin?
Golpear una tuberiz de gas con su
pala u otro equipo pusde causarle

propiedad?
evaluaremos y le informaremos si debe
quitarle o pedarlo. Mas informacién:

vise vevev.askpse,com 5 v dRS.ny.g0V.
Fuantes da combuztiblaz:

éProblemas con

llame 2l 811 de 2 a 10 dias antes (es

1a ley), de modo que los servicios
piblicos puedan marcar la ubicacion
Ge las tuberias de forma gratuita
Algunas tuberias estén marcadas con
elnombre y el nimero de teléfono del

Conti controlamos e

dispositivos con K0S 0 Android, o bien,
llame al 1-800-75-CONED (1-300-

de su detector de COy limple los 752:6633).
sistemas de calefaccion, s salcas de Asegrese de que tengamos su
direcc

aire,
Obtenga més mform.;m en conEd.
com/COSafety.

omes smsfiicsrlaiuns o
Promene & coed i s 3

IR i

y
niimero de teléfono celular actuales
fars que podamos comunicarnos
con usted an caso de

Inspecclonamos 135 4,300 millas de
tuberias de gas natural. Proteger
su seguridad alrededor de ellas es
nuestra principal prioridad. Para
obtener més informacién, visite
conEd.com/GasSafety o httpsi//
wiww.npms.phmsa.dot.gov.

4% la electricidad?
% operador de 2 tuberia,
1 Informe sobre cortes, luces que
o iluminan sontenues
13 o parpadean en conEd.com, o
Biogisruunkie 4% use nuestra aplicacion movil para

Consejo de energia

Nunca ni

Cuzndo informe sobre un apagén

Ayude a un neoy
necesitado

Agregue exactamente $1 extra
al morto total adeudado en su
factura y Con Edison lo donara

en su hogar o negocio, recibira
actualizaciones periédicas.

« Visite conEd, neral

Wi de cortonn C41)

los contactos méltiples. Uno de cada
sels Incendios domésticos se gener a
causa de cables sobrecalentados.

Encuentre ma de

Snio para revisar U estado y ver que esti
it ldaye Gecard n:

i qie el

seguridad sléctrica en conkd.com/

a
que ayuds a losclientes

Sl oeodedo deldfumis divmato = Nuncz se acerque ni faque un cahle

elegibles 3 obtener uns subvencién
de hasta $200 para pagar su factura
de energia. Con Edison iguala sus.
contribuciones délar por délar.

Wiés informacién: conkd.com/
EnergyShare.

eléctrico caldo.

* 5lve que un cable se oy, llzme al
1.800-75-CONED ge inmediato,

s eliquets condene i
slecncidad suminisTd:

* Sisa corta la elacticidad, apayue
pero deje una
\ux encendida para saber cuando se
restablece el servicio.

Facilitamos el pago
de facturas -

conkd.com/eBill.
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(& conEdison

Mporpamma [OCTYNHOW 3/IeKTPO3HEprum

(Energy Affordability Program)

Panee «[lMporpamma ckupok ans manoumyumx» (Low-Income Discount Program)

Ecnu Bbl Nony4aeTe Nocobus B paMKax CNeayrolmx COOTBETCTBYIOWMX TPeOOBaHUAM NporpamMm
rocy JAPCTEEHHON NOMOLLM, Bbl MOXETE MMETL NPAB0 Ha CKUAKY Ha EXEMECHAYHLIE NNATEXU

32 INSeKTPOIHEePIvio.

— [Mporpamma nocoSuit AnA ONNATL! ROMALLIHWAX
aneprodocuTenet (Home Energy Assistance
Program, HEAP)

— [Mporpamma QONONHUTENEHOR NPOAOEONLCTBEKHOM
nopaepxxi (Supplemental Nutntion Assistance
Program, SNAP) - NYC SNAP, Westchester SNAP

— [JononHurensHelit QOXOR ANA COUMANGHOTO
obecneseHrs (Supplemental Security income, SSI)

— Mporpamma Direct Vendor unu Utility Guarantee

— BpemerHan NOMOLLL HY XAAOWMMCS COMERM
(Temporary Aid to Needy Families, TANF) -

NYC TANF; Waestchester TANF

— CoumancHas zawura (Safety Net Assistance,
SNA) - NYC SNA, Westchester SNA

*Bb! MOXETE NPOBEPUTL CBON CTATYC PErnCTRALIN Ha

cTpamue 1 sawel kauTaspm 8 paagene «Vuhopmawpa

0 xoppexTrpoexaxs- (Adjustment information).

ECnm Bl NOMYYAGTO NOCOGMA TONLKO OT CROYIOU{MX
NPOrPaMM, ANA PErMCTPaLIMK BaM NOTPE6yeTCs

NOJATL 3AARNGHWO:

Medicaid
Mporpamma nomoww $efepansHOro ynpasneH!
XunrwHoro xozsicTea (Federal Public Housng Assistancs)

MeHCHA BeTepaxkaM unn NOCOGME NO CAYYalo NoTepn
xopmunsua (Veterans Disability or Survivors Pension)
Mporpamma nuroTHOM TenedOoHHON U MHTEPHET-CER3N
Lifeline (Lifeline Telephone Service ngram. Lifeline)

ONa NPOXHBAOULMX HA NIOMEHHBIX 3OMNAX:

Mporpamma nomouw Bi0po no genam uHaelues
(Bureau of Indian Affairs General Assistance)

Head Stan

BpeMeHHan NOMOLb, BLISNASMAR NNSMEHEM
HyXaaloummes cemsam (Tribal TANF)
MNporpamma pacnpanenaxns NPOAOSONLCTEMA B MHOSRCKMX

peaspeaymax (Food Distribution Program on Indian
Reservation, FDPIR)

Kak nogartb 3assneHue U Heo6xoguMble JOKYMEHTbI

1. 3anonuuTe 3asaneume Ha perucTpaumio B nporpamme Energy Affordability Program ownaiti Ha calite conEd.conVEAP.
2. Hal\QuTe MACEMO O HA3HAYSHIM NOCOBHMR WM HEOSXOTMMLIE ROKYMEHTLI, NOATBSPKAZIOLMS YHACTIS KK MIUHIMYM B OQHOM

COOTBETCTRYIOWEN TPESOBAHNAM NPOTPamMMe.

3. Bei MOXETE OTNPASHTL KONMIO BALIArO 32ARNGHNS W AOKYMEHTOS, NORTEOPKAAOUYX YHACTIE, NO ANSKTPOHHOR NONTS,

'&armmmmﬂmmu 3ENOMMTL 3aRBNEHAS B QQHON N3 HALLVX NPWEMHBLIX.

daxcy unm o6ui4HOR noyTe:
3n.noyra: EAP@conEd.com
®daxc: 1-212-844-0110
Moura: Energy Affordability Program

Con Edison, PA Central
4 Irving Place, 9 Floor, Box 34
New York, NY 10003

Tanpri fé yo tradwi mesaj enpotan sa a
Prosze o przetiumaczenie tej waznej wiadomosci
MonpocwuTe nepepecT 3T0 BaxHoe coobwexwne

)| 22 oAl X| & AT AIZ| visivct

MELLEER BN -

Por favor, este mensaje debe traducirse

Zalg)l Doyl o sy Loy

JUryoyn |le)| OUT WN OXY! yon
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(& conEdison

3asBnenue Ha peructpaumio B lMporpamme gocTynHON 3NeKTPO3HEPrum

(Energy Affordability Program)

Ecnu ebl nonyuaeTe nocobua 8 pamMKax NporpaMmbl rOCYAapCTBEHHON MOMOLLM, Bbl MOXKETE MMETb NPaBO Ha CKUAKY.
3anonHuTe fanHylo GOPMy 3aRBNEHNS W OTNPABLTE ee HaM BMECTE C NOATBEPKAAIOWMMI AOKYMEHTaMM NO
3NEKTPOHHOM NouTe, dhakcy unm obLIYHON NouTe.

KnwesT / Bnaganey cuera: KBAADAADYEMOR JILIO (ECIM 37O HE KIMEHT):
MouTosk agpec: HOMED KBEPTHE: W ENOKE (BCIM MPVMEHIMO):
ropag Wrar: MNouToesA vHaexC:  TenaoH:
Homep cueTa: an. nouta:

COOTBETCTBYIOWME TPeGOBaAHMAM NPOrPaMMbl MOMOLLW

BuiSepute cootBeTCTEYI0OUME TPEGCEAHUAM NPOrPaMAM! NOMOLYH, B KOTOPLX Bbl 38PerucTpHpoaassl. [UR NOMyYessma CKNAKN Bl QOMKHL
GoiTh 3aperncTpUposassl XoTs Gbl B OQHON NPOrpamMme.

O Nporpamma nocobuit gns oanatsl Hepe v O nNporpasea Uity Guarantee wm Direct Vendor
(Home Energy Assistance Program. HEAF) [0  Bpemessan NOMOLLS HYKARIOLMMCA CEMBAM
O Nporpamsa nurotHo# Tened oo n uHTepHeT-canan Lifeline (Temporary Assistance for Needy Families, TANF)
O nNporpasma gonomsmTensHOI NPOR it nogaep
(5 Priamenis Nuation Asdstaics Frogran, GHAP) SR vy e et cpuabet st gt
O Medicaid MNEMEHHBIX IBMNAX)
o n Gue NO CATYHAI0 NOTEPH KOPMIWLUA O Head Start (ans np Ha )
Nmouhb/a&mmm) [0 Bpemessan NOMOLE. BHIASNASMAN NNSMEHEM HyKABOUPIMCH
0O [fononumrensssiit 4ox0a NO COWMANLHOMY OBecnevesine censsm (Tribal TANF) (ans np U Ha )
(Supplemental Security Income, SS1) [0 Mporpamsa pacnpeneneHA NPOROBOMLCTENR B HHARHCKIX
O Nporpamsa nomoup SEQEPaNLHOMD YNPABNEHIA XUMLHOM pesepsauymax (Food Distribution Program on Indian Reservation)
xoasitcTea (Federal Public Housing ASsistance) {ans npx Ha o )

TpeGoBaHusa Ans yyacTtus

y wx vus v O wn e n O Py 0 nvua (Benefit Qualifying Person, BQP).
MWWWHYWWWWMHMWW
BLZABLIEND QOKYMEHT. BcemnunamuMma no 12 ASE WIN MMETH QSTY MCTENEHIUA CPOKA QedcTEnA B Gyay e,

KOTOP@R COOTBETCTEYET NSPUORY NOMYNEHIS §

Ecrm v n hamunms Keansduumpyemoro NMMUA OTIMH4SI0TCR OT uMeHn i Gasinm Bnagensua c4eta 8 xomnasim Con Edison, mel npumes
IARANSHWE W JAPECUCTDHUDY BM KIMEHTOR B NPOTPaMME NPW YCNOSMA, YTO BADEC B NMCHME O HAHAHEHINN NOCOGUA WM NOQTESDKAAOLIEM
RONYMEHTE COBNARAET C AnpPecOM CHeTa.

MNMogreepXxaeHue U paspelueHne OT KNueHTa U KBanuduumpyeMoro nuua

Ewmwmmwmmwmmmnmm

nporp ” b v MU0 BOMAKHB! NOIMCETLCA HILKE).
fa PRA0, YTO N i w5 sepra. Moammcsisan gasyo Gopay, A paspawao komnaem Con Edison nepagasats wahopMawyse
8 Moem W QoKy mymmamoﬁmpmwwmuumee A TEoKe PAIPEWAN TPETHIM MLIEM NEPARABATS
owEdsaL P WM YHDE LHOD CTBA, NPABNTENLCTEA LWTATA W MECTHOMD NPAasHTENnsCTEa
3anp Gop WM oKy 060 M2, mcmmwmmmwwmm
woGuyrpocm GpaboTxy Moero ¥ ofecnesMTL fanbHeiLLee YHaCTHE B ASHHON NDOMPaMME i COOTBETCTENE 88 Tpabosarssi. Komnases
CmE@mmmmmnWo&u

- xpop 0 MoeM YHSCTAM B NPOrP ] TeTEMK TPe6

B wndop ®l O YCnyrax, nCTopun nnaremed, mpoéomnozw CTaTYCS 3RABNSHUA,

umuu@mmoummooﬁnﬁmwmmxmw

MOQNMACE KT Rarx KB2nmDuuapyanos o / NOmncs (8CHM NPAMEHAMO) farx
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EnergyShare
SR 1Y G Srarta rees &, dt 9ira wedes EnergyShare
o & Ry o1 e & Rrg arrT $200 a3 & Ry
T gt aad §1 T B & forg ap s § R s
et 12 wiet 7 orat farer o1 0 & & g@ wgaTgo
fon 8 3i ama wwaTd il weraan & fag o
&1 iRy v/ st o Sl wgra HEH (Home
Energy Assistance Program, HEAP) & 3 st
Reanfaaif @t gz awd/aweh g1 g wsfier, HeartShare
& wren & Side ok 2@ R o ur §1 e B
& &R # fawv1 71 uTy conEd.com/BillHelp!

e Sl wgraan srdws (HEAP)

HEAP 3T @ UTS TTgah! &1 310 R &1 §iz e &1 avma
TEA A 7eE A &1 IR 30 O § A @ s &
SRt wfd vivms af gas Prafda HEAP @ ama g
31 wgraa & ar & Hfe s agl o
conEd.com/BillHelp!

IR farerelt wreft smq at @

qRad

U Tl faroreht & ot o 1 Raté o i e st

A o1 a1 AafFiga HUREE UTd| ST HaR H/ Fen

s &, gt

688-243 WOUT 2ae a¥, a1

conEd.com T WY, a1

i0S @1 Android Rearsfir & forg g starser 3w

& 8w & (App Store I1 Google Play T%

“Con Edison” @), a1

® 1-800-75-CONED (1-800-752-6633) W @el &1
SR AU AAGH R FAR 22 A 77 ghm, 3t s dae

;mBm@aﬁvm—)ﬁf?méﬁ'x’%&ﬁus#ﬁma.d&%{'

i faRT TG Smaw 3 Con Edison SiIGE 44T HY
wrea gt

wadh @) gl @
u ft oft At g Rrorelt ) ardt & are 7 o e a
ureon 7@ 6 3 Rorelt a1 rarg a1

Con Edison i R} sk dedez wrsdl # o Afda
R/ aifires wiivit ot Roreft, A st w8 dan war w31 @
o R el w5 dva A IemR Tl §, ik e &
aoft atepfam, snfifes ik aRags ga &) wnda wd 1
3w S Fa FA & R ot sgs

& F

Rt ft oot o A od & AR A g ad,

HO @ @ d

® conEd.com/Service G ¥IIY, 1

® 1-800-75-CONED (1-800-752-6633) W Hhi
& - R & 24 R, gt & wrall R g awow wffa
wfafaf ofioft o ®fte ated &) oo oma shloft @
wiftw 7 ated &, @ g U e R wE g
A W T

s el e o uperE oF 23 W g Eea

s

n we Refd e

u grEat (fe-guw graal wfted 8)

oy ard (wureh Pravedt @)

u arfrfes wgra omdd AW

» gy A W Ao ZRT o o O

I ama i ot s ageE uR weE e A s E,

at s g Ruifie g 5t @ amem R R

S B, SR S R gwr F sam g, @ dde

otz (sprar wgsfd) Rsa on v 1

ffdm, s smar @

BAR A1 #4-29 & 3 §1 Con Edison i werd
o=l o 1 e daeura & i o 8, o gl
vl ) gt wroa Zrr Ry R ovar &1

Con Edison #ftez & wamft § ok 53 ugan ol g
T w F v

w siafat an i areft drees & ey 2 s A
s s e & ifRm e R o wd

» o et ga: o oy, & JeEE g @ aed & R
gz i R d ar & 3k Suaor & w P £

gz, Rain o1 Rty sz ar 2 ok gl

@ W v o o 5 3 St §1

SR T T AU TR i fwr AEH WOE JTAR

ZEAAT Al 8, A iR o 6 g gw an F s

&1 conEd.com/SpecialServices T STy !

SRt ot it aga et anfafRier

T 3 fARTiET o, W A a1 e & e a,
e fire & fg s ik snuds dfe & fog dgad,
S S arderan dieare e @ Suce & ah
% conEd.com/EnergySavings 1 2@ 1

W3R Juerey waffis wrfem e ik gfdn dterch
& SR 3R ot o aea o o 1 & & T g Br
@gl & IF @7 conEd.com/Rebates T 5T

FEEgY B HR
» TR affa: 1-800-752-6633

n fad sratae (S ag-fiaan st s aremr):
1-212-358-4565

» ifR Trtae (62 Wi a1 IE s R & wEt
& fa): 1-800-404-9097

W srur-arfia wree Wi s 2efiia-2efery Iuam
(TDD) &1 58351 &<d &, & Con Edison # TDD
a1 & menw & 1-877-423-4372 W e ok Far
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Appendix 13. 2023 Customer Operations Data

Table J1. Residential Electric Usage - April-December 2023140

. DAC % : Non-DAC
Total in DAC of Total Total in Non-DAC % of Total
Total gmount of residential 4,026,175,751.8 30% |6.265.657.893.74| 61%
electric usage (kwh) 8
Average electric usage per
[ ial kWh
residential customer ( ) 337,75 45% 406.56 550
[Average of the monthly
average usage]

Table J2. Residential Gas Usage - April-December 2023141

. DAC % . Non-DAC
Total in DAC of Total Total in Non-DAC % of Total

Total amount of residential
gas usage (ccf)

Average gas usage per
residential customer (ccf) 49.40
[Average of the monthly '
average usage]

200,019,526 46% 238,748,629 54%

44% 62.36 56%

Table J3. Unpaid Residential Accounts That Are 60 to 90 Days Overdue as of 12/31/2023142

Total Accounts % of Accounts  Total Amount % of Amount
Total in DAC 289,487 60% $109,831,317.74 57%
E‘/’:g' T bNein- 196,006 40% $83,042,485.19 43%

Table J4. Unpaid Residential Accounts That Are 90 Or More Days Overdue as of 12/31/202343

140 gection J, item ii, Total amount of residential electric usage in disadvantaged communities and non-disadvantaged
communities; item iii, Average electric usage per residential customer in disadvantaged communities and non-disadvantaged
communities.

141 Section J, item ii, Total amount of residential gas usage in disadvantaged communities and non-disadvantaged
communities; item iii, ~ Average gas usage per residential customer in disadvantaged communities and
non-disadvantaged communities.

142 Section J, item iv, Number of unpaid residential accounts that are 60 to 90 days overdue in disadvantaged
communities and non-disadvantaged communities; item v, Dollar value of unpaid residential accounts 60 to 90 days
overdue in disadvantaged communities and non-disadvantaged communities.

143 gection J, item vi, Number of unpaid residential accounts that are 90 or more days overdue in disadvantaged
communities and non-disadvantaged communities; item vii, Dollar value of unpaid residential accounts that are 90 or
more days overdue in disadvantaged communities and non-disadvantaged communities.
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Total Accounts % of Accounts Total Amount % of Amount

Total in DAC 179.249 63% $302,122.726.30 66%
E‘Xg' In Non- 107,055 37% $157.680.308.42 34%

Table J5. Residential Service Disconnects and Restorations — April-December 202344

DAC % . Non-DAC
of Total Total in Non-DAC % of Total

Total in DAC

Number of residential service
disconnections for non- 30,756.00 54% 26,458.00 46%
payment

Number of residential service

. 26,707.00 54% 23,041.00 46%
restorations due to payment

Table J6. Residential Customers With DPAs as of 12/31/2023145

Total Accounts ‘ % of Accounts Total Amount % of Amount
Total in DAC 95,627 61% $126,681,405.76 56%
[T)%é" 1 g 61,406 39% $100,223,119.90 44%

Table J7. Number of Customers Enrolled in the Energy Affordability Program as of 12/31/2023146

_ Electric-only Dual Service % of Accounts

Total in DAC 201,727 1,260 114,965 66%
Total in Non-

0,
DAC 134,567 722 27,764 34%

Table J8. Amount Expended for EAP Discounts — April-December 2023147

144 gection J, item viii, Number of residential service disconnections for non-payment in disadvantaged communities
and non-disadvantaged communities; item ix, Number of residential service restorations due to payment in
disadvantaged communities and non-disadvantaged communities.

145 Gection J, item X, Number of residential customers with DPAs in disadvantaged communities and
non-disadvantaged communities; item xi, Dollar value of residential DPAs in disadvantaged communities and
non-disadvantaged communities.

146 gection J, item xii, Number of customers enrolled in the EAP in disadvantaged communities and
non-disadvantaged communities.

147 Section J, item xiii, Amount expended for electric and gas EAP discounts in disadvantaged communities and
non-disadvantaged communities.

92



Total in DAC  |$109.754,510.35 |$21,993.626.60 66%
E‘:g"” NOn- 55 712.765.65 | $13.525,084.95 34%

Total Number of
Residential
Customers

Table J9. Total Residential Customers as of 12/31/2023148

Total in DAC

DAC % of Total Total in Non-DAC Non-DAC % of Total

1,344,495 43% 1,760,050 57%

148

Section J, item xiv, Total number of residential
non-disadvantaged communities.

customers in disadvantaged communities and
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