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National Fuel Gas Distribution Corporation
New York Division
Case 07-G-0141

CONSERVATION INCENTIVE PROGRAM
Program Status Report
Submitted to the New York State Department of Public Service
February 28, 2011

1. Introduction
A. Case History

On September 20, 2007 the Commission issued its Order Adopting Conservation
Incentive Program (“CIP Order”)' for National Fuel Gas Distribution Corporation
(“Distribution” or “Company”). The CIP Order required, among other things, that the
Company submit its timetable for the implementation of the 2007-08 Conservation
Incentive Program (“CIP”) by October 1, 2007, (CIP Order, Page 13, Ordering paragraph
2). Distribution submitted a timetable on October 1, 2007. Included in the timetable was
an entry for the submission of an initial report to the New York State Department of
Public Service including a program description and measurement and verification
(“M&V?”) plan by November 30, 2007, (“initial report”), as well as quarterly status
reports beginning May 30, 2008.

On October 19, 2009 the Commission issued its Order Approving The
Continuation of National Fuel Gas Distribution Corporation’s Conservation Incentive
Program With Modifications (“2009 CIP Order”).> The 2009 CIP Order, among other
things, modified certain aspects of the Company’s CIP. The Company filed a reporting
timeline in its CIP Evaluation plan submitted to the Commission on December 15, 2009.
This report is the Program Annual Report for program results through December 31,
2010 identified in the CIP Evaluation plan timeline.

On November 22, 2010 the Commission issued its Order Approving the
Continuation of National Fuel Gas Distribution Corporation’s Conservation Incentive

' Case 07-G-0141 - Proceeding on the Motion of the Commission as to the Rates, Rules, and

Regulations of National Fuel Gas Distribution Corporation for Gas Service, Order Adopting Conservation
Incentive Program, issued and effective September 20, 2007.

* Case 07-G-0141 - Proceeding on the Motion of the Commission as to the Rates, Rules, and
Regulations of National Fuel Gas Distribution Corporation for Gas Service, Order Approving The
Continuation of National Fuel Gas Distribution Corporation’s Conservation Incentive Program With
Modifications, issued and effective October 19, 2009.



Program with Modifications (“2010 CIP Order”).® In the 2010 CIP Order the
Commission encouraged the Company to report zip code information for completed
projects. Appendix J provides zip code summaries for completed low-income customer
projects for program years one through three.

B. Report Overview

This report summarizes the status of the Company’s CIP as of December 31,
2010. Included in this report is an update of the status of the M & V plan. As explained
in the initial report and this February 2011 quarterly report, the Company anticipates that
the M & V plan will be modified to incorporate suggestions from Staff and other parties.
Also, it is anticipated that additional modifications will be made to incorporate insights
being developed in the currently ongoing Commission investigation into development of
a statewide energy efficiency initiative.’

A number of the Company’s CIP initiatives are being administered by New York
State Energy Research and Development Authority (“NYSERDA”) through that
authority’s existing programs.

II. Program Goal

Distribution has developed the CIP to foster more efficient use of natural gas on
its system. The CIP Order recognized that “The CIP calls for the more efficient use of
natural gas resources and it is consistent with the State’s policy to encourage energy
conservation.” (CIP Order, p. 2). Distribution designed its CIP in conjunction with its
proposed revenue decoupling mechanism (“RDM”). The Company’s RDM is consistent
with the guidelines established by the Commission for implementation of RDMs.”

A major challenge in the design of energy efficiency programs for Western New
York is to promote the efficient use of energy in such a manner that it can be used as a
strength when encouraging economic development in the region, among other things.

Further, the benefits of natural gas, both on an economic and environmental basis,
should encourage the expansion of access to natural gas supplies to homes and businesses
in Western New York.

> Case 07-G-0141 - Proceeding on the Motion of the Commission as to the Rates, Rules, and

Regulations of National Fuel Gas Distribution Corporation for Gas Service, Order Approving the
Continuation of National Fuel Gas Distribution Corporation’s Conservation Incentive Program with
Modifications, issued and effective November 22, 2010.

* Case 07-M-0548 - Proceeding on Motion of the Commission Regarding an Energy Efficiency Portfolio
Standard, Order Instituting Processing, issued and effective May 16, 2007.

> (Cases 03-E-0640 and 06-G-0746, RDM Proceeding, Order Requiring Proposals for Revenue
Decoupling Mechanisms (issued and effective April 20, 2007).



ML CIP General Description

The CIP proposed by Distribution and approved by the Commission has three
major components: (1) appliance rebates, (2) Low Income Usage Reduction Program
(“LIURP”), and (3) general energy efficiency outreach initiative. Each of these programs
and their subcomponents will be further described in detail later in this report. Included
in those descriptions will be a planned M&V plan for each initiative.

The information to be provided for each program will be organized as follows:

1) Program Name

2) Program Description
3) General Program Goals
4) Program Information
5) Program Reporting

a.

b.

Internal
External

6) M&V Analysis

a.
b.

€.

General Description of Method Utilized for Determining Cost and Benefit
Data Summary including:
i. Cost Measurement
il. Calculation of Usage Savings over Life of Efficiency Measure
iii. Natural Gas Supply (“NGS”) Costs
iv. Discount Rate Utilized for Discounting Future Benefits
v. Cost Escalator utilized for NGS Costs
vi. Western New York Benefit Variables
vii. Societal Benefit Variables
Savings Calculation Approach
i. Account Specific
il. Sampling
iii. Base Line
Net Impact Evaluation
i. Free Ridership
ii. Spillover
iii. Snapback
Avoided Emissions Calculation

It should be recognized that Distribution envisions the CIP as an evolutionary
program. That is, as knowledge is gained as to the effectiveness of various components
of the program, it is likely that modifications will be made to individual components so
that the overall benefits of the CIP are maximized. It is anticipated that future quarterly
reports will identify successes and potential improvements in program design. Those
quarterly reports may also include recommended changes to effectively meet the overall
goal of the CIP.



IV.  M&V Plans
A. General Description of M&V Plans

This report provides a preliminary estimate of the cost and benefits of the
Company’s CIP to date. This report reflects twelve quarters of operation of the
Company’s CIP. This report also will present a pre and post equipment installation
consumption analysis for residential customer rebates.

The M&V plan includes a number of cost benefit analyses including: (1) Total
Resource Cost Test (“TRC”), (2) Total Resource Cost Test — Western New York (“TRC-
WNY?”), and (3) Societal Test. The program results are provided (1) in total, (2) in
summary of various program “portfolios”, and (3) on an individual program basis. The
table below summarizes program results to date in total and for the various program
portfolios. Individual program results will be summarized in the individual program
sections presented later in this report. Appendix E provides the detailed M&V program
results.

Program M&V Summary Based on Deemed Savings Assumptions Included in the
Company’s Base Rate Case 07-G-0141

Total Residential Non Residential Outreach

Base

TRC 1.96 1.86 1.58 4.40
TRC-WNY 2.93 2.76 2.34 6.94
Societal Test 3.11 2.93 2.48 7.34
Adjusted

TRC 1.80 1.71 1.54 3.79
TRC-WNY 2.70 2.54 2.28 6.02
Societal Test 2.87 2.69 2.42 6.36

The measurement of the cost and benefits of energy efficiency programs proceeds
along a continuum of complexity. The TRC is perhaps the simplest to understand and
implement while the Societal Test can be the most complex. Various additional
measurements are added to the TRC leading up to a complete Societal Test. The three
cost benefit analyses will be presented for each component of the CIP program.

The TRC utilized in this report will measure the cost expended under the program
by the Company and customers for each initiative to the overall savings in customer
costs. The NGS costs exclude the delivery and minimum charge rates billed to customers
since in the long run these costs are not avoided.

The TRC —-WNY attempts to quantify the specific regional benefits derived from
the specific CIP initiatives. For example, the LIURP will reduce the consumption of
natural gas by low-income customers. That will be achieved by improving the energy
efficiency of low-income customer homes. The cost of that program will largely consist
of the efforts of local contractors in installing energy efficiency applications. The




payments for energy efficiency improvements to local contractors effectively utilizes
energy dollars that otherwise would have left the service territory with payments to local
contractors that will largely stay in the service territory. The overall net savings of
customers will also have a beneficial ripple effect on the WNY economy. The
calculation of WNY expenditure multipliers and WNY income multipliers will be
explained in Appendix F. The TRC-WNY is an attempt to quantify these benefits.

The Societal Test takes the TRC-WNY one step further by measuring the
environmental benefits of the individual CIP initiatives and other societal costs and
benefits that may result from these energy efficiency initiatives. The Company
developed an estimate of the societal benefits associated with reduced CO2 emissions.
The societal benefit of $15 per ton CO2 reduction was provided by the Commission in
Appendix 3, page 2 of its June 23, 2008 Order in Case 07-M-0548.

The Company employed three general steps in its M&V analysis. The first step
was the determination of a base analysis. The base analysis would utilize specific and
discrete program results associated with changes in energy efficiency behavior of
participating customers.

Figure 1 — Summary of the General Steps Employed in the M&V Analysis

Step 1

Calculate Base Analysis
TRC

WNY-TRC

Societal Test

Step 2

Identify and Estimate
Adjustments

1) Spill over

2) Free Riders

3) Snapback

A 4

Step 3

Calculate Adjusted Analysis
TRC

WNY-TRC

Societal Test




The Company employed a deemed savings approach for determining savings
under the program to date. A TRC test has also been calculated for the residential rebate
program based on a customer pre and post equipment installation consumption analysis.
A summary of this information will be presented in the residential rebate section of this
report.

Deemed savings apply stipulated values of savings for installed or promoted
energy efficiency initiatives. Deemed savings calculations apply accepted savings
amounts for an application or initiative to determine the amount of actual energy savings.
A more detailed description of the deemed savings approach utilized in this preliminary
estimate of cost and benefits will be provided in the description of individual programs.
There are two sources of deemed savings that were considered for use in this report: (1)
deemed savings estimates utilized in the Company’s last base rate case where the CIPs
was first approved by the Commission, and (2) savings estimates from the TecMarket
Works Standard Technical Manual.® In order to be consistent with the results presented
in previous quarterly reports, the deemed savings TRC scores presented in the tables of
this report utilize the deemed savings estimates included in the Company’s last base rate
case. The Company anticipates that, based on the feedback from interested parties, that
future reports will incorporate the TecMarket manual deemed savings value. The pre and
post equipment installation analysis identified changes in annual weather normalized
consumption for residential customers installing energy efficient appliances under the
CIP rebate initiative. Appendix I provides a summary of the pre and post equipment
installation consumption analysis.

The Company utilized a projection of the average natural gas supply costs for the
upcoming year of approximately $10.00 per Mcf. As has been demonstrated during the
recent past, the market prices of natural gas can be extremely volatile. Long range
projections of natural gas prices can be dramatically off base. The $10.00 per Mcf price
of natural gas utilized in this study is equal to the trend of natural gas prices experienced
by customers from October 2003 through December 2010 and has been used in previous
quarterly reports. The price trend has been updated through December 2010 and
presented on the graph included in the last page of Appendix E. As can be seen from this
graph, recent declines in prices have dropped the historical trend to approximately $10.00
per Mcf. In previous quarterly reports the Company has utilized a $12.00 and $11.00 per
Mcf price variable included in the base analysis of Appendix E. The Company has
updated the price variable to $10.00 per Mcf since this price reduction has occurred
consistently over the recent past. Lines 246 through 257 of Appendix E provide a
sensitivity analysis for the price variable. The Company will continue to monitor price
changes and update the price variable if circumstances warrant in future reports. The
potential volatility of key variables utilized in the M&V analysis highlights the
importance of sensitivity analysis to gauge the robustness of program results over a
reasonable range of values for key variables in the analysis.

% New York Standard Approach for Estimating Savings from Energy Efficiency Programs, Single

Family Residential Measures, December 16, 2009. Prepared for New York Department of Public Service
by TecMarket Works (“Standard Technical Manual”).



Step 2 would identify and estimate adjustments to the base analysis. These
adjustments would include estimates of: (1) spillover, (2) free ridership, and (3)
snapback. Spillover results when there are additional customer behavioral changes that
produce a positive increase in energy efficiency on the part of the customer. For
example, under the residential rebate program, the Company will inform customers of
NYSERDA'’s whole house energy audit initiative. To the extent that customers receiving
a rebate under the Company’s CIP become aware of NYSERDA'’s whole house energy
audits, and such audits result in increased savings, this would be considered a spillover
benefit of the Company’s CIP. Free riders are customers that would have implemented
the program measure or practice in the absence of the CIP. Snapback occurs when
customers actually increase their energy consumption due to reductions in the cost of
energy. For example, increases in consumption can result when prices decline due to
energy saving initiatives. In the pre and post equipment installation consumption
analysis the snapback adjustment is set to zero because any snapback effect would be
included in post equipment installation consumption.

The third step will add the results of the base analysis from Step 1 to the estimated
adjustments in Step 2, to provide the final analysis of program results.

The Company believes that the measurement and evaluation analysis will evolve
as more information is developed over the years. The Company will not only attempt to
identify unique measurement issues associated with its programs, it will also strive to
include pertinent information and best practices identified in other energy efficiency
initiatives, including: (1) the New York Energy Efficiency Proceeding (Case 07-M-
0548), (2) the National Action Plan for Energy Efficiency (“NAPEE”), (3) the North
American Energy Standards Board (“NAESB”), (4) the National Association of
Regulatory Commissioners (“NARUC”), and (5) other state initiatives.

B. Status of Data Development for M&V Plan

The Company has developed a preliminary report based on the program results to
date. The Company has developed preliminary M&V results using four broad categories
of data: (1) customer specific impact data from Company developed data bases, (2) M&V
information that it believes is consistent with the requirements being developed through
the statewide energy efficiency initiative (Case 07-M-0548), (3) M&V information
consistent with that utilized in the New York Energy $mart™ Program, Evaluation and
Status Report, Year Ending December 31, 2007, Final Report, March 2008 (“Energy
$mart™ evaluation™), and (4) a sensitivity analysis on key variables. A brief description
of each of these four broad categories of information follows.

1. Customer Impact Data from Company
Developed Date Bases

The Company has developed a “before and after” consumption analyses for
individual residential customers that are participating in the Company’s rebate programs.
A summary of the results for the rebate program is provided in the residential rebate



section of this report. In this report the Company has also continued to provide deemed
savings values as well as annual customer participation and cost information experienced
to date to develop a preliminary estimate of the costs and benefits of the program.

The Company is also tracking the changes in consumption for the Company’s
service classifications subject to the revenue decoupling mechanism (“RDM”) approved
by the Commission in the Company’s last base rate case. This information is
summarized in the table below.’

Summary of Revenue Decoupling Usage per Account Information (Mcf/Account)

SC 1 SC3*
Case 07-G-0141 Imputed RDM Usage per Account 106.910 414.31
Consumption at Start of CIPs Program 12 ME 12/2007 107.837 404.17
Consumption 12 ME 12/2010 100.91 368.69

* SC 3 actual data adjusted for actual TC 1.1 and 2.0 migrations to date.

2. M&V Information Consistent with the
Requirements Being Developed Through the
Statewide Energy Efficiency Initiative

On June 23, 2008, the Commission issued its Order Establishing Energy
Efficiency Portfolio Standard and Approving Programs (“EEPS Program Order”), in
Case 07-M-0548. On August 7, 2008, Staff issued Evaluation Guidelines for
incorporation into gas energy efficiency programs as required by the EEPS Program
Order. TecMarket Works has prepared for staff the New York Standard Approach for
Estimating Energy Savings from Energy Efficiency Programs dated March 25, 2009. On
January 4, 2010 the Commission issued its Order Approving Certain Commercial and
Industrial; Residential; and Low-Income Residential Customer Energy Efficiency
Programs With Modifications. Included in that January 4, 2010 Order was reference to
an updated New York Standard Approach for Estimating Energy Savings from Energy
Efficiency Programs, Single Family Residential Measures, dated March 16, 2009. On
October 18, 2010 the Commission issued its Order Approving Consolidation and
Revision of Technical Manuals in Case 07-M-0548 (“October 2010 Technical Manual
Order”). The October 2010 Technical Manual Order, among other things, approved
effective January 1, 2011, the “New York Standard Approach for Estimating Energy
Savings — Residential, Multi-family and Commercial/Industrial Measures.” The
Company is in the Process of revising the savings measures in this manual and will
include them in future reports beginning with the 2011 plan year. In order to be

7 The information presented in this table is normalized for adjustments to service classification

consumption for the “best rate” requirement in the Company’s tariff. The “best rate” requirement is a
statutory requirement that certain accounts (i.e., religious and veteran organizations) be placed in the
service classification that would provide them with the lowest (“best”) annual bill. In order to effectuate
this provision, the Company annually reviews the bills for qualifying accounts and adjusts their service
classifications as needed. In the Company’s last rate case, a rate design change was effectuated such that
this year’s “best rate” review resulted in a significant migration of accounts. The table above eliminates the
effect of this migration in order to provide a more consistent “before and after” analysis of consumption
changes.




consistent with the results presented in previous quarterly reports, the deemed savings
and appliance life estimates used in the TRC scores presented in the tables of this report
utilize the deemed savings estimates included in the Company’s last base rate case. The
Company anticipates that, based on the feedback from interested parties, that future
reports will incorporate the updated Technical Manual deemed savings and appliance life
values.

The table below provides estimated deemed savings from the current TecMarket
manual for the Company’s residential rebate programs. The table provides summaries of
deemed savings from the Standard Technical Manual, deemed savings based on the
savings estimates included in the Company’s last base rate case (“NFGDC Deemed”
savings estimates), savings calculated through the Company’s pre-post consumption
analysis, and pre and post consumption results using the Princeton Scorekeeping Method®
(“PRISM”). Also included in the table are the estimated appliance lives presented in the
Company’s last base rate case and appliance measure life estimates included in the latest
TecMarket Manual.

Summary of Residential Rebate Savings Estimates

Heating Systems Hot Water Systems
Forged Water Steam Thermostats
Air . . Tank Tankless
Boilers Boilers

Furnace
NFGDC Deemed (Dth)’ 23.3 19.8 19.0 2.5 5.6 11.7
NFGDC Appliance Life
(Years) 17 17 17 17 14 14
Tec Market Manual (Dth) " 26.0 28.7 24.7 10.4 3.0 7.0
Tec Market Manual
Appliance Life (Years) 20 25 25 11 - 20
NFG Pre Post Analysis
(Dth) 13.7 5.8 43 7.8
PRISM 13.2 NA

3. M&V Information Consistent with the

Energy $mart™™ Evaluation

The Energy $mart™ evaluation includes an analysis of macroeconomic impacts.
Consistent with the Energy $mart™™ evaluation, the Company has utilized IMPLAN Pro®
Version 2.0 to develop macroeconomic multipliers for its service territory. The
development of these multipliers is provided in Appendix F. Also included in this
evaluation is a measurement of environmental benefits. As mentioned previously the
Company utilized Commission provided CO2 cost per ton information and AGA lbs CO2
per Mmbtu of natural gas in determining societal cost savings from the CIP.

Appendix I provides greater detail on the PRISM method.
Based on deemed savings provided in the Company’s last base rate case.

1% Based on TecMarket manual formulas and formula variable values for the Company’s service territory.




4. Sensitivity Analysis on Key Variables

As mentioned previously, the potential volatility of key variables utilized in the
M&YV analysis highlights the importance of sensitivity analysis to gauge the robustness of
program results over a reasonable range of values for key variables in the analysis. Pages
13 through 19 of Appendix E provide a sensitivity analysis for key variables included in
the M&V analysis.

V. Summary of Programs
A. Low Income Usage Reduction Program (“LIURP”)
1. Description

LIURP is a weatherization program for low-income customers.
Participants receive a heating system check, an energy audit, installation of
weatherization, infiltration reduction, natural gas usage reduction measures and consumer
education. The program design is consistent with, and is being administered as part of,
NYSERDA’s EmPower New York®™ (“EmPower) program, and contractors will follow
procedures and guidelines developed for that program. Households receiving gas
efficiency services paid for by Distribution will be evaluated for electric reduction
measures to be paid for by NYSERDA with System Benefits Charge (“SBC”) funds.

2. Goals

Conserve energy, reduce residential energy bills, and improve the health, safety,
and comfort levels for participating households. Also reduce the incidence and risk of
pay delinquencies and the costs associated with uncollectible accounts, late payment
collections, and termination of service expenses. Measures installed will be cost effective
and pay for themselves through energy savings in a specified time frame.

3. Program Information
a. Eligibility

Customers meeting the following criteria will be eligible to participate in the
Company’s LIURP:

e Preferred status to participants in Low Income Customer Affordability
Assistance Program (“LICAAP”).

e Income less than or equal to 60% New York State median income (HEAP
eligible).

e Active account and residency in the premises for at least one year prior to
weatherization.

e High consumption - minimum of 132 Mcf (start with 180 — 200+ Mcf or
thousand cubic feet) per year.

10



Owners and tenants eligible.
Must be a single-family dwelling or two units if each has its own meter and
both meet eligibility requirements.

b. Administrative Tasks Related to Start-Up

NYSERDA negotiated and modified existing EmPower contracts, including
budgets and statements of work with current Program Implementer,
Honeywell International (“Honeywell”), and current Quality Assurance
(“QA”) Contractor, CSG Services, to include activities related to LIURP.
NYSERDA modified current EmPower Contractor and Vendor Agreements
for use in LIURP. NYSERDA procured contracts from area contractors and
vendors, is monitoring contractor eligibility and has established a payment
system for participating contractors.

NYSERDA has modified the online tracking system, CRIS, the EmPower
software tool, EmPCalc, and the online Contractor Portal to accommodate
changes required for the inclusion of LIURP in the EmPower system.
NYSERDA has modified current EmPower forms and integrated Distribution
forms to accommodate LIURP.

c. Ongoing Administrative Tasks

NYSERDA will reassess and enhance program procedures on an ongoing
basis, ensuring that practices are consistent with standards of the Building
Performance Institute (“BPI”’) and best practices as followed by contactors
participating in EmPower. Forms, guidelines, software, and other materials
will be modified as needed. NYSERDA program staff will consult with
Counsel and Contract Management as needed to ensure that the program is
implemented correctly.

NYSERDA will monitor program progress and expenditure levels to ensure
that program objectives are met within budget allocations. NYSERDA will
conduct weekly meetings with the Program Implementer, and maintain daily
contact as needed, to ensure that the program is progressing as required.
NYSERDA will conduct weekly and monthly meetings with the QA
Contractor, and maintain daily contact as needed, to ensure that QA
procedures are being followed in accordance with the contract, and that QA
issues are being resolved.

NYSERDA and NYSERDA Program Implementer will meet with contractors
on a regular basis, both on-site and by teleconference, to ensure that
contractors understand and are following program procedures, and to elicit
feedback regarding the program.

NYSERDA will conduct an annual review of pricing to ensure that fees are
appropriate, and provide financial support to the New York State
Weatherization Director’s Association for their bulk purchase bidding
procedure. NYSERDA will ensure that appliance pricing is consistent with
this bid.

11



NYSERDA will conduct periodic reviews of the database to ensure quality of
data entry.

NYSERDA will develop and process incentives for contractors who
participate in the program and become BPI accredited. These incentives will
consist of 75% reimbursement of BPI contractor fees for training,
accreditation and quality assurance.

NYSERDA will collaborate with the Weatherization Assistance Program to
ensure consistency between programs and to maximize opportunities for
collaboration, thereby allowing for enhanced workscopes.

NYSERDA will modify energy efficiency and financial management
workshops currently provided in Distribution service territory to include
information related to Distribution low income programs.

At Distribution’s request, NYSERDA shall permit Company personnel to
monitor and participate in these administrative tasks.

NYSERDA will use its best efforts to accommodate an interface platform
with Distribution’s customer information systems to assure the proper transfer
of customer information necessary to perform the obligations hereunder.

d. Process

Distribution generated referrals from:
o LICAAP

0 HEAP status/consumption report
0 CAC/Outside Agencies/Other

Distribution screens for:
0 12-month consumption history. Must be more than 132 Mcf (Ideally, 180-
200+ Mcf initially).

NYSERDA Program Implementer Screen for eligibility:

0 NYSERDA Program Implementer is sending a cover letter from
Distribution with a LIURP/EmPower application to each potential
participant. A second application will be sent if the first is not returned
within a reasonable time frame.

0 Upon receipt of completed application NYSERDA Program Implementer
will examine potential for natural gas energy efficiency services funded
through Distribution, and determine eligibility for electric reduction
services funded through the SBC and available to low-income electricity
customers of National Grid and New York State Electric and Gas
Corporation.

= [f the customer is a tenant, NYSERDA Program Implementer will
send a letter (on Distribution letterhead) to landlord outlining
requirements and soliciting landlord participation. Upon receipt of
satisfactory landlord agreement, the customer may be accepted for
energy services.

12



= [f the customer resides in a multifamily home (three units or
greater), the customer will be ineligible for gas efficiency
measures.

If not eligible, NYSERDA Program Implementer will:

(0]

(0]

(0]

Send a “no further services” letter to the customer (printed on Distribution
letterhead).

If referral was from Distribution or an outside agency, inform referring
office/agency reason(s) why customer not eligible.

Do nothing else with account.

If above criteria met for eligibility, NYSERDA Program Implementer
performs the following:

(0}

Assigns the customer to a participating contractor. Assignments will be
made on the basis of current backlog, contractor availability, and past
performance.

Sends a letter, on Distribution letterhead, to the customer informing them
of their acceptance and providing contact information for the assigned
contractor.

When the customer is eligible for weatherization, NYSERDA Program
Implementer will:

o

o
(0}

Enter relevant customer data into the EmPower database, including county
designations and other information required by Distribution.

Enter weatherization-approved status.

System to accept periodic information verifying that the customer is still
eligible and that service has not been shut off for non-payment, no
pending close orders, no active shut off notices, and account is still active.
Until automated, Honeywell will need to accept e-mail notifying an
account is no longer eligible.

Once work is in progress:

(0]

Distribution has access to the EmPower database. Distribution has access
to screens/reports to identify, among other things, placed jobs that have
yet to be picked up by contractors and the status of any placed jobs.
Distribution has the ability to retrieve customer energy services record and
to obtain an electronic report of jobs with information required by
Distribution, such as first name, last name, address, city, state, postal code,
contractor, home phone number, account number, meter number, mailing
address, mailing city, mailing zip, and sent to contractor date.

0 NYSERDA Program Implementer is administering customer

interactions/document procurements (letters sent to Distribution’s
customers on Distribution letterhead), including:

= (Customer Acceptance Letter

= CIP/EmPower Audit Forms

= Landlord/Tenant Agreements
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= Distribution LIURP Eligibility Affidavit/Information Waiver
= Distribution Work Proposal Agreement

= Customer Agreement

= National Fuel Safety Check List

= Certificate of Completion NYSERDA Program Implementer

e Contractor duties:

(0]

(0]

Within two weeks of receiving job, contractor calls customer to set up
initial appointment.
Contractor goes to property and performs a comprehensive home
assessment, including:
= Heating system inspection and combustion efficiency test.
= Blower door test for air leakage.
= Inspection and measurement for insulation.
= Health and safety checks, such as ambient CO testing and gas leak
checks.
= Energy education.
* Instrumented audit and documentation on EmPower forms.
= Discussion of workscope with appropriate household member.
= [f household is eligible for SBC-funded measures, installation of
minor electric reduction measures, such as compact fluorescent
light bulbs and evaluation of electric appliances.
If furnace problems are identified, contractor follows appropriate
emergency and referral procedures outlined in Section 5 of the EmPower
Guidelines and Procedures Manual.
If issues or problems are identified which preclude successful installation
of measures, such as severe structural damage or serious code violations
related to the work, contractor will notify the EmPower Program
Implementer and further work will be cancelled until conditions are
corrected.
NYSERDA Program Implementer will send letter (on Distribution
letterhead) to customers explaining why work was cancelled and offering
a timeline by which work may be resumed if conditions are corrected.
Contractor develops workscopes and proceeds with work according to
EmPower Guidelines and Procedures Manual.
If customer does not respond to contractor calls or letters, contractor
advises NYSERDA Program Implementer. (Contractor may be
reimbursed for services rendered such as customer education, etc. despite
the weatherization job not being completed. Reason why job may not
have been completed could include customer not getting back to
contractor, etc.).
Once a job is completed, Contactor sends all completed forms and invoice
to the Program Implementer for processing.
Jobs to be completed within 60 days from referral.
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e Invoice processing:

(0]

(0]

(0]

Invoices submitted must follow Invoicing Requirements listed on Section
15.3 of the EmPower Guidelines and Procedures Manual.

Honeywell reviews all forms and verifies invoice for accuracy. (Use a
standard invoice for all contractors).

If any discrepancies found with invoice, NYSERDA Program
Implementer contacts contractor.

If any forms not returned or incomplete, NYSERDA Program
Implementer contacts the contractor.

Honeywell provides the third-party QA Contractor with information for
QA inspections.

If the invoice is ok, NYSERDA Program Implementer recommends
approval of the invoice, enters the final approved costs into the CRIS
database, and locks the costs in place.

NYSERDA approves and process contractor and vendor invoices, arrange
payment, and resolve payment issues.

NYSERDA tracks program expenditures and maintains payment records.
Accounts payable forms and invoice maintained for six years.

e Job completion processing:

(0]

(0}

NYSERDA Program Implementer maintains a file of the following
household data:

= Customer application.

= Energy usage.

=  Audit forms and workscope write-up.

= Certificate of Completion.

= Required permissions.
NYSERDA QA Contractor (currently CSG Services) will perform
independent third-party QA field inspections on approximately 20% of
completed jobs and phone QA interviews on an additional 15% of
completed jobs. QA will be completed within one month of completion of
work.

4. Reporting

a. Internal

As of December 31, 2010, a total of 23,641 customers have been referred to the
contractor for LIURP services. Of these, 17,782 have been sent a letter/application, and
5,115 applications have been returned. This has resulted in 2,835 customers referred for
services, 515 applications on hold and 1,765 customers deemed ineligible. Of the 2,503
currently active program participants, 1,771 jobs have been completed, with 257 jobs in
process and another 475 energy audits in process. The 1,771 completed jobs consisted of
insulation measures for 1,394 customers, air sealing measures for 1,434 customers,
heating system repairs/replacements for 786 customers and low flow showerheads for
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445 customers. The total cost of all the measures to date is $5,784,029, with an average
cost per measure of $3,266.

Refer to Appendix A of this report for more detailed program summary information.
b. External

As of December 31, 2010, the Company estimates that the 1,771 completed
conservation measure jobs will result in 74,969 Mcf of annual energy savings, which
equates to $1,012,086 annually in energy bill savings.

The Company has developed an analysis of the changes in LIURP customer
consumption characteristics after the installation of energy efficiency applications at the
customer’s household. Appendix I provides a summary of this analysis.

5. M&V Analysis

Appendix E, Pages 7 through 9, Column K, provide the preliminary M&V results
for the LIURP program.

The Table below summarizes a number of results included in Appendix E.

LIURP M&V Summary Based on Deemed Savings Analysis
TRC Base Analysis 1.78
Base Societal Test w/WNY Benefits 2.79
TRC Adjusted 1.75
Adjusted Societal Test w/WNY Benefits 2.74

The Mcf saved per participant, Row 20, on Appendix E, is the deemed LIURP
program savings assumed when the CIP program was established. In developing the
adjusted analysis no free ridership is assumed since it is unlikely that low income
customers would have sufficient resources to make the energy efficiency improvements
without the CIP initiatives. An assumed level of “Snapback” consumption was provided
in the analysis based on Company surveys of the propensity of the average residential
customer to turn up their thermostats based on assumed bill reductions.

Appendix E, pages 10 through 12, Column U, provides the M & V results based
on pre and post installation energy efficiency improvement savings for residential
customers receiving LIURP services.

LIURP M&V Summary Based on Pre Post Savings Analysis
TRC Base Analysis 0.80
Base Societal Test w/WNY Benefits 1.27
TRC Adjusted 0.77
Adjusted Societal Test w/WNY Benefits 1.22
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While the pre and post cost benefit analysis provides results that are less than
those presented under the deemed savings analysis, the overall benefits of the residential
rebate programs still exceeds the costs. As explained in Appendix I, the pre and post
analysis utilized nineteen months of data. When analyzing the pre-post savings results
for the LIURP program consideration must also be given to the relatively slower startup
time needed for this program. The slower startup for the LIURP program resulted in
fewer accounts receiving services in the early months compared to the later months. Also
after analysis of early months results, the Company and NYSERDA were able to develop
improvements in services provided to customers. As can be seen from the graph at
Appendix I, Attachment 2, page 6 it appears that the average savings generated by
LIURP customers has improved in the more recent months that service was provided.
The Company will update this study as more data becomes available.

B. Rebate Program - Residential
1. Description

The residential program is an equipment replacement program, modeled after a
Vermont Gas Systems program, which was cited by the ACEEE, as one of the nation’s
exemplary natural gas energy efficiency programs. Distribution’s program offers
equipment replacement rebate incentives for single family and multi-family dwellings, to
encourage them to install high efficiency space heating and water heating appliances.
These appliances are by far the largest two users of natural gas in residential buildings,
and are therefore most likely to show the largest savings to our customers when they
upgrade their appliances. Distribution set minimum efficiency levels for each appliance
type based on federal Energy Star and New York State Energy Smart guidelines.

2. Goals

The goal of this program is to encourage the installation of high efficiency
appliances by customers. The installation of high efficiency appliances was identified by
Staff in its fast track'' proposal as offering one of the greatest potentials for cost effective
natural gas energy efficiency initiatives.

3. Program Information
Rebates were available for qualifying natural gas equipment, beginning with

installations made on or after November 1, 2007. Available for existing homes only, not
new construction.

For residential customers in Distribution’s New York service area, rebates were
available on the purchase of the following items during Year 1 and 2 of the CIP (11/1/07
—11/30/09):

""" Case 07-M-0548, Proceeding on Motion of the Commission Regarding an Energy Efficiency Portfolio

Standard; New York State Department of Public Service, Staff Preliminary Proposal for Energy Efficiency
Program Design and Delivery; August 28, 2007, p. 101.
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Required Minimum Rebate Amount
Efficiency
Space Heating
Hot Air Furnace 90% AFUE " $300
Hot Water Boiler 85% AFUE $400
Steam Boiler 81% AFUE $200
Programmable Thermostat Energy Star —Rated $25
Water Heating
Storage Tank Heater 0.61 EF" $150
Tankless Heater 0.78 EF $350

For Year 3 of the CIP (12/1/09 — 11/30/10), rebates were available on the
purchase of the following items:

Required Minimum Rebate Amount
Efficiency
Space Heating
Hot Air Furnace 90% AFUE $300
Hot Air Furnace with ECM 90% AFUE $400
Hot Water Boiler 85% AFUE $400
Steam Boiler 81% AFUE $200
Programmable Thermostat Energy Star —Rated $25
Water Heating
Indirect Water Heater N/A $300

For Year 4 of the CIP, beginning 12/1/10, rebates are available on the purchase of
the following items:

Required Minimum Rebate Amount
Efficiency
Space Heating
Hot Air Furnace 90% AFUE $250
Hot Air Furnace with ECM 90% AFUE $350
Hot Water Boiler 85% AFUE $350
Steam Boiler 81% AFUE $200
Programmable Thermostat Energy Star —Rated $25
Water Heating
Indirect Water Heater N/A $250

2" Annual Fuel Utilization Efficiency (‘“AFUE”) is the most widely used measure of a furnace’s

heating efficiency. It measures the amount of heat actually delivered to a house compared to the

amount of fuel that must supply the furnace.

" Energy Factor (“EF”) is the efficiency of a storage water heater is indicated by its EF. An overall
efficiency measure based on the use of 64 gallons of hot water per day, the EF takes into consideration both
the transfer of heat to the water from the fuel used, and the standby loss of heat from the water.
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Rebates were processed beginning on December 1, 2007. The following
documentation was needed in order to complete the application for a rebate:

Purchased Item

Required Documentation

Programmable thermostat

Receipt; make and model number, UPC (bar code) label from
the package (only Energy Star-rated models qualify).

Furnaces, Boilers and Water

Heaters

Paid invoice or receipt(s) indicating the retailer/contractor name,
business address, phone and Federal ID (tax) number.
Itemized description of each product, including:
1. Manufacturer, and complete model number.
2. EF for natural gas water heaters.
3. AFUE (efficiency) rating for natural gas furnace or
boiler.
Product installation date.

The Company contracted with Energy Federation Inc. (“EFI”’) to administer the
rebate processing. EFI has more than 15 years experience in administering energy
efficiency programs for utilities nationwide.

4.

a.

Reporting

Internal

As of December 31, 2010, a total of 55,678 rebates were processed by EFI, for a
total rebate amount of $10,412,805. This represents approximately 349% of the
estimated total annual budget of $2,980,677 for this program, in the first thirty-eight
months since becoming effective. As of December 31, 2010, EFI was paid $660,069 to
administer this program per Distribution’s contract with them. This represents
approximately 228% of the estimated total annual administration budget of $289,050 for
this program. The table below illustrates a summary of the rebate activity to date versus
the estimated annual projections by major rebate and program administration category:

- Estimated Annual - - Actual Cumulative -

Rebates Rebate $ Rebates Rebate $
Space Heating 3,853 $1,258,534 26,979 $8,679,600
Water Heating 5,783 $1,312,388 5,169 $1,145,500
Thermostat 16,390 $409,755 23,530 $587,705
Total Rebate 26,025 $2,980,677 55,678 $10,412,805
General Admin. $104,800
Processing $332,288
Inspections 2,563 $222,981
Total Admin. $289,050 $660,069
Total Program $3,269,727 $11,072,873
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Refer to Appendix B of this report for more detailed program summary
information.

Customer response to this program has been outstanding. Program inquiries to
EFI have been very steady since the program began. Typical daily call levels have been
in the range 40 - 50 calls per day, with peak levels reaching 75 - 80 calls per day during
the first few months of the program introduction. The program administrator, EFI, who
handles a large majority of the utility rebate programs in the northeast U.S., stated that
this was by far the largest initial response to a residential rebate program that they have
ever seen. According to Tim Brown, Chief Operating Officer of EFI, “this one certainly
took off like no other program we’ve started up.”

EFI also coordinates the process of conducting two additional quality control
aspects of the program. First, they work with Conservation Services Group (CSG) to
conduct random monthly on-site inspections of equipment installations to verify that the
equipment receiving a rebate was actually installed. As of December 31, 2010, 2,563 of
these inspections have been completed, which represents a 5% sample of the total rebate
population of 55,678 rebates, and no fraudulent claims have been discovered. Second,
EFI has conducted a phone survey to a random sample of 1,578 customers
(approximately 5% of the 35,698 customers receiving a rebate through December 2010),
to gain their insight into issues such as program awareness source, impact of the rebate on
the purchase decision and satisfaction with the rebate process. Regarding program
awareness, the top 3 sources of program information to rebate customers were contractors
(65%), National Fuel bill inserts (15%) and friends/word of mouth (11%). A total of
87% of rebate participants indicated the rebate was important in influencing them to
make their equipment upgrade decision. Finally, 95% of rebate customers were satisfied
with the overall rebate program process. A more detailed summary of the results of these
surveys is included in Appendix H of this quarterly report.

b. External

The Company has developed an analysis of the changes in customer consumption
characteristics after the installation of high efficiency appliances. Appendix I provides a
summary of this analysis.

5. M&V Analysis
Appendix E, Pages 1 through 6, Columns B through I, provide the preliminary
M&V results for each of the residential rebate programs. Appendix E, Pages 7 through 9,

Column J, provide the preliminary M&V results for the total of the residential rebate
programs.
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The Table below summarizes a number of results included in Appendix E.

Residential Rebates M&V Summary Based on a Deemed Savings Analysis

Heating Systems
Furnace Boiler Hot Water

Total T Tankl

Res Air | ECM | HW | Steam | Stats | Indirect | Tank | ess
TRC Base Analysis 1.87 | 2.24 1.15| 0098 2.07 | 4.19 0.35] 1.29 1.27
Base Societal Test
w/WNY Benefits 296 | 3.53 1.81 | 1.54 327 | 6.67 0.54| 206 | 2.03
TRC Adjusted 1.70 | 2.01 1.05| 0.89 1.87 | 3.82 0.33] 1.20 1.17
Adjusted Societal Test
w/WNY Benefits 2.68 | 3.18 1.66 | 1.39 294 | 6.09 0.52 ] 1.90 1.86

The Mcf saved per participant, Row 20, on Appendix E, are the deemed rebate
program savings assumed when the CIP program was established.

In developing the adjusted analysis a 14% free ridership value is assumed. This
assumed level of free ridership was based on previous customer survey results explained
in section V.B.4.a. The TecMarket manual recommends a free ridership value of 10%.
The Company anticipates that, based on the feedback from interested parties, that future
reports will incorporate the TecMarket freeridership value of 10%. The Company
anticipates incorporating the TecMarket information when the final TecMarket manual is
completed. Sensitivity analysis for the free ridership variable is provided in the free
ridership section of Appendix E. An assumed level of “Snapback” consumption was
provided in the analysis based on Company surveys of the propensity of the average
residential customer to turn up their thermostats based on assumed bill reductions.

The Company has also performed a cost benefit analysis for residential appliance
rebates based on a “before-and-after” analysis of the total natural gas consumption of
residential customers receiving rebates. Appendix I provides a summary of the
procedures used by the Company in determining pre and post efficient appliance
installation consumption.

Appendix E, pages 10 through 12, provides the M & V results based on pre and
post appliance installation savings for residential customers receiving rebates.

Residential Rebates M&V Summary Based on a Pre and Post Appliance Installation
Savings Analysis

Total | Heating HW | Tankless
Res Systems | T Stats | Tank HW
TRC Base Analysis 1.77 1.37 10.04 1.03 0.92
Base Societal Test w/WNY Benefits 2.79 2.16 15.92 1.64 1.50
TRC Adjusted 1.66 1.29 9.15 0.95 0.85
Adjusted Societal Test wW/WNY
Benefits 2.63 2.04 14.50 1.52 1.38
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While the pre and post cost benefit analysis provides results that are somewhat
less than those presented under the deemed savings analysis, the overall benefits of the
residential rebate programs still exceeds the costs. As explained in Appendix I, the pre
and post analysis utilized twenty months of data. The Company will update this study as
more data becomes available.

C. Rebate Program — Small Non-Residential
1. Description

The small non-residential program is also an equipment replacement program,
modeled after a Vermont Gas Systems program, which was cited by the ACEEE, as one
of the nation’s exemplary natural gas energy efficiency programs. Distribution’s
proposed program will offer equipment replacement customized rebate incentives to
customers using less than 12,000 Mcf, to encourage them to install high efficiency space
heating, water heating and process heating equipment. However, customers will also be
eligible to receive rebates for non-equipment replacement changes made to heating, water
heating and process heating equipment, such as adding insulation to a process heating
oven, or updating controls to a space heating boiler. These custom incentives are set on a
case-by-case basis, based upon the incremental installed cost of the new equipment and
the estimated resulting gas energy savings. A technical engineering analysis must first be
performed to confirm energy savings. The rebate amount will be up to 50% of the
incremental cost, with a cap of $25,000. The Company has contracted with NYSERDA
to administer the day-to-day project management of this program.

2. Goals

The goal of the small non-residential rebate program is to provide cost effective
incentives to small non-residential customers to utilize natural gas efficiently in their
business operations.

3. Program Information
a. Administrative Tasks Related to Start-Up

e NYSERDA has modified existing Energy Efficiency Technical Assistance
(“TA”) contracts, including statements of work to include activities related to
NRCIP.

e NYSERDA has modified the on-line tracking system, Buildings Portal, to
accommodate changes required for the tracking of Distribution energy
projects.

e NYSERDA has modified current Enhanced Commercial/Industrial
Performance Program opportunity notices and Tier II forms to accommodate
Distribution energy projects.
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b. Ongoing Administrative Tasks

NYSERDA will monitor program progress and expenditure levels to ensure
that program objectives are met within budget allocations.

NYSERDA will discuss by teleconference as needed with NYSERDA’s TA
Contractors, to ensure that contractors understand and are following program
procedures, and to elicit feedback regarding the program.

NYSERDA will conduct periodic reviews of the database to ensure quality of
data entry and will provide Distribution with project data obtained on the
application.

NYSERDA will promote Distribution programs in any upcoming energy
efficiency workshops /seminars/conferences provided in Distribution service
territory.

At Distribution’s request, NYSERDA shall permit Distribution personnel to
monitor and participate in these administrative tasks.

4. Process

NYSERDA Application In-Take and Review:

0 Upon receipt of a completed Application (includes application and
Technical Engineering Study) NYSERDA assigns the gas energy project
and send a copy of the Application to a NYSERDA TA Contractor.

0 NYSERDA will enter data into the Buildings Portal Database to track the
energy project.

NYSERDA’s TA Contractor will perform the following:

0 Will review the Application for completeness and eligibility and will
review the engineering study for technical merit.

0 Will contact customer and/or contractor to conduct a pre-installation site
visit to verify existing conditions.

0 Will provide NYSERDA with written correspondence on the Application
summarizing the gas energy project and provide NYSERDA with a
recommendation of the potential gas energy savings and financial
incentive.

0 Will provide NYSERDA with a scope of work and budget to complete all
phases related to the gas project.

NYSERDA offers Purchase Order:

0 NYSERDA will review the TA Contractor’s recommendation and, if
approved, will request Distribution to send correspondence via an
approval memorandum to the customer. In the alternative, NYSERDA
may itself send such correspondence on letterhead supplied to NYSERDA
by Distribution.
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0 NYSERDA will develop a Purchase Order to contractually secure the
financial incentives available for the gas energy project and offer a
Purchase Order to the customer for their approval and signature.

0 NYSERDA will review the scope of work and budget and modify the
existing TA Contractor’s contract.

0 NYSERDA will update the data of the project in the Buildings Portal
database.

e Customer completes Construction:

0 NYSERDA’s TA Contractor will conduct a post-installation site-
inspection of the energy project to verify that the energy project is
completed and the same equipment and efficiency ratings that was
specified in the Application was installed.

0 NYSERDA'’s TA Contractor will provide NYSERDA with
correspondence in writing with a recommendation of the potential gas
energy savings and financial incentives and notify any changes to the
project.

0 NYSERDA will request Distribution to provide the customer with
correspondence in writing indicating the amount of financial incentive that
the customer can invoice. In the alternative, NYSERDA may send such
correspondence on letterhead supplied to NYSERDA by Distribution.

0 NYSERDA will update the data of the project in the Buildings Portal
database.

¢ Invoice Processing:
0 NYSERDA will review all invoices for accuracy, and if acceptable
NYSERDA will process the invoice for payment following NYSERDA

prompt payment policy.
3. Reporting
a. Internal

As of December 31, 2010, a total of 949 rebates were processed by EFI and
NYSERDA, for a total rebate amount of $1,139,922. This represents approximately 86%
of the estimated total annual budget of $1,319,860 for this program, since
commencement of rebate processing on December 1, 2007, (for equipment purchases and
installations completed on or after November 1, 2007). As of December 31, 2010, EFI
and NYSERDA were paid a total of $103,983 to administer this program per
Distribution’s contract with them. This represents approximately 81% of the estimated
total annual administration budget of $127,993 for this program. The table below
illustrates a summary of the rebate activity to date versus the estimated annual projections
by major rebate and program administration category:
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- Estimated Annual- - Actual Cumulative-

Rebates Rebate $ Rebates Rebate $
Space Heating N/A N/A 510 $1,033,171
Water Heating N/A N/A 59 $32,851
Cooking N/A N/A 5 $4,000
Process Heating N/A N/A 2 $50,000
Thermostat N/A N/A 373 $19,900
Total Rebate N/A $1,319,860 949 $1,139,922
General Admin. $0
Processing $99,434
Inspections 81 $4,549
Total Admin. $127,993 $103,983
Total Program $1,447,853 $1,243,906

Refer to Appendix C of this report for more detailed program summary information.

Customer response to this program was very slow at the outset, but has been
improving as a result of a series of direct mailings, print advertising and contractor
meetings the Company has conducted over the past few years. Program inquiries to
NYSERDA have grown since the increased advertising and marketing campaigns began.
Typical daily call levels have been in the range of 10-15 calls, with peak levels reaching
20-30 calls per day in some instances.

However, even with the increased call activity, the results to date have been less
than expected. We feel this is due primarily to two factors. First, the majority of
customers calling NYSERDA were very small businesses, typically with usage of less
than 1,000 Mcf. Due to their small size, they were relatively unsophisticated when it
came to knowledge of their existing energy equipment and their overall energy usage.
They did not have any in-house energy expertise and many did not have any outside
source (contractor, engineer, consultant, etc.) to rely upon. Second, even if they did have
some level of energy expertise, either in-house or outside, they were typically too busy to
spend any time analyzing their project as called for in the design of the customized rebate
program. They were looking for something VERY easy to understand and apply for,
such as our fixed rebate design in the residential market. This is the main reason
NYSERDA ended up referring most of the rebates for the small non-residential program
to EFI so the customer could take advantage of the simpler, albeit likely lower value,
rebate through that source. These customers simply did not want to take the time or
effort to complete even a simple analysis of their project to achieve the higher potential
rebate level.

Over the first two years of the program, we have seen greater activity on the
customized rebate design front. Even though only 46 rebates have been processed
through this method as of December 31, 2010, NYSERDA currently has several
applications in progress, with a few projects already approved for payment or pending,
several of which are for substantial amounts of money. We feel this trend will continue
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as more customers become aware of the program, as well as becoming more comfortable
with completing the simple technical analysis required.

Due to the issues cited above, the Company implemented a modification to this
program design for year 2 of the program, effective December 1, 2008, that created a
two-tiered approach —

1. A new, simpler, fixed rebate component for the smallest of the non-residential
customers, similar to the residential program design, although at slightly higher
rebate levels

2. The existing, more complex, customized rebate design for those customers willing
and able to do the analysis required to likely achieve a greater rebate level through
this approach than via the fixed rebate design.

The Company reviewed this concept with all the participants of the Collaborative
Session held at the NYPSC office in Albany on March 25, 2009. Since the new fixed
rebate became effective on December 1, 2008, the Company is encouraged by the
growing response we have seen from our small non-residential customers. Through
December 31, 2010, 903 customers have taken advantage of this simpler rebate option
available to them.

Finally, now that the program introduction phase has passed, the Company plans
on working with NYSERDA to finalize a phone survey which will be conducted to a
random sample of customers receiving a rebate, to gain their insight into issues such as
program awareness source, satisfaction with the rebate process and impact of the rebate
on the purchase decision.

b. External

At this point, the Company does not have sufficient data for most rebate
participants to accurately compare pre-versus post-installation consumption. As more
data is available, we expect to conduct these analyses to estimate the energy efficiency
savings realized for each rebate participant, as well as aggregate those results into the
TRC test to evaluate the overall program effectiveness, and include them in future
quarterly reports.

6. M&V Analysis

Appendix E, Pages 7 through 9, Column M, provide the preliminary M&V results
for the non-residential rebate program.
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The Table below summarizes a number of results included in Appendix E.

Non-Residential M&V Summa
TRC Base Analysis 1.58
Base Societal Test w/WNY Benefits 2.48
TRC Adjusted 1.54
Adjusted Societal Test w/WNY Benefits 2.42

The Mcf saved per participant, Row 20, on Appendix E, is the deemed non-
residential program savings for the participants provided CIP rebates to date.

In developing the adjusted analysis a 10% free ridership is assumed. Sensitivity
analysis for the free ridership variable is provided in the free ridership section of
Appendix E. No level of snapback was assumed for non-residential customers.

D. General Customer Outreach and Energy Efficiency Education
1. Description

The Company developed a communications plan to introduce the CIP to its
customers, to help them become fully aware of its benefits and to encourage customers to
take advantage of the rebate program.

The CIP is a well-established program in Distribution’s service territory that
continues to generate robust levels of customer participation, acceptance and satisfaction.
It also is producing data showing that it is effectively promoting conservation and
efficiency, consistent with state objectives and program design.

Currently in year three of the CIP, Distribution is transitioning the program from
an introductory phase to “one that maintains a solid awareness of the program.”

2. Goal

The goal of the communications plan is to educate customers on the need for and
the benefit of employing energy efficiency measures. CIP rebate and low-income
programs are cornerstones for improving energy efficiency in homes and businesses
throughout our Company’s service territory.

The design, delivery and focus of outreach and education all continue to be
directed at program maintenance and customer awareness of energy efficiency, while
maintaining current levels of customer awareness and participation.

3. Program Information

Formal advertising and public relations initiatives associated with the CIP
launched December 1, 2007. These initiatives included bill inserts, direct mail, outdoor

27



advertising, transit and bus shelter advertising, online advertising, a dedicated website,
print advertisements and grassroots efforts. Tactics executed during this reporting period
(September 1, 2010 —December 31, 2010) included:

Print Advertisements:
e Two print advertisements ran in our media market from Oct. 1 — Dec.
31, 2010, generating approximately 822,000 total impressions through
18 placements.
0 See attached for a print ad sample.

Television Advertisement:
e 778 television spots ran from Oct. 1 — Nov. 14, 2010.
e We scheduled 1,360 gross rating points against a target audience of
adults, ages 25-54.
e The schedule delivered a 99 percent reach and a 12.4x frequency
against this target audience.

Radio Advertisement:
e 914 30-second radio spots ran from Oct. 1 through Nov. 7, 2010.
e Against an audience of adults aged 25-54, 940 gross rating points were
scheduled.
e The schedule delivered an 83.3 percent reach and a 10x frequency.

Transit Advertising (Bus Shelters and Bus Cards)
e This tactic was not employed during this quarter and was not part of
our fall advertising campaign.

Outdoor Advertising — Billboards, Bulletins and Posters
e This tactic was not employed during this quarter and was not part of
our fall advertising campaign.

Website (NationalFuelForThought.com)
e This program-specific website generated approximately 12,412 visits
(with 39,579 page views among those visits) from Oct. 1 to Dec. 31,
2010. The website was updated on Dec. 1, 2010 to reflect the Year
Four programmatic modification.
0 See Appendix D, Exhibit 3 for a screen shot of the website’s
homepage.
Other Website Outreach
e Media Networks, Inc. — generated 3,740,240 impressions, with a 0.06
average click-through rate, from Oct. 1 to Dec. 31, 2010.
e WGRZ.com — generated 578,476 impressions, with a 0.04 average
click-through rate, from Oct. 1 to Dec. 31, 2010.
e WIVB.com — generated 1,545,471 impressions, with a 0.07 average
click-through rate, from Oct. 1 to Dec. 31, 2010.
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WKBW.com - generated 1,510,095 impressions, with a 0.04 average
click-through rate, from Oct. 1 to Dec. 31, 2010.

Other Website Outreach

Buffalo.com — generated 422,792 impressions, with a 0.04 average
click-through rate, from Oct. 1 to Dec. 31, 2010.
0 See attached for sample website advertisements.

Handouts and Program Materials:

Conservation kits and program materials were distributed at
community events by employees and to customers throughout our
service area through heating and cooling appliance dealers, area not-
for-profit organizations, health and human service agencies, the offices
of local elected officials and at local appliance stores.

0 Approximately 2,300 kits were distributed between Oct. 1 and
December 31, 2010.

Along with starter-materials to help customers weatherize their homes
and a flyer on programs and services for our customers, the
conservation kits included:

o0 Program brochures, describing rebate program features
for residential and non-residential customers. These were
also distributed upon request to employees, customers, heating
and cooling appliance dealers and local appliance stores.

See attached for samples.

o Conservation Tip Sheet, including tips and facts about
energy conservation and websites that contain conservation
information. This tip sheet was redesigned and updated
during June and July 2010. These were also distributed upon
request to employees, customers, heating and cooling appliance
dealers and local appliance stores.

= See attached for a sample tip sheet.

o Online Energy Analysis Flyer, including tips and facts
about energy conservation and websites that contain
conservation information. This flyer was redesigned and
updated in 2010. These were also distributed upon request to
employees, customers, heating and cooling appliance dealers
and local appliance stores.

= See attached for a sample flyer.

Postcards and letters have been created for distribution as part of the
Low Income Usage Reduction Program (LIURP). Customers across
the Company’s entire service area are currently identified by the
Company to participate in this program based on their income level
and the amount of natural gas they use. These postcards and letters
alert our customers that they are eligible to participate in LIURP and
inform them of the steps they need to complete in order to be eligible
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for free weatherization services through the EmPower New York
program, sponsored by the New York State Energy Research and
Development Authority (NYSERDA), a state agency.

= See attached for a sample postcard and letter.

e The CIP Savings Card was developed to help provide information to
customers about how to use less energy and save more money. When
customers present a Savings Card to a participating Energy Partner,
they are eligible to receive discounts on energy-efficient products and
services. Discounts are being offered on items like: service and repairs
on natural gas appliances, furnace filters, home weatherization
products, high-efficiency furnaces, water heaters and other natural gas
appliances and much more. Savings Card discounts are offered to
customers throughout our service area regardless of whether they have
participated in our rebate or weatherization program previously.

0 See attached for a sample Savings Card and for a list of
participating Energy Partners and discounts currently being
offered to customers.

Community Outreach:
e Program materials and conservation kits were distributed at the
following:
0 Ken-Ton Chamber of Commerce CommUNITY Care Day — 50
kits
Home Depot general distribution — 200 kits
Elwood Fire Hall — 30 kits
City of Buffalo Common Council — 20 kits
University of Buffalo-Getting Dirty Event — 320 kits
WNY Coalition for the Homeless — 100 kits
NEED Workshops — 150 kits
Senator Antoine Thompson’s Office — 60 kits
UB Financial Literacy Workshops — 100 kits
Chautauqua County Energy Conference — 200 kits
Jamestown Public Schools — 70 kits
Olmsted Parks Conservancy Green Team Event — 70 kits
Senior Services Dept. of Niagara Falls — 100 kits
Erie Community College Event — 300 kits
True Deliverance Temple — 100 kits
Catholic Charities — Turning Point — 80 kits
NFG Retiree Luncheon — 90 kits
Canisius College/Community Charter School — 50 kits
WNY AmeriCorps — 10 kits
Grider Community Center Councilman Demone Smith — 100
kits
e Program materials were provided or mailed out upon request at:
0 National Fuel’s Buffalo Customer Assistance Center

OO0O00000O0O0OO0OO0OO0O0O0O0O0OO0OO0OO
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(0}
(0}
o

National Fuel’s AppleTree Customer Assistance Center
National Fuel’s Jamestown Customer Assistance Center
National Fuel’s New York Customer Response Center

e The third year of the Energy Detectives Program was rolled out
successfully in the fall of 2010. Statistics on the program are listed

below:

(0}

(0}

Workshops:

= 10/18/10: Jamestown --10 teachers

= 10/19/10: Lewiston -- 18 teachers

= 11/3/10: West Seneca -- 44 teachers

= 11/6/10: Buffalo -- 14 teachers

= Total teachers reached: 86
The teachers who attended, work at 61 different schools with a
total of 7,300 students who have been reached by this program
in 2010-11. Teachers who attended the workshops
participated at a very high rate and the number of kits ordered
reflects this. 100 percent of teachers ordered kits. Total kit
orders were 4,800.

e Continued sponsorship of the Buffalo Sabres Green Team’s “Blue &
Gold Make Green” Initiative:

(0}

As of December 31, 2010, 4,839 Green Team members have
signed up to participate in the program through the Sabres
website. When new members joined the program, they were
directed to a website that contained 10 energy efficiency tips.
In addition, these tips were forwarded to their e-mail addresses.
Green Team members are also mailed the Conservation Tip
Sheet, the Online Energy Analysis flyer, a one-page flyer about
the residential and non-residential rebate program and a CIP
Savings Card.
During this quarter, 44 CIP television spots ran, and 25 games
featured in-arena advertisements The Sabres produced 4
Green Team spots.
Green Team sponsored games — Oct. 15, Nov. 20 and Dec. 15
with sign-ups and CIP kit giveaways. During Green Team
games, there is one live CIP mention per game and the length
of time for the ribbon board ads increase to 4 minutes of the
360 Ribbon and 4 minutes of the Total Impact Ribbon —
totaling 8 minutes per game.
Impressions from in-arena activities included:

= Ribbon Board — 3 to 4 minutes of ribbon per game (3

minutes contracted)

= Two 30 second commercial spots per game

= Two live mentions per sponsored games
Green Team online advertisements were placed on the Buffalo
Sabers’ website periodically throughout the last three months,
providing 1,583,478 impressions.
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0 CIP information and conservation tips are prominently featured
on the Sabres’ dedicated Green Team website.

0 CIP materials are distributed to all new registrants.

0 Three e-mail blasts about the CIP, including a link to our CIP
website were sent between Oct. 1 and Dec. 30, 2010, to more
than 128,000 Sabres Insider Club members and all Green Team
members.

0 A CIP online ad was placed on the Sabres’ Green Team
website periodically throughout the last three months,
providing approximately 2,364 impressions.

0 The Sabres posted 18 stories on the CIP or the Green Team to
the Sabres website during the quarter.

Media Relations:

A news release entitled “Green Team Plants Trees at Riverside Park”
appeared on the Buffalo Sabres Green Team website on Oct. 15 and a
follow-up on Oct. 25, 2010.
A news release entitled “Buffalo Sabres, Rock & Wrap it Up!
Announce Partnership to Distribute Unused Concession Food to the
Needy” was distributed and placed on the Buffalo Sabres Green Team
website on Nov. 4, 2010.
A news release was distributed from the NYS PSC entitled “NFG’S
EFFICIENCY PROGRAM APPROVED -- Money Set Aside to Help
Low-Income Households Weatherize, Residential Rebates™ on Nov.
18, 2010. The release was covered significantly by the local media
including a front page City & Region article in the Buffalo News on
Nov. 19, 2010.
A news release entitled “National Fuel’s Conservation Incentive
Program Rebate Program Begins Fourth Year” was distributed to all
service territory media on Dec. 2, 2010.
A news release titled “Sabres Green Team to Hold Technology
Recycling Day” was issued on, Nov. 24, 2010 and a follow-up after
the event on Dec. 8, 2010.

0 See attached for copies of the releases.

Dealer and Contractor Outreach:

Appliance Dealer/Energy Partner Letter/Email — more than 500 letters
(accompanied by CIP fact sheets and Year Four applications) were
distributed to WNY appliance retailers as well as emails distributed to
energy partners who participate in the CIP Savings Card program to
inform them of the Year Four approval and revisions. Letters were
distributed on November 30, 2010 and the emails sent on December 1,
2010.
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4. Reporting

The Company is monitoring the progress and success of the communication
activities related to CIP. A benchmark customer survey was created in October 2007 to
measure customer awareness of energy efficiency and current practices and behaviors
associated with the efficient use of natural gas. Through the customer survey, the
Company is also monitoring the progress and success of the communication activities
related to the CIP.

Follow-up surveys during the course of CIP have been and will continue to be
conducted to measure changes in customer behavior and awareness of the conservation
messaging being advanced as part of the CIP.

The most recent round of surveying was completed in June 2010. Key findings
from the June 2010 survey included:

e Respondents continue to rank National Fuel as a leading source for
information about energy efficiency and conservation. National Fuel was also
ranked the top source for how well natural gas energy efficiency information
is provided.

e (General awareness of programs offering rebates to replace appliances is at 74
percent, the highest awareness rate since the beginning of the survey.
Awareness of and participation in National Fuel’s Conservation Incentive
Program were slightly higher, compared to the last survey.

e 95 percent think it is important to conserve energy and they also consider
themselves knowledgeable about how to conserve.

e 86 percent conserve energy in order to save money, which is consistent with
prior results.

e 65 percent believe that natural gas is the most cost-effective type of energy for
their personal use.

e As seen in prior studies, existing appliances would only be replaced for new,
energy-efficient models only if the appliance stopped working.

e 83 percent of respondents felt that energy savings could offset the cost of a
more efficient furnace over the life of a unit.

e Low-cost conservation tactics continue to be implemented prior to considering
equipment upgrades. These tactics include: lowering thermostats, adding
weather stripping or caulk, adding insulation, setting hot water tank
temperatures to medium and preheating ovens only when necessary.

¢ Similar to what we have seen in past studies, respondents in the lower income
brackets (<$40k) are the least likely to replace their furnace next year, even
though they see value in more energy-efficient models.

e 59 percent of respondents expressed that they were somewhat or very likely to
seek additional information on rebates.

At November 30, 2010, approximately $5.896 million was spent on
communications initiatives for the first three years of the CIP. As of December 31, 2010,
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approximately $1.595 million had been spent on outreach and education initiatives during
the program’s third year and $33,455 on the initial Year Four launch for a total CIP
communications spent since the program’s inception of $5.903 million.

5. M&V Analysis

Appendix E, Pages 7 through 9, Column N, provide the preliminary M&V results
for the Outreach program.

The Table below summarizes a number of results included in Appendix E.

Outreach M&V Summary
TRC Base Analysis 4.40
Base Societal Test w/WNY Benefits 7.34
TRC Adjusted 3.79
Adjusted Societal Test w/WNY Benefits 6.36

Gauging the exact customer behavioral changes due to the Company’s outreach
effort is perhaps the most difficult part of this M&V analysis. The Company’s outreach
effort is broad based and cuts across a number of programs and initiatives as
demonstrated in the program details above. The first step in the M&V analysis was to
assign a portion of the outreach costs to the rebate programs since a significant effort was
made to inform customers about the rebate programs. The assignment of outreach costs
to the rebate programs was 50% of total outreach costs. Outreach costs associated with
the rebate programs were included in the M&V results for the rebate programs. The Mcf
saved per participant, Row 20, on Appendix E, is a deemed Mcf savings associated with
the general outreach efforts. The sensitivity analysis section of the M&V report provides
an analysis of the sensitivity of the adjusted TRC results to the volume savings
assumption. The adjusted TRC results range from 5.68 if the volume savings resulting
from general outreach are 50% greater than those assumed in the base analysis to 1.89 if
the volume savings are 50% less than that assumed in the base analysis. The Company’s
general energy efficiency initiative included a broad based energy savings message as
well as distribution of thousands of conservation kits; therefore, the isolation of any
single activity on the part of individual customers is difficult to obtain. Perhaps the best
estimate of outreach results will be to determine total changes in average usage less the
impact associated with the rebate and LIURP programs.

In developing the adjusted analysis a 14% free ridership is assumed. Sensitivity
analysis for the free ridership variable is provided in the free ridership section of
Appendix E. No level of snapback was assumed related to the outreach effort.

VI.  Conclusions
All aspects of the Company’s CIP began operation on December 1, 2007. This is

the Company’s twelfth quarterly report, which has provided an overview of each
component of the CIP along with a summary of results to date for each component. This
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report provided a preliminary analysis of M&V results based on program results to date.
Appendix G provides a summary of allowances by program, Company expenditures for
each CIP initiative, and NYSERDA expenditures under the Company’s program through
December 31, 2010. More information regarding M&YV variables resulting from the
actual operation of the CIP and the ongoing state-wide energy efficiency initiative should
be available for inclusion in future quarterly reports. The Company also anticipates
including reasonable data reporting modifications that may be suggested by Staff and
others involved in making the energy efficiency initiatives included in the CIP available
to the Company’s customers.
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Appendix A - Low Income Usage Reduction Program Cumulative Results through 12/31/10

|. PROGRAM INTAKE (Cumulative /Program Years 1& 2 & 3)

Customers Referred (NFG & Other) 23,641
Customer Letter/Application Sent 17,782 * 75% of 23,641 Referrals
Applications Returned 5,115 29% of 17,782 Applications Sent

Il. STATUS of APPLICATION TRIAGE (Cumulative / Program Years 1 & 2 & 3)

Applications on Hold (Landlord Authorization): 479 9% of 5,115 Applications Returned
Applications on Hold (Additional Information/Other): 36 1% of 5,115 Applications Returned
Deemed Ineligible (house for sale etc) 1,765 35% of 5,115 Applications Returned
Assigned to Contractors for Service 2,835 55% of 5,115 Applications Returned

Ill. STATUS OF AUDITS/MEASURES (Cumulative / Program Years 1& 2 & 3)

Audits in Process 475 17% of 2,835 Households assigned to Contractors for Service
Jobs in Process 257 9% of 2,835 Households assigned to Contractors for Service
Jobs Completed 1,771 62% of 2,835 Households assigned to Contractors for Service
Program Participants 2,503

Jobs Cancelled 332 12% of 2,835 Households assigned to Contractors for Service

IIl. PROGRAM RESULTS (Cumulative / Program Years 1 & 2 & 3)

Estimated Annual

Energy Savings Estimated Annual’ Total Cost of Average Cost per

Conservation Measure Jobs (Mcf) Savings ($) Measures Measure
Audit Fee/Education 1,771 tbd tbd $591,920 $334
Insulation 1,394 49,223 $664,510 $3,970,116 $2,848
Air Sealing 1,434 15,916 $214,865 $536,563 $374
Heating System Repair/Replacement 786 6,605 $89,164 $420,078 $534
Thermostats 153 2,357 $31,830 $15,950 $104
DHW Improvements 130 340 $4,591 $154,324 $1,187
Showerheads 445 353 $4,768 $7,494 $17
Pipe Wrapping 522 153 $2,060 $8,747 $17
Other 331 22 $298 $78,837 $238

Total 1,771 74,969 $1,012,086 $5,784,029 $3,266

" Therm cost savings are based on the National Fuel Residential Utility Prices for Jan 2008 as
posted by the PSC minus the non-bypassable service charge ($1.35 per therm).




Appendix B - Residential CIP Rebate Program Cumulative Results through 12/31/10

Equipment Quantity  Rebate Amount Total Rebate Processing Fee Total Fee Total

|. Space Heating

Boiler - Hot Water 1999 $400.00 $799,600.00
Boiler - Hot Water 1 $350.00 $350.00
Subtotal 2000 $799,950.00 $7.50 $15,000.00 $814,950.00
Boiler - Steam 79 $200.00 $15,800.00 $7.50 $592.50 $16,392.50
Furnace >= 90% with ECM 3926 $400.00 $1,572,200.00
Furnace >= 90% with ECM 20 $350.00 $7,000.00
Subtotal 3946 $1,579,200.00 $7.50 $29,595.00 $1,608,795.00
Furnace >= 90% 20923 $300.00 $6,276,900.00
Furnace >= 90% 31 $250.00 $7,750.00
Subtotal 20954 $6,284,650.00 $7.50 $157,147.50 $6,441,797.50
Subtotal 26979 $8,679,600.00 $202,335.00 $8,881,935.00
Il. Water Heating
Indirect Water Heater 169 $300.00 $50,700.00
Indirect Water Heater 0 $250.00 $0.00
Subtotal 169 $50,700.00 $6.50 $1,098.50 $51,798.50
Water Heater - Storage Tank 3278 $150.00 $491,700.00 $6.50 $21,307.00 $513,007.00
Water Heater - Tankless 172 $350.00 $603,100.00 $6.50 $11,193.00 $614,293.00
Subtotal 5169 $1,145,500.00 $33,598.50 $1,179,098.50
IIl. Programmable Thermostat 23530 $24.98 * $587,704.99 $4.09 * $96,354.00 ** $684,058.99
Total all Equipment 55,678 $10,412,804.99 $332,287.50 $10,745,092.49
Program Administration 14 months (11/07 - 12/08) $2,000.00 $28,000.00
24 months (1/09 - 12/10) $3,200.00 $76,800.00
$104,800.00
Inspections 2563 $87.00 $222,981.00
PROGRAM TOTAL $11,072,873.49

* Average thermostat rebate amount. Rebate amount cannot exceed actual purchase price.

** Thermostat "Total Fee" and "Processing Fee" reflects no fee charged after initial thermostat, on multiple thermostat installations.
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Appendix C - Small Non-Residential CIP Rebate Program Cumulative Results through 12/31/10

|. FIXED Rebates

A. Through Residential CIP, Installed before 12/1/08 - Administered by EFI

Individual Rebate

Equipment Quantity Amount Total Rebate Processing Fee Total Fee Total
|. Space Heating
Boiler - Hot Water 19 $400.00 $7,600.00 $7.50 $142.50 $7,742.50
Boiler - Steam 0 $200.00 $0.00 $7.50 $0.00 $0.00
Furnace 144 $300.00 $43,200.00 $7.50 $1,080.00 $44,280.00
Subtotal 163 $50,800.00 $1,222.50 $52,022.50
1. Water Heating
Water Heater - Storage Tank 12 $150.00 $1,800.00 $6.50 $78.00 $1,878.00
Water Heater - Tankless 8 $350.00 $2,800.00 $6.50 $52.00 $2,852.00
Subtotal 20 $4,600.00 $130.00 $4,730.00
IIl. Programmable Thermostat 210 $24.88 * $5,224.96 $4.50 $945.00 ** $6,169.96
Total all Equipment 393 $60,624.96 $2,297.50 $62,922.46
Inspections 27 $87.00 $2,349.00
PROGRAM SUBTOTAL $65,271.46

* Average thermostat rebate amount. Rebate amount cannot exceed actual purchase price.

** Thermostat "Total Fee" reflects no fee charged after initial thermostat, on multiple thermostat installations.
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Appendix C - Small Non-Residential CIP Rebate Program Cumulative Results through 12/31/10

I. FIXED Rebates (continued)

B. Through Small Non-Residential CIP, Installed after 12/1/08 - Administered by NYSERDA

Individual Rebate

Equipment Quantity Amount Total Rebate Processing Fee Total Fee Total
|. Space Heating
Boiler - Hot Water 70 $2,412.86 * $168,900.00 9.00% $15,201.00 $184,101.00
Boiler - Steam 4 $2,188.00 $8,752.00 9.00% $787.68 $9,539.68
Unit Heater 25 $1,900.00 * $47,500.00 9.00% $4,275.00 $51,775.00
Furnace 207 $1,051.40 * $217,640.00 9.00% $19,587.60 $237,227.60
Subtotal 306 $442,792.00 $39,851.28 $482,643.28
Il. Water Heating
Water Heater - Storage Tank 18 $150.00 $2,700.00 9.00% $243.00 $2,943.00
Water Heater - Tankless 18 $350.00 $8,050.00 9.00% $724.50 $8,774.50
Subtotal 36 $10,750.00 $967.50 $11,717.50
Ill. Cooking 5 $500.00 $4,000.00 9.00% $360.00 $4,360.00
IV. Programmable Thermostat 163 $90.03 $14,675.00 9.00% $1,320.75 ** $15,995.75
Total all Equipment 510 $472,217.00 $42,499.53 $514,716.53
Inspections 8 N/A $2,200.00
PROGRAM SUBTOTAL $516,916.53

* Average thermostat rebate amount. Rebate amount cannot exceed actual purchase price.

** Thermostat "Total Fee" reflects no fee charged after initial thermostat, on multiple thermostat installations.




Appendix C - Small Non-Residential CIP Rebate Program Cumulative Results through 12/31/10

Il. CUSTOMIZED Rebates

Through Small Non-Residential CIP - Administered by NYSERDA

Average Rebate

Page 3 of 4

Equipment Quantity Amount Total Rebate Processing Fee Total Fee Total
|. Space Heating
Boiler - Hot Water 30 $13,851.72 $415,551.47 9.00% $37,399.63 $452,951.10
Boiler - Steam 0 $0.00 $0.00 9.00% $0.00 $0.00
Unit Heater 1 $16,975.00 $16,975.00 9.00% $1,527.75 $18,502.75
Furnace 0 $0.00 $0.00 9.00% $0.00 $0.00
Other 10 $10,705.30 * $107,053.00 9.00% $9.634.77 $116,687.77
Subtotal 41 $13,160.47 $539,579.47 $48,562.15 $588,141.62
1. Water Heating
Water Heater - Storage Tank 3 $5,833.67 $17,501.00 9.00% $1,575.09 $19,076.09
Water Heater - Tankless 0 $0.00 9.00% $0.00 $0.00
Subtotal 3 $5,833.67 $17,501.00 $1,575.09 $19,076.09
Ill. Process Heating 2 $50,000.00 9.00% $4,500.00 $54,500.00
IV. Programmable Thermostat 0 $0.00 9.00% $0.00 $0.00
Total all Equipment 46 $607,080.47 $54,637.24 $661,717.71
Inspections 46 N/A $0.00

PROGRAM SUBTOTAL

$661,717.71




Appendix C - Small Non-Residential CIP Rebate Program Cumulative Results through 12/31/10

IIl. TOTAL Rebates

Through Residential and Small Non-Residential CIP - Administered by EFI & NYSERDA

Average Rebate

Total Processing

Page 4 of 4

Equipment Quantity Amount Total Rebate Fee Total
|. Space Heating
Boiler - Hot Water 119 $4,975.22 $592,051.47 $52,743.13 $644,794.60
Boiler - Steam 4 $0.00 $8,752.00 $787.68 $9,539.68
Unit Heater 26 $2,479.81 $64,475.00 $5,802.75 $70,277.75
Furnace 351 $743.13 $260,840.00 $20,667.60 $281,507.60
Other 10 $10,705.30 $107,053.00 $9,634.77 $116,687.77
Subtotal 510 $2,025.83 $1,033,171.47 $89,635.93 $1,122,807.40
Il. Water Heating
Water Heater - Storage Tank 33 $666.70 $22,001.00 $1,896.09 $23,897.09
Water Heater - Tankless 26 $417.31 $10,850.00 $776.50 $11,626.50
Subtotal 59 $556.80 $32,851.00 $2,672.59 $35,523.59
Ill. Cooking 5 $500.00 $4,000.00 $360.00 $4,360.00
IV. Process Heating 2 $0.00 $50,000.00 $4,500.00 $54,500.00
V. Programmable Thermostat 373 $53.35 $19,899.96 $2,265.75 $22,165.71
Total all Equipment 949 $1,139,922.43 $99,434.27 $1,239,356.70
Inspections 81 $4,549.00
PROGRAM TOTAL $1,243,905.70




APPENDIX D — General Customer Outreach and Energy Efficiency Education

EXHIBIT 1 — Print Advertisements

It's called the Conservation Incentive Program.
Here'’s the incentive.

Save up to $400 in your home or up to $25,000 in your workplace when
you replace equipment with qualifying, energy-efficient natural gas models.

Rebates for residential and small, non-residential customers in National
Fuel's Western New York service area are still available through National
Fuel's Conservation Incentive Program (CIP).

Our residential program offers rebates to those customers who replace
space and water heating equipment with qualifying, energy-efficient
models. When you combine these rebates with the fuel savings realized by
using more efficient equipment, you'd be amazed at how quickly your new
appliances can pay for themselves.

Rebates are available for the following items, providing
they were installed on or after December 1, 2009.

Minimum

Required
Equipment Efficiency Your Rebate
Space Heating
Haot Air Furnace 90% AFUE** $300
Hot Air Fumace 90% AFUE $400
w/ ECMt
Het Water Boiler 85% AFUE $400
Steam Boiler 81% AFUE $200
Programmable Energy $25
Thermostat* Star®-rated
Water Heating
Indirect N/A $300

Water Heater

** AFUE — Annual Fuel Utilization Efficiency is the most widely used
measure of a furnace's heating efficiency. It measures the amount
of heat actually delivered to a house compared to the amount of fuel
that must supply the furnace.

t $400 rebates are available for hot air furnaces with
electronically commutated motors.

1 Must be installed by a contractor in conjunction with a
furnace or boiler replacement.

Plus, the savings are even greater when you replace your home's electric
appliances with natural gas models. By switching to this clean, efficient,
secure, abundant resource, a household can save money with each use,
year after year.

Rebates for Non-Residential Customers

If you're a small, non-residential National Fuel customer using less than
12,000 Mcf (thousand cubic feet) of natural gas per year, rebates are
available just for upgrading to more energy-efficient equipment. Choose
from one of the following rebate options:

1. Fixed (Pre-Qualified) Rebate — Fixed rebates are available on
pre-qualified equipment. Visit www.NationalFuelForThought.com

for qualifying equipment and rebates.

2. Customized (Performance-Based) Rebate — Rebates are determined
on a case-by-case basis, based on the results of an energy-use analysis.
Customized rebates can be as much as 50 percent of the incremental
equipment and installation costs, up to $25,000. Call 1-866-697-3732
or visit www.NYSERDA .org to get started.

CIP Savings Card

Qur free CIP Savings Card can also help you save when you purchase
energy-efficient products and services. Simply present the card to our
participating Energy Partners at the time of purchase to take advantage
of money-saving offers. Visit our website to print your own Savings Card
and view a list of this year's participating retailers and the discounts they
are offering.

Current CIP Year 3 rebates are available provided the qualifying
equipment is installed on or after December 1, 2009. You can
download a rebate application from our website. Please call
1-800-365-3234 or visit www.NationalFuelForThought.com

to learn more about the CIP Savings Card promotion or for more
information on CIP.

National Fuel

fuel for thought

NationalFuelForThought.com




EXHIBIT 2 — Bill Inserts

Summer 2010 Customer Newsletter

Natural Gas
The ultimate “a
lelﬂftwe

ternative”
future

When it comes to dealing with energy costs and protecting the
emvironment, natural gas 1s a major part of the solution to our
country's energy concerns. Of the major sources of energy in
the L5, natural gas is one of the most cost-effective, clean,
efficient, secure and abundant fuels available.

Natural gas costs less to use than other major home energy sources.
The equivalent amount of electricity costs families roughly three times

as much, on average, as natural gas.

Matural gas is clean, generating less sulfur dioxide (a3 cause of
acid rainl, less nitrogen oxides (that can produce smog) and less
particulate matter (dust, dirt, soot or smoke) than ol or coal.

And natural gas produces significantly less greenhouse gas emissions

than other fossil fuels.

Natural gas appliances are more efficient than electric appliances,
from generation to the point of use. As a result, gas users conserve
enargy resources and reduce greenhouse gas emissions.

Natural gas is secure and abundant. More than 97 percent of
the U.5.'s natural gas supply comes from Morth America, of which
84 percent is produced in our country. And our total natural gas
resource base is continually growing.

Although there are renewable forms of energy on the honzon that
show promise, wind and solar power are not always available and
presently make up less than 1 percent of our nation’s total energy
supply. Until other alternatives can be produced abundantly and
cost-effectively, natural gas will continue to be the premier fuel

of the future that is available today.

Using natural gas appliances, like a gas clothes dryer, will save

you money. Last year in Western Mew York, the average gas dryer
cost $55Y o operate whereas the average electric dryer cost $2042
Last year in northwestern Pennsylvania, the average gas dryer cost
$R2%Y tn operate whereas the average electric dryer cost $1452

You could save a significant amount of money each year by making
the switch to a gas dryer. You'll notice natural gas is not only gentle on

your clothes, but it's gentle on your wallet and the environment, too.

TRasad an A caknoar year 2009 resitenttsl gas oost ol $1.0673/CCr (100 cubic tee) in
M York, $1_1850VC In Penrsyhania 3nd an annusi ciothes dryer ussps of 52 Colyear.
PEased an a calendar year 2009 resikdential electrc cost of $0.1341/KWn Gdowatt hourd In

e York, $0.0952/KWh In Pennsytvanis and an annual chothes dryer ussge of 1,520 KWhiyear.

National Fuel’

Saving with Natural Gas
Natural Gas Safety

Protecting Against
Carbon Monoxide

www.nati

Start Preparing
for the Winter
Heating Season

Annually, have your heating
systern inspected by a qualified
contractor before the heating
SEa50N begins.

The contractor should provide
the following services:

» Check the heat exchangers
for cracks, rust and corrosion.

# Clean and check the flue
and vent pipes for any
obstructions.

» Check your heating system,
or hawe it tested, for proper
ventilation.

» Clean or replace all fumace
filters.

s Check blower operation, clean
and lubricate.

» Check and adjust any pilots
and bumers.

» Check that your gas appliances
produce a sharp blue flame.

» Check all electrical connections
and controls.

Always keep flammable materials
outdoaors, in approved containers
and away from your furnace,
water heater and other natural
gas appliances.




EXHIBIT 3 — CIP Website (NationalFuelForThought.com)

Residential Rebate Long-term  Epyironmental  Non-Residential Publications &
Home Rebate Applications Energy Benefits Customers Contractors  ContactUs  FAGs News Releases
Conditions Savings

Fuel for Thought

National Fuel’

Get Cash Rebates
Why Act Now

| GetCashRebates |
Cwnyhcthow
Save energy. _
Careenteam
| Student Energy Detectives |

Green Team

Save money. =1

Student Energy Detectives

Online Energy Analysis

Tips for Home Tips for Life

Get fuel when it's cool. If you refuel at midday
in August, small amounts of the gas are more
likely to escape. It all adds up.

Click here for more tips.

Throughout the National Fuel For Thought Web site you will find links to a variety of additional Web sites dedicated to energy conservation. These links
are provided solely for your convenience. National Fuel has no association with these sites, does not endorse these sites and does not vouch for the
accuracy of the information contained therein

Privacy Policy | Terms and Conditions | Disclosures Regarding Forward Looking Statements | Associate Login | PSC Reports
© 2010 National Fuel Gas Company



EXHIBIT 4 — Online Advertisements — Website Outreach

Save Energy.
Save Money.

Click here ®

National Fuel

to fmd out how www.nationalfuelforthought.com
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EXHIBIT 4 — Online Advertisements — Website Outreach

Save Energy. Save Money. Clickhere @ @ vre
www.nationalfuelforthought.com

@ he National Fuel
Co. vation P 2 Clickiere:
National Fuel SE [ojearnynore;ss

www.nationalfuelforthought.co

It's called the L
National Fuel Conservation W= 3 Here's the Incentive.
Incentive Program. —=
Learn More p

It's called the
National Fuel Conservation
Incentive Program.

Here's the Incentive.

Learn More




EXHIBIT 5 — Residential Brochures

Receive these rebates an select
natural gas appliances installed
on or after December 1, 2009,
and save energy and money!

Appliancs il EMchncy prere!
L

Hat M Fumsca EOR AU $300
HatMir Fumacs wEIMPT G0 AFUE ez
Hat Watar Bl BN FUE o
Sma B HI% AFUE o

rreuat T .

::'Fr:"""‘ e~ =
W Husting,

et Wt Haster W a0

'\nnnlrnlmlummacq
=ECM: Elechan icaly Commutxisd Moo

Fona kel wHisd Cusivarmre: Tha rebats cifurn lsind shres s saallbis
skl ind o o sl

Al yppircen e
hmbpllnbﬁmmluﬂ'kﬂlth:‘T ]
farmamtsl, ) conaacor wan raisd e haTeaisd 6 ha e
af a fummce o bolber replicamani. Corimcion mul busbls

arm of Hha i ol g in ardar for e st bn
zonaitessd comphe Faciens| O rarstag & =]
nnmwnmnunwnumnrm rama

an clvess Eabries va ot e P g runet s pgcka oay

i Hew SIF arw k] weadla bl for rank iraiadinc
Ewirwan Movsrabar 1, 5327, o , 5009 Ta lmrn
T skcat whak sl prant yanHa A n oo
# CIF, wialt e M o i P Theoght.con.

Smuall, non-residantial customers whosa lacilitias
usa ks 1han 12, Micf [thousard cubic fact)
dnmnnl 5 par year are abodigibla to moeive
or customined rebates for upgrading
L] mnmmnw—:’ﬁ:nmoqmpmn. To laarn
mers about National Fusl’s fead rebates, visit
ww. NationalFualForThoug ht.com. Cusiomized
rabatos aro dolerminad on & case by caso basis,
based o the resubs of an enengy-use analysis.
For thesa customers, mbates can be as much as
B0% of tho ircromental cquipmant and installxiion
«costs, up o §25,000. Cal 1-866-697.3732
ar vt woew NYS ER D org, bor mers information.
The fevad rebarkes. baoing offorod 1o nan-rosidontial
cm:mﬂhﬁhrquﬂ@ngwulpm
ratalled on or after Dacamber 1, 2008,

inzialed by » comincior.

National Fuel
fuel for thought

alFue|ForThought.com

i on Faecyched Paper

Thinking about a new
natural gas appliance?
Chaoose high-efficiency
and save,

Thea Mational Fusl Conservation Incentive
Rabarts Program ofiers msidantizsl and small,
ner-re danial cusiamars in Natoral Fuels
wastam New York semvice ama a numbar

of monsy-saving mbates whan pou replace
spaxifed applances with naw, snamgy-officom
medaks Whan you cambine the mbakes with the.
projected annual fual savings resoad by using
mors atficiem squipmant, you'd ba amazed a1
how quickly thesa new appkances can pay for
Thamsabeas.

S0 why is Mational Fuel helping you
use less natural gas?

Alet of peopl balisva thet Natioral Fual controks
1he cost of nabural gs and that highar nabural
s costs mean the Lhiliy makes mom monay.
The: tth is that utities have: na cantrel over
1he markel prica of nadural gas. By b, thasa
costs ar passed dong wihout markup. The
pricn you payiar natural gas is set in tha snargy
markatplana wharm the forces of supply and
demand alfact prices most.

Fuel for
Thought

For Residential Customers

National Fuel’
fuel for thought

With the Consarvation Incantive Rebate Progam,
Mational Fued & partnaring with cusiomars an weys
o usa kass: nabural gaes, helping ko bring balanca back
tmthe marksipbcs and kwaring the prics wa al pay
for tha snargy we usa.

For mars: indermation sbout this progem, visit
www. National FuedFofhought .com, whara you can
print a rabate application and kkam mors about
Fiow o usa less anengy

By using natural gas wisaly, you could
help protect the environment.

Mantural gas is tha most afficiem and claanast fossi
Fuel svailable. Acconding to tha LS. Ersimnmental
Pratsction Agsncy, natural gas also praducas 3
significanily smaler welume of greanhouss gesses,
campared 1ol or othar fossi fusks used in the
prechuction of alctricty. Whan you consans natural
g5, you natonly hele your pockatbock, you reducs:
emisions furthar making tha air ckansr for swanons.
And hat’s samathing that will hap your chidnen, i
chidmn, and garemstions 1 cars.

Tha Matioral Fud Corservation Incentive Rabats
Program also includas a numbsr of athar ways for you
o sava through anergy-afficiancy, inchding infirives.
spechicaly dasigned for non-mesiceral naiueal ges usa
and fo assist lower income houssholds. Farcomplole
dietails, viit www. NatioralFuslFoThought.com.

IF you've submitted 2 reberks application and hava
guesions, call (ol feed 187 1285782,

An example of how you can make
high-efficiency more affordabide:

Nem 20% High

Effickncy Furnace  §3,500
Etandard 30%

Efficlent Frracs. §2,500

Cost Difference for ~ $1,000
Highar-EMeclancy Hodal

Ora-ims Rebats  §300
Cost Marance Aftar Rehata §700
Anmual Oparating Cost Smings  $100Waar®
Simpia Payhack on Cost 3.7 yoars®
#or High-Efficiancy Wodal

And of coursa, by choodng 2 high-=Mdancy product
For your homa Fow, Yo'l COntnus & Gy anengy
STANES for yOars 1o o,

* With savings on annual aperaiing costs of $150 par
yaar, the 3200 incremental rvasimant will e d
bark in 3.7 yars.

**This Is oriy an xampla. urachus Irsestmant and
=nings may ba higher or |ower dapanding on e
madats pou chaosa i instal, he efickncyof The
fumacs you am replacing, fuchuating el cosks and
your achul Instiled cost Basad on agE IS
oasts 4o 12 months onding Septamber 30, 2008,

Ratatos are avallabio for residartial custormars,
PRERNTIES O INCOMS: O arnLal GRSRY Usags.
Applancos purthzssd and insiied In new.bids
= not sligibio for rebetos.



EXHIBIT 5 — Non-Residential Brochures

An example of how a small,
non-residential customer can make
high-efficiency more affordable:

(2] Fow 95 High EMiciency,
Condonsing Eoilors
{2 Sandard 30% ESiciency,
Maon-Condensing Eoilers £7,500
Cin? Difaranca for 537,500

Higher EMiclancy Miodel
DOni-lime: Fioed Aetie £2,000
(Cimd Dufferance Afer Aebaie §5,500
Annial Dperating Cost Savings
Sampila Fayheck on Cost
Tor High-EMic lancy Miode!

£15,000

Bnd of courss, By choceing,
o you bursiness now, you
Srangs b s i come

= This 5.0y 20 EEINpke. Tour actu nvesimant and
SrAngs may m highar of iower degending on ihe
miodis U cho inzall, e eficency of ha
o you 2 repicing, Muchoting el o i
your aci Ll instalion cost. s on 3wgR gRs CE
ior 12 monite ending Seplem ber 30, 2009

" 'With =aings on annual opeezbing cosi of 52,731 mr
o, e 5,500 incremeantal invesima will e peid
bk in 2 0ywars

By using natural gas wisaly, you could
help protect the emdronment.

Matural g i the most afficient and daanest foss]
gl anilabla. Aocovding o tha LS. Ervironeantal
Profecion Apgency, nabral g alsn produces 2
sigrificanty smaller volume of grenhouse gmses,
companed io ol or cther kesi ek used in the
producion of aedricty. Whan you monsane
ratwal gas, you not only halp your pockethock, you
e amissions further, making tha air cleanar for
awaryona. And that’s somathing that wil halp your
childran, thar children, and gererations o come.

Tha Natioral Fusl Consenvation Incantive Rebats
Program zisn indudes a number of ofher ways for you
o sive theough anepgy-efficiency, inchuding initatves
spaifically designad for residental ratural ges use
and o st hrwer income houssholds. For complele
ditails, visit www. National FuslForThought.com.

The Conservation Incentive Program

5o why is National Fuel helping
you use less natural gas?

A ot of people: baliow that Mational Fusl contmols

of supply an
Wit e Consenvation Incantive Rebats Program,
Mat E

]

Tor the enengy wa use

For more: information about this program,
wowrw Hational Fusl FesThought com
can prnt 2 rebate application and lna
hioww i s ke arargy.

(

National Fuer’

fuel for thought
www. National Fuel ForThought.com

e atout

1 you have a quastion, problem or reguest,
ploa=a call us Monday Seoughs Friday, Tam o Bpm.
Buffalo, NY ama: (T16) E8E-6123
Al othor amas: B000) 365-3234
For gos emargencies, call 1-800-444-3130
2 hours a day, 7 days 2 woak.

Prinied on Flecycled Paper

MOM RES CIP 11-09

For Mon-Residential Customers

Fuel for

Thought

For Non-Residential Customers

National Fuel’

fuel for thought

Thinking about purchasing a new
piece of natural gas equipment?
Choose high-efficiency and save,

Receive these fixed rebates on select natural gas appliances and save energy and money!

Thea Matonzl Fusl Comsenvation Incentive Rebats Minamam
Program oifars residential and smell, non-residenti Equpment Requimd Effcancy
cusmimeans in National Fuals wesiom Now ¥ork sereica
ara & number of morey-saving rebates when you rmplao Spca Heating
speciind applances with now, enorgy.cificiont modas. Haot Ak Fumace 0% AFLE
When you combing tha mtales with the projectod Hit Wolsr Eoiler BE AFLE
annual fud savings raalzed by using mone efficient % AFLE
nquipment, you'd be armazed at hos quickly thesa Sheam Bl BIL AFLE
e applances can pay for Samsshes.
Spaca Heating
Fixed & customized mbates Lk e Tk AFLE
. = e !

for non-residential customers. =l
Small, nonresidental cusiomarns whiss ke Popmnabiz Enarpy Sark s
usa kes than 12,000 Mo (thousand cubic festh of Tharmoetat
nstural ges por year ane aligible o recoi cither fand Water Heating
o customiznd reiales for upgrading o mons anorgy- e p—— =

. N Slorape Tank 1E1E
afficient ralual g equipment. Walor Homo

Tarkiess D73 EF

Dffering you two ways to savel Waler Haiar
+ Fixndl (Pro.Ghusfifiod) Risbata - Fivset robacs maiabin Cosking

on pra-qualified equipmant. s it and syl Fry Enetgy Sark s

wisit wearw. MatiomalFuelForTheught.com for 2 Hroiier T AFLE

rebale appicaton Comvection Dven 0% AFLE
= Customized (Performance-Based) Aukats - Aatales CombUTcn Qv A0 AFLE

g determingd on a :m.l:,'-:m_:u:.f's, bmad o e — Ensrgy Sort ranc

e sl of an onergy-uma anafysiz. Cusinmiond e S

rebates con be @ much 2 S0% of tha incremantzl
equipmant and installadion coets, up o $25 000,

Thiz may result in a brpger robate than if your company
recaved 2 fised rebate. Call 1-866-657-3732 or wisit
wows NY SERDE oeg m got startnd

RS

: FCNRILE]
e

i SED

i $1.0m

#
8

=0
350

:

SFUE? Aol el Ui oion Py EF EneseyFaciy ol 1,000 S oo foer

: 00T

™ | MR
H~ 1] i flsm
21,500 i fgEm
i) | rfakEtn)

i sEOEIL0m f1000E20m

Equipmest Siea

ECRT T R

Plass Nele: 3 appionces mist o insdalod by
aconbacior. Mon-msidenal cusiomars apoiying

oM and s
ication b be conscom:d

quipmen puschered and instalied onor 2fer
Mowemhar 1, iy Tha: tacd ratales hoing
oo 1 non- sk il CEmers ailahie
for qualitying oouipmant instalied on or after
Dacamizer 1, 2008

Call 1-5060-365. 3234 or vt

waw. Hational FuslF orTheughi com
IGAT M prnt 3 ron-resicentol
fomd swhain appiicaion



EXHIBIT 6 — Conservation Tip Sheet (front)

Saving money and energy
s easier than you may think.

Extra money in your pocket. Cleaner air in your lungs. Natural gas gives you
both. It's the ultimate “alternative” fuel of the future, generating less sulfur
dioxide (a cause of acid rain), less nitrogen oxides (that can produce smog)
and less particulate matter (dust, dirt, soot or smoke) than coal or oil. It
costs less than other fuels. And there’s enough natural gas to meet a large
percentage of America’s energy needs now. In fact, natural gas is one of the
most cost-effective, clean, efficient, secure and abundant fuels available!

Quick, easy energy savings.

Set thermostats between

65 and 70 degrees during the
winter and at 58 degrees when
away from the house for more than
a few hours. While sleeping, add
an extra blanket for warmth. Keep
in mind that warmer temperatures
are recommended for homes with
infants, ill or elderly persons.

E Tum down thermostats
automatically without sacrificing
comfort by installing a
programmable thermostat.
Savings: By turning your
thermostat back 10 to 15 percent
for eight hours per day, you can
cut your annual heating bills by as
much as 10 percent per year.

Change or clean furnace filters
once a month during the heating
season. Use the arrival of your
natural gas bill as your reminder
to change the filter.

B Warm air rises, so use
registers to direct warm air-flow
across the floor.

B Close vents and doors in
unused rooms and close dampers
on unused fireplaces.

B Set your water heater to 120
degrees or the medium setting.
You'll enjoy energy savings without
sacrificing comfort. A family of four,
each showering for five minutes a
day, uses 700 gallons of water each
week. Not surprisingly, water heating
is a typical family’s third-largest
energy expense, accounting for
about 14 percent of utility bills.

Insulate water heaters with
insulation blankets in accordance
with manufacturer’s guidelines.

B 'nstall water-flow restrictors in
showerheads and faucets.

ﬂ If radiators are located near cold
walls, place a sheet of aluminum
foil between the radiator and
the wall to reflect heat
back into the room.

* §5°-70° during the winter

National Fuel

www.NationalFuelForThought.com

Keep the cold out
to keep costs down.

Reducing air leaks with caulk or
weather-stripping could cut as

much as 10 percent from an average
household’s monthly energy bill.
According to the U.S. Department
of Energy, the most common places
where air escapes from homes are:

o floors, walls, ceilings (31 percent)
© ducts (15 percent)
© fireplaces (14 percent)

0 plumbing penetrations
(13 percent)

@ doors (11 percent)

@ windows (10 percent)

© fans and vents (4 percent)
Q) electric outlets (2 percent)

58" when away from the house
or more than a few hours




EXHIBIT 6 — Conservation Tip Sheet (back)

Run washing machines and
clothes dryers with a full load.

On sunny days, let in the sun’s
warmth. Open draperies and blinds
on windows that receive direct
sunlight. Close them at night or on
cloudy days to insulate against cold
air outside.

Save big with long-term
improvements, too.

Natural gas appliances are more
efficient than electric appliances
from generation to the point of use.
The equivalent amount of electricity
would cost you approximately two to
three times as much, on average, as
natural gas. So, choose natural gas
appliances whenever possible.

You'll save money on energy and
reduce pollutants.

Plus, consider having your home
evaluated for energy efficiency.
Through the Home Performance
with ENERGY STAR® Program, a
participating Building Performance
Institute (BPI) accredited contractor

Visit the following websites for
more information on forecasted
energy prices, detailed home
energy conservation strategies
and energy-efficient home
improvement materials:

FOR NATURAL GAS EMERGENCIES

will assess your home, make
recommendations for energy
improvements and provide a cost
estimate to do the improvements.

Visit: www.getenergysmart.org.

If you are of low-to-moderate
income, you can make your home
more energy efficient and reduce
your utility bills, if eligible, with the
Assisted Home Performance with
ENERGY STAR® Program.

€ Make sure the recommended
levels of insulation are installed in
your attic and basement.

€ Older furnaces aren’t nearly
as fuel efficient as today’s high-
efficiency models. Even if it's

still in good working condition,
an older furnace could be using
approximately 15 percent more
fuel than a new high-efficiency
furnace. And an old water heater
could be just as inefficient as an
older furnace. When shopping for
new appliances, compare energy
efficiency ratings and annual
operating costs.

. The American Gas
Association is a valuable resource
for understanding the benefits and
availability of clean, safe, reliable
natural gas.

. The Alliance to Save
Energy regularly posts information
for consumers to help them
save money, increase comfort
and reduce pollution through
energy efficiency.

(

National Fuel

www.NationalFuelForThought.com

€ Install storm or thermal windows
and doors or double-paned glass.

A less expensive alternative is plastic
sheeting, which can be temporarily
fastened over doors and windows

to prevent drafts and retain heat.

Enjoy money-saving
rebates with National Fuel's
Conservation Incentive
Program

Save with rebates now, and save later
by using less energy. As a residential
or non-residential customer in
Mational Fuel's Western New York
service area, you can enjoy a number
of money-saving rebates when you
replace specified appliances with
qualifying, energy-efficient natural
gas models. For full details, visit
www.NationalFuelForThought.com
and click on “Get Cash Rebates”

in the gray menu area on the right.
Remember, when you conserve
natural gas, you not only save money,
you reduce emissions further, making
the air cleaner for everyone.

O The
Department of Energy offers
additional information on general
energy conservation tips.

. The
New York State Energy Research
and Development Authority offers
energy-saving tips and information
on selecting a contractor for your
energy upgrades.

Call 1-800-444-3130, 24 hours a day, 7 days a week.

If you have a question, problem or request, please call us Monday through Friday, 7 a.m. to 6 p.m.
Buffalo area: 716-686-6123 All other areas: 1-800-365-3234




EXHIBIT 7 — Online Energy Analysis Flyer

Here’s one audit you can feel good about — an energy audit.

HOME Energy Analysis
Our detailed Home Energy Analysis is designed to be savings
convenient and flexible. Complete the analysis all at
once, or enter information as you have it. Each analysis
provides you with:

Information on where your energy dollars go
Quick and easy tips that will help lower your

bills and energy usage

Home improvement suggestions

Information about helpful programs and services
Ways to save more money by participating in
National Fuel’s Conservation Incentive Program

BUSINESS Energy Analysis
Understand your business’s energy consumption more thoroughly, while finding ways to
save money and energy. With each analysis you can:

See where your energy dollars go

Find ways to lower your costs that are personalized for your business

See how your costs stack up against the competition

Benchmark your energy costs across locations

Learn how to save money by participating in National Fuel’s Conservation Incentive
Program

We know you’re busy, which is why our analysis was designed keeping speed and ease
of use in mind. Perform a Quick Analysis to get meaningful summary results or analyze
your energy usage by appliance or end use with a Detailed Analysis.

To learn more and complete a customized online energy analysis, visit
www.NationalFuelForThought.com and click on “Online Energy Analysis.”

O

National Fuer

www.nationalfuelgas.com Printed on Recycled Paper

If you have a question, problem or request, please call us Monday through Friday, 7a.m. to 6p.m.
Buffalo area: 716-686-6123. All other areas: 1-800-365-3234 CIPts7/10




EXHIBIT 8 — Low Income Usage Reduction Program (LIURP) Postcard

THINK FREE

FREE Energy-Saving Improvements
to Help You Manage Your Energy Costs

®

National Fuel
fuel for thought

Important Notice

You have been referred for FREE services to help manage your fuel costs and
keep you warm and comfortable. National Fuel's Conservation Incentive Program
provides weatherization measures such as insulation, furnace inspections and
caulking, and you don't have to pay a thing!

You will be contacted shortly by a representative from EmPower New York, which
manages this program. They will arrange for a qualified contractor to assess your
needs. Please respond quickly so that you can enjoy greater comfort and savings
as soon as the weather turns cold.

We care about your comfort and safety, and want to help you keep your fuel costs
manageable. Call EmPower at 1-800-263-0960 for more information.

NationalFuelForThought.com

)

National Fuel

6363 Main Street, Williamsville, NY 14221



EXHIBIT 9 — Low Income Usage Reduction Program (LIURP) Letter

National Fuel’

fuel for thought

DATE

ADDRESS - LINE 1
ADDRESS - LINE 2
ADDRESS - LINE 3

Dear National Fuel Customer:

We are pleased to let you know that you are eligible for FREE energy services
through National Fuel’s new Conservation Incentive Program.

Services provided through this program are free to low income households
through the EmPower New York®™ program, sponsored by the New York State
Energy Research and Development Authority (NYSERDA), a state agency. Gas
saving measures are funded by National Fuel and electricity saving measures
are funded through your electric utility.

You will not be asked to pay for anything, nor will you be asked to switch
fuel suppliers. Our goal is to help you save energy.

We provide:
¢ FREE Measures to reduce your heating bill such as caulking and insulation;
¢ FREE measures to reduce your electric bill, such as free ENERGY STAR®
lighting;
* FREE Safety Check of the heating system and minor heating system repairs;
* FREE Gas leak testing and Carbon Monoxide testing;
¢ FREE Tips to help you manage your energy use.

Please sign and return the enclosed Energy Services Application in the postage-
paid envelope provided. If you have questions, or would like help in filling out the
application, call EmPower New York™ at 1-800-263-0960. Please let them know that
you were referred by National Fuel. If you would like to talk to someone at National
Fuel about the program, you can reach us at 716-686-6123 or 800-365-3234.

We at National Fuel developed the Conservation Incentive Program to help
you reduce your energy bills while staying warm and comfortable. If you have any
questions, please call us at one of the numbers above. We're glad to help!

Sincerely,
National Fuel

National Fuel Gas Distribution Corporation | 6363 Main Street | Williamsville | New York 14221 NationalFuelForThought.com



EXHIBIT 10 — Conservation Incentive Program Flyer - Residential

For Residential Customers ‘s National Fuel
)

Conservation Incentive Program

Year Three
(Appliances installed on or after December 1, 2009)

NationalFuelForThought.com

For residential customers in National Fuel's western New York
service area, rebates are available on high-efficiency natural gas

equipment:
Equipment E:f?;:ar:gmelmum Rebate Amount
Space Heating
Hot Air Furnace 90% AFUE $300
ECM-Equipped Furnace 90% AFUE $400
Hot Water Boiler 85% AFUE $400
Steam Boiler 81% AFUE $200
F_’rogra!'nma_ble Thermostat ENERGY STAR®-
(in conjunction with a furnace R $25

: ated
or boiler replacement only)
Water Heating
Indirect Water Heater | N/A | $300

Please note the documentation required in order to complete the
application for a rebate:

Purchased item

Required documentation

Programmable

Receipt; make and model number, UPC (bar code)

Water Heater

thermostat label from the package (only ENERGY STAR®-rated
models qualify).

Furnaces, Paid invoice or receipt(s) indicating the

Boilers and Retailer/Contractor name, business address, phone and

Federal ID number, Certificate of Insurance or a
Business Certificate.

Itemized description of each product, including:

1. Manufacturer, and complete model number.

2. Energy Factor (EF) for natural gas water heaters.
3. AFUE (efficiency) rating for natural gas furnace or
boiler.

Product installation date.

All appliances must be installed on or after December 1, 2009, by a licensed
contractor. Rebates are available for equipment upgrades only. Equipment
installed in new-builds is not eligible for rebates.

To learn more and get a rebate application, visit
www.NationalFuelForThought.com or call 1-800-365-3234.




EXHIBIT 10 — Conservation Incentive Program Flyer — Non-Residential

For Non-Residential Customers

Conservation Incentive Program

National Fuel's Conservation Incentive Program offers Fixed (Pre-Qualified) and
Customized (Performance-Based) rebates to small, non-residential customers
whose facilities use less than 12,000 Mcf (thousand cubic feet) of natural gas per year
for upgrading to more energy-efficient equipment.

Minimum
Equipment Required Efficiency Rebate
Fixed rebate : _ Equipment Size
. Space Heating | {<300kBtuh) (300-500kBtuh) : (500-1,000kBtuh) | (>1,000kBtuh)
reqUIrementS for Hot Air Furnace 90% AFUE : $500 N/A : N/A N/A
select natural gas Hot Water Boiler 85% AFUE i $600 $750 © $1,500
appliances include: 90% AFUE $1,000 $1,500 $2,500
Steam Boiler 81% AFUE 1 $600 ($2/kBtuh) : ($2/kBtuh)
$600-31,000 : $1,000-32,000
Space Heating
Unit Heater 90% AFUE $1,000
Low Intensity N/A $500
The fixed rebates Infrared Heater
being offered to Programmable Energy Star®-rated $25
non-residential Thermostat
customers are Water Heating
available for Storage Tank 0.61 EF $150
qua“fy"]g Water Heater :
equipment installed | . O78Er 3350
on or after e
December 15 2008. Fryer Energy Star®-rated $750
Broiler 30% AFUE $500
Convection Over 40% AFUE £500
Combination Oven 40% AFUE $750
Steamer Energy Star®-rated $750
Griddle 45% AFUE $500
(AFUE) Annual Fuel Utilization Efficiency
(EF) Energy Factor kBtuh) 1,000 Btu per hour

Certain rules apply. Go to www.NationalFuelForThought.com to learn more.

Customized Rebates

National Fuel's Conservation Incentive Program provides small, non-residential
customers with rebates of up to 50% (with a maximum of $25,000 per project) on the
incremental cost to upgrade to qualifying energy efficient furnaces, boilers, water
heaters, and process heating equipment. In addition, improvements directly related to
gas equipment energy savings, including but not limited to measures such as steam/hot
water distribution piping insulation, boiler control systems, flue gas economizers, and
heat recovery, are eligible for consideration.

Call 1-866-NYSERDA (1-866-697-3732) or visit www.nyserda.org to initiate the
application process.




EXHIBIT 11 — Savings Card

The Conservation Incentive Program

SavingsCard

his Conservation Incentive Program Savings Card
will help you save whern you purchase energy-efficient

Use less il

Simply present this card t

ene rgy. Partners to receive discou

Discounts are being offered on items like:

Service and repalr on your natural Bas appliances

Save more
m O n ey. Home weatherization products

New, high-efficiency furnaces, water heater

and other natural gas appliance

And much more!

onsery 1 Incentive F t
ffered and the equipment that qualifies, visit

www. NationalFuelForThought.com

National Fuer
fuel for thought

[he Conservation Incentive Program

SaVi ngs Ca rd National Fuerl’

fuel for thought

stion, visit www.NationalFualForThought.com
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National Fuer
Conservation Incentive Program

Savings Card

A.G. Roehrig & Son, LLC
1277 Filmore Avenue
Buffalo, NY 14211
716-892-8857

® Free remote when you install a home
stand-by generator 10 kilowatts or larger

e 5100 off an energy efficient natural gas
furnace

Aire Heating Services Inc.
1560 Harlem Road
Cheektowaga, NY 14206
716-825-8341

S25 off a furnace clean and tune up

$200 off an energy efficient natural gas
furnace

S50 off the installation of a new humidifier

or any air cleaner unit

S75 off the installation of any germicidal lamp
$100 off the installation of an Arzel zoning
system

American Eagle Fireplace
8455 Main Street
Williamsville, NY 14221
716-632-5400

S50 off gas logs

$100 off on gas fireplaces, inserts or stoves,
plus a free thermostatic remote valued at $190
$25 off a gas fireplace cleaning

EXHIBIT 12 — Savings Card — Participating Retailers

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Acme The Appliance Store
1286 East Second Street
Jamestown, NY 14701
716-665-2317

® Free 10 year limited warranty, valued
at $79.95, when you purchase a natural
gas appliance and mention National Fuel

Alongi Mechanical, Inc.

2728 Niagara Falls Boulevard, Suite 12
Tonawanda, NY 14150

716-692-5500

e 510 off a furnace clean and check

e 5100 off an energy efficient natural gas
furnace

e S5 off an Energy Star® thermostat

Anderson Shortell
616 West State Street
Olean, NY 14760
716-372-3456

e Ten percent off a furnace clean and check

e Ten percent off a service call or repair

e 5100 off an energy efficient natural gas
furnace or boiler
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National Fuer
Conservation Incentive Program

avings Card

Arctic Refrigeration
26 Cedar Street
Batavia, NY 14020
585-343-2678

e 510 off a furnace clean and check
e 5100 off an energy efficient natural gas
furnace

Belknap Heating

8655 Transit Road

East Amherst, NY 14051
716-688-1728

e 520 off a furnace clean and check
e 5100 off a 95 percent energy efficient natural
gas furnace

Capital Heating & Cooling
2975 Walden Avenue
Depew, NY 14043
716-683-7336

$20 off a furnace clean and check

$100 off an energy efficient natural gas
furnace

Ten percent off on weatherization products

EXHIBIT 12 — Savings Card — Participating Retailers

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Armor Heating Co.
3697 Abbott Road
Orchard Park, NY 14127
716-824-4209

e §5 off a service call
e 55 off the installation of a humidifier only
e 525 off the installation of a furnace
$50 off the installation of a furnace and
air conditioning
$25 off a natural gas generator
$15 off a hot water tank
$30 off a tankless water heater

Black Hat Chimney & Fireplace, Inc.
3155 Seneca Street

West Seneca, NY 14224
716-674-0367

e 5200 off the installation of a natural gas
stove, fireplace or insert

Circle Mechanical Plumbing & Heating
2345 Foote Avenue Ext. Rt. 60
Jamestown, NY 14701

716-664-2580

e $10 off a furnace clean and check
e 5100 off an energy efficient natural gas
furnace, boiler or tankless water heater




EXHIBIT 12 — Savings Card — Participating Retailers
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National Fuel’
Conservation Incentive Program

Savings Card

Colburn’s A/C &R, Inc.

17 White Drive, P.O. Box 9430
Frewsburg, NY 14738
716-569-3695

Ten percent off a precision tune up for a
natural gas furnace

$50 off duct cleaning

Ten percent off the installation of a
humidifier

$150 off a 95 percent energy efficient natural
gas furnace or boiler

Controlled Environment Co.
917 Military Road
Kenmore, NY 14217
716-877-5558

Ten percent off preventative maintenance on
furnaces

Ten percent off a service call

$50 off an energy efficient natural gas
furnace

Free Energy Star® programmable thermostat
with the installation of an energy efficient
natural gas furnace

D.H. Berry Inc.

365 Payne Avenue

North Tonawanda, NY 14120
716-693-2762

Ten percent off a furnace or boiler clean and
check

Receive a free efficiency test for your furnace
or boiler

$100 off a 95 percent energy efficient natural
gas furnace

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Complete Heat Inc.
3474 Walden Avenue
Depew, NY 14043
716-681-3800

e Twenty five percent off furnace filters and
humidifier pads

Countryside Stove & Chimney
7576 Olean Road

Holland, NY 14080
716-652-4118

e 5100 off an energy efficient natural gas
fireplace or insert

Danny Heineman & Sons, Inc.
13980 East Schutt Road
Sardinia, NY 14134
716-496-5037

e 550 off duct cleaning
e $100 off a 90+ modulating variable speed
natural gas furnace
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avings Card

Don Weimer Heating & A/C
9710 Wehrle Drive
Clarence, NY 14031
716-759-6711

e 510 off a furnace clean and check
e 5150 off a furnace replacement

Hectors Hardware

876 Maple Road
Williamsville, NY 14221
716-688-4488

e Sale prices and free shipping are being
offered on select models of Rinnai natural
gas vented heaters

Jamestown Heating & Air Systems, Inc.
1279 E. Second Street

Jamestown, NY 14701

716-488-8275

$10 off a furnace or boiler clean and check
$100 off the installation of a new furnace

with an energy efficiency rating of 95 percent

or more
$100 off the installation of a new boiler

$10 off the installation of a new window when

you replace an existing window

EXHIBIT 12 — Savings Card — Participating Retailers

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Energy Cost Control
105 Wagner Avenue
Buffalo, NY 14212
716-896-5000

e 5200 off the installation of a natural gas
generator

Ivy Lea Construction Inc.
440 Northwood Drive
Tonawanda, NY 14223
716-875-8654

e 5500 off any purchase over $5,000 on
home weatherization, insulation, air
sealing, windows, doors or ventilation
products (not valid with any other offer)
$500 off any purchase over $5,000 on high-
efficiency furnaces, boilers or on-demand
hot water heaters (not valid with any other
offer)

Jim Collins Heating & Cooling
46 Bernice Drive

West Seneca, NY 14224
716-674-8500

e $15 off a furnace clean and check
e 5100 off an energy efficient natural gas
furnace




EXHIBIT 12 — Savings Card — Participating Retailers
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Savings Card

JP Heating & Cooling LLC
195 Fancher Avenue
Tonawanda, NY 14223
716-832-8200

5100 off a 95 percent energy efficient two
stage furnace with an electronically
commutated motor

$75 off a 80 or 95 percent energy efficient
standard style furnace

Receive a $78 furnace clean and check

S50 off a humidifier or air cleaner

Free furnace clean and check with the
purchase of duct cleaning

Ten percent off duct sealing or replacement
Ten percent off new gas lines or a dryer vent
Ten percent off a chimney liner or vent piping

Keiffer Southtown Ent. Inc.
4945 Southwestern Boulevard
Hamburg, NY 14075
716-649-3866

$10 off a furnace clean and check
$100 off an energy efficient natural gas
furnace

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

J.R. Swanson Plumbing Co. Inc.
413 103rd Street

Niagara Falls, NY 14304
716-283-3802

e 510 off a furnace clean and check
e 10 percent off the installation of a new
heating unit

Klemat Plumbing & Heating, Inc.
3280 South Park Avenue
Lackawanna, NY 14218
716-826-0002

e All coupons to be presented at time of
estimate
One coupon per household- not to be
combined with any other offers
Free estimate for the installation of a
furnace, boiler or air conditioner
$100 off the installation of a boiler, furnace,
central air conditioning or a whole-house
natural gas generator
$10 off a furnace, boiler or air conditioning
tune up
$10 off a service call
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avings Card

Lindsay’s Plumbing & Heating
2748 Pixley Hill Road
Wellsville, NY 14895
585-593-6539

$100 off an energy efficient natural gas
furnace or boiler

Twenty five percent off air duct cleaning
and sanitizing

Twenty five percent off a furnace or boiler
clean and check

Twenty five percent off energy efficiency
testing

Logel Appliance Inc.

3909 Main Street, Box 150
Strykersville, NY 14145
585-457-3061

e Receive a free major component warranty
with a natural gas appliance purchase;
valid for 10 years

Minotti Heating & Air Conditioning Co.
248 Lehavre Drive

Cheektowaga, NY 14227
716-656-0872

e S30 off a furnace clean and check
e 5100 off an energy efficient natural gas
furnace

EXHIBIT 12 — Savings Card — Participating Retailers

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Logel Appliance Inc.
3145 Route 39, Box 153
Yorkshire, NY 14173
716-492-5200

® Receive a free major component warranty
with a natural gas appliance purchase;
valid for 10 years

Luca Plumbing & Heating
118 S. 8th Street

Olean, NY 14760
716-373-0751

e Free heat loss analysis and estimate

e Ten percent off when you install an energy
efficient water heater
$150 off when you install an energy
efficient natural gas furnace or boiler

Modern Mechanical Inc.
77 Amherst Street
Buffalo, NY 14220
716-228-2913

e Ten percent off weatherization products
e Ten percent off a natural gas furnace
e Ten percent off a furnace clean and tune
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Conservation Incentive Program

Savings Card

NOCO Heating and Cooling
2440 Sheridan Drive
Tonawanda, NY 14150
1-800-662-6776

e 5200 off an energy efficient natural gas
furnace
$20 off a furnace tune and clean

Twenty percent off heating service or repairs

O’Donnell Heating & Cooling
2032 Eggert Road

Ambherst, NY 14226
716-836-8000

e 5100 off an energy efficient natural gas
furnace

Paul E. Vogel Plumbing & Heating Inc.
814 Mineral Springs Road

West Seneca, NY 14224
716-823-0968

e 520 off a furnace clean and check
e 5100 off an energy efficient natural gas
furnace or a tankless water heater

Rick’s Heating & Air
4881 Seneca Street
West Seneca, NY 14224
716-675-HEAT (4328)

e 530 off a furnace clean and check
e 5100 of a 90 percent energy efficient
natural gas furnace

EXHIBIT 12 — Savings Card — Participating Retailers

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Northeast Mechanical, Inc.
139 Sawyer Avenue
Depew, NY 14043
716-684-6301

e 5100 off a natural gas furnace with an
energy efficiency rating of 95 percent or
more
Ten percent off on service calls
Free air conditioner cover with the
purchase of a complete home comfort
system

Ohrt & Goodman, Inc.
358 Center Road

West Seneca, NY 14224
716-674-3582

e 539 furnace clean and check, plus tax
e 525 off of 51,000 worth of work, up to a
$75 maximum

Peerless Air Conditioning & Heating Co., Inc.
24 Lansing Street

Buffalo, NY 14207

716-875-3727

e 510 off a furnace or boiler clean and check
e 5100 off an energy efficient natural gas
furnace or boiler

Ridout’s Heating & Cooling
721 Route 394

Kennedy, NY 14747
716-267-2282

e Receive 90 days same as cash financing

e 55 off a furnace clean and check

e 5100 off a 95 percent energy efficient
furnace or a high efficiency boiler
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avings Card

Seneca Plumbing & Heating Supply Co.
192 Seneca Street

Buffalo, NY 14204

716-852-4744

e S50 off the installation of a tankless water
heater
e Ten percent off of heating controls

South Towns Appliance, Inc.
267 Lake Street

Hamburg, NY 14075
716-649-4800

e Fifty percent off the installation of a natural
gas range or dryer, up to a $50 value

Steve’s Heating & Air Conditioning Inc.
3001 Military Road

Niagara Falls, NY 14304

716-297-6444

e 510 off a furnace clean and check

e 5100 off the installation of a high efficiency
furnace

e 540 off a complete duct cleaning

Sure-Temp Heating & Air Conditioning

434 76th Street

Niagara Falls, NY 14304

716-308-3030

e 5200 off an energy efficient natural gas
furnace

® Furnace clean and check for $59.95

EXHIBIT 12 — Savings Card — Participating Retailers

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Service Pro Heating & Cooling Co.
5229 Subbera Road

Lockport, NY 14094
716-830-4710

® Free humidifier with the purchase of a
new furnace

e 530 off a furnace tune up

e 5100 off a new furnace

Southtowns Fireplace
4307 Camp Road
Hamburg, NY 14224
716-627-5211

e Twenty percent off a natural gas fireplace
or insert

e Twenty percent off cellulose wall or attic
insulation

Superior Heat Co. LLC
3461 N. Benzing Road
Orchard Park, NY 14127
716-834-0384

e Furnace or air conditioning clean and check
for $49.95
$100 off the installation of an energy
efficient furnace
S50 off the installation of an energy
efficient air conditioner or hot water tank
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Savings Card

T.).’s Plumbing & Heating
1005 Allen Street
Jamestown, NY 14701
716-488-0066

$100 off an energy efficient natural gas
furnace or boiler

$25 off a new natural gas hot water tank
S50 off a new natural gas tankless water
heater

Turnbull Heating & Air Conditioning
50 Franklin Street

Batavia, NY 14020

585-343-2005

S50 off a 95.5 percent efficient furnace with
a PSC motor

S75 off a 96 percent efficient furnace with
an electronically commutated motor

$100 off a 97.5 percent efficient furnace with
an electronically commutated motor

Ten percent off a furnace or boiler tune up
Free Energy Star® thermostat with the
installation of a furnace or boiler

Five percent off any scheduled maintenance
contract

5100 off the replacement of a water boiler
with a model that is 80 percent efficient
$150 off the replacement of a water boiler
with a model that is 90 percent efficient

or higher

$100 off the replacement of a steam boiler
with a model that is 80 percent efficient

or higher

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Tom'’s Precision Heat Plus
12 Bobby Drive

Depew, NY 14043
716-656-5396

e 530 off a furnace clean and check
e 5150 off an energy efficient natural gas
furnace

Vacinek Heating

504 Pleasant Avenue
Hamburg, NY 14075
716-649-3225

e Free service call during regular business
hours, up to a $69 value
$100 off an energy efficient natural gas
furnace or boiler with an efficiency of
90 percent or higher
$50 off an energy efficient natural gas
hot water tank
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Savings Card

Vastola Heating & Air Conditioning
300 Firetower Drive

Tonawanda, NY 14150
716-885-4292

5100 off an energy efficient natural gas
furnace

$10 off a furnace clean and tune

$10 off a residential boiler clean and tune
$75 off a natural gas tankless water heater
$150 off an energy efficient natural gas
boiler

Warm & Fuzzy Home Heating & Cooling
1111 Niagara Street

Buffalo, NY 14213

716-885-8888

$100 off the installation of a high efficiency
furnace
$10 off a precision tune up special

Fall 2010 & Spring 2011

Conservation Incentive Program

Energy Partners and
Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

VIP Heating and Cooling
6745 Old Beattie Road
Lockport, NY 14094
716-393-0847

e 595 off a 95 percent energy efficient
natural gas furnace
$95 off an energy efficient natural gas
boiler with an efficiency of 90 percent or
higher
$5 off a furnace clean and check

William C. Handley & Sons Htg.
2 Main Street, Box 107

Depew, NY 14043
716-681-2733

* 5100 off a furnace clean and check

e 550 off an 80 percent energy efficient
furnace
$100 off a 92 percent energy efficient
furnace
$150 off a 95 percent energy efficient
furnace




EXHIBIT 12 — Savings Card — Participating Retailers

® Fall 2010 & Spring 2011
: Conservation Incentive Program
National Fuel

Conservation Incentive Program Energy Partners and

Savings Card Savings Card Discounts

All offers currently shown on National Fuel’s website are valid until 3/31/2011.

Zenner & Ritter
3404 Bailey Avenue
Buffalo, NY 14215
716-833-2463

$200 off the installation of a boiler with an
efficiency of 90 percent or higher

$150 off the installation of a variable speed
furnace with an efficiency of 95 percent

$125 off the installation of any Lennox, Heil
or Rheem air conditioning

$200 off the installation of a generator that is
14 kilowatts or larger

S50 off the installation of a high-efficiency
water heater

$10 off any emergency service

All offers above come with Western New York’s
best price guarantee and cannot be combined
with any other program or offer




EXHIBIT 13 — Letter to Legislators — July, 6 2010

July 6, 2010

«Status» «FirstName» «LastName»
«Address1»

«Address2»

«Address3»

«City», «State» «PostalCode»

Dear «Title» «LastName»:

Enclosed is a copy of a press release announcing our filing with the New
York State Public Service Commission to extend our Conservation Incentive
Program (CIP) through November 30, 2011. This program has been very
effective in offering rebates on energy efficient heating equipment and other gas
appliances in addition to weatherization assistance through the New York State
Energy Research and Development Authority (NYSERDA).

We encourage you to refer your constituents to opportunities to reduce
energy consumption and save money through this program. If you have any
guestions about CIP, please call our Energy Services Department at (716) 857-
7023 or our customer service number at (800) 365-3234.

Sincerely,

Patricia J. Paul
Manager
Government Affairs Department

PJP/vIb
Enc.



EXHIBIT 14 — Letter to Legislators — September 24, 2010

September 24, 2010

«Status» «FirstName» «LastName» «Suffix»
«Addressl»

«Address2»

«Address3»

«City», «State» «PostalCode»

Dear «Title» «LastName»:

As the warm summer months come to an end and the crisp autumn air begins to creep
into Western New York, we all know that the cold winter months cannot be far behind. With
that in mind. I wanted to send along some information for you to share with your constituents
on National Fuel’s Conservation Incentive Program.

The Conservation Incentive Program offers rebates to Western New York
residential and small, non-residential customers who upgrade their natural gas heating
equipment to more energy-efficient models. Customers will not only receive cash rebates,
they will save year after year by using less energy.

The Conservation Incentive Program Savings Card is another way that we are
helping customers to manage their energy use. Our energy partners are offering discounts to
customers on a wide range of energy-related products and services. A listing of our Energy
Partners and the savings they are offering is enclosed along with a small supply of Savings
Cards. Two brochures are also enclosed, one that explains the program for residential
customers and one that explains the program offered for non-residential customers.

For complete details on rebates, for rebate applications and additional savings
cards, visit www.NationalFuelForThought.com.

If you have any specific questions about the program, please e-mail
crahene(@natfuel.com or call Evan Crahen at 716-857-7625. 1 appreciate your help in
providing this information to your constifuents, which can make it easier for them to manage
their energy bills during these difficult economic times. As always, if I can be of any
assistance to you, please contact me at 716-857-7780.

Regards,
Pattie Paul
Manager - Government Affairs

PIP/VIE
Encs.



EXHIBIT 15 — Press Release — National Fuel Files for Year Four of Conservation Incentive
Program

N E ws National Fuel

6363 MAIN STREET/WILLIAMSVILLE, NY 14221/TEL 800-634-5440
www.nationalfuelgas.com

FOR ADDITIONAL INFORMATION, CONTACT:

Nancy Taylor at 814-871-8699

National Fuel Files for Year Four of Conservation Incentive Program

(June 30, 2010) Williamsville, N.Y.: National Fuel Gas Distribution Corporation’s New York
division, the natural gas utility serving approximately 500,000 customers in Western New York,
announces that it has filed a request with the New York State Public Service Commission to
approve a plan for extending the Utility’s Conservation Incentive Program (CIP) for its fourth
year, beginning Dec. 1, 2010.

The CIP includes money-savings rebates for residential and non-residential customers for
purchasing high-efficiency natural gas equipment. It also offers free weatherization services for
qualifying low-income households.

National Fuel is committed to helping its customers conserve energy and save on heating
costs. In 2007, National Fuel was the first natural gas utility in New York State to offer
customers a comprehensive, multi-million dollar conservation and energy efficiency program
designed to provide more efficient housing and lower gas costs for customers. Since its
inception, National Fuel’s CIP has provided:

e Over 45,000 rebates, totaling more than $8 million, to customers who installed energy-
efficient gas appliances and other equipment;

e Over 1,500 qualifying low-income households with energy efficiency funding at an
average cost of $4,000 per household;

s CIP customers with experienced measured drops in usage and heating systems savings of
approximately 12 percent of aimual consumption; and

e Added and preserved jobs for local heating contractors, appliance retailers and energy
service companies.

Rebates are still available for qualifying equipment for year three of the CIP through Nov.
30, 2010. Equipment purchased and installed on Dec. 1, 2009, or after, must be eligible based on
the charts listed on the following pages in order to qualify for a rebate. Visit
www.NationalFuelForThought.com for those requirements.

Details on Rebates for Residential Customers: The CIP offers residential customers in
National Fuel’s Western New York service area rebates when they replace specified appliances
with new, energy-efficient models and install an Energy Star®-rated programmable thermostat.

(more)
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Rebates are available for the following items:

Equipment Required Minimum | Rebate Amount
Efficiency

Space Heating

Hot Air Furnace 90% AFUE* $300

Hot Air Furnace w/ ECM** 90% AFUE $400

Hot Water Boiler 85% AFUE $400

Steam Boiler 81% AFUE $200

Programmable Thermostat Energy Star®- rated | $25

(in conjunction with a furnace

or boiler upgrade)

Water Heating

Indirect Water Heater N/A $300

*AFUE stands for annual fuel utilization efficiency, which is the most widely used measure of a furnace’s heating
efficiency. It measures the amount of heat actually delivered to a house compared to the amount of fuel that must
supply the furnace. **ECM stands for electronically commutated motor.

Please Note: Some requirements apply. Visit www NationalFuelForThought.com to learn
more.

Details on Rebates for Non-Residential Customers: Rebates are available for small, non-
residential customers whose facilities use less than 12.000 Mef (thousand cubic feet) of natural
gas per year for upgrading to more energy-efficient equipment. These customers can choose
from one of two rebate options:

1. Fixed (Pre-Qualified) Rebate — Fixed rebates available on pre-qualified equipment.
The list below sununarizes the types of equipment and rebates associated with upgrades
to those items that are now being offered as part of the CIP.

2. Customized (Performance-Based) Rebate — Rebates are determined on a case-by-case
basis, based on the results of an energy-use analysis.

Fixed rebate requirements for select natural gas appliances include:

Required
Equipment Minimum | Rebate Amount
Efficiency
Space Heating (<300 kBtuh) | (300-499 kBtuh) | (500-1,000 kBtuh) | (>1,000 kBtuh)
Hot Air Furnace | 90% AFUE $500 N/A N/A N/A
Hot Water Boiler| 85% AFUE $600 $750 $1.500 $2.500
90% AFUE $1.,000 $1.500 $2.500 $3.500
Steam Boiler 81% AFUE $£600 ($2/kBtuh) ($2/kBtuh) ($2/kBtuh)
$600-51.000 $1.000-$2.000 $2.000+

(more)
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Continued - Fixed rebate requirements for select natural gas appliances include:

Equipment Required Minimum Efficiency | Rebate Amount
Space Heating

Unit Heater 90% AFUE $1,000
Low Intensity Infrared Heater N/A $500
Programmable Thermostat Energy Star®-rated $25
Water Heating

Storage Tank Water Heater 0.61 EF $150
Tankless Water Heater 0.78 EF $350
Cooking

Fryer Energy Star®-rated $750
Broiler 30% AFUE $500
Convection Oven 40% AFUE $500
Combination Oven 40% AFUE $750
Steamer Energy Star®-rated $750
Griddle 45% AFUE $500

(AFUE) Annual Fuel Utilization Efficiency
(EF) Energy Factor
(kBnuh) 1,000 Btu per hour

The CIP continues to include a non-residential rebate offer for customers whose facilities
use less than 12,000 Mcf (thousand cubic feet) of natural gas per vear that is not based on a fixed
rebate schedule. This program feature is implemented in partnership with the New York State
Energy Research and Development Authority (NYSERDA) through its Existing Facilities
Program. For these customers, customized rebates will be based upon the installed cost for the
new equipment and the amount of savings it will generate. As much as 50 percent of the
mcremental equipment and installation costs, up to $25,000 per project, 1s currently offered.
Small, non-residential customers interested in customized rebates should call 1-866-NYSERDA,
or 1-866-697-3732, to learn more.

Please Note: Some requirements apply to both components of the non-residential rebates
available. Visit www NationalFuelForThought.com to learn more.

(more)
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The CIP includes free weatherization assistance implemented n partnership with the
NYSERDA through its EmPower New York™ program. This is a comprehensive, whole-house
weatherization program available to qualifying low-income households throughout National
Fuel’s Western New York service area. Customers who may be eligible for free weatherization
assistance through the CIP will be identified by National Fuel and social service providers and
referred to EmPower New York™.

To learn more about the CIP or to download residential and/or non-residential rebate
applications, visit www.NationalFuelForThought.com or call 1-800-365-3234.

National Fuel Gas Distribution Corporation is the utility segment of National Fuel Gas
Company, a diversified energy holding company that is engaged in a number of natural gas-
related activities. The Utility provides natural gas service to approximately 500,000 customers in
Western New York. Additional information about National Fuel and its customer services 1s
available at www.nationalfuelgas.com or by calling 1-800-365-3234.

Media Contact: Nancy Taylor 814-871-8699

_30-
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@ MEDIA ADVISORY

National Fuel Responds to PUSH Buffalo’s Rejection of the
Company’s Conservation Incentive Program

(September 17, 2010) Williamsville, N.Y.: National Fuel Gas Distribution Corporation (the “Utility”) replied
this week to comments from community activist organization People United for Sustainable Housing of Buffalo
(“PUSH”) 1n a filing to the New York State Public Service Commission (“PSC”). PUSH demanded the PSC
reject National Fuel’s filing for a fourth year of its Conservation Incentive Program (“CIP”).

The Utility noted since the inception of the CIP m 2007, 1t has already weatherized 1,500 low-income
homes in Western New York and will reach 3,000 homes by the end of 2011. In 2010-11, the CIP, if approved,
will spend another $2.94 million on such improvements, bringing the total spent to more than $10 million. In
addition, the CIP has provided more than 27,000 furnace and water heater rebates to residential customers, as
well as equipment rebates to nearly 900 commercial customers.

For 2010-11, the low-income weatherization funding represents 29 percent of an overall $10.1 mullion.
The rest is fairly allocated towards energy savings outreach and education, and residential and commercial
customer appliance rebates.

In response to assertions from PUSH to the PSC that National Fuel should emphasize energy savings to
low-1ncome customers, exclusive of other customers, National Fuel’s filing states: “This 1s unfair to all
customers who are already paying for CIP, as well as other assistance programs that [the company] offers and
which produce lower bills for low-income customers.”

National Fuel urges customers to understand the harmful implications if the CIP is altered, delayed or
eliminated as a result of PUSH’s demands. The Utility strongly opposes PUSH’s stance for the following

reasomns:

e The CIP’s objective 1s to promote energy conservation and efficiency across the service territory for all
customers. PUSH’s objective is to improve the low-income housing stock on Buffalo’s West Side.

¢ The CIP is a conservation and efficiency program funded by all customers and designed to benefit all
customers by reducing natural gas consumption. Therefore, the CIP’s funding is allocated to programs in
a balanced way and is available to customers across the Utility’s service ferritory.

e The CIP supports jobs for small businesses, including local contractors.

e If the PSC suspends the CIP, jobs could be lost. More so, rebates and free weatherization would no
longer be available. All customers would suffer.

(more)
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In addition, National Fuel has declined to partner with PUSH and will continue to do so.

“For some time, PUSH has been engaged in a public campaign against National Fuel using demands,
ultimatums and misinformation with a stated goal of having National Fuel stop rebates and fund the
weatherization of 1000 homes on Buffalo’s West Side,” said Nancy I. Taylor, spokesperson for National Fuel.
“We have responded that our CIP already has a strong weatherization element available to a/f National Fuel
customers, including those on the West Side. Now, PUSH demands that the PSC reject a sound, fair and
effective broad-based conservation program and advocates it be changed nfo a low-income weatherization
program. We wish PUSH well with its efforts to improve the West Side, but we disagree with the group’s effort
to suspend the CIP unless or until it is changed into a low-income weatherization program, dictating terms of
employment and hiring to weatherization contractors. PUSH’s tactics, approach and way of doing business are
not consistent with National Fuel’s or any responsible business. Therefore, we will continue to decline to
partner with PUSH. We are aware that our decision to not partner with PUSH may be criticized and
misunderstood by some, but we choose our business partners carefully. We only partner with parties when
mutual trust exists and that 1s not the case with PUSH.”

In addition to the CIP, National Fuel also continues to support the Home Energy Assistance Program
(“HEAP”), which pays the heating bills of thousands of Western New Yorkers.

HEARP customers can receive regular payments by meeting the household income eligibility
requirements, whether or not they pay separately for heat. Emergency HEAP grants provide for additional
assistance payments needed to prevent termination of energy service or to restore it. Funding through HEAP 1s
also available for furnace repair and/or replacement. HEAP money is applied directly to customer accounts to
help pay their bills.

National Fuel Gas Company is an integrated energy company with $4.9 billion in assets comprised of
the following four operating segments: Exploration and Production, Pipeline and Storage, Utility and Energy
Marketing. National Fuel Gas Distribution Corporation, the Utility segment, provides natural gas service to
more than 500,000 customers in Western New York. Additional information about the Utility and its customer
services 1s available at www.nationalfuelgas.com or by calling 1-800-365-3234.

Media Contact: Nancy J. Taylor 814-871-8699
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N E Ws National Fuel

6363 MAIN STREET/WILLIAMSVILLE, NY 14221/TEL 800-634-5440
www . nationalfuelgas.com

FOR IMMEDIATE RELEASE:

CONTACT: Karen L. Merkel 716-857-7654

National Fuel’s Conservation Incentive Rebate Program Begins Fourth Year
Money-saving rebates and free weatherization services are included

(December 2, 2010) WILLIAMSVILLE, NY — National Fuel Gas Distribution Corporation’s New York division,
the natural gas utility serving approximately 500,000 customers in Western New York, announces the
continuation of its Conservation Incentive Program (CIP) for a fourth year. The CIP was approved by the New
York State Public Service Commission (PSC) in late November.

The CIP includes money-saving rebates for residential and non-residential customers for purchasing high-
efficiency natural gas equipment. It also offers free weatherization services for qualifying low-income
households. National Fuel was the first natural gas utility in New York state to offer customers a comprehensive,
multi-million dollar conservation and energy efficiency program designed to help customers reduce their natural
gas consumption.

Since its inception in 2007, the CIP has provided more than $5 million in improvements to weatherize 1,500
homes across Western New York with an expectation that more than 2,700 homes will be completed by the end of
2011. As well, the CIP has supported more than 27,000 residential furnace and water heater rebates and more
than 900 equipment rebates to commercial customers. The program also supports jobs for small businesses as
local, certified contractors with hundreds of employees work to weatherize homes through this program.

Details on Rebates for Residential Customers: The CIP offers residential customers in National Fuel’s Western
New York service area a number of money-saving rebates when they replace specified appliances with new,
energy-efficient models or install an Energy Star®-rated programmable thermostat. The rebates will be available
for equipment installed from Dec. 1, 2010 through Nov. 30, 2011. Applications for these rebates must be
postmarked by March 31, 2012 to be eligible for the rebate. Rebates are available for the following items:

Required Minimum Rebate Amount
Efficiency
Space Heating
Hot Air Furnace 90% AFUE $250
Hot Air Furnace w/ ECM 90% AFUE $350
Hot Water Boiler 85% AFUE $350
Steam Boiler 81% AFUE $200
Programmable Thermostat ENERGY STAR®-rated | $25
(must be installed by a licensed
contractor)
Water Heating
Indirect Water Heater N/A $250

(AFUE) — Annual Fuel Utilization Efficiency is the most widely used measure of a furnace’s heating efficiency. It measures the amount of heat actually
delivered to a house compared to the amount of fuel that must supply the furnace. Please note that restrictions do apply, visit
www.nationalfuelforthought.com for additional information.

-more-
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Residential rebate applications for qualifying equipment installed between November 1, 2007 and November 30,
2010 must be postmarked by March 31, 2011. Rebate applications are available for corresponding years on
National Fuel’s CIP website at www.nationalfuelforthought.com - where customers can also find rebate schedules
applicable for those time periods.

Details on Rebates for Non-Residential Customers: Rebates are available for small, non-residential customers
whose facilities use less than 12,000 Mcf (thousand cubic feet) of natural gas per year for upgrading to more
energy-efficient equipment. These customers can choose from one of two rebate options:

1. Fixed (Pre-Qualified) Rebate — Fixed rebates available on pre-qualified equipment. The list below
summarizes the types of equipment and rebates associated with upgrades to those items that are now
being offered as part of the CIP.

2. Customized (Performance-Based) Rebate — Rebates are determined on a case-by-case basis, based on
the results of an energy-use analysis.

Fixed rebate requirements for select natural gas appliances include:

Equipment Minimum Required Efficiency ‘ Rebate Amount
Space Heating (<300 kBtuh) (300-499 kBtuh) (500-1,000 kBtuh) (>1,000 kBtuh)
Hot air furnace 90% AFUE $500 N/A N/A N/A
Hot water boiler 85% AFUE $600 $750 $1,500 $2,500
90% AFUE $1,000 $1,500 $2,500 $3,500
Steam boiler 81% AFUE $600 ($2/kBtuh) ($2/kBtuh) ($2/kBtuh)
$600-$1,000 $1,000-$2,000 $2,000+
Equipment Minimum Required Efficiency Rebate Amount
Space Heating
Unit Heater 90% AFUE $1,000
Low Intensity Infrared Heater N/A $500
Programmable Thermostat Energy Star®-rated $25
Water Heating
Storage Tank Water Heater 0.61 EF $150
Tankless Water Heater 0.78 EF $350
Cooking
Fryer Energy Star®-rated $750
Broiler 30% AFUE $500
Convection Oven 40% AFUE $500
Combination Oven 40% AFUE $750
Steamer Energy Star®-rated $750
Griddle 45% AFUE $500

(AFUE) Annual Fuel Utilization Efficiency
(EF) Energy Factor
(kBtuh) 1,000 Btu per hour

As an alternative to a fixed rebate, a customized rebate is offered to non-residential customers in partnership with
the New York State Energy Research and Development Authority (NYSERDA) through its Existing Facilities
Program for customer facilities using less than 12,000 Mcf (thousand cubic feet) of natural gas per year.

-more-
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For these customers, the customized rebates could be as much as $15/Mcf of the gas usage savings up to $25,000
per project. Small, non-residential customers interested in customized rebates should call 1-866-NYSERDA, or
1-866-697-3732 to learn more.

A Savings Card program, offering discounts from National Fuel’s energy partners on services and materials
related to energy use and energy conservation, is available through the CIP. Discounts are available on items
such as furnace filters, weatherization items, furnace cleaning services and tune-ups, and new appliances.

The PSC also approved the continuation of the CIP’s free weatherization assistance for qualifying low-income
customers, which is administered in partnership with the NYSERDA, through its established EmPower New
York®™program. Customers who may be eligible for free weatherization assistance through the CIP will be
identified by National Fuel and social service providers and referred to EmPower New York*".

“We are pleased that CIP continues to meet the high standards of performance applied by the New York State
Public Service Commission to this and other conservation and efficiency programs across the state,” said
Karen L. Merkel, National Fuel spokesperson. “By approving CIP for a fourth year, this validates that the
program meets the PSC’s statewide objectives of promoting energy conservation and strikes an appropriate
balance in the delivery of benefits to all customers.”

To learn more about the CIP or to download rebate applications for both residential and non-residential customer
rebates, visit www.NationalFuelForThought.com or call 1-800-365-3234.

About National Fuel Gas Distribution Corporation:

National Fuel Gas Distribution Corporation comprises the utility segment of National Fuel Gas Company, a diversified energy holding
company that is engaged in a number of natural gas-related activities. The Utility provides natural gas service to approximately 500,000
customers in Western New York. Additional information about National Fuel and its customer services is available at
www.nationalfuelgas.com or by calling 1-800-365-3234.
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It's called the Conservation Incentive Program.
Here's the incentive.

Save up to $350 in your home or up to $25,000 in your workplace when
you replace equipment with qualifying, energy-efficient natural gas models.

Rebates for residential and small, non-residential customers in Plus, the savings are even greater when you replace your home's
National Fuel's Western New York service area are still available electric appliances with natural gas models. Switching to this clean,
through National Fuel’s Conservation Incentive Program (CIP). efficient, secure, abundant resource, a household can save money

. . year after year.
Rebates for Residential Customers

Our residential program offers rebates to customers who Rebates for Non-Residential Customers
replace space and water heating equipment with qualifying, If you're a small, non-residential National Fuel customer using
energy-efficient models. less than 12,000 Mcf (thousand cubic feet) of natural gas per year,

rebates are available just for upgrading to more energy-efficient
equipment. Choose from the following two rebate options:
Rebates are available for the following items, providing

they were installed on or after December 1, 2010. 1. Fixed (Pre-Qualified) Rebate — Visit www.NationalFuelForThought.com

for qualifying equipment and rebates.

Minimum 2. Customized (Performance-Based) Rebate — Rebates are
Required determined on a case-by-case basis, based on the results of an
Equipment Efficiency Your Rebate energy-use analysis. Customized rebates can be as much as
Space Heating $15/Mcf of gas usage savings up to $25,000. Call 1-866-697-3732
Hot Air Furnace 90% AFUE* $250 or visit www.NationalFuelForThought.com to get started.
xftEé;\r/llT:umace 90% AFUE $350 CIP Savings Card
Hot Water Boiler 85% AFUE $350 Our free CIP Savings Card can alsg help you save when you purchase
. energy-efficient products and services. Simply present the card to our
Steam Boiler 81% AFUE $200 o .
participating Energy Partners at the time of purchase to take advantage
Pl minelE Energy $25 of money-saving offers. Visit our website to print your own Savings Card
Thermostat Star®-rated . ) ) . L . .
and view a list of this year's participating retailers and the discounts
Water Heating they are offering.
Indirect N/A $300 . .
Water Heater Current CIP Year 4 rebates are available provided the
qualifying equipment is installed on or after December 1,2010.
* AFUdE—AnnuaI fFuefI UtilizaytiorT Eificier}?_y is the H}ost widely Terms and conditions apply. You can download a rebate
usea measure or a tfurnace's neating efficiency. It measures . . .
the amount of heat actually delivered to a house compared app!l(':atlon from. our website. Please call 1-800-365-3234
to the amount of fuel that must supply the furnace. or visit www.NationalFuelForThought.com to learn more
t ECM — Electronically Commutated Motors. about the CIP Savings Card promotion or for more
** Must be installed by a contractor. information on CIP.

National Fuel

fuel for thought

NationalFuelForThought.com
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Cold weather Is here.
And so are the rebates.

Save up to $350 in your home or up to $25,000 in your business when
you replace equipment with qualifying, energy-efficient natural gas models.

Rebates for residential and small, non-residential customers in National Plus, the savings are even greater when you replace your home's
Fuel's Western New York service area are still available through National electric appliances with natural gas models. When switching to this
Fuel’s Conservation Incentive Program (CIP). clean, efficient, secure, abundant resource, a household can save

money year after year.
Rebates for Residential Customers

Our residential program offers rebates to customers who replace space Rebates for Non-Residential Customers

and water heating equipment with qualifying, energy-efficient models. If you're a small, non-residential National Fuel customer using less than
12,000 Mcf (thousand cubic feet) of natural gas per year, rebates are
available just for upgrading to more energy-efficient equipment. Choose

Rebates are available for the following items, providing from the following two rebate options:
they are installed on or after December 1, 2010. 1. Fixed (Pre-Qualified) Rebate — Visit NationalFuelForThought.com
for qualifying equipment and rebates.
gn;::?rl:: 2. Customized (Performance-Based) Rebate — Rebates are determined
Equipment Efficiency Your Rebate on a case-by-case basis, based on the results of an energy-use analysis.
Space Heating Customized rebates can be as much a§ $15/IV!cf of gas usage savings up
Hot Air Furnace 90% AFUE* $250 to $25,000. Call 1-866-697-3732 or visit NationalFuelForThought.com
. to get started.
Hot Air Furnace 90% AFUE $350
w/ ECM! CIP Savings Card
Hot Water Boiler 85% AFUE $350 Our free CIP Savings Card can help save when you purchase energy-efficient
Steam Boiler 81% AFUE $200 products and services. Simply present the card to our participating Energy
Programmable Energy $25 Partners at the time of purchase to take advantage of money-saving offers.
Thermostat™ Star®-rated Visit our website to print your own Savings Card and view a list of this year's
Water Heating participating retailers and the discounts they are offering.
Indirect N/A $250 Current CIP Year 4 rebates are available provided the
WIS RIS qualifying equipment is installed on or after December 1, 2010.
* AFUE - Annual Fuel Utilization Efficiency is the most widely used Terms and conditions apply. You can download a rebate
measure of a furnace’s heating efficiency. It measures the amount application from our website. Please call 1-800-365-3234
of heat actually delivered to a house compared to the amount of fuel or visit NationalFuelForThought.com to learn more about the

that must supply the furnace.
T ECM - Electronically Commutated Motors.
** All equipment must be installed by a contractor.

CIP Savings Card promotion or for more information on the CIP.

National Fuel

fuel for thought

NationalFuelForThought.com

63482_Fuel_CipY4Ad_8375x10.indd 1 1/6/11 10:46 AM
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For Residential Customers ) National Fuel
Conservation Incentive Program

NationalFuelForThought.com

Year Four
(Appliances installed on or after December 1, 2010)

For residential customers in National Fuel's western New York
service area, rebates are available on high-efficiency natural gas
equipment:

Required Minimum

Efficiency Rebate Amount

Equipment

Space Heating
Hot Air Furnace 90% AFUE $250
*ECM-Equipped Furnace 90% AFUE $350
Hot Water Boiler 85% AFUE $350
Steam Boiler 81% AFUE $200
Programmable Thermostat ENERGY STAR®- $25
(must be installed by a contractor) Rated
Water Heating

Indirect Water Heater | N/A | $250
*ECM: Electronically Commutated Motor

Please note the documentation required in order to complete the
application for a rebate:

Purchased item Required documentation
Furnaces, Paid invoice or receipt(s) indicating the
Boilers, Water Retailer/Contractor name, business address, phone
Heater and and Federal ID number, Certificate of Insurance
Programmable or a Business Certificate.
Thermostats Itemized description of each product, including:
1. Manufacturer and complete model number of
equipment replaced and installed..
2. AFUE (efficiency) rating for natural gas furnace or
boiler.
3. Product installation date.

All appliances must be installed on or after December 1, 2010, by a licensed
contractor. Rebates are available for equipment upgrades only. Equipment
installed in new-builds is not eligible for rebates.

Applications must be postmarked by March 31, 2012 to receive rebates.

To learn more and get a rebate application, visit
www.NationalFuelForThought.com or call 1-800-365-3234.
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For Non-Residential Customers

Conservation Incentive Program

National Fuel's Conservation Incentive Program offers Fixed (Pre-Qualified) and
Customized (Performance-Based) rebates to small, non-residential customers
whose facilities use less than 12,000 Mcf (thousand cubic feet) of natural gas per year
for upgrading to more energy-efficient equipment.

Minimum
Equipment Required Efficiency Rebate

Fixed rebate , Equipment Size
. Space Heating : {<300kBtuh) : (300-500kBtuh) : (500-1,000kBtuh) : (=1,000kBtuh)
requirements for : - : ;

Hot Air Furnace  90% AFUE © $500 /A - N/A - A
Sele(_:t natur.al gas Hot Water Boiler ~ 85% AFUE L $600 | $750 . $1,500 : $2,500
appliances include: 90% AFUE . $1,000 - $1,500 - $2,500 - $3,500

Steamn Boiler 81% AFUE $600 ($2/kBtuh) ($2/kBtuh) ($2/kBtuh)
: - $500-51,000 : $1,000-$2,000 : $2,000+

Space Heating
Unit Heater 90% AFUE £1,000

. Low Intensity MN/A $£500
The fixed rebates Infrared Heater

being offered to Programmable Energy Star®-rated £25
non-residential hermostat
customers are Water Heating
available for Storage Tank

A Water Heater
qualifying
equipment installed
on or after
December 1, 2008.

Tankless
Water Heater

Cooking

Fryer Energy Star®-rated
Broiler 30% AFUE
Convection Oven 40% AFUE
Combination Oven  40% AFUE
Steamer Energy Star®-rated

Griddle 45% AFUE

(AFUE) Annual Fuel Uilization Efficiancy
(EF) Energy Factor  (kBiuh} 1,000 Btu per hour

Certain rules apply. Go to www.NationalFuelForThought.com to learn more.

Customized Rebates

National Fuel's Conservation Incentive Program provides small, non-residential
customers with rebates equal to the lesser of $15/Mcf of gas savings or $25,000 when
upgrading to qualifying energy efficient furnaces, boilers, water heaters, and process
heating equipment. In addition, improvements directly related to gas equipment energy
savings, including but not limited to measures such as steam/hot water distribution
piping insulation, boiler control systems, flue gas economizers, and heat recovery, are
eligible for consideration.

Call 1-866-NYSERDA (1-866-697-3732) or visit www.nyserda.org to initiate the
application process.




Attachment 1
Page 8 of 20

63488 FUEL CIP Year 4 Bill Insert/ 6.5” x 77 / CMYK

You may also qualify for help with your

heating bill — even if you didn’t qualify before

New income guidelines for the federally funded Home Energy
Assistance Program (HEAP) make it even easier for more people
to get help. A family of four that earns $49,128, now qualifies for
an initial grant of up to $500 toward their heating bill*

Don't wait if you need some help with your heating bill, or if
you know someone who does. Visit HEAPhelps.com or call
1-877-443-2743 for more information on how and where
you can apply today.

Gross Annual Income Guidelines
Household Size Maximum Annual Income

1 $25,548
2 $33,408
3 $41,268
4 $49,128
5 $56,988
6 $64,848

*Grant amounts vary. Additional assistance may be available
for those with a heating emergency. HEAP eligibility is
determined using the last four weeks of your household
income. For income limits for larger households, please
call us or visit our website.

If you have a billing question, problem or request,
please call us Monday through Friday, 7 a.m. to 6 p.m.

Buffalo area: 1-716-686-6123 All other areas: 1-800-365-3234

For Gas Emergencies, call 1-800-444-3130
24 hours a day, 7 days a week.

This insert is also available in Spanish upon request.
For more information, including translation services,
please call 1-800-365-3234.

Este folleto se encuentra disponible en Espafiol si usted
lo solicita. Para més informacion, incluyendo servicios de
traduccion, por favor llame al 1-800-365-3234.

(

National Fuel
fuel for thought

NationalFuelForThought.com

Printed on

Recycled Paper NY CIP HEAP 01/11

Ways to
manage your
energy costs

Learn how you can save
with Rebates, Discounts
and the Home Energy
Assistance Program (HEAP)

National Fuel
fuel for thought
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Residential Customers

New Rebates Available With CIP Year Four

(Eligible equipment installed between Dec. 1,2010 — Nov. 30, 2011)
Is it time to replace your hot water heater, furnace, boiler or
thermostat? Choose a high-efficiency model and you'll get a rebate
from National Fuel's Conservation Incentive Program (CIP). Plus,
you'll lower your heating bills for years to come. When you combine
the rebates with the projected annual fuel savings from using more
efficient equipment, you'll be amazed at how much you'll save.

For more information about this program, visit
NationalFuelForThought.com, where you can download a
rebate application and learn more about how to use less energy.

Applications for Year 4 must be postmarked by March 31, 2011
to receive a rebate.

Receive these rebates when you replace existing equipment between
Dec. 1, 2010 - Nov. 30, 2011, with qualifying fuel-efficient models:

Appliance ;?glunllrs:l Efficiency Kﬁz)autst
Space Heating

Hot Air Furnace 90% AFUE* $250
Hot Air Furnace w/ ECM** 90% AFUE $350
Hot Water Boiler 85% AFUE $350
Steam Boiler 81% AFUE $200
Programmable Eneray $25

Thermostat

®_
(installed by contractor) Star®-Rated

Water Heating

Indirect Water Heater N/A $250

* Annual Fuel Utilization Efficiency

** Electronically Commutated Motor
For residential AND non-residential customers: Rebate offers listed are available for
qualifying equipment purchased and installed between Dec. 1, 2010 — Nov. 30, 2011.
All appliances must be installed by a contractor. In order to get a rebate on an Energy
Star-rated programmable thermostat, a contractor must install the thermostat at the
time of a furnace or boiler replacement. Non-residential customers applying for a rebate
AND all contractors must be able to supply one of the following in order for the rebate
application to be considered complete: Federal ID number, a Certificate of Insurance
or a Business Certificate showing their company’s name and address. Rebates are
available for equipment upgrades only regardless of income or annual energy usage.
New-builds are not eligible for rebates.
The residential rebates for years one, two and three of the CIP are still available for
qualifying equipment installed between November 1, 2007, and November 30,
2010. To learn more about what equipment qualifies for years one, two and three of
the CIP, visit www.NationalFuelForThought.com. The deadline for the earlier rebates
must be postmarked by March 31, 2011.

63488_FUEL_CIPYr4_HEAPBIllinsert.indd 2

Get discounts from local retailers when

you use your Savings Card

With your Conservation Incentive Program Savings Card from
National Fuel, you'll get discounts on all sorts of energy-efficient
products and services from local retailers — even

if you're not buying a new appliance. Simply present the card

to our participating Energy Partners to receive discounts on
energy-related items. Plus, you'll save even more as you use
less energy all year long.

Discounts are being offered on items such as:
Service and repair on your natural gas appliances
Furnace filters
Home weatherization products
New, high-efficiency furnaces, water heaters
and other natural gas appliances
And much more!

Get your free Savings Card and a list of participating retailers
and their offers at NationalFuelForThought.com or call
1-800-365-3234.

Small, Non-Residential Customers

Two rebate options for non-residential customers

If you're a small, non-residential National Fuel customer using
less than 12,000 Mcf (thousand cubic feet) of natural gas
per year, you can get thousands of dollars in rebates just for
upgrading to more energy-efficient equipment.

Fixed Rebates are a fast and easy way to save on pre-qualified
natural gas appliances, such as furnaces, boilers, water
heaters and ovens. Or choose a Customized Rebate, which
offers as much as $15/Mcf multiplied by the gas usage
savings (up to $25,000 per project) for qualifying energy-
efficient furnaces, boilers, water heaters and process heating
equipment.

Whichever option you choose, you'll also get ongoing savings
by reducing the amount of fuel used to run your business.
For details about rebates (including downloadable application
forms), visit NationalFuelForThought.com.

Looking to do more? Try our Online Energy Analysis Tool.
Find out how much energy the appliances in your home or
business are really using — and discover ways to save energy
and money — with our customized online energy audit. Visit
NationalFuelForThought.com and click on “Online Energy
Analysis” to learn more.

12/16/10 10:40 AM
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CIP Radio Script — YEAR FOUR

FUEL-62132

Winter’s here. And that means it’s time to get your rebates from National Fuel’s Conservation Incentive
Program. Residential customers in our Western New York service area can save up to $350 by upgrading
to qualifying, energy-efficient natural gas equipment. Non-residential customers can also receive fixed
or customized rebates by upgrading to new, qualifying natural gas models. To learn how to save money
and lower your energy bills, visit nationalfuelforthought.com or call 1-800-365-3234.
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Make Your Home
Energy Efficient
This MLK Day!

GREEN

Would you like your house to go green and energy
efficient this holiday season, at no cost to you?

On Martin Luther King Jr. Day volunteers will take part in a day of service, installing
energy saving kits from National Fuel. The kit includes clear window insulation film, foam
insulation strips, light switch insulation pads, pamphlets with energy saving tips, and more!

If you are a homeowner in the MLK Park or Old First Ward neighborhoods, and are
interested in making your home more energy efficient this MLK Day,
Monday January 17,201 1, contact WNY AmeriCorps at (716) 418-8500.

Want to make a change this MLK Day of Service 201 |?

Sign-up to volunteer at www.HandsOnGreaterBuffalo.org and
join hundreds of your fellow citizens in service to our community.

MLK=

2011 = DAY OF SERVICE

Presented by:

National Fuel

I |_;L|_3:_E.-_OF'_“4_
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NationalFuelForThought.com

Residential Conservation Incentive Program

Rebates are available for existing single-family homes, multi-family homes, condominiums and mobile homes.
New Construction is not eligible for this program.

HOW TO APPLY

1. Complete and sign the Rebate Application Form on Page 3. Be sure to read the Terms and
Conditions on the back of the Rebate Application Form. Mail the completed form along with a copy of
a recent National Fuel bill * (or 3 party supplier bill with National Fuel Gas account number
indicated), and paid receipt(s)/proof of purchase (see Proof of Purchase Requirements below) to:

EFl — National Fuel Rebates * Rental property owners are not

cgegabi?:)“ugsﬁ"n’?k’oigg: 2000 required to provide a copy of tenant’s
’ National Fuel bill.

2. Qualifying product(s) must be purchased new and installed no earlier than December 1, 2010 to be
eligible for a rebate. Please refer to the ‘Rebate Application Form’ for qualifying product
requirements. Qualifying product(s) must be installed prior to submitting a rebate application.

3. Your application must be postmarked by March 31, 2012 to receive a rebate.

All applications are processed on a first-come, first-served basis, based upon the date received.
INCOMPLETE APPLICATIONS CANNOT BE PROCESSED. Resubmitted information/documentation
will be processed on a first-come, first-served basis, based upon the new receipt date.

4. KEEP A COPY of all mailed forms and required documents (including receipts) for your records.

5. Be prepared to participate in any required verification of installation(s). National Fuel may verify the
energy-efficient product(s), customer eligibility and installation prior to payment of rebate.

6. If all program requirements are met, a rebate check will generally be mailed within 4-6 weeks, unless
your application is selected for verification, which may take additional time.

[PROOF OF PURCHASE REQUIREMENTS|

All products must be installed using a licensed contractor or a contractor that can supply you with either a
Federal ID number, or a Certificate of Insurance, or a Business Certificate. All products must be
purchased as new and installed prior to submitting your completed forms and other required
documentation.

Proof of Purchase for furnaces, boilers, indirect water heaters and thermostats must include the
following information:

Paid invoice or receipt(s) indicating the Retailer/Contractor name, business address, phone and one of
the following: Federal ID (tax) number, Certificate of Insurance, or Business Certificate. The paid
invoice from the contractor should contain an itemized description of each product, including:

a. Manufacturer, and complete model number of equipment replaced and installed.

b. AFUE (efficiency) rating for natural gas furnace or boiler.

c. Product installation date.

Page 1 of 4 CIP REVISED FORM - YEAR 4
December 1, 2010 — November 30, 2011
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NationalFuelForThought.com

REBATE PROGRAM CHECKLIST

We appreciate your participation in our Conservation Incentive Program. In order to ensure proper
processing of your rebate, please:

a

Q

Note that rebates are available for customers in National Fuel's Western New York
service territory only.

Note that new construction is not eligible for this program.

Note that all products, including thermostats, must be installed using a licensed
contractor, or a contractor that can supply you with either a Federal ID number, or a
Certificate of Insurance, or a Business Certificate.

Complete, sign and enclose the Rebate Application Form on Page 3. INCOMPLETE
APPLICATIONS CANNOT BE PROCESSED. Resubmitted information/documentation
will be processed on a first-come, first-served basis, based upon the new receipt date.

Include a copy of a recent National Fuel bill (or 3 party supplier bill with National Fuel

Gas account number indicated), and a paid receipt/proof of purchase document that lists
purchase date(s), as well as manufacturer, model number, and Efficiency Rating (AFUE)
for natural gas furnaces and boilers. See Proof of Purchase Requirements on Page 1.

Your application must be postmarked by March 31, 2012 to receive a rebate.

Rental Property owner please note:

a) When you have purchased and installed a qualified conservation measure in a rental
property, proof of ownership (such as a copy of a recent tax bill) must be
provided. The address shown on the proof of ownership must match the install
address listed on the Rebate Application Form.

b) Rental property owners are not required to provide tenant’s gas account
number.

Keep a copy of all submitted documents for your records.

Questions? Call toll-free at _ 1-877-285-7824

Page 2 of 4 CIP REVISED FORM - YEAR 4
December 1, 2010 — November 30, 2011
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Residential Rebate Application Form
CIP Year 4 — Effective December 1, 2010

" National Fuel’
) AT
NationalFuelForThought.com

Please complete and sign this form and include with proof of purchase documents.
REQUIRED CUSTOMER INFORMATION

A separate form must be completed for each National Fuel account

National Fuel Account # (located on NFG or 3" party supplier bill) -

Is this for a rental property? [ Yes O No Note: Rental property owners are not required to provide tenant’s gas account number.

First and Last Name (as it appears on National Fuel bill)

Install Address Apt. # City State Zip code

Payee First and Last Name (if different from above)

Mailing Address (if different from above) Apt. #

( )

City State Zip code

(Area Code) E-mail address

Telephone Number (716)

Daytime Telephone

Contractor’'s Name:
Contractor's Address:
Is this a fuel conversion? O Yes O No If yes, from what fuel type?

Measure New Equipment Installed Old Equipment Replaced Rebate
Puchnzrs]:,::iy( A) Rebate Amount (B) Total (AxB)
$250/Unit
Forced Air Furnace Unit(s) Brand/Make: Brand/Make:
Minimum AFUE Model # Model # $
(Efficiency) 90% Date Installed:
Forced Air Furnace $350/Unit
with ECM Unit(s) Brand/Make: Brand/Make:
Minimum AFUE Model # Model # $
(Efficiency) 90% Date Installed:
$350/Unit
Hot Water Boiler Unit(s) Brand/Make: Brand/Make:
Minimum AFUE Model # Model # $
(Efficiency) 85% Date Installed:
$200/Unit
Steam Boiler Unit(s) Brand/Make: Brand/Make:
Minimum AFUE Model # Model # $
(Efficiency) 81% Date Installed:
$25/Unit
Energy Star ® Unit(s) Brand/Make: Brand/Make:
Labeled Model # Model # $
Programmable Date Installed:
Thermostat
$250/Unit
Indirect Water Unit(s) Brand/Make: Brand/Make:
Heater Model # Model # $
Date Installed:
Please see #2 in Terms & Conditions for installation requirements. Total Rebate $

All equipment listed above, including thermostats, must be installed by a licensed contractor.

| CERTIFY THAT THE INFORMATION | HAVE PROVIDED IS TRUE AND CORRECT AND THE PRODUCT(S) AND/OR EQUIPMENT FOR WHICH | AM REQUESTING A REBATE MEET]
THE REQUIREMENTS IN THIS APPLICATION. | HAVE READ AND UNDERSTAND THE TERMS AND CONDITIONS AS STATED ON THE BACK OF THIS FORM. | UNDERSTAND THAT]

NEW CONSTRUCTION IS NOT ELIGIBLE FOR THIS PROGRAM.

Sign here:

Applicant Signature

Name (Please Print)

Page 3 of 4

Date

CIP REVISED FORM - YEAR 4

December 1, 2010 — November 30, 2011
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TERMS AND CONDITIONS

1. To be eligible for a rebate, | understand that: (a) I, or my tenant, must be a customer with an active meter serviced by National
Fuel Gas Distribution Corporation (“National Fuel”) in National Fuel's Western New York service territory for the installation
address and, (b) the product(s) | have installed must qualify as described on the Rebate Application Form, incorporated herein
by this reference, and be designed and installed to reduce the consumption of the energy distributed to me by National Fuel at
the installation address. | understand | must complete an application for each installation address. For installations at multi-
family dwellings, a separate application must be completed for each active meter. All uses herein of the words "install",
"installation" or similar phrases shall mean complete installation such that the subject product(s) is/are fully functional at the time
that the rebate application is submitted.

2. The unit must be fully constructed and currently or previously occupied. Rebates will not be offered on new-build
units. All eligible furnaces, boilers, and indirect water heaters must be installed by a licensed contractor, or a
contractor that can supply you with either a Federal ID number, or a Certificate of Insurance, or a Business Certificate.

3. | understand the Conservation Incentive Program Rebate term begins on December 1, 2010. Product purchases and
installations made prior to December 1, 2010 do not qualify for a rebate with this form, but may be eligible using application
forms for CIP Year 1, 2 or 3. Resale products, products leased, rebuilt, rented, received from insurance claims, won as a prize,
or new parts installed in existing products do not qualify. All applications are processed on a first-come, first-served basis, as
received. INCOMPLETE APPLICATIONS WILL NOT BE PROCESSED. Resubmitted information/documentation is processed
on a first-come, first-served basis, based on the new receipt date. This program may be modified or terminated at any time and
without prior notice. In the event that the amount of a rebate changes during the course of the program, the installation date will
be used to determine product eligibility and rebate amount.

4. | understand that this signed and dated Rebate Application Form, all appropriate Proof(s) of Purchase and other required
documentation as referenced in this Application must be sent to National Fuel's Processing Center to be considered eligible for
a rebate. Generally, a rebate check for qualifying product(s) will be mailed four to six weeks after National Fuel receives and
approves a properly completed Application Package unless an application is selected for a verification, which may add
additional time.

5. 1 will allow, if requested, a National Fuel representative reasonable access to the install address to verify the product has
been purchased and is installed before a rebate is paid. | understand that a rebate will not be paid if | refuse to participate in any
required verification. | understand that National Fuel may contact the qualifying product vendor and/or installer, if needed, to
verify purchase and/or installation and may provide my name and/or address to complete this verification.

6. | have installed a qualifying product(s) and understand the energy efficiency level of the qualifying product(s) determines the
rebate amount (as defined in the Rebate Application Form). A single gas-fired piece of equipment that provides two functions
(e.g. heat and hot water) is only eligible for one rebate, that being the higher rebate amount of the two listed amounts. The
rebate amount cannot exceed the purchase price.

7. | agree that the selection of qualifying product(s), selection of manufacturer, dealer, supplier and/or installer, and purchase,
installation and ownership/maintenance of the qualifying product(s) referenced in this Application are my sole responsibility, and
that my manufacturer, dealer, supplier or installer of these products and measures is not an agent or representative of National
Fuel. | understand that National Fuel makes no representations regarding manufacturers, dealers, contractors, materials or
workmanship. | ALSO UNDERSTAND THAT NATIONAL FUEL MAKES NO WARRANTY WHETHER EXPRESS OR IMPLIED,
INCLUDING WITHOUT LIMITATION THE IMPLIED WARRANTIES OF MERCHANTABILITY AND FITNESS FOR ANY
PARTICULAR PURPOSE, USE, OR APPLICATION OF THE PRODUCTS OR MEASURES. | agree that National Fuel has no
liability whatsoever concerning (1) the quality, safety and/or installation of the products or measures, including their fitness for
any purpose, (2) the estimated energy savings of the products or measures, (3) the workmanship of any third parties, (4) the
installation or use of the products or measures including, but not limited to, effects on indoor pollutants, or (5) any other matter
with respect to the National Fuel Conservation Incentive Program. | waive any and all claims against National Fuel, its parent
companies, directors, officers, employees, or agents, arising out of activities conducted by or on behalf of National Fuel in
connection with my application for any rebate(s) under the National Fuel Conservation Incentive Program. Without limiting the
generality of the foregoing, none of the above stated parties shall be liable hereunder for any type of damages, whether direct,
indirect, incidental, consequential, exemplary, reliance, punitive or special damages, including damages for loss of use
regardless of the form of action, whether in contract, indemnity, warranty, strict liability or tort, including negligence of any kind.

8. I am responsible for meeting all program requirements and complying with my state/county/city governments, property owner
and/or homeowner’s association requirements (if any) in my area regarding local conditions, restrictions, codes, ordinances,
rules, and regulations concerning this installation.

9. If a tenant, | am responsible for obtaining the property owner’s permission to install the product for which | am applying for a
rebate. My signature on this application indicates | have obtained this permission.

10.  understand that National Fuel is not responsible for items lost or destroyed in the mail/transit.

Page 4 of 4 CIP REVISED FORM - YEAR 4
December 1, 2010 — November 30, 2011
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November 30, 2010

Dear Energy Partner:

National Fuel is pleased to inform you that the New York State Public Service Commission has approved National

Fuel’s Conservation Incentive Program (CIP) for a fourth year, with minor modifications, beginning December 1, 2010.
The CIP provides rebates to residential and small non-residential customers (gas usage less than 12,000 Mcf/year) who
install qualifying energy efficient equipment. The following outlines the slight changes to the program that are effective
for equipment installed on or after December 1, 2010.

e Residential Rebates

o

o

Rebate amounts changed

=  Hot Air Furnace (90%AFUE) — From $300 to $250

»  Hot Air Furnace (90% AFUE) with ECM - From $400 to $350

= Hot water Boiler (85% AFUE) — From $400 to $350

= |ndirect Water Heater — From $300 to $250

Rebate amounts remained the same

=  Steam Boiler (81% AFUE) - $200

»  Programmable Thermostat - $25

Thermostat — The programmable thermostat must be installed by a licensed contractor but does NOT need to be
installed in conjunction with a boiler or furnace.

Equipment Replaced — The name of the manufacturer and model number of the equipment being replaced
should be included on the rebate application. The application has been revised to include this information.
Residential rebate applications should continue to be sent to EFI.

¢ Small Non-Residential Rebates

o
o

o

Pre-qualified rebates remained the same

Performance based rebates changed, and are now are the lesser of $25,000 or $15/Mcf multiplied by the energy
consumption savings.

Small non-residential rebate applications should continue to be sent to NYSERDA

e Rebate Application Deadlines

o

o

Rebates for equipment installed between December 1, 2007 and November 30, 2010 must be postmarked by
March 31, 2011.
Rebates for equipment installed between December 1, 2010 and November 30, 2011 must be postmarked by
March 31, 2012.

Enclosed please find a CIP flier and a residential rebate application for year 4. Please visit the CIP website at

NationalFuelForThought.com for additional applications and for information about year 4. If you have any questions,
please contact me at (716) 857-7711 or Brenda Spillman at (716) 857-7023.

RDE/kjf

Enc.

Sincerely,

Robert D. Eck
Sales Manager



A B C D E F G
| 1 |National Fuel Gas Distribution Corporation
| 2 |New York Division
| 3 [Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5
[ 6 | 2/24/2011
| 7 [Quarter Year Month
| 8 | 12 Dec-10 37
| 9 | Total Residential
110 | Residential Appliance Rebates
Appliance Appliance
Appliance Appliance Appliance Rebates - Hot Rebates - Appliance
Rebates - Hot Air [ Rebates - Hot [Rebates - Steam| Air Furnace Programable Rebates -
Furnace Water Boiler Boiler Residential ECM Tstat Indirect Heater
11 Residential Residential Residential Motors Residential Residential
12 |Base Analysis
| 13 [I. Customer and Volume Information
| 14 |Number of Customers Eligible 351,219 93,658 23,415 351,219 468,292 468,292
| 15 |Participation Rate 5.97% 2.14% 0.34% 1.12% 5.02% 0.04%
| 16 | Total Number of Participants 20,954 2,000 79 3,946 23,530 169
| 17 | Total Annual Mcf Saved 471,465 38,200 1,454 88,785 56,472 913
| 18 |DTH Conversion 1.035 1.035 1.035 1.035 1.035 1.035
| 19 |Total DTH Saved 487,966 39,537 1,504 91,892 58,449 945
| 20 [Mcf Saved per Participant Base 22.50 19.10 18.40 22.50 2.40 5.40
| 21 [Multiple Factor for Sensitivity Analysis 0% 0% 0% 0% 0% 0%
| 22 |Mcf Saved per Participant 22.50 19.10 18.40 22.50 2.40 5.40
| 23 |DTH Saved per Participant 23.29 19.77 19.04 23.29 2.48 5.59
| 24 |Estimated Peak Day Impact Mcf 4,306 349 13 811 516 8
| 25 |Estimated Peak Day Impact DTH 4,456 361 14 839 534 9
| 26 |Total Average Annual Accounts 482,775 482,775 482,775 482,775 482,775 482,775
27 |Impact on Total Average Annual Usage Per Account Per Mcf 0.98 0.08 0.00 0.18 0.12 0.00
| 28 [IIl. Program Cost Information
| 29 |Company Direct Costs $ 6,441,798 [ $ 814,950 | $ 16,393 | $ 1,608,795 | $ 684,059 | $ 51,799
| 30 |Company Admin Costs $ 196,508 | $ 24,860 | $ 500 | $ 49,077 | $ 20,867 | $ 1,580
| 31 |Company Advertising Costs $ 1,603,829 [ $ 202,900 | $ 4,081 | $ 400,545 | $ 170,312 | $ 12,896
| 32 | Total Initial Program Costs - Company $ 8,242,135 [ $ 1,042,710 [ $ 20974 | $ 2,058,417 [ $ 875,238 | $ 66,275
| 33 |Total Initial Program Costs - Participant $ 14,667,800 | $ 3,200,000 | $ 55,300 | $ 6,313,600 | $ 588,250 | $ 185,900
| 34 |Total Initial Program Costs $ 22,909,935 | $ 4,242,710 | $ 76,274 | $ 8,372,017  $ 1,463,488 [ $ 252,175
| 35 [Per Participant Initial Program Costs - Company $ 307.43 | $ 407.48 | $ 20750 | $ 407.70 | $ 29.07 | $ 306.50
| 36 [Per Participant Initial Program Costs - Participant $ 700.00 | $ 1,600.00 | $ 700.00 | $ 1,600.00 | $ 25.00 | $ 1,100.00
| 37 |Total Initial Program Costs per Annual Participant $ 1,007.43 | $ 2,007.48 | $ 907.50 | $ 2,007.70 | $ 54.07 | $ 1,406.50
| 38 [Annual Ongoing Costs - Company per Participant $ - $ - $ - $ - $ - $ -
| 39 [Annual Ongoing Costs - Participant per Participant $ - $ - $ - $ - $ - $ -
| 40 [Total Annual Ongoing Costs per Participant $ - $ - $ - $ - $ - $ -
| 41 [Annual Ongoing Costs - Company $ - $ - $ - $ - $ - $ -
| 42 |Annual Ongoing Costs - Participant $ - $ - $ - $ - $ - $ -
43 |Total Annual Ongoing Costs $ - $ - $ - $ - $ - $ -
| 44 [lIl. Discount Assumptions
| 45 |Anticipated Life of Program Measure (Years) 17 17 17 17 17 14
| 46 |Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50% 5.50%
47 |PVIFA 10.8646 10.8646 10.8646 10.8646 10.8646 9.5896
1 48 [IV. Incremental Savings
| 49 |Natural Gas Supply Rate ($/Mcf) $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00
| 50 |Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66
| 51 |Annual NGS Savings per Participant $ 225.00 | $ 191.00 [ $ 184.00 [ $ 225.00 | $ 2400 | $ 54.00
52 |Total NGS Savings $ 4,714,650 | $ 382,000 | $ 14,536 | $ 887,850 | $ 564,720 | $ 9,126
| 53 [V. Direct Cost Benefit Summary
| 54 [Present Value of Participant Savings $ 2,44454 | $ 2,075.14 | $ 1,999.09 | $ 2,44454 | $ 260.75 | $ 517.84
| 55 |Present Value of Total Savings $ 51,222,827 | $ 4,150,280 | $ 157,928 | $ 9,646,143 [ $ 6,135,462 [ $ 87,515
Present Value of Total Initial Program Costs per Annual
| 56 |Participant $ 1,007 | $ 2,007 | $ 908 | $ 2,008 | $ 54| % 1,407
| 57 [Present Value of Total Initial Program Costs $ 22,909,935 | $ 4,242,710 | $ 76,274 | $ 8,372,017 | $ 1,463,488 | $ 252,175
58 |TRC 2.24 0.98 2.07 1.15 4.19 0.35
| 59 [VI. TRC-WNY
| 60 |WNY Incremental Expenditures $ 21,306,106 | $ 4,039,810 | $ 72,193 | $ 7,971,472 [ $ 1,293,176 | $ 239,279
| 61 [WNY Expenditure Multiplier 0.46 0.46 0.46 0.46 0.49 0.46
| 62 |WNY Expenditure Benefits $ 9,800,809 | $ 1,858,313 [ $ 33,209 | $ 3,666,877 [ $ 633,656 | $ 110,068
| 63 |Advertising $ 1,603,829 [ $ 202,900 | $ 4,081 | $ 400,545 | $ 170,312 | $ 12,896
| 64 |Adverttising Multiplier 0.87 0.87 0.87 0.87 0.87 0.87
| 65 |Advertising Benefits $ 1,395,332 [ $ 176,523 | $ 3551 (% 348,475 | $ 148,171 | $ 11,220
| 66 |WNY Expenditure & Adv Benefits $ 11,196,140 | $ 2,034,836 | $ 36,759 | $ 4,015,351 | $ 781,828 | $ 121,288
| 67 |Customer Net Savings $ 28,312,892 | $ (92,430)| $ 81,654 | $ 1,274,126 | $ 4,671,974 | $ (164,660)
| 68 [WNY Income Multiplier 0.49 0.49 0.49 0.49 0.49 0.49
| 69 |WNY Customer Net Savings Benefits $ 13,873,317 | $ (45,291)| $ 40,011 | $ 624,322 | $ 2,289,267 [ $ (80,683)
| 70 | Total WNY Benefits $ 25,069,457 | $ 1,989,545 | $ 76,770 | $ 4,639,673 | $ 3,071,095 | $ 40,605
71 |TRC-WNY 3.33 1.45 3.08 1.71 6.29 0.51
| 72 [VII. Societal Test
| 73 |Environmental
| 74| Total $ 4,652,121 | $ 376,934 | $ 14,343 | $ 876,075 | $ 557,230 | $ 7,948
| 75 |Other
| 76 | Total
| 77 | Total Incremental Societal Benefits $ 4,652,121 | $ 376,934 | $ 14,343 | $ 876,075 | $ 557,230 | $ 7,948
| 78 |Total Benefits W/ TRC WNY $ 80,944,405 | $ 6,516,759 | $ 249,041 |$ 15,161,891 | $ 9,763,787 [ $ 136,068
79 |Societal Test 3.53 154 3.27 1.81 6.67 0.54

Appendix E
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A B C D E F G
| 1 [National Fuel Gas Distribution Corporation
| 2 |[New York Division
| 3 [Conservation Incentive Program
| 4 [Program Measurement and Verification Summary
5
[ 6 | 2/24/2011
| 7 [Quarter Year Month
| 8 | 12 Dec-10 37
| 9 | Total Residential
110 | Residential Appliance Rebates
Appliance Appliance
Appliance Appliance Appliance Rebates - Hot Rebates - Appliance
Rebates - Hot Air | Rebates - Hot |Rebates - Steam| Air Furnace Programable Rebates -
Furnace Water Boiler Boiler Residential ECM Tstat Indirect Heater
11 Residential Residential Residential Motors Residential Residential
80 |Adjustment Detail
| 81 [I. Spillover
| 82 [Total Spillover Impact (Mcf) - - - - - -
| 83 [Total Participants 20,954 2,000 79 3,946 23,530 169
84 |Adjustment to Per Participant Volume Due to Spillover - - - - - -
| 85 [II. Free Riders
| 86 |Mcf Saved per Participant 22.50 19.10 18.40 22.50 2.40 5.40
| 87 |Free Ridership % 14% 14% 14% 14% 14% 14%
88 |Adjustment to Per Participant Volume Due to Free Riders 3.15 2.67 2.58 3.15 0.34 0.76
| 89 [lll. Snapback
| 90 [Total Snapback Impact (Mcf) 19,445 1,856 73 3,662 - -
| 91 [Total Participants 20,954 2,000 79 3,946 23,530 169
92 |Adjustment to Per Participant Volume Due to Snapback 0.93 0.93 0.93 0.93 - -
| 93 [IV. Total Volume Adjustment
94 |Total Volume Adjustments (4.08) (3.60) (3.50) (4.08) (0.34) (0.76)
95 |Adjustment Impact
| 96 [I. Customer and Volume Information
| 97 |Number of Customers Eligible 351,219.00 93,658.00 23,415.00 351,219.00 468,292.00 468,292.00
1 98 | Participation Rate 5.97% 2.14% 0.34% 1.12% 5.02% 0.04%
| 99 |Annual Number of Participants 20,954 2,000 79 3,946 23,530 169
|100| Total Mcf Adjusted (85,450) (7,204) (277) (16,092) (7,906) (128)
|201|DTH Conversion 1.035 1.035 1.035 1.035 1.035 1.035
1102|Total DTH Adjusted (88,441) (7,456) (287) (16,655) (8,183) (132)
|103|Mcf Adjusted per Participant (4.08) (3.60) (3.50) (4.08) (0.34) (0.76)
104|DTH Adjusted per Participant (4.22) (3.73) (3.63) (4.22) (0.35) (0.78)
|105[1I. Program Cost Information
|106|Company Direct Costs $ - $ - $ - $ - $ - $ -
1107|Company Admin Costs
|108|Company Advertising Costs
|109|Total Initial Program Costs - Company $ - $ - $ - $ - $ - $ -
|110|Total Initial Program Costs - Participant $ (2,053,492)| $ (448,000)| $ (7,742)| $ (883,904)| $ (82,355)| $ (26,026)
|111Total Initial Program Costs $ (2,053,492)| $ (448,000)| $ (7,742)| $ (883,904)| $ (82,355)| $ (26,026)
|112|Per Participant Initial Program Costs - Company $ - $ - $ - $ - $ - $ -
|113|Per Participant Initial Program Costs - Participant $ (98.00)| $ (224.00)| $ (98.00) $ (224.00)| $ (3.50) $ (154.00)
|114|Total Initial Program Costs per Annual Participant $ (98.00)| $ (224.00)| $ (98.00)| $ (224.00)| $ (3.50) $ (154.00)
|115|Annual Ongoing Costs - Company per Participant
|116|Annual Ongoing Costs - Participant per Participant
|117|Total Annual Ongoing Costs per Participant
|118|Annual Ongoing Costs - Company
|119|Annual Ongoing Costs - Participant
120|Total Annual Ongoing Costs
|121[1Il. Discount Assumptions
|122|Anticipated Life of Program Measure (Years) - - - - - -
1123 Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50% 5.50%
124[PVIFA - - - - - -
|125/IV. Incremental Savings
|126|Natural Gas Supply Rate ($/Mcf) $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00
|127|Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66
|128[Annual NGS Savings per Participant $ (40.78)| $ (36.02)| $ (35.04)| $ (40.78)| $ (3.36) $ (7.56)
129]Total NGS Savings $ (854,504)| $ (72,040)| $ (2,768)| $ (160,918)| $ (79,061)| $ (1,278)
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A B C D E F G
| 1 [National Fuel Gas Distribution Corporation
| 2 |[New York Division
| 3 [Conservation Incentive Program
| 4 [Program Measurement and Verification Summary
5
[ 6 | 2/24/2011
| 7 [Quarter Year Month
[ 8] 12 Dec-10 37
| 9 | Total Residential
110 | Residential Appliance Rebates
Appliance Appliance
Appliance Appliance Appliance Rebates - Hot Rebates - Appliance
Rebates - Hot Air | Rebates - Hot |Rebates - Steam| Air Furnace Programable Rebates -
Furnace Water Boiler Boiler Residential ECM Tstat Indirect Heater
11 Residential Residential Residential Motors Residential Residential
130[|Adjusted Analysis
|131/l. Customer and Volume Information
1132|Number of Customers Eligible 351,219 93,658 23,415 351,219 468,292 468,292
1133 Participation Rate 5.97% 2.14% 0.34% 1.12% 5.02% 0.04%
|134| Total Number of Participants 20,954 2,000 79 3,946 23,530 169
1135 Total Mcf Saved 386,015 30,996 1,177 72,693 48,566 785
|136|DTH Conversion 1.035 1.035 1.035 1.035 1.035 1.035
ﬂTotal DTH Saved 399,525 32,081 1,218 75,237 50,266 812
|138|Mcf Saved per Participant 18.42 15.50 14.90 18.42 2.06 4.64
|139|DTH Saved per Participant 19.07 16.04 15.42 19.07 2.14 4.81
140
|141|Estimated Peak Day Impact Mcf 3,525.25 283.07 10.75 663.86 443.52 7.17
|142|Estimated Peak Day Impact Dth 3,648.63 292.98 11.12 687.10 459.05 7.42
|143| Total Average Annual Accounts 482,775 482,775 482,775 482,775 482,775 482,775
144|Impact on Total Average Annual Usage Per Account 0.80 0.06 0.00 0.15 0.10 0.00
|145[1I. Program Cost Information
|146|Company Direct Costs $ 6,441,798 | $ 814,950 | $ 16,393 | $ 1,608,795 | $ 684,059 | $ 51,799
|147|Company Admin Costs $ 196,508 | $ 24,860 | $ 500 | $ 49,077 | $ 20,867 | $ 1,580
|148|Company Advertising Costs $ 1,603,829 | $ 202,900 | $ 4,081 | $ 400,545 | $ 170,312 | $ 12,896
|149|Total Initial Program Costs - Company $ 8,242,135 | $ 1,042,710 | $ 20,974 | $ 2,058,417 | $ 875,238 | $ 66,275
|150( Total Initial Program Costs - Participant $ 12,614,308 | $ 2,752,000 | $ 47,558 | $ 5,429,696 | $ 505,895 | $ 159,874
|151[Total Initial Program Costs $ 20,856,443 | $ 3,794,710 [ $ 68,532 | $ 7,488,113 [ $ 1,381,133 | $ 226,149
|152|Per Participant Initial Program Costs - Company $ 39334 $ 521.36 | $ 265.49 | $ 521.65 | $ 37.20 | $ 392.16
|153|Per Participant Initial Program Costs - Participant $ 602.00 | $ 1,376.00 | $ 602.00 | $ 1,376.00 | $ 2150 | $ 946.00
|154Total Initial Program Costs per Annual Participant $ 995.34 | $ 1,897.36 | $ 867.49 | $ 1,897.65 | $ 58.70 | $ 1,338.16
|155[Annual Ongoing Costs - Company per Participant $ - $ - $ - $ - $ - $ -
|156|Annual Ongoing Costs - Participant per Participant $ - $ - $ - $ - $ - $ -
|157| Total Annual Ongoing Costs per Participant $ - $ - $ - $ - $ - $ -
|158|Annual Ongoing Costs - Company $ - $ - $ - $ - $ - $ -
|159[Annual Ongoing Costs - Participant $ - $ - $ - $ - $ - $ -
160|Total Annual Ongoing Costs $ - $ - $ - $ - $ - $ -
|161[lIl. Discount Assumptions
|162|Anticipated Life of Program Measure (Years) 17 17 17 17 17 14
1163 Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50% 5.50%
164[PVIFA 10.86 10.86 10.86 10.86 10.86 9.59
|165/IV. Incremental Savings
|166|Natural Gas Supply Rate ($/Mcf) $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00 | $ 10.00
|167|Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66
|168[Annual NGS Savings per Participant $ 184.22 | $ 154.98 | $ 148.96 | $ 184.22 | $ 2064 | $ 46.44
169|Total NGS Savings $ 3,860,146 | $ 309,960 | $ 11,768 | $ 726,932 | $ 485,659 | $ 7,848
|170|V. Direct Cost Benefit Summary
|171[Present Value of Participant Savings $ 2,001.48 | $ 1,683.80 | $ 161839 | $ 2,001.48 | $ 22425 $ 445.34
|172|Present Value of Total Savings $ 41,938,974 | $ 3,367,594 | $ 127,853 | $ 7,897,833 | $ 5,276,497 | $ 75,263
Present Value of Total Initial Program Costs per Annual
|173|Participant $ 995 | $ 1,897 | $ 867 | $ 1,898 | $ 59 | $ 1,338
|174|Present Value of Total Initial Program Costs $ 20,856,443 | $ 3,794,710 [ $ 68,532 | $ 7,488,113 [ $ 1,381,133 | $ 226,149
175[TRC 2.01 0.89 1.87 1.05 3.82 0.33
1176]VI. TRC-WNY
|177|WNY Incremental Expenditures $ 19,252,614 | $ 3,591,810 | $ 64,451 | $ 7,087,568 | $ 1,210,821 | $ 213,253
|178|WNY Expenditure Multiplier 0.46 0.46 0.46 0.46 0.49 0.46
|179|WNY Expenditure Benefits $ 8,856,202 | $ 1,652,233 [ $ 29,647 | $ 3,260,281 | $ 593,302 | $ 98,096
1180 Advertising $ 1,603,829 | $ 202,900 | $ 4,081 | $ 400,545 | $ 170,312 | $ 12,896
|181|Adverttising Multiplier 0.87 0.87 0.87 0.87 0.87 0.87
1182] Advertising Benefits $ 1,395,332 | $ 176,523 | $ 3,551 $ 348,475 | $ 148,171 | $ 11,220
|183|WNY Expenditure & Adv Benefits $ 10,251,534 | $ 1,828,756 | $ 33,198 | $ 3,608,756 | $ 741,474 | $ 109,316
|184|Customer Net Savings $ 21,082,531 | $ (427,116)| $ 59,321 | $ 409,720 | $ 3,895,364 | $ (150,886)
|185|WNY Income Multiplier 0.49 0.49 0.49 0.49 0.49 0.49
|186|WNY Customer Net Savings Benefits $ 10,330,440 | $ (209,287)| $ 29,067 | $ 200,763 | $ 1,908,728 | $ (73,934)
1187 Total WNY Benefits $ 20,581,974 | $ 1,619,469 | $ 62,265 | $ 3,809,518 | $ 2,650,202 | $ 35,382
188[TRC-WNY 3.00 1.31 2.77 1.56 5.74 0.49
1189|VII. Societal Test
|190|Environmental
1191 Total $ 3,808,950 | $ 305,849 | $ 11,612 | $ 717,291 | $ 479,218 | $ 6,835
1192|Other
1193 Total $ - $ - $ - $ - $ - $ -
|194| Total Incremental Societal Benefits $ 3,808,950 | $ 305,849 | $ 11,612 | $ 717,291 | $ 479,218 | $ 6,835
|195| Total Benefits W/TRC-WNY $ 66,329,898 | $ 5292912 | $ 201,730 | $ 12,424,642 | $ 8,405,917 | $ 117,480
196[Societal Test 3.18 1.39 2.94 1.66 6.09 0.52
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Storage Tank |Tankless Water
Water Heater Heater
11 Residential Residential
12 [Base Analysis
| 13 [I. Customer and Volume Information
| 14 [Number of Customers Eligible 468,292 23,415
| 15 |Participation Rate 0.70% 7.35%
| 16 | Total Number of Participants 3,278 1,722
| 17 |Total Annual Mcf Saved 17,701 18,425
| 18 [DTH Conversion 1.035 1.035
| 19 |Total DTH Saved 18,321 19,070
| 20 |[Mcf Saved per Participant Base 5.40 10.70
| 21 [Multiple Factor for Sensitivity Analysis 0% 0%
| 22 |[Mcf Saved per Participant 5.40 10.70
| 23 |DTH Saved per Participant 5.59 11.07
| 24 |Estimated Peak Day Impact Mcf 162 168
| 25 |Estimated Peak Day Impact DTH 167 174
| 26 |Total Average Annual Accounts 482,775 482,775
27 [Impact on Total Average Annual Usage Per Account Per Mcf 0.04 0.04
| 28 [IIl. Program Cost Information
| 29 |Company Direct Costs $ 513,007 | $ 614,293
| 30 |Company Admin Costs $ 15,649 [ $ 18,739
| 31 |Company Advertising Costs $ 127,725 $ 152,942
| 32 | Total Initial Program Costs - Company $ 656,381 | $ 785,974
| 33 | Total Initial Program Costs - Participant $ 655,600 | $ 602,700
| 34 | Total Initial Program Costs $ 1,311,981 |$ 1,388,674
| 35 |Per Participant Initial Program Costs - Company $ 156.50 | $ 356.73
| 36 |Per Participant Initial Program Costs - Participant $ 200.00 | $ 350.00
| 37 | Total Initial Program Costs per Annual Participant $ 356.50 | $ 706.73
| 38 |Annual Ongoing Costs - Company per Participant $ - $ -
| 39 |Annual Ongoing Costs - Participant per Participant $ - $ -
| 40 | Total Annual Ongoing Costs per Participant $ - $ -
| 41 |Annual Ongoing Costs - Company $ - $ -
| 42 |Annual Ongoing Costs - Participant $ - $ -
43 [Total Annual Ongoing Costs $ - $ -
| 44 [IIl. Discount Assumptions
| 45 |Anticipated Life of Program Measure (Years) 14 14
| 46 |Discount Rate 5.50% 5.50%
47 [PVIFA 9.5896 9.5896
| 48 [IV. Incremental Savings
| 49 |Natural Gas Supply Rate ($/Mcf) $ 10.00 [ $ 10.00
| 50 |Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66
| 51 |Annual NGS Savings per Participant $ 54.00 | $ 107.00
52 |Total NGS Savings $ 177,012 [ $ 184,254
| 53 |V. Direct Cost Benefit Summary
| 54 |Present Value of Participant Savings $ 517.84 | $ 1,026.09
| 55 |Present Value of Total Savings $ 1,697,483 |% 1,766,931
Present Value of Total Initial Program Costs per Annual
| 56 |Participant $ 357 | $ 707
| 57 |Present Value of Total Initial Program Costs $ 1,311,981 |$ 1,388,674
58 [TRC 1.29 1.27
| 59 [VI. TRC-WNY
| 60 |WNY Incremental Expenditures $ 1,184,256 |$ 1,235,732
| 61 |[WNY Expenditure Multiplier 0.46 0.46
| 62 |WNY Expenditure Benefits $ 544,758 | $ 568,437
| 63 |Advertising $ 127,725 | $ 152,942
| 64 |Adverttising Multiplier 0.87 0.87
| 65 |Advertising Benefits $ 111,120 | $ 133,060
| 66 |WNY Expenditure & Adv Benefits $ 655,878 | $ 701,496
| 67 |Customer Net Savings $ 385,502 | $ 378,257
| 68 [WNY Income Multiplier 0.49 0.49
| 69 |WNY Customer Net Savings Benefits $ 188,896 | $ 185,346
| 70 | Total WNY Benefits $ 844,774 | $ 886,842
71 |TRC-WNY 1.94 1.91
| 72 |VII. Societal Test
| 73 |Environmental
| 74| Total $ 154,168 | $ 160,475
| 75 |Other
| 76 | Total
| 77 | Total Incremental Societal Benefits $ 154,168 | $ 160,475
| 78 |Total Benefits W/ TRC WNY $ 2,696,424 |$ 2,814,248
79 |Societal Test 2.06 2.03
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80 |Adjustment Detail
| 81 |I. Spillover
| 82 | Total Spillover Impact (Mcf) - -
ﬁTotal Participants 3,278 1,722
84 [Adjustment to Per Participant Volume Due to Spillover - -
| 85 |II. Free Riders
| 86 |Mcf Saved per Participant 5.40 10.70
| 87 |Free Ridership % 14% 14%
88 [Adjustment to Per Participant Volume Due to Free Riders 0.76 1.50
| 89 [lll. Snapback
| 90 | Total Snapback Impact (Mcf) - -

1 91 | Total Participants 3,278 1,722
92 [Adjustment to Per Participant Volume Due to Snapback - -

| 93 |IV. Total Volume Adjustment
94 |Total Volume Adjustments (0.76) (1.50)

95 |Adjustment Impact
| 96 |I. Customer and Volume Information
| 97 |Number of Customers Eligible 468,292.00 23,415.00
| 98 |Participation Rate 0.70% 7.35%
| 99 |Annual Number of Participants 3,278 1,722
1100| Total Mcf Adjusted (2,478) (2,580)
|201|DTH Conversion 1.035 1.035
1102| Total DTH Adjusted (2,565) (2,670)
|103|Mcf Adjusted per Participant (0.76) (1.50)
104|DTH Adjusted per Participant (0.78) (1.55)
|105|lI. Program Cost Information
|106|Company Direct Costs $ - $ -
107|Company Admin Costs
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130|Adjusted Analysis
|131|I. Customer and Volume Information
1132|Number of Customers Eligible 468,292 23,415
|133|Participation Rate 0.70% 7.35%
|134| Total Number of Participants 3,278 1,722
|135| Total Mcf Saved 15,223 15,846
|136/|DTH Conversion 1.035 1.035
|137|Total DTH Saved 15,756 16,400
|138|Mcf Saved per Participant 4.64 9.20
|139|DTH Saved per Participant 4.81 9.52
[140]
|141|Estimated Peak Day Impact Mcf 139.02 144.71
|142|Estimated Peak Day Impact Dth 143.89 149.78
|143| Total Average Annual Accounts 482,775 482,775
144|Impact on Total Average Annual Usage Per Account 0.03 0.03
|145|II. Program Cost Information
|146|Company Direct Costs $ 513,007 | $ 614,293
|147|Company Admin Costs $ 15649 [ $ 18,739
|148| Company Advertising Costs $ 127,725 $ 152,942
|149|Total Initial Program Costs - Company $ 656,381 | $ 785,974
|150] Total Initial Program Costs - Participant $ 563,816 | $ 518,322
|151|Total Initial Program Costs $ 1,220,197 |$ 1,304,296
|152|Per Participant Initial Program Costs - Company $ 200.24 | $ 456.43
|153|Per Participant Initial Program Costs - Participant $ 172.00 [ $ 301.00
|154|Total Initial Program Costs per Annual Participant $ 37224 | $ 757.43
|155|Annual Ongoing Costs - Company per Participant $ - $ -
|156|Annual Ongoing Costs - Participant per Participant $ - $ -
|157| Total Annual Ongoing Costs per Participant $ - $ -
|158|Annual Ongoing Costs - Company $ - $ -
|159|Annual Ongoing Costs - Participant $ - $ -
160|Total Annual Ongoing Costs $ - $ -
|161/l1l. Discount Assumptions
|162|Anticipated Life of Program Measure (Years) 14 14
|163| Discount Rate 5.50% 5.50%
164|PVIFA 9.59 9.59
|165|IV. Incremental Savings
|166|Natural Gas Supply Rate ($/Mcf) $ 10.00 [ $ 10.00
|167|Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66
|168|Annual NGS Savings per Participant $ 46.44 | $ 92.02
169|Total NGS Savings $ 152,230 [ $ 158,458
|170|V. Direct Cost Benefit Summary
|171|Present Value of Participant Savings $ 44534 | $ 882.44
|172|Present Value of Total Savings $ 1,459835|% 1,519,561
Present Value of Total Initial Program Costs per Annual
Participant $ 372 | $ 757
Present Value of Total Initial Program Costs $ 1,220,197 |$ 1,304,296
TRC 1.20 1.17
VI. TRC-WNY
|177|WNY Incremental Expenditures $ 1,092,472 |$ 1,151,354
WNY Expenditure Multiplier 0.46 0.46
WNY Expenditure Benefits $ 502,537 | $ 529,623
Advertising $ 127,725 $ 152,942
|181|Adverttising Multiplier 0.87 0.87
|182|Advertising Benefits $ 111,120 [ $ 133,060
|183|WNY Expenditure & Adv Benefits $ 613,658 | $ 662,682
|184|Customer Net Savings $ 239,638 | $ 215,265
|185|WNY Income Multiplier 0.49 0.49
|186|WNY Customer Net Savings Benefits $ 117,423 | $ 105,480
|187|Total WNY Benefits $ 731,080 | $ 768,162
188|TRC-WNY 1.80 1.75
|189|VII. Societal Test
|190|Environmental
[191] Total $ 132,584 | $ 138,008
1192|Other
1193| Total $ - $ -
1194 Total Incremental Societal Benefits $ 132,584 [ $ 138,008
|195| Total Benefits W/TRC-WNY $ 2,323,500 | $ 2,425,731
196|Societal Test 1.90 1.86
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| 1 |National Fuel Gas Distribution Corporation
| 2 |New York Division
| 3 |Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5
[ 6 | 2/24/2011
| 7 |Quarter
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110 | Resic
Total Res Total Non Res General
11 Rebates LIURP Total Res Rebates Outreach Total Program
12 [Base Analysis
| 13 [I. Customer and Volume Information
| 14 [Number of Customers Eligible 15,000 34,100 482,775
| 15 |Participation Rate 11.81% 2.78% 100.00%
| 16 | Total Number of Participants 1,771 949 482,775
| 17 | Total Annual Mcf Saved 693,415 93,863 787,278 97,868 482,775 1,367,921
| 18 |DTH Conversion 1.035 1.035 1.035 1.035 1.035 1.035
| 19 |Total DTH Saved 717,684 97,148 814,833 101,293 499,672 1,415,798
| 20 |[Mcf Saved per Participant Base 53.00 103.13 1.00
| 21 [Multiple Factor for Sensitivity Analysis 0% 0% 0%
| 22 |[Mcf Saved per Participant 53.00 103.13 1.00
| 23 |DTH Saved per Participant 54.86 106.74 1.04
| 24 |Estimated Peak Day Impact Mcf 6,333 857 7,190 894 4,409 12,492
| 25 |Estimated Peak Day Impact DTH 6,554 887 7,441 925 4,563 12,930
| 26 | Total Average Annual Accounts 482,775 482,775 482,775 34,100 482,775
27 [Impact on Total Average Annual Usage Per Account Per Mcf 1.44 0.19 1.63 2.87 1.00
| 28 [IIl. Program Cost Information
| 29 |Company Direct Costs $ 10,745,092 [ $ 5,784,029 [ $ 16,529,121 [ $ 1,139,922 $ 17,669,044
| 30 |Company Admin Costs $ 327,781 | $ 1,281,000 | $ 1,608,781 | $ 58,664 $ 1,667,445
| 31 |Company Advertising Costs $ 2,675231 ($ - $ 2,675231 (% 283,809 | $ 2,959,040 | $ 5,918,080
| 32 | Total Initial Program Costs - Company $ 13,748,104 ($ 7,065,029 | $ 20,813,133 | $ 1,482,396 | $ 2,959,040 | $ 25,254,569
| 33 | Total Initial Program Costs - Participant $ 26,269,150 | $ - $ 26,269,150 | $ 5,265,330 | $ - $ 31,534,480
| 34 | Total Initial Program Costs $ 40,017,254 | $ 7,065,029 | $ 47,082,283 | $ 6,747,726 | $ 2,959,040 | $ 56,789,049
| 35 |Per Participant Initial Program Costs - Company $ 3,989.29 $ 1,562.06 | $ 6.13
| 36 |Per Participant Initial Program Costs - Participant $ - $ 554829 | $ -
| 37 | Total Initial Program Costs per Annual Participant $ 3,989.29 $ 7,11035( $ 6.13
| 38 [Annual Ongoing Costs - Company per Participant $ - $ - $ -
| 39 |Annual Ongoing Costs - Participant per Participant $ - $ - $ -
| 40 |Total Annual Ongoing Costs per Participant $ - $ - $ -
| 41 |Annual Ongoing Costs - Company $ - $ - $ -
| 42 |Annual Ongoing Costs - Participant $ - $ - $ -
43 [Total Annual Ongoing Costs $ - $ - $ -
| 44 [IIl. Discount Assumptions
| 45 |Anticipated Life of Program Measure (Years) 16.78 25 18 17 3.00 171
| 46 |Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50% 5.50%
47 [PVIFA 8.4371 13.4139 11.2506 10.8646 2.6979 10.9075
| 48 [IV. Incremental Savings
| 49 |Natural Gas Supply Rate ($/Mcf) $ 10.00 $ 10.00 | $ 10.00
| 50 |Natural Gas Supply Rate ($/Dth) $ 9.66 $ 9.66 | $ 9.66
| 51 |Annual NGS Savings per Participant $ 530.00 $ 1,031.27 | $ 10.00
52 |Total NGS Savings $ 6,934,148 [ $ 938,630 | $ 7,872,778 [ $ 978,677 | $ 4,827,750 | $ 13,679,205
| 53 |V. Direct Cost Benefit Summary
| 54 |Present Value of Participant Savings $ 7,109.38 $ 11,20437 | $ 26.98
| 55 |Present Value of Total Savings $ 74,864,568 | $ 12,590,720 | $ 87,455,288 | $ 10,632,947 | $ 13,024,948 ($ 111,113,183
Present Value of Total Initial Program Costs per Annual
| 56 |Participant $ 3,989 $ 7,110 | $ 6
| 57 |Present Value of Total Initial Program Costs $ 40,017,254 | $ 7,065,029 | $ 47,082,283 | $ 6,747,726 | $ 2,959,040 | $ 56,789,049
58 |TRC 1.87 1.78 1.86 1.58 4.40 1.96
| 59 [VI. TRC-WNY
| 60 |WNY Incremental Expenditures $ 37,342,023 | $ 7,065,029 | $ 44,407,052 [$ 6,463,917 | $ - $ 50,870,969
| 61 |[WNY Expenditure Multiplier 0.46 0.46 0.46
| 62 |WNY Expenditure Benefits $ 17,216,126 [ $ 3,249913 ( $ 20,466,039 | $ 2,973,402 | $ - $ 23,439,441
| 63 |Advertising $ 2,675231 (% - $ 2,675231 ($ 283,809 | $ 2,959,040 | $ 5,918,080
| 64 |Adverttising Multiplier 0.87 0.87 0.87
| 65 |Advertising Benefits $ 2,327,451  $ - $ 2,327,451  $ 246,914 | $ 2,574,365 | $ 5,148,730
| 66 |WNY Expenditure & Adv Benefits $ 19,543,577 [$  3,249913 [ $ 22,793,490 | $ 3,220,316 | $ 2,574,365 | $ 28,588,171
| 67 |Customer Net Savings $ 34,847,314 |$ 5525691 | $ 40,373,005 | $ 3,885,221 | $ 10,065,908 | $ 54,324,134
| 68 [WNY Income Multiplier 0.49 0.49 0.49
| 69 |WNY Customer Net Savings Benefits $ 17,075,184 ($ 2,707,588 [ $ 19,782,772 [$ 1,903,758 | $ 4,932,295 | $ 26,618,826
| 70 | Total WNY Benefits $ 36,618,761 | $ 5,957,502 | $ 42,576,263 | $ 5,124,074 |$ 7,506,660 | $ 55,206,996
71 |TRC-WNY 2.79 2.63 2.76 2.34 6.94 2.93
| 72 |VII. Societal Test
| 73 |Environmental
| 74| Total $ 6,799,294 | $ 1,143,505 | $ 7,942,799 [ $ 965,698 | $ 1,182,942 | $ 10,091,438
| 75 |Other
| 76 | Total
| 77 | Total Incremental Societal Benefits $ 6,799,294 | $ 1,143,505 | $ 7,942,799 [ $ 965,698 | $ 1,182,942 | $ 10,091,438
| 78 |Total Benefits W/ TRC WNY $ 118,282,623 | $ 19,691,726 | $ 137,974,349 | $ 16,722,718 | $ 21,714,550 [ $ 176,411,617
79 |Societal Test 2.96 2.79 2.93 2.48 7.34 3.11
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| 1 |National Fuel Gas Distribution Corporation Page 8 of 24
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80 |Adjustment Detail
| 81 |I. Spillover
| 82 | Total Spillover Impact (Mcf) - - -
ﬁ Total Participants 1,359 949 482,775
84 [Adjustment to Per Participant Volume Due to Spillover - - -
| 85 |II. Free Riders
| 86 |Mcf Saved per Participant 53.00 103.13 1.00
| 87 |Free Ridership % 0% 10% 14%
88 [Adjustment to Per Participant Volume Due to Free Riders - 10.31 0.14
| 89 [lll. Snapback
| 90 | Total Snapback Impact (Mcf) 1,261 - -
i Total Participants 1,359 949 482,775
92 [Adjustment to Per Participant Volume Due to Snapback 0.93 - -
| 93 |IV. Total Volume Adjustment
94 |Total Volume Adjustments (0.93) (10.31) (0.14)
95 |Adjustment Impact
| 96 |I. Customer and Volume Information
| 97 |Number of Customers Eligible 15,000.00 34,100.00 482,775.00
| 98 |Participation Rate 11.81% 2.78% 100.00%
| 99 |Annual Number of Participants 1,771 949 482,775
100| Total Mcf Adjusted (1,643) (9,787) (67,589)
|201|DTH Conversion 1.035 1.035 1.035
102[ Total DTH Adjusted (1,701) (10,129) (69,954)
|103|Mcf Adjusted per Participant (0.93) (10.31) (0.14)
104|DTH Adjusted per Participant (0.96) (10.67) (0.14)
|105|lI. Program Cost Information
|106|Company Direct Costs $ - $ - $ -
1207|Company Admin Costs
|108|Company Advertising Costs
|109| Total Initial Program Costs - Company $ - $ - $ - $ - $ - $ -
|110| Total Initial Program Costs - Participant $ - $ (526,533)| $ -
|111|Total Initial Program Costs $ - $ (526,533)| $ -
|112|Per Participant Initial Program Costs - Company $ - $ - $ -
|113|Per Participant Initial Program Costs - Participant $ - $ (554.83)| $ -
|114|Total Initial Program Costs per Annual Participant $ - $ (554.83)| $ -
|115|Annual Ongoing Costs - Company per Participant
|116|Annual Ongoing Costs - Participant per Participant
|117| Total Annual Ongoing Costs per Participant
|118|Annual Ongoing Costs - Company
|119]Annual Ongoing Costs - Participant
120|Total Annual Ongoing Costs
|121[1l. Discount Assumptions
|122|Anticipated Life of Program Measure (Years) - - -
|123|Discount Rate 5.50% 5.50% 5.50%
124|PVIFA - - -
|125]IV. Incremental Savings
|126|Natural Gas Supply Rate ($/Mcf) $ 10.00 $ 10.00 [ $ 10.00
|127|Natural Gas Supply Rate ($/Dth) $ 9.66 $ 9.66 | $ 9.66
|128|Annual NGS Savings per Participant $ (9.28) $ (103.13)| $ (1.40)
129|Total NGS Savings $ (16,435) $ (97,868)| $  (675,885)
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110 ] Resic
Total Res Total Non Res General
11 Rebates LIURP Total Res Rebates Outreach Total Program
130|Adjusted Analysis
|131|I. Customer and Volume Information
1132|Number of Customers Eligible 15,000 34,100 482,775
|133|Participation Rate 11.81% 2.78% 100.00%
|134| Total Number of Participants 1,771 949 482,775
1_35T0ta| Mcf Saved 571,300 92,220 663,520 88,081 415,187 1,166,787
|1136|DTH Conversion 1.035 1.035 1.035 1.035 1.035 1.035
1_37T0ta| DTH Saved 591,296 95,447 686,743 91,164 429,718 1,207,625
|138|Mcf Saved per Participant 52.07 92.81 0.86
|139|DTH Saved per Participant 53.89 96.06 0.89
[140]
|141|Estimated Peak Day Impact Mcf 5,217.35 842.19 6,059.54 804.39 3,791.66 10,655.59
1142] Estimated Peak Day Impact Dth 5,399.96 871.66 6,271.62 832.55 3,924.37 11,028.54
|143| Total Average Annual Accounts 482,775 482,775 482,775 482,775
144|Impact on Total Average Annual Usage Per Account 1.18 0.19 1.37 0.86
|145|II. Program Cost Information
|146|Company Direct Costs $ 10,745,092 | $ 5,784,029 | $ 16,529,121 | $ 1,139,922 | $ - $ 17,669,044
|147|Company Admin Costs $ 327,781 |$ 1,281,000 | $ 1,608,781 | $ 58,664 | $ - $ 1,667,445
|148| Company Advertising Costs $ 2,675231 [ $ - $ 2,675231 [ $ 283,809 | $ 2,959,040 | $ 5,918,080
|149|Total Initial Program Costs - Company $ 13,748,104 | $ 7,065,029 | $ 20,813,133 | $ 1,482,396 | $ 2,959,040 | $ 25,254,569
|150] Total Initial Program Costs - Participant $ 22,591,469 | $ - $ 22,591,469 | $ 4,738,797 ( $ - $ 27,330,266
ETotal Initial Program Costs $ 36,339,573 | $ 7,065,029 | $ 43,404,602 | $ 6,221,193 | $ 2,959,040 | $ 52,584,835
|152|Per Participant Initial Program Costs - Company $ 3,989.29 $ 1,562.06 | $ 6.13
|153|Per Participant Initial Program Costs - Participant $ - $ 4,993.46 | $ -
|154| Total Initial Program Costs per Annual Participant $ 3,989.29 $ 6,555.52 [ $ 6.13
|155|Annual Ongoing Costs - Company per Participant $ - $ - $ -
|156|Annual Ongoing Costs - Participant per Participant $ - $ - $ -
|157| Total Annual Ongoing Costs per Participant $ - $ - $ -
|158|Annual Ongoing Costs - Company $ - $ - $ -
|159|Annual Ongoing Costs - Participant $ - $ - $ -
160|Total Annual Ongoing Costs $ - $ - $ -
|161/l1l. Discount Assumptions
|162|Anticipated Life of Program Measure (Years) 16.78 25 18 17 3.00 17
1163 Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50% 5.50%
164|PVIFA 8.44 13.41 11.29 10.86 2.70 10.92
|165|IV. Incremental Savings
|166|Natural Gas Supply Rate ($/Mcf) $ 10.00 $ 10.00 [ $ 10.00
|167|Natural Gas Supply Rate ($/Dth) $ 9.66 $ 9.66 | $ 9.66
|168|Annual NGS Savings per Participant $ 520.72 $ 928.15 | $ 8.60
169|Total NGS Savings 5,713,002 [ $ 922,195 | $ 6,635,197 | $ 880,810 | $ 4,151,865 11,667,872
|170|V. Direct Cost Benefit Summary
|171|Present Value of Participant Savings $ 6,984.90 $ 10,083.93 23.20
|172|Present Value of Total Savings 61,663,410 | $ 12,370,263 | $ 74,033,673 | $ 9,569,652 11,201,455 94,804,780
Present Value of Total Initial Program Costs per Annual
Participant $ 3,989 $ 6,556 6
Present Value of Total Initial Program Costs 36,339,573 | $ 7,065,029 | $ 43,404,602 | $ 6,221,193 2,959,040 52,584,835
TRC 1.70 1.75 1.71 1.54 3.79 1.80
VI. TRC-WNY
|177|WNY Incremental Expenditures 33,664,342 7,065,029 | $ 40,729,371 |$ 5,937,384 - 46,666,755
WNY Expenditure Multiplier 0.46 0.46 0.46
WNY Expenditure Benefits $ 15,521,922 3,249913  $ 18,771,836 | $ 2,731,196 - $ 21,503,032
Advertising $ 2,675,231 - $ 2,675,231 | $ 283,809 2,959,040 | $ 5,918,080
|181|Adverttising Multiplier 0.87 0.87 0.87
_Advertising Benefits $ 2,327,451 - $ 2,327,451 | $ 246,914 2,574,365 | $ 5,148,730
|183|WNY Expenditure & Adv Benefits $ 17,849,373 3,249,913 | $ 21,099,286 | $ 2,978,110 2,574,365 | $ 26,651,762
|184|Customer Net Savings $ 25,323,837 5,305,234 | $ 30,629,071 | $ 3,348,459 8,242,415 | $ 42,219,945
|185|WNY Income Multiplier 0.49 0.49 0.49
|186|WNY Customer Net Savings Benefits $ 12,408,680 2,599,565 | $ 15,008,245 | $ 1,640,745 4,038,783 [ $ 20,687,773
1_87T0ta| WNY Benefits $ 30,258,053 5,849,478 | $ 36,107,531 | $ 4,618,856 6,613,148 | $ 47,339,535
188|TRC-WNY 2.53 2.58 2.54 2.28 6.02 2.70
|189|VII. Societal Test
|190|Environmental
1191| Total 5,600,348 1,123,483 | $ 6,723,831 | $ 869,128 1,017,330 8,610,289
1192|Other
1193| Total $ - $ - -
1194 Total Incremental Societal Benefits $ 5,600,348 | $ 1,123,483 | $ 6,723,831 | $ 869,128 1,017,330 8,610,289
|195| Total Benefits W/TRC-WNY $ 97,521,811 | $ 19,343,224 | $ 116,865,035 [ $ 15,057,635 18,831,934 150,754,604
196|Societal Test 2.68 2.74 2.69 2.42 6.36 2.87
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110 | Resic
Appliance Appliance Appliance Appliance
Rebates - Rebates - Rebates - Rebates -
Heating Programable | Water Heater |Tankless Water
Systems Tstat Tank Heater Total Res
11 Residential Residential Residential Residential Rebates LIURP
12 [Base Analysis
| 13 [I. Customer and Volume Information
| 14 |Number of Customers Eligible 468,292 468,292 468,292 468,292 15,000
| 15 |Participation Rate 4.92% 5.02% 0.70% 0.37% 11.81%
| 16 | Total Number of Participants 23,033 23,530 3,278 1,722 1,771
| 17 | Total Annual Mcf Saved 316,560 136,205 14,102 13,385 480,252 42,222
| 18 |DTH Conversion 1.035 1.035 1.035 1.035 1.035 1.035
| 19 |Total DTH Saved 327,639 140,972 14,596 13,854 497,061 43,700
| 20 |[Mcf Saved per Participant Base 13.74 5.79 4.30 7.77 23.84
| 21 [Multiple Factor for Sensitivity Analysis 0% 0% 0% 0% 0%
| 22 |[Mcf Saved per Participant 13.74 5.79 4.30 7.77 23.84
| 23 |DTH Saved per Participant 14.22 5.99 4.45 8.05 24.68
| 24 |Estimated Peak Day Impact Mcf 2,891 1,244 129 122 4,386 386
| 25 |Estimated Peak Day Impact DTH 2,992 1,287 133 127 4,539 399
| 26 | Total Average Annual Accounts 482,775 482,775 482,775 482,775 482,775 482,775
27 [Impact on Total Average Annual Usage Per Account Per Mcf 0.66 0.28 0.03 0.03 0.99 0.09
| 28 [IIl. Program Cost Information
| 29 |Company Direct Costs $ 7,082,648 | $ 692,253 | $ 513,007 | $ 614,293 | $ 8,902,200 | $ 5,784,029
| 30 |Company Admin Costs $ 216,057 | $ 21,117 | $ 15,649 [ $ 18,739 [ $ 271,563 | $ 1,281,000
| 31 |Company Advertising Costs $ 1,763,383 | $ 172,352  $ 127,725 $ 152,942 | $ 2,216,402 | $ -
| 32 | Total Initial Program Costs - Company $ 9,062,088 | $ 885,722 | $ 656,381 | $ 785,974 | $ 11,390,165 |$ 7,065,029
| 33 | Total Initial Program Costs - Participant $ 16,123,100 | $ 588,250 | $ 655,600 | $ 602,700 | $ 17,969,650 | $ -
| 34 | Total Initial Program Costs $ 25,185,188 |$% 1,473,972 |$% 1311981 |$ 1,388,674 (% 29,359,815|% 7,065,029
| 35 |Per Participant Initial Program Costs - Company $ 307.50 | $ 29.42 | $ 156.50 | $ 356.73 $ 3,989.29
| 36 |Per Participant Initial Program Costs - Participant $ 700.00 | $ 25.00 | $ 200.00 | $ 350.00 $ -
| 37 |Total Initial Program Costs per Annual Participant $ 1,007.50 | $ 5442 | $ 356.50 | $ 706.73 $ 3,989.29
| 38 [Annual Ongoing Costs - Company per Participant $ - $ - $ - $ - $ -
| 39 |Annual Ongoing Costs - Participant per Participant $ - $ - $ - $ - $ -
| 40 |Total Annual Ongoing Costs per Participant $ - $ - $ - $ - $ -
| 41 |Annual Ongoing Costs - Company $ - $ - $ - $ - $ -
| 42 |Annual Ongoing Costs - Participant $ - $ - $ - $ - $ -
43 [Total Annual Ongoing Costs $ - $ - $ - $ - $ -
| 44 [IIl. Discount Assumptions
| 45 |Anticipated Life of Program Measure (Years) 17 17 14 14 16.7 25
| 46 |Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50% 5.50%
47 |PVIFA 10.8646 10.8646 9.5896 9.5896 10.7557 13.4139
| 48 [IV. Incremental Savings
| 49 |Natural Gas Supply Rate ($/Mcf) $ 10.00 [ $ 10.00 [ $ 10.00 [ $ 10.00 $ 10.00
| 50 |Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 $ 9.66
| 51 |Annual NGS Savings per Participant $ 13744 [ $ 57.89 | $ 43.02 | $ 77.73 $ 238.41
52 |Total NGS Savings $ 3,165598 |$ 1,362,045 |3 141,023 [ $ 133,854 [ $ 4,802,520 | $ 422,223
| 53 |V. Direct Cost Benefit Summary
| 54 |Present Value of Participant Savings $ 1,493.20 | $ 628.90 | $ 41256 | $ 745.42 $ 3,198.01
| 55 |Present Value of Total Savings $ 34392979 |$ 14,798,086 | $ 1,352,365 |$ 1,283,611 ($ 51,827,041 |$% 5,663,671
Present Value of Total Initial Program Costs per Annual
| 56 |Participant $ 1,008 [ $ 54|% 357 | $ 707 $ 3,989
| 57 |Present Value of Total Initial Program Costs $ 25185188 |$% 1,473972|$% 1311981 |$ 1,388,674 % 29,359815|% 7,065,029
58 [TRC 1.37 10.04 1.03 0.92 1.77 0.80
| 59 [VI. TRC-WNY
| 60 |WNY Incremental Expenditures $ 23421805|% 1,301,620 |$ 1,184,256 |$ 1,235,732 |$ 27,143,413 |$ 7,065,029
| 61 |[WNY Expenditure Multiplier 0.46 0.49 0.46 0.49 0.49
| 62 |WNY Expenditure Benefits $ 10,774,030 | $ 637,794 | $ 544,758 | $ 605,509 | $ 12,562,091 | $ 3,461,864
| 63 |Advertising $ 1,763,383 | $ 172,352 | $ 127,725 $ 152,942 | $ 2,216,402 | $ -
| 64 |Adverttising Multiplier 0.87 0.87 0.87 0.87 0.87
| 65 |Advertising Benefits $ 1,534,143 | $ 149,946 | $ 111,120 | $ 133,060 | $ 1,928,269 | $ -
| 66 |WNY Expenditure & Adv Benefits $ 12,308,174 | $ 787,740 | $ 655,878 | $ 738,568 | $ 14,490,360 | $ 3,461,864
| 67 |Customer Net Savings $ 9,207,791 | $ 13,324,114 | $ 40,384 | $ (105,063)| $ 22,467,226 | $ (1,401,358)
| 68 |WNY Income Multiplier 0.49 0.49 0.49 0.49 0.49
| 69 |WNY Customer Net Savings Benefits $ 4511817|$% 6528816 |$ 19,788 [ $ (51,481)| $ 11,008,941 | $ (686,665)
| 70 | Total WNY Benefits $ 16,819,991 |$ 7,316,556 | $ 675,667 | $ 687,087 | $ 25,499,301 | $ 2,775,199
71 |TRC-WNY 2.03 15.00 1.55 1.42 2.63 1.19
| 72 |VII. Societal Test
| 73 |Environmental
| 74| Total $ 3,123613|$% 1,343,981 ($ 122,823  $ 116,579 | $ 4,706,997 | $ 514,382
| 75 |Other
| 76 | Total
| 77 | Total Incremental Societal Benefits $ 3123613 |$% 1,343,981 |$ 122,823  $ 116,579 | $ 4,706,997 | $ 514,382
| 78 |Total Benefits W/ TRC WNY $ 54,336,583 | $ 23,458,622 |$ 2,150,855 |$ 2,087,277 [ $ 82,033,338 |$ 8,953,252
79 |Societal Test 2.16 15.92 1.64 1.50 2.79 1.27
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80 |Adjustment Detail
| 81 |I. Spillover
| 82 | Total Spillover Impact (Mcf) - - - - -
| 83 |Total Participants 23,033 23,530 3,278 1,722 1,771
84 [Adjustment to Per Participant Volume Due to Spillover - - - - -
| 85 |II. Free Riders
| 86 |Mcf Saved per Participant 13.74 5.79 4.30 7.77 23.84
| 87 |Free Ridership % 14% 14% 14% 14% 0%
88 [Adjustment to Per Participant Volume Due to Free Riders 1.92 0.81 0.60 1.09 -
| 89 [lll. Snapback
| 90 | Total Snapback Impact (Mcf) - - - - 1,643
iTotal Participants 23,033 23,530 3,278 1,722 1,771
92 [Adjustment to Per Participant Volume Due to Snapback - - - - 0.93
| 93 |IV. Total Volume Adjustment
94 |Total Volume Adjustments (1.92) (0.81) (0.60) (1.09) (0.93)
95 |Adjustment Impact
| 96 |I. Customer and Volume Information
| 97 |Number of Customers Eligible 468,292.00 468,292.00 468,292.00 468,292.00 15,000.00
| 98 |Participation Rate 4.92% 5.02% 0.70% 0.37% 11.81%
| 99 |Annual Number of Participants 23,033 23,530 3,278 1,722 1,771
1100| Total Mcf Adjusted (44,318) (19,069) (1,974) (1,874) (1,643)
|201|DTH Conversion 1.035 1.035 1.035 1.035 1.035
1102| Total DTH Adjusted (45,870) (19,736) (2,043) (1,940) (1,701)
|103|Mcf Adjusted per Participant (1.92) (0.81) (0.60) (1.09) (0.93)
104|DTH Adjusted per Participant (1.99) (0.84) (0.62) (1.13) (0.96)
|105|lI. Program Cost Information
|106|Company Direct Costs $ - $ - $ - $ - $ -
1207|Company Admin Costs
|108|Company Advertising Costs
|109| Total Initial Program Costs - Company $ - $ - $ - $ - $ -
|110| Total Initial Program Costs - Participant $ (2,257,234)| $ (82,355)| $ (91,784)| $ (84,378) $ -
|111|Total Initial Program Costs $ (2,257,234)| $ (82,355)| $ (91,784)| $ (84,378) $ -
|112|Per Participant Initial Program Costs - Company $ - $ - $ - $ - $ -
|113|Per Participant Initial Program Costs - Participant $ (98.00)| $ (3.50) $ (28.00)| $ (49.00) $ -
|114|Total Initial Program Costs per Annual Participant $ (98.00)| $ (3.50) $ (28.00)| $ (49.00) $ -
|115|Annual Ongoing Costs - Company per Participant
|116|Annual Ongoing Costs - Participant per Participant
|117| Total Annual Ongoing Costs per Participant
|118|Annual Ongoing Costs - Company
|119]Annual Ongoing Costs - Participant
120|Total Annual Ongoing Costs
|121[1l. Discount Assumptions
|122|Anticipated Life of Program Measure (Years) - - - - -
1123 Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50%
124|PVIFA - - - - -
|125]IV. Incremental Savings
|126|Natural Gas Supply Rate ($/Mcf) $ 10.00 [ $ 10.00 [ $ 10.00 | $ 10.00 $ 10.00
|127|Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 $ 9.66
|128|Annual NGS Savings per Participant $ (19.24)| $ (8.10)[ $ (6.02) $ (10.88) $ (9.28)
129|Total NGS Savings $ (443,184)| $ (190,686)| $ (19,743)| $ (18,740) $ (16,435)
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110 ] Resic
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130|Adjusted Analysis
|131|I. Customer and Volume Information
1132|Number of Customers Eligible 468,292 468,292 468,292 468,292 15,000
|133|Participation Rate 4.92% 5.02% 0.70% 0.37% 11.81%
|134| Total Number of Participants 23,033 23,530 3,278 1,722 1,771
1_35T0ta| Mcf Saved 272,241 117,136 12,128 11,511 413,017 40,579
|136/|DTH Conversion 1.035 1.035 1.035 1.035 1.035 1.035
1_37T0ta| DTH Saved 281,770 121,236 12,552 11,914 427,472 41,999
|138|Mcf Saved per Participant 11.82 4.98 3.70 6.68 22.91
|139|DTH Saved per Participant 12.23 5.15 3.83 6.92 23.71
140
E Estimated Peak Day Impact Mcf 2,486.22 1,069.73 110.76 105.13 3,771.84 370.58
|142|Estimated Peak Day Impact Dth 2,573.24 1,107.17 114.63 108.81 3,903.86 383.55
|143| Total Average Annual Accounts 482,775 482,775 482,775 482,775 482,775
144|Impact on Total Average Annual Usage Per Account 0.56 0.24 0.03 0.02 0.08
|145|II. Program Cost Information
|146|Company Direct Costs $ 7,082,648 | $ 692,253 | $ 513,007 | $ 614,293 | $ 8,902,200 | $ 5,784,029
|147|Company Admin Costs $ 216,057 | $ 21,117 | $ 15,649 [ $ 18,739 [ $ 271563 | $ 1,281,000
|148| Company Advertising Costs $ 1,763,383 | $ 172,352 | $ 127,725 $ 152,942 | $ 2,216,402 | $ -
|149|Total Initial Program Costs - Company $ 9,062,088 | $ 885,722 | $ 656,381 | $ 785,974 | $ 11,390,165 | $ 7,065,029
|150] Total Initial Program Costs - Participant $ 13,865,866 | $ 505,895 | $ 563,816 | $ 518,322 | $ 15,453,899 | $ -
ETotal Initial Program Costs $ 22,927,954 | $ 1,391,617 | $ 1,220,197 | $ 1,304,296 | $ 26,844,064 [ $ 7,065,029
|152|Per Participant Initial Program Costs - Company $ 39344 | $ 37.64 | $ 200.24 | $ 456.43 $ 3,989.29
|153|Per Participant Initial Program Costs - Participant $ 602.00 | $ 2150 | $ 172.00 [ $ 301.00 $ -
|154| Total Initial Program Costs per Annual Participant $ 995.44 | $ 59.14 | $ 37224 | $ 757.43 $ 3,989.29
|155|Annual Ongoing Costs - Company per Participant $ - $ - $ - $ - $ -
|156|Annual Ongoing Costs - Participant per Participant $ - $ - $ - $ - $ -
|157| Total Annual Ongoing Costs per Participant $ - $ - $ - $ - $ -
|158|Annual Ongoing Costs - Company $ - $ - $ - $ - $ -
|159|Annual Ongoing Costs - Participant $ - $ - $ - $ - $ -
160|Total Annual Ongoing Costs $ - $ - $ - $ - $ -
|161/l1l. Discount Assumptions
|162|Anticipated Life of Program Measure (Years) 17 17 14 14 17 25
1163 Discount Rate 5.50% 5.50% 5.50% 5.50% 5.50% 5.50%
164|PVIFA 10.86 10.86 9.59 9.59 10.76 13.41
|165|IV. Incremental Savings
|166|Natural Gas Supply Rate ($/Mcf) $ 10.00 [ $ 10.00 [ $ 10.00 [ $ 10.00 $ 10.00
|167|Natural Gas Supply Rate ($/Dth) $ 9.66 | $ 9.66 | $ 9.66 | $ 9.66 $ 9.66
|168|Annual NGS Savings per Participant $ 11820 [ $ 49.78 | $ 37.00 | $ 66.85 $ 229.13
169|Total NGS Savings $ 2,722,414 | $ 1,171,359 | $ 121,280 | $ 115,114 | $ 4,130,167 | $ 405,788
|170|V. Direct Cost Benefit Summary
|171|Present Value of Participant Savings $ 1,284.16 | $ 540.86 | $ 354.80 | $ 641.06 $ 3,073.53
|172|Present Value of Total Savings $ 29,577,962 |$ 12,726,354 |$ 1,163,034 [$ 1,103,905 | $ 44,571,255 |$ 5,443,215
Present Value of Total Initial Program Costs per Annual
Participant $ 995 | $ 59| $ 372 | $ 757 $ 3,989
Present Value of Total Initial Program Costs $ 22927954 |$ 1,391,617 |$ 1,220,197 [$ 1,304,296 | $ 26,844,064 | $ 7,065,029
TRC 1.29 9.15 0.95 0.85 1.66 0.77
VI. TRC-WNY
|177|WNY Incremental Expenditures $ 21,164571|$ 1,219,265 |$ 1,092,472 |$ 1,151,354 [$ 24,627,662 |$ 7,065,029
WNY Expenditure Multiplier 0.46 0.49 0.46 0.49 0.49
WNY Expenditure Benefits $ 9735703 | $ 597,440 | $ 502,537 | $ 564,164 | $ 11,399,843 | $ 3,461,864
Advertising $ 1,763,383 | $ 172,352 | $ 127,725 | $ 152,942 | $ 2,216,402 | $ -
|181|Adverttising Multiplier 0.87 0.87 0.87 087 | $ 3 3.48
|182|Advertising Benefits $ 1,534,143 |$ 149,946 | $ 111,120 [ $ 133,060 | $ 1,928,269 | $ -
|183|WNY Expenditure & Adv Benefits $ 11,269,846 | $ 747,386 | $ 613,658 | $ 697,223 | $ 13,328,113 |$ 3,461,864
[184]Customer Net Savings $ 6,650,007 [$ 11,334,737 | $ (57,163)| $ (200,391)[ $ 17,727,191 | $ (1,621,814)
|185|WNY Income Multiplier 0.49 0.49 0.49 0.49 0.49
|186|WNY Customer Net Savings Benefits $ 3,258,504 |$ 5554021 |% (28,010)| $ (98,191)| $ 8,686,324 | $ (794,689)
l;ﬂTotal WNY Benefits $ 14,528,350 | $ 6,301,407 | $ 585,648 | $ 599,032 | $ 22,014,436 | $ 2,667,175
188|TRC-WNY 1.92 13.67 1.43 1.31 2.48 1.15
|189|VII. Societal Test
|190|Environmental
1191 Total $ 2,686,307 | $ 1,155,823 | $ 105,628 | $ 100,258 | $ 4,048,017 | $ 494,360
1192|Other
1193| Total $ - $ - $ - $ - $ - $ -
1194 Total Incremental Societal Benefits $ 2,686307 |$ 1,155823|$ 105,628 | $ 100,258 | $ 4,048,017 | $ 494,360
|195| Total Benefits W/TRC-WNY $ 46,792,619 | $ 20,183,584 | $ 1,854,310 | $ 1,803,195 | $ 70,633,708 [ $ 8,604,750
196|Societal Test 2.04 14.50 1.52 1.38 2.63 1.22




B C D E F G
| 1 [National Fuel Gas Distribution Corporation
| 2 |[New York Division
| 3 [Conservation Incentive Program
| 4 [Program Measurement and Verification Summary
5
[ 6 | 2/24/2011
| 7 [Quarter Year Month
| 8 | 12 Dec-10 37
| 9 | Total Residential
110 | Residential Appliance Rebates
Appliance Appliance
Appliance Appliance Appliance Rebates - Hot Rebates - Appliance
Rebates - Hot Air | Rebates - Hot |Rebates - Steam| Air Furnace Programable Rebates -
Furnace Water Boiler Boiler Residential ECM Tstat Indirect Heater
Residential Residential Residential Motors Residential Residential
Sensitivity Analysis
TRC - Free Ridership Sensitivity Adjusted Analysis - TRC
2.01 0.89 1.87 1.05 3.82 0.33
0% 2.14 0.93 1.97 1.05 4.19 0.33
10% 2.05 0.90 1.90 1.05 3.93 0.33
20% 1.95 0.87 1.82 1.05 3.65 0.33
30% 1.82 0.82 1.72 1.05 3.34 0.33
40%) 1.68 0.77 1.60 1.05 3.00 0.33
50% 1.51 0.71 1.46 1.05 2.62 0.33
60% 1.30 0.63 1.28 1.05 221 0.33
1231 70% 1.05 0.52 1.05 1.05 1.75 0.33
1232] 80% 0.73 0.37 0.74 1.05 1.24 0.33
233
|234|Societal - Test Free Ridership Sensitivity Adjusted Analysis - Societal TRC
1235 3.18 1.39 2.94 1.66 6.09 0.52
1236 0% 3.39 1.46 3.10 1.66 6.67 0.52
1237] 10% 3.24 1.42 2.99 1.66 6.26 0.52
1238 20% 3.08 1.36 2.87 1.66 5.81 0.52
239 30% 2.89 1.30 2.72 1.66 5.33 0.52
1240 40%) 2.66 1.22 2.53 1.66 4.79 0.52
1241 50% 2.40 1.12 231 1.66 4.20 0.52
1242] 60% 2.08 1.00 2.03 1.66 3.55 0.52
1243 70% 1.68 0.84 1.67 1.66 2.83 0.52
1244 80% 1.18 0.61 1.19 1.66 2.02 0.52
245
|246| TRC Gas Cost Sensitivity Adjusted Analysis - TRC
[247] 2.01 0.89 1.87 1.05 3.82 0.33
1248 $ 16.00 3.22 1.42 2.98 1.69 6.11 0.53
1249| $ 15.00 3.02 1.33 2.80 1.58 5.73 0.50
1250 $ 14.00 2.82 1.24 2.61 1.48 5.35 0.47
1251 $ 13.00 2.61 1.15 2.43 1.37 4.97 0.43
1252] $ 12.00 241 1.06 2.24 1.27 4.58 0.40
1253 $ 11.00 221 0.98 2.05 1.16 4.20 0.37
1254| $ 10.00 2.01 0.89 1.87 1.05 3.82 0.33
1255 $ 9.00 1.81 0.80 1.68 0.95 3.44 0.30
1256 $ 8.00 1.61 0.71 1.49 0.84 3.06 0.27
257\ $ 7.00 1.41 0.62 1.31 0.74 2.67 0.23
|258|Discount Rate Sensitivity Adjusted Analysis - TRC
259 2.01 0.89 1.87 1.05 3.82 0.33
[260] 1% 2.88 1.27 2.67 1.05 5.47 0.33
1261 2% 2.65 1.17 2.45 1.05 5.03 0.33
[262] 3% 2.44 1.08 2.26 1.05 463 0.33
[263] 4% 2.25 0.99 2.09 1.05 4.28 0.33
1264 5% 2.09 0.92 1.94 1.05 3.96 0.33
1265 6% 1.94 0.86 1.80 1.05 3.68 0.33
[266] 7% 1.81 0.80 1.68 1.05 3.43 0.33
267
1268|Volume Savings Sensitiviity Adjusted Analysis - TRC
[269) 2.01 0.89 1.87 1.05 3.82 0.33
1270 50% 3.07 1.43 2.86 1.05 5.73 0.33
[271] 40%, 2.86 1.32 2.66 1.05 5.35 0.33
1272] 30%) 2.64 1.22 2.46 1.05 4.97 0.33
1273 20% 2.43 1.11 2.26 1.05 4.58 0.33
1274 10% 2.22 1.00 2.06 1.05 4.20 0.33
[275] 0% 2.01 0.89 1.87 1.05 3.82 0.33
1276 -10% 1.80 0.78 1.67 1.05 3.44 0.33
1277 -20% 1.59 0.67 1.47 1.05 3.06 0.33
1278 -30% 1.38 0.56 1.27 1.05 2.67 0.33
1279 -40% 1.17 0.45 1.07 1.05 2.29 0.33
1280 -50% 0.95 0.34 0.87 1.05 1.91 0.33
281
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A B C D E F G
| 1 [National Fuel Gas Distribution Corporation
| 2 |[New York Division
| 3 [Conservation Incentive Program
| 4 [Program Measurement and Verification Summary
5
[ 6 | 2/24/2011
| 7 [Quarter Year Month
| 8 | 12 Dec-10
| 9 | Total Residential
110 | Residential Appliance Rebates
Appliance Appliance
Appliance Appliance Appliance Rebates - Hot Rebates - Appliance
Rebates - Hot Air | Rebates - Hot |Rebates - Steam| Air Furnace Programable Rebates -
Furnace Water Boiler Boiler Residential ECM Tstat Indirect Heater
11 Residential Residential Residential Motors Residential Residential
1282|Gas Cost/Free Ridership Total Program TRC Sensitivity
|283|Gas Cost Free Ridership
1284 1.80 0% 10% 20% 30% 40% 50%
1285| $ 16.00 3.06 2.94 2.80 2.62 2.42 221
1286| $ 15.00 2.87 2.75 2.63 2.46 2.27 2.07
1287 $ 14.00 2.67 2.57 2.45 2.29 212 1.93
1288| $ 13.00 2.48 2.39 2.28 2.13 1.97 1.79
1289 $ 12.00 2.29 2.20 2.10 1.96 1.82 1.66
1290 $ 11.00 2.10 2.02 1.93 1.80 1.67 1.52
1291 $ 10.00 191 1.83 1.75 1.64 1.51 1.38
1292] $ 9.00 1.72 1.65 1.58 1.47 1.36 1.24
1293 $ 8.00 1.53 1.47 1.40 1.31 1.21 1.10
1294 $ 7.00 1.34 1.28 1.23 1.15 1.06 0.97
295
1296|Gas Cost/Free Ridership Total Program TRC Sensitivity
|297|Gas Cost Free Ridership
1298 2.87 0% 10% 20% 30% 40% 50%
1299 $ 16.00 4.74 4.56 4.35 4.07 3.77 3.44
1300| $ 15.00 4.46 4.28 4.09 3.83 3.54 3.23
1301] $ 14.00 4.17 4.01 3.83 3.58 3.32 3.03
1302 $ 13.00 3.89 3.74 3.57 3.34 3.09 2.82
1303| $ 12.00 3.60 3.46 331 3.10 2.87 2.62
1304| $ 11.00 3.32 3.19 3.05 2.85 2.64 241
1305| $ 10.00 3.03 2.92 2.79 2.61 2.42 221
1306| $ 9.00 2.75 2.64 2.52 2.36 2.19 2.00
1307 $ 8.00 2.47 2.37 2.26 212 1.96 1.79
308| $ 7.00 2.18 2.10 2.00 1.88 1.74 1.59
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Appendix E

A H |
| 1 |National Fuel Gas Distribution Corporation Page 15 of 24
| 2 |New York Division
| 3 [Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5
6| 2/24/2011
| 7 |Quarter
| 8 | 12
1 9 |
110 ] Resic
Appliance
Appliance Rebates -
Rebates - Storage
Storage Tank |Tankless Water
Water Heater Heater
Residential Residential
Sensitivity Analysis
|222| TRC - Free Ridership Sensitivity
[223] 1.20 117
[224] 0% 1.29 1.27
[225] 10% 1.23 1.20
226 20% 1.15 111
227 30% 1.07 1.02
[228] 40% 0.97 0.92
1229 50% 0.86 0.81
1230 60% 0.74 0.69
1231 70% 0.60 0.55
232 80% 0.43 0.39
233
|234|Societal - Test Free Ridership Sensitivity
[235] 1.90 1.86
1236| 0% 2.06 2.03
237 10% 1.95 1.91
[238] 20% 1.83 1.78
1239 30% 1.70 1.64
[240] 40% 1.55 1.49
[241] 50% 1.39 1.31
[242] 60% 1.20 1.12
[243] 70% 0.98 0.90
1244 80% 0.72 0.66
245
|246| TRC Gas Cost Sensitivity
[247] 1.20 117
1248| $ 16.00 191 1.86
249 $ 15.00 1.79 1.75
1250| $ 14.00 1.67 1.63
1251 $ 13.00 1.56 1.51
1252] $ 12.00 1.44 1.40
1253] $ 11.00 1.32 1.28
1254| $ 10.00 1.20 1.17
1255| $ 9.00 1.08 1.05
1256| $ 8.00 0.96 0.93
257($ 7.00 0.84 0.82
|258| Discount Rate Sensitivity
259 1.20 1.17
260] 1% 1.62 1.58
261 2% 1.51 1.47
[262] 3% 1.41 1.37
263] 4% 1.32 1.28
264 5% 1.23 1.20
[265] 6% 1.16 1.13
[266] 7% 1.09 1.06
267
|268|Volume Savings Sensitiviity
269 1.20 117
[270] 50% 1.79 1.75
1271 40% 1.67 1.63
1272 30% 1.56 151
[273] 20% 1.44 1.40
[274] 10% 1.32 1.28
[275] 0% 1.20 117
[276] -10% 1.08 1.05
277 -20% 0.96 0.93
[278] -30% 0.84 0.82
279 -40% 0.72 0.70
1280| -50% 0.60 0.58
281




Appendix E

A H |
| 1 |National Fuel Gas Distribution Corporation Page 16 of 24
| 2 |New York Division
| 3 [Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5
6| 2/24/2011
| 7 |Quarter
| 8 | 12
1 9 |
110 ] Resic
Appliance
Appliance Rebates -
Rebates - Storage
Storage Tank |Tankless Water
Water Heater Heater
11 Residential Residential
|282|Gas Cost/Free Ridership Total Program TRC Sensitivity
|283|Gas Cost
284 1.80 60% 70%
1285 $ 16.00 1.98 1.72
1286| $ 15.00 1.85 161
1287| $ 14.00 1.73 1.50
1288| $ 13.00 1.60 1.40
1289 $ 12.00 1.48 1.29
1290| $ 11.00 1.36 1.18
1201] $ 10.00 1.23 1.07
1292] $ 9.00 111 0.97
1293| $ 8.00 0.99 0.86
1294| $ 7.00 0.86 0.75
295
|296|Gas Cost/Free Ridership Total Program TRC Sensitivity
1297|Gas Cost
298] 2.87 60% 70%
1299 $ 16.00 3.08 2.69
1300 $ 15.00 2.90 2.53
1301] $ 14.00 2.71 2.37
1302| $ 13.00 2.53 2.21
1303| $ 12.00 2.35 2.05
1304| $ 11.00 2.16 1.89
1305| $ 10.00 1.98 1.73
1306 $ 9.00 1.79 1.57
1307| $ 8.00 161 1.41
308[ $ 7.00 1.43 1.25
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A J K L M N [¢]
| 1 |National Fuel Gas Distribution Corporation Page 17 of 24
| 2 |New York Division
| 3 [Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5
6| 2/24/2011
| 7 |Quarter
| 8 | 12
1 9 |
110 ] Resic
Total Res Total Non Res General
Rebates LIURP Total Res Rebates Outreach Total Program
Sensitivity Analysis
|222| TRC - Free Ridership Sensitivity
1223 1.70 1.75 1.71 1.54 3.79 1.80
1224 0% 1.81 1.75 1.80 1.54 4.40 1.91
[225] 10% 1.73 1.75 1.73 1.54 3.96 1.83
226 20% 1.64 1.73 1.66 1.54 3.52 1.75
1227 30% 1.54 1.55 1.55 1.54 3.08 1.64
1228 40% 1.43 1.38 1.42 1.54 2.64 1.51
1229 50% 131 1.20 1.29 154 2.20 1.38
1230 60% 1.16 1.02 1.13 1.54 1.76 1.23
1231 70% 1.00 0.84 0.96 1.54 1.32 1.07
1232] 80% 0.80 0.66 0.77 1.54 0.88 0.90
233
|234|Societal - Test Free Ridership Sensitivity
1235 2.68 2.74 2.69 242 6.36 2.87
1236 0% 2.86 2.74 2.84 2.42 7.34 3.03
1237 10% 2.74 2.74 2.74 2.42 6.64 2.92
1238 20% 2.60 2.71 2.62 2.42 5.95 2.79
1239 30% 2.45 2.43 2.44 2.42 5.25 2.61
1240 40% 2.27 2.15 2.25 2.42 4.56 2.42
[241] 50% 2.08 1.86 2.03 2.42 3.86 2.21
|242| 60% 1.85 1.58 1.80 242 3.16 1.98
|243| 70% 1.59 1.30 1.53 2.42 2.47 1.73
[244] 80% 1.29 1.02 1.22 2.42 1.77 1.45
245
|246| TRC Gas Cost Sensitivity
1247 1.70 1.75 1.71 1.54 3.79 1.80
1248| $ 16.00 271 2.80 2.73 2.46 6.06 2.88
1249 $ 15.00 2.55 2.63 2.56 231 5.68 2.70
1250 $ 14.00 2.38 2.45 2.39 2.15 5.30 2.52
1251 $ 13.00 221 2.28 222 2.00 4.92 2.34
1252] $ 12.00 2.04 2.10 2.05 1.85 4.54 2.16
1253| $ 11.00 1.87 1.93 1.88 1.69 4.16 1.98
1254] $ 10.00 1.70 1.75 1.71 1.54 3.79 1.80
1255 $ 9.00 1.53 1.58 1.54 1.38 3.41 1.62
1256 $ 8.00 1.36 1.40 1.36 1.23 3.03 1.44
257($ 7.00 1.19 1.23 1.19 1.08 2.65 1.26
|258| Discount Rate Sensitivity
1259 1.70 1.75 1.71 1.54 3.79 1.80
1260| 1% 2.33 2.87 2.42 2.20 4.13 2.49
1261 2% 2.16 2.55 2.22 2.02 4.05 2.30
1262| 3% 2.01 2.27 2.05 1.86 3.97 2.14
1263 4% 1.87 2.04 1.90 1.72 3.89 1.99
1264 5% 1.75 1.84 1.77 1.60 3.82 1.86
1265 6% 1.64 1.67 1.65 1.48 3.75 1.75
1266 7% 1.55 1.52 1.54 1.38 3.68 1.65
267
|268|Volume Savings Sensitiviity
1269 1.70 1.75 1.71 1.54 3.79 1.80
[270] 50% 2.48 2.64 2.50 2.31 5.68 2.66
1271 40% 2.32 2.46 2.34 2.15 5.30 2.49
1272 30% 2.16 2.29 2.18 2.00 4.92 2.32
[273] 20% 2.01 211 2.02 1.85 454 2.15
1274 10% 1.85 1.93 1.87 1.69 4.16 1.97
1275 0% 1.70 1.75 1.71 1.54 3.79 1.80
1276 -10% 1.54 1.57 1.55 1.38 3.41 1.63
1277 -20% 1.39 1.39 1.39 1.23 3.03 1.46
1278| -30% 1.23 1.22 1.23 1.08 2.65 1.29
1279 -40% 1.07 1.04 1.07 0.92 2.27 1.12
1280 -50% 0.92 0.86 0.91 0.77 1.89 0.95
281
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A J K L M N [¢]
| 1 |National Fuel Gas Distribution Corporation Page 18 of 24
| 2 |New York Division
| 3 [Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5
6| 2/24/2011
| 7 |Quarter
| 8 | 12
1 9 |
110 ] Resic
Total Res Total Non Res General
11 Rebates LIURP Total Res Rebates Outreach Total Program
|282|Gas Cost/Free Ridership Total Program TRC Sensitivity
|283|Gas Cost Free Ridership
284 1.80 80% 90% 100%
[285] $ 16.00 1.44 1.13 0.78
1286| $ 15.00 1.35 1.06 0.73
1287| $ 14.00 1.26 0.99 0.68
[288] $ 13.00 1.17 0.92 0.64
[289] $ 12.00 1.08 0.85 0.59
[290] $ 11.00 0.99 0.78 0.54
[201] $ 10.00 0.90 0.70 0.49
1292| $ 9.00 0.81 0.63 0.44
1293| $ 8.00 0.72 0.56 0.39
1294| $ 7.00 0.63 0.49 0.34
295
|296|Gas Cost/Free Ridership Total Program TRC Sensitivity
1297|Gas Cost Free Ridership
298] 2.87 80% 90% 100%
1299 $ 16.00 2.26 1.78 1.25
1300| $ 15.00 212 1.67 1.18
[301] $ 14.00 1.99 1.57 1.10
[302] $ 13.00 1.85 1.46 1.03
[303] $ 12.00 1.72 1.36 0.96
1304| $ 11.00 1.59 1.25 0.88
[305] $ 10.00 1.45 1.15 0.81
1306 $ 9.00 1.32 1.04 0.74
1307| $ 8.00 1.19 0.94 0.67
308[ $ 7.00 1.05 0.83 0.59
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| 1 |National Fuel Gas Distribution Corporation l < l l l Page 19 of 24
| 2 |New York Division
| 3 [Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5

6| 2/24/2011
| 7 |Quarter
I 12
1 9 | Pre/Post Analysis
110 ] Resic

Appliance Appliance Appliance Appliance

Rebates - Rebates - Rebates - Rebates -

Heating Programable | Water Heater |Tankless Water

Systems Tstat Tank Heater Total Res

Residential Residential Residential Residential Rebates LIURP
Sensitivity Analysis

|222| TRC - Free Ridership Sensitivity
1223 1.29 9.15 0.95 0.85 1.66 0.77
1224 0% 1.37 10.04 1.03 0.92 1.77 0.77
1225 10% 1.31 9.41 0.98 0.87 1.69 0.77
1226 20% 1.25 8.73 0.92 0.81 1.61 0.77
1227 30% 1.18 7.98 0.85 0.74 1.51 0.77
1228 40% 1.10 7.17 0.77 0.67 1.40 0.77
1229 50% 1.00 6.27 0.69 0.59 1.27 0.77
1230 60% 0.89 5.28 0.59 0.50 1.12 0.77
1231 70% 0.74 4.18 0.48 0.40 0.93 0.77
1232 80% 0.56 2.95 0.34 0.28 0.69 0.77
233
|234|Societal - Test Free Ridership Sensitivity
1235 2.04 14.50 1.52 1.38 2.63 1.22
1236| 0% 2.16 15.92 1.64 1.50 2.79 1.22
1237 10% 2.08 14.92 1.56 1.42 2.68 1.22
1238| 20% 1.98 13.85 1.46 1.33 2.55 1.22
1239 30% 1.88 12.67 1.36 1.22 2.40 1.22
1240 40% 1.75 11.38 1.24 1.11 2.23 1.22
1241 50% 1.60 9.97 1.11 0.99 2.03 1.22
1242] 60% 1.42 8.41 0.96 0.85 1.79 1.22
[243] 70% 1.20 6.67 0.78 0.69 1.49 1.22
1244 80% 0.91 4.73 0.58 0.51 1.13 1.22
245
|246| TRC Gas Cost Sensitivity
1247 1.29 9.15 0.95 0.85 1.66 0.77
1248| $ 16.00 2.06 14.63 1.53 1.35 2.66 1.23
1249 $ 15.00 1.94 13.72 1.43 1.27 2.49 1.16
1250 $ 14.00 1.81 12.80 1.33 1.18 2.32 1.08
1251 $ 13.00 1.68 11.89 1.24 1.10 2.16 1.00
1252] $ 12.00 1.55 10.97 1.14 1.02 1.99 0.92
1253 $ 11.00 1.42 10.06 1.05 0.93 1.83 0.85
1254] $ 10.00 1.29 9.15 0.95 0.85 1.66 0.77
1255 $ 9.00 1.16 8.23 0.86 0.76 1.49 0.69
1256| $ 8.00 1.03 7.32 0.76 0.68 1.33 0.62
257($ 7.00 0.90 6.40 0.67 0.59 1.16 0.54
|258| Discount Rate Sensitivity
1259 1.29 9.15 0.95 0.85 1.66 0.77
1260 1% 1.85 13.10 1.29 1.15 2.37 1.26
1261 2% 1.70 12.03 1.20 1.07 2.18 1.12
1262] 3% 1.56 11.08 1.12 1.00 2.01 1.00
1263 4% 1.44 10.24 1.05 0.93 1.86 0.90
1264 5% 1.34 9.49 0.98 0.87 1.72 0.81
1265| 6% 1.24 8.82 0.92 0.82 1.60 0.73
1266 7% 1.16 8.22 0.87 0.77 1.49 0.67
267
|268|Volume Savings Sensitiviity
1269 1.29 9.15 0.95 0.85 1.66 0.77
1270 50% 1.94 13.72 1.43 1.27 2.49 1.17
1271] 40% 1.81 12.80 1.33 1.18 2.32 1.09
1272] 30% 1.68 11.89 1.24 1.10 2.16 1.01
1273 20% 1.55 10.97 1.14 1.02 1.99 0.93
1274 10% 1.42 10.06 1.05 0.93 1.83 0.85
[275] 0% 1.29 9.15 0.95 0.85 1.66 0.77
1276| -10% 1.16 8.23 0.86 0.76 1.49 0.69
1277 -20% 1.03 7.32 0.76 0.68 1.33 0.61
[278] -30% 0.90 6.40 0.67 0.59 1.16 0.53
1279 -40% 0.77 5.49 0.57 0.51 1.00 0.45
[280] -50% 0.65 457 0.48 0.42 0.83 0.37
281
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A B C D E F G
| 1 [National Fuel Gas Distribution Corporation Page 20 of 24
| 2 |[New York Division
| 3 [Conservation Incentive Program
| 4 [Program Measurement and Verification Summary
5
[ 6 | 2/24/2011
| 7 [Quarter Year Month
| 8 | 12 Dec-10 37
| 9 | Total Residential
110 | Residential Appliance Rebates
Appliance Appliance
Appliance Appliance Appliance Rebates - Hot Rebates - Appliance
Rebates - Hot Air | Rebates - Hot |Rebates - Steam| Air Furnace Programable Rebates -
Furnace Water Boiler Boiler Residential ECM Tstat Indirect Heater
11 Residential Residential Residential Motors Residential Residential
197|Work Paper 1
|198|Participant Calculations
199
|200{Program Participants 20,954 2,000 79 3,946 23,530 169
|201[Annualization Factor 1 1 1 1 1 1
1202 Total Participants for Analysis 20,954 2,000 79 3,946 23,530 169
203
204|Workpaper 2
205
1206|CO2 Benefit
207
|208|Cost of CO2 $/Ton $ 15.00 | $ 15.00 | $ 15.00 | $ 15.00 | $ 15.00 | $ 15.00
209
[210|Cost of CO2 $/Pound $ 001 |$ 001 |$ 001 |$ 001 |$ 001 |$ 0.01
211
Z Lbs CO2 / Billion BTU 117,000 117,000 117,000 117,000 117,000 117,000
213
[214|Lbs CO2 / Million BTU 117 117 117 117 117 117
215
|216|DTH Conversion Factor 1.035 1.035 1.035 1.035 1.035 1.035
217
E Lbs CO2 / Mcf 121.095 121.095 121.095 121.095 121.095 121.095
219
[220|Cost of CO2 $/Mcf $ 0913 0913 0913 0913 0913 0.91
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| 1 |National Fuel Gas Distribution Corporation Page 21 of 24
| 2 |New York Division
| 3 [Conservation Incentive Program
| 4 |Program Measurement and Verification Summary
5
6| 2/24/2011
| 7 |Quarter
I 12
K
110 ] Resic
Appliance
Appliance Rebates -
Rebates - Storage
Storage Tank |Tankless Water
Water Heater Heater
11 Residential Residential
197|Work Paper 1
|198|Participant Calculations
[199]
ﬂ Program Participants 3,278 1,722
|201|Annualization Factor 1 1
& Total Participants for Analysis 3,278 1,722
203
204|Workpaper 2
[205)
|206|CO2 Benefit
[207
|208|Cost of CO2 $/Ton $ 15.00 [ $ 15.00
[209
|210|Cost of CO2 $/Pound $ 0.01|$ 0.01
[211]
1212|Lbs CO2 / Billion BTU 117,000 117,000
213
|214|Lbs CO2 / Million BTU 117 117
215
1216|DTH Conversion Factor 1.035 1.035
217
|218|Lbs CO2 / Mcf 121.095 121.095
[219]
220|Cost of CO2 $/Mcf $ 091 |$ 0.91
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National Fuel Gas Distribution Corporation Page 22 of 24
New York Division

Conservation Incentive Program

Program Measurement and Verification Summary

2/24/2011

Quarter

12

Resic

Total Res Total Non Res General
Rebates LIURP Total Res Rebates Outreach Total Program
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Annualization Factor 1
Total Participants for Analysis 949

N
o
=

Workpaper 2

N
o
a

N
o
>

N
o
3

N
o
<<}

N
o
©

N
=
o

N
[y
[

N
[y
N

N
=
w

N
[
IS

N
=
o

N
=
o

N
[y
]

N
=
[}

N
=
©

N
N
o

CO2 Benefit
Cost of CO2 $/Ton $ 15.00 [ $ 15.00 [ $ 15.00 [ $ 15.00 [ $ 15.00 [ $ 15.00
Cost of CO2 $/Pound $ 0.01|$ 001|$ 001|$ 001|$ 001|$ 0.01
Lbs CO2 / Billion BTU 117,000 117,000 117,000 117,000 117,000 117,000
Lbs CO2 / Million BTU 117 117 117 117 117 117
DTH Conversion Factor 1.035 1.035 1.035 1.035 1.035 1.035
Lbs CO2 / Mcf 121.095 121.095 121.095 121.095 121.095 121.095

Cost of CO2 $/Mcf $ 091)$ 091)$ 091)$ 091)8$ 091)$ 0.91
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Introduction

Included in the Preliminary Measurement and Verification (“M&V) analysis of
National Fuel Gas Distribution Corporation’s (“Distribution” or “the Company”)
conservation incentive program (“CIP”) is an estimate of the Western New York Total
Resource Cost Test (“WNY-TRC”). The WNY-TRC test was included in the CIP’s
M&V analysis to provide an estimate of the impact of the benefits of the program directly
to the economy of the Company’s service territory. The Company’s CIP provides two
direct benefits to its service territory: (1) overall net natural gas supply cost savings to
customers, and (2) increased economic activity associated with program spending.

For purposes of this analysis the Company focused on net program benefits. That
is, the overall natural gas supply cost savings are the difference between savings to
customers from reduced consumption less the costs incurred by the Company and the
customer to bring those savings about. The direct effect of energy efficiency savings is to
increase the overall income of customers within the Company’s service territory. In
order to capture the ripple effect of this increase in income the Company developed an
“income multiplier” for use in the CIP’s M&YV analysis.

The analysis also recognizes that the cost incurred to bring those savings about
has an additional benefit to the service territory since the costs incurred to bring about
those savings were largely spent in the service territory. In effect, expenditures on energy
efficiency initiatives by the customer and the Company transfer costs from natural gas
supply charges that, for the most part, leave the service territory, to purchases of
equipment and services within the service territory that ripple through the local economy
to the overall benefit of the service territory. In order to capture the ripple effect of these
expenditures the Company developed “expenditure multipliers” for use in the CIP M&V
analysis.

The table below summarizes the multipliers used in the M&V analysis for the
WNY-TRC calculation.

Multipliers Used in the CIP’s M&V Analysis

Description Multiplier

WNY Income Multiplier 0.49
Expenditure Multiplier — Appliance Rebates and LIURP 0.46
Expenditure Multiplier — Thermostats 0.49
Expenditure Multiplier — Advertising 0.87

Development of Multipliers

The Company utilized IMPLAN Pro® Version 2.0 to develop macroeconomic
multipliers for its service territory. IMPLAN Pro® Version 2.0, uses Input-output
analysis to develop multipliers for specific regions that the user can define. For purposes
of the development of multipliers to be used in the WNY-TRC test the region was
defined as the major counties in the Company’s service territory. As explained in the
IMPLAN Pro® Version 2.0 user manual:
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“Input-output analysis is a means of examining
relationships within an economy, both between businesses
and between businesses and final consumers. It captures all
monetary market transactions for consumption in a given
time period. The resulting mathematical formulae allow
examination of the effects of a change in one or several
economic activities on an entire economy (impact
analysis).™

The Table below lists the counties in the Company’s service territory, including,
the number of customers, and identifies whether the county was included in the analysis.

Counties in National Fuel Gas Distribution Corporation’s New York
Service Territory

Counties Customers Included in Study?
Allegany 10,955 Yes
Cattaraugus 13,775 Yes
Chautauqua 44,999 Yes
Erie 353,057 Yes
Genesee 11,066 Yes
Livingston 841 No
Monroe 1,039 No
Niagara 50,824 Yes
Ontario 1,792 Yes
Steuben 6,671 No
Wyoming 5,721 Yes
Total 499,740

The counties included in the analysis were counties where the Company has a
significant presence and where there are no larger population areas within the county that
are served by another local natural gas distribution company.

Spending within an economy will result in three overall ripple effects: (1) direct,
(2) indirect, and (3) induced. Direct effects are the impacts that result from the direct
purchase of a product or service within the study area (for example, the payments made
by a customer to a contractor for the installation of a furnace). Indirect effects result
from the industries purchasing from other industries in order to meet the initial demand.
(Continuing with the example, the contractor must purchase supplies and services from
other vendors in order to support its business). Induced effects result from the impact on
all local industries generated by the direct and indirect effects of the initial demand.
Throughout these iterations dollars of demand “leak” from the local economy to other
domestic regional (United States) and foreign economies. The energy efficiency
initiatives of CIP can be seen as transferring the satisfaction of BTU demand from extra-

L IMPLAN Pro® Version 2.0; User Guide, Analysis Guide, Data Guide, Page 95.
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regional natural gas commodity purchases to intra-regional energy efficiency purchases.
In other words, without the CIP 100% of the satisfaction customer BTU demand “leaks”
out of the service territory, with CIP some portion of the benefits of satisfying that
demand remains in the local economy.

IMPLAN Pro® Version 2.0 provides the impact of such spending into two
general categories: (1) Overall demand (“Output”), and (2) Value Added which is equal
to labor income, other property type income, and indirect business taxes. For purposes of
this analysis multipliers were developed focusing only on value added results in order to
be conservative.

Calculation of WNY Income Multiplier

The WNY Income multiplier was developed by determining: (1) the propensity of
households to spend on products and services within the service territory and, (2) a
calculation of the ripple effect of such spending through the economy. Utilizing
IMPLAN Pro® Version 2.0, it was determined that approximately 87% of household
income in the service territory was spent on goods and services.

Page 1 of Attachment 1 to this appendix provides the various income multipliers
for the households reported in IMPLAN Pro® Version 2.0. The value added multiplier
for household spending within the service territory is estimated to be 56%. That is for
every dollar of household spending, an additional $0.56 of value will be added to the
local economy through increased labor income, other property type income, and indirect
business taxes resulting from that spending. Based on the approximately 87% of
household income that is spent on goods and services by households within the service
territory and the 56% value added associated with local spending an overall income
multiplier to apply to savings under the CIP was calculated at 49% (49% = 87%
multiplied by 56%).

Calculation of Expenditure Multipliers

The analysis developed three expenditure multipliers to be applied in the M&V
analysis to program expenditures: (1) Appliance Rebates and LIURP, (2) Thermostats,
and (3) Advertising. Each of these expenditures will be satisfied from purchases of
goods and services from various industries in the local economy. IMPLAN Pro®
Version 2.0 can be utilized to determine the ripple effects of these purchases in the local
economy. The table below provides a summary of the allocation of program costs to the
selected industries in the local economy.
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Expenditure Industry Allocations
Expenditures
Appliance
Rebates and
Industry Segment LIURP Thermostats Advertising

Contractors 50% 50%
Wholesale Equipment and 50%
Insulation
Retail Building Supplies 50%
Advertising 100%

Utilizing IMPLAN Pro® Version 2.0, the ripple effect of an assumed $1,000,000
of purchases in each of the industries was utilized to develop the multipliers. Page 2 of
Attachment 1 to this appendix provides the various multipliers reported in IMPLAN
Pro® Version 2.0 for the industries utilized by the Company’s CIP.

The value added multipliers for each industry are summarized in the table below.

Industry Value Added Multipliers
Industry Segment Multiplier
Contractors 72.2%
Wholesale Equipment and 20.0%
Insulation
Retail Building Supplies 26.1%
Advertising 86.8%

Applying the value added multipliers to the allocations from the previous table
determines the program multipliers used in the M&V analysis.

Expenditure Industry Multipliers

Expenditures
Appliance
Rebates and
Industry Segment LIURP Thermostats Advertising

Contractors 36.1% 36.1%
Wholesale Equipment and 10.0%
Insulation
Retail Building Supplies 13.0%
Advertising 86.8%
Total 46.1% 49.1% 86.8%
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New York Division
Calculation of WNY Multipliers

Impact of Income Change in Selected Segment

Income Impact $ 1,000,000

Segment: LT $10K

Impact Direct Indirect Induced Total
Value Added $ 354,320 | $ 97,114 1§ 111,270 [ $ 562,704
Output $ 950,950 | $ 183,718 | $ 186,854 | $1,321,522
Employment 5.6 14 1.7 8.7
Multiplier

Value Added 35% 10% 11% 56%
Output 95% 18% 19% 132%
Segment: $10K-15K

Impact Direct Indirect Induced Total
Value Added $ 354,632 | § 97,016 [ $ 112,265 [ $ 563,913
Output $ 950,994 | $§ 182,732 | $§ 188,524 | $1,322,250
Employment 59 1.4 1.8 9.1
Multiplier

Value Added 35% 10% 11% 56%
Output 95% 18% 19% 132%
Segment: $15K-25K

Impact Direct Indirect Induced Total
Value Added $ 354,632 | $ 97,016 | $§ 112,265 | $ 563,913
Output $ 950,994 | $ 182,732 | $ 188,524 | $1,322,250
Employment 59 1.4 1.8 9.1
Multiplier

Value Added 35% 10% 11% 56%
Output 95% 18% 19% 132%
Segment: $25K-35K

Impact Direct Indirect Induced Total
Value Added $ 354,126 | $ 95425 [$ 111,538 [ $ 561,089
Output $ 951,628 [$ 178,951 | $ 187,303 | $1,317,882
Employment 5.9 1.4 1.7 9
Multiplier

Value Added 35% 10% 11% 56%
Output 95% 18% 19% 132%
Segment: $35K-50K

Impact Direct Indirect Induced Total
Value Added $ 363,948 | $ 93,021 | § 107,496 | $§ 564,465
Output $ 951,775 | $ 173,671 |$ 180,517 | $1,305,963
Employment 5.7 1.3 1.7 8.7
Multiplier

Value Added 36% 9% 1% 56%
Output 95% 17% 18% 131%
Segment: $50K-75K

Impact Direct Indirect Induced Total
Value Added $ 374,539 | § 92,880 [ $§ 107,337 | $ 574,756
Output $ 951,627 | $ 172,513 [ $ 180,249 | $1,304,389
Employment 5.8 1.3 1.7 8.8
Multiplier

Value Added 37% 9% 11% 57%
Output 95% 17% 18% 130%
Segment: $75K-100K

Impact Direct Indirect Induced Total
Value Added $ 383,411 | § 93,743 | $ 109,380 | $§ 586,534
Output $ 951,115 | $ 173,102 | $§ 183,680 | $1,307,897
Employment 6.1 1.4 1.7 9.2
Multiplier

Value Added 38% 9% 11% 59%
Output 95% 17% 18% 131%
Segment: $100K-150K

Impact Direct Indirect Induced Total
Value Added $ 383,411 | § 93,743 | $ 109,380 | $ 586,534
Output $ 951,115 | $ 173,102 | $ 183,680 | $1,307,897
Employment 6.1 1.4 1.7 9.2
Multiplier

Value Added 38% 9% 1% 59%
Output 95% 17% 18% 131%
Segment; GT $150K

Impact Direct Indirect Induced Total
Value Added $ 383,411 | $ 93,743 [ $ 109,380 | $§ 586,534
Output $ 951,115 | $ 173,102 | $ 183,680 | $1,307,897
Employment 6.1 1.4 1.7 9.2
Multiplier

Value Added 38% 9% 11% 59%
Output 95% 17% 18% 131%
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New York Division
Calculation of WNY Multipliers

Impact of Spending in Selected Segment

Spending Amount $ 1,000,000
Segment: Contractors
Impact Direct Indirect Induced Total
Value Added $ 341,429 |$ 183,832 |$ 197232 | $ 722,493
Output $ 968,335 |$ 360,096 | $ 331,211 | $1,659,642
Employment 6.8 2.8 3.1 12.7
Multiplier
Value Added 34.1% 18.4% 19.7% 72.2%
Output 96.8% 36.0% 33.1% 166.0%
Segment: Retail Building Supplies
Impact Direct Indirect Induced Total
Value Added $ 159,549 | $ 46,063 | $ 55,770 | $ 261,382
Output $ 265,187 | $ 79,724 | $ 93,651 | $ 438,562
Employment 3.4 0.7 0.9 5
Multiplier
Value Added 16.0% 4.6% 5.6% 26.1%
Output 26.5% 8.0% 9.4% 43.9%
Segment: Wholesale
Impact Direct Indirect Induced Total
Value Added $ 131,938 | $ 27,898 | $ 40,221 [ $ 200,057
Output $ 195,701 | $ 49,399 | § 67,541 [ $ 312,641
Employment 6.8 2.8 3.1 12.7
Multiplier
Value Added 13.2% 2.8% 4.0% 20.0%
Output 19.6% 4.9% 6.8% 31.3%
Segment: Advertising
Impact Direct Indirect Induced Total
Value Added $ 486,679 | $ 164,745|% 216,583 | $§ 868,007
Output $ 948,478 | $ 317,323 | $ 363,704 | $1,629,505
Employment 7.1 24 3.4 12.9
Multiplier
Value Added 48.7% 16.5% 21.7% 86.8%
Output 94.8% 31.7% 36.4% 163.0%
M&V Multipliers

Direct Indirect Induced Total
LIURP, Res Appliance
Rebates & Commercial
Rebates
% Contractors 50% 50% 50% 50%
% Wholesale 50% 50% 50% 50%
Value Added 24% 11% 12% 46%
Output 58% 20% 20% 99%
Tstat Rebates
% Contractors 50% 50% 50% 50%
% Retail 50% 50% 50% 50%
Value Added 25% 11% 13% 49%
Output 62% 22% 21% 105%
Outreach
% Advertising 100% 100% 100% 100%
Value Added 48.7% 16.5% 21.7% 86.8%
Output 94.8% 31.7% 36.4% 163.0%
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NEW YORK DIVISION
CIP SUMMARY THROUGH DECEMBER 31, 2010

CIP CIP NYSERDA
Expenditures Funding Spending !

LIURP
Payments to NYSERDA
2007 payments $500,000.00
2008 payments 2,440,000.00
2009 payments 3,140,000.00

2/10/2010 1,270,000.00

5/27/2010 735,000.00

8/31/2010 735,000.00

$8,820,000.00
Funding of LIURP by CMR
3/7/2008 $500,000.00

Expenditures made by NYSERDA
Audit Fee/Education $591,920.00
Insulation 3,970,116.00
Air Sealing 536,563.00
Heating System Repair/Replacement 420,078.00
Thermostats 15,950.00
DHW Improvements 154,324.00
Showerheads 7,494.00
Pipe Wrapping 8,747.00
Other 78,837.00

Total Through 12/31/10 $5,784,029.00

Residential Rebate Program
Payments to EFI
2007 payments $203,033.86

2008 payments 4,262,174.26
2009 payments 3,491,608.84
1/20/2010 274,736.56

1/28/2010 445,547.29

2/11/2010 273,958.44

2/19/2010 96,304.50

3/10/2010 207,395.98

3/24/2010 254,244.46

4/5/2010 187,471.47

4/20/2010 164,016.50

5/19/2010 133,337.50

5/27/2010 123,915.46

6/9/2010 106,219.00

6/21/2010 63,889.00

7/6/2010 90,985.00

7/22/2010 96,753.98

8/2/2010 100,392.50

8/27/2010 65,774.00

9/15/2010 143,955.50

9/22/2010 102,999.00

9/30/2010 98,343.50

10/15/2010 127,047.00

10/29/2010 178,651.00

11/18/2010 275,169.00

12/3/2010 687,558.42

$12,255,482.02

Mailing to Contractors May 2008 $123.00
Non-residential rebates paid by EFI $38,048.96

Residential Rebates paid by EFI $12,217,556.06
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NEW YORK DIVISION
CIP SUMMARY THROUGH DECEMBER 31, 2010

CIP CIP NYSERDA
Expenditures Funding Spending *
Non Residential Rebate Program
Payments to NYSERDA
2007 payments $200,000.00
2008 payments $1,161,951.04
2009 payments $0.00
2/10/2010 $500,000.00
7/30/2010 $400,000.00
$2,261,951.04
Non-residential rebates paid by EFI $38,048.96
Subtotal Non-residential Rebates $2,300,000.00
Transfer to Multi Family Program 522,516.00
Total Non-residential Rebates $1,777,484.00
Funding of Rebates by CMR
3/7/2008 $200,000.00
Expenditures by NYSERDA through 12/31/10 $775,775.47
Jobs Encumbered through 12/31/10 or Paid by NYSERDA after 12/31/10 $303,522.00

Multi Family Program
Payments to NYSERDA

Transfer from Non Residential Rebates $522,516.00
2/10/2010 8,132.00
4/30/2010 265,324.00
7/31/2010 265,324.00
10/29/2010 542,192.00
Total Multi Family Program $1,064,708.00
Commercial & Industrial Program
Payments to NYSERDA
2/10/2010 $171,033.75
4/30/2010 171,033.75
7/31/2010 171,033.75
10/29/2010 171,033.75
$684,135.00
Total Commercial & Industrial Program
New Construction Program
Payments to NYSERDA
4/15/2010 $18,776.33
5/27/2010 18,776.33
8/31/2010 18,776.33
Total New Construction Program $56,328.99
EnergyStar Program
Payments to NYSERDA
4/15/2010 $861,133.33
5/27/2010 861,133.33
8/31/2010 861,133.33
10/5/2010 86,683.00
Total EnergyStar Program $2,670,082.99
Agriculture Energy Efficiency
Payments to NYSERDA
10/5/2010 $17,512.00
Total Agriculture Energy Efficiency Program $17,512.00
Industrial & Process Efficiency
Payments to NYSERDA
10/5/2010 $202,731.00
Total Industrial & Process Efficiency Program $202,731.00
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NEW YORK DIVISION
CIP SUMMARY THROUGH DECEMBER 31, 2010

CIP CIP NYSERDA
Expenditures Funding Spending *
FlexTech Program
Payments to NYSERDA
10/5/2010 $27,115.00
Total FlexTech Program $27,115.00
General Outreach and Education
Expenditures (In House) Cumulative
Material $3,533.20
Transportation 191.50
Contractors 793,571.27
Office Employee 6,788.30
Print Advertising 463,082.01
Radio Advertising 372,401.15
TV Advertising 409,502.59
Brochures 61,490.79
Bill Inserts 91,617.53
Direct mail 287,568.26
Internet 138,441.20
Billboards 322,532.91
Misc. Advertising 1,080,932.23
Postage 1,667.60
Transfer to Austerity Bill Credit 2 800,000.00
$4,833,320.54
Funding of Outreach by CMR
3/7/2008 $911,634.82
Low Income Outreach and Education
Expenditures (In House) Cumulative
Material $192.25
Transportation 168.50
Contractors 192,880.04
Office Employee 1,854.91
Print Advertising 195,109.03
Radio Advertising 165,676.81
TV Advertising 184,840.74
Brochures 26,408.60
Bill Inserts 39,065.62
Direct mail 136,333.38
Internet 61,855.01
Billboards 160,740.78
Misc. Advertising 719,332.95
Postage 300.78
$1,884,759.40
Funding of Outreach by CMR
3/7/2008 $104,624.22
Conservation Incentive Program Surcharge (through 12/31/10)
Cumulative
Surcharge $31,526,372.75
Refund of overcollection $1,977,653.88
NYSERDA Administration Fees per NYSERDA Reconciliation through November 2009 $608,458.00
NYSERDA Interest per NYSERDA Reconciliation (NYSERDA estimate) through November 2009 ($76,422.00)

Total $34,255,732.98 $35,220,285.67 $7,395,362.47

1 - NYSERDA Spending updated through 12/31/10
2 - Transfer to Austerity Bill Credit C 09-M-0435



Appendix H - Residential CIP Rebate Program Customer Survey Results Cumulative thru 12/31/2010

Rebates Received
Flawed Rebates
Rebates Processed

Randomly Selected Customers

Customers Actually Contacted

Responsive Customers

Non-Responsive Customers

(refused to participate or hung up on phone rep)

Q1 - Program Awareness
Contractor

NFG Bill Insert
News/Newspapers
Friends/Word of Mouth
TV

NFG Website

NFG Letters

NFG Billboards

Radio

Other

*Note: responses total > 1578 since many customers
cited several sources

Q2 - Rebate Influence on Upgrade Decision
Not Important

Somewhat Important

Very Important

Q3 - Received Rebate Check
Yes
No

Q4 - Satisfaction with Time to Receive Rebate
1- Very Dissatisfied

2- Dissatisfied

3- Neither Dissatisfied or Satisfied

4- Satisfied

5- Very Satisfied

N/A

Q5 - Satisfaction with the Application Process
1- Very Dissatisfied

2- Dissatisfied

3- Neither Dissatisfied or Satisfied

4- Satisfied

5- Very Satisfied

Q6 - Satisfaction with Administrator, EFI
1- Very Dissatisfied

2- Dissatisfied

3- Neither Dissatisfied or Satisfied

4- Satisfied

5- Very Satisfied

N/A

Q7 - Satisfaction with Inspection by CSG
1- Very Dissatisfied

2- Dissatisfied

3- Neither Dissatisfied or Satisfied

4- Satisfied

5- Very Satisfied

N/A

Q8 - Overall Satisfaction with Rebate Program
1- Very Dissatisfied

2- Dissatisfied

3- Neither Dissatisfied or Satisfied

4- Satisfied

5- Very Satisfied

Total

46,099
10,401
35,698

4157

2696

1118

1021
236
165
170
137
103
24
14
60

1930

203
593
781
1577

1538

1577

38

37
144
328
991
1538

48
1581

29
32
122
354
1040
1577

17

48
79
252
403

1174
1577

14
37

265

325

1252
1577

14

52
223
1282
1577

23% of 46,099 Rebates Received
77% of 46,099 Rebates Received

12% of 35,698 Rebates Processed

8% of 35,698 Rebates Processed
4% of 35,698 Rebates Processed
3% of 35,698 Rebates Processed

65% of Customers Responding
15% " " "
10% " " "
1M1% " " "
9% " " "
% " " "
2% " " "
1% " " "
4% " " "

13% of the Customers were NOT Influenced by the NFG rebate in their purchase
38%
49%| 87% of the Customers were Influenced by the NFG rebate in their purchase

98% of the Customers had received their rebate check
2%

2%
2%
9%
21%
64%

4% of the Customers were NOT satisfied with the time it took to receive rebate

85% of the Customers were satisfied with the time it took to receive rebate

3% of the Customers had NOT received their rebate check

2%
2%
8%
22%
66%

4% of the Customers were NOT satisfied with the application process

88% of the Customers were satisfied with the application process

4%
2%
12%
20%
63%

6% of the Customers contacting EFI by phone were NOT satisfied with EF|

83% of the Customers contacting EFI by phone were satisfied with EFI

74% of the Customers did not contact EFI by phone

2%
0%
4%
1%
82%

2% of the Customers with inspections were NOT satisfied with CSG

83% of the Customers with inspections were satisfied with CSG

79% of the Customers had no inspection done

1%
0%
3%
14%
81%

1% of the Customers were NOT satisfied with rebate program

95% of the Customers were satisfied with rebate program
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Pre-/Post Consumption Analysis Methodology

The pre/post analysis of customer consumption reviewed the consumption characteristics
for customers receiving rebates twelve months before the customer installed the high efficiency
natural gas equipment and twelve months after the customer installed the high efficiency natural
gas equipment. All consumption information was normalized to remove the effects of weather
from the pre/post consumption analysis.

The procedure for conducting the analysis followed the following steps. From the
customer’s rebate application the month that the customer installed the high efficiency natural
gas equipment was determined. The customer’s consumption for the twelve months previous to
the equipment installation was determined, summed for all customers receiving rebates during
the month, and the changes in consumption due to weather were eliminated. That is, the
customers’ previous months consumption was “weather normalized”. The analysis next
determined the customer’s consumption for the twelve months after the equipment was installed,
summed the consumption information, and weather normalized that data stream. If a customer
did not have twelve months of pre or post equipment consumption available for analysis that
customer was removed from the analysis.

The Company currently has twenty-three months of complete pre and post consumption
data for the following residential rebate categories: (1) Heating Systems, (2) Programmable
Thermostats, (3) Heating Systems with Programmable Thermostats, (4) Hot Water Tank
Systems, and (5) Tankless Hot water Systems. In order to isolate the impact of the effect of
installing individual units, customers that installed multiple high efficiency applications were
removed from the analysis. Nineteen months of data is available for the Company’s Low
Income Usage Reduction Program (“LIURP”). The Company currently has pre/post
consumption data for the time periods provided in Table 1 below.
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Table 1

Month Equipment Pre Equipment Installation Post Equipment Installation
Installed Consumption Month Consumption Month

November 2007 November 2006-October 2007 December 2007 — November 2008

December 2007 December 2006-November 2007 | January 2008-December 2008

January 2008 January 2007-December 2007 February 2008-January 2009

February 2008 February 2007-January 2008 March 2008-February 2009

March 2008 March 2007-February 2008 April 2008-March 2009

April 2008 April 2007-March 2008 May 2008—April 2009

May 2008 May 2007 — April 2008 June 2008—-May 2009

June 2008 June 2007 — May 2008 July 2008-June 2009

July 2008 July 2007-June 2008 August 2008-July 2009

August 2008 August 2007-July 2008 September 2008—August 2009

September 2008 September 2007-August 2008 October 2008-September 2009

October 2008 October 2007-September 2008 November 2008-October 2009

November 2008 November 2007-October 2008 December 2008-November 2009

December 2008 December 2007-November 2008 | January 2009-December 2009

January 2009 January 2008-December 2008 February 2009-January 2010

February 2009 February 2008-January 2009 March 2009-February 2010

March 2009 March 2008-February 2009 April 2009-March 2010

April 2009 April 2008-March 2009 May 2009-April 2010

May 2009 May 2008 — April 2009 June 2009-May 2010

June 2009 June 2008 — May 2009 July 2009-June 2010

July 2009 July 2008 — June 2009 August 2009 — July 2010

August 2009 August 2008 — July 2009 September 2009 — August 2010

September 2009 September 2008 — August 2009 | October 2009 — September 2010

The average consumption change over the fourteen months period tested is summarized

in Table 2 below.

Table 2

Change in Consumption Per Account
Equipment Mcf per Account Percent Change
Heating Systems 13.744 12.4%
Programmable Thermostats 5.789 5.6%
Heating Systems W/P.Tstats 14.696 13.7%
Storage Tank Water Heater 4.302 4.0%
Tankless Water Heater 7.773 7.6%
LIURP (Data for 19 Mths) 23.841 13.6%
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Attachment 1 to this appendix provides the consumption change for each piece of
equipment by month.

How do these results compare to the changes in consumption for the average residential
account on the Company’s system and the average usage per account for non-participating
customers? Attachment 2 provides a response to these questions. Attachment 2 provides a
graphical representation of pre and post rebate percent average annual savings by month, percent
average changes in residential usage per account by month, and estimated percent average
changes in non-participant usage per account by month. As can be seen from these graphs the
percent average reduction in usage for customers receiving heating system rebates and LIURP
program participants is significantly greater than the average for the residential customer class as
a whole and the estimated percent average reduction in the usage per account of the non-
participating customers. Reductions in usage for customers receiving rebates for thermostats
only was lower than LIURP customers and customers receiving rebates for heating systems.
Customers receiving rebates for hot water systems had usage reductions only slightly above the
average for the residential class as a whole and non-participating customers. Attachment 3
provides a description of how the average changes in normalized residential class usage per
account and changes in non-participant usage per account were estimated. Attachment 3 also
explains why using such total system averages is a reasonable benchmark the National Fuel Gas
Distribution Corporations service territory.

The Company has compared its weather normalization method used in its pre and post
consumption analysis with the Princeton Scorekeeping Method (PRISM). The weather
normalization technique utilized by the Company is the standard weather normalization
technique utilized by the Company for reporting purposes for rate cases, Company sales
forecasts, gas supply planning, etc. PRISM is a statistical procedure that utilizes simple
regression analysis for determining weather normalized consumption.

Both the Company weather normalization method and PRISM share the basic formula
that customer consumption will be equal to the summation of a customer’s non-heating sensitive
(eg., cooking, water heating, clothes drying, etc) requirements and heat sensitive requirements
(eg., the space heating applications of furnaces and boilers). Both models also share the
assumption that heat sensitive requirements will be the function of usage per heating degree day
multiplied by the total number of heating degree days. Where the methods differ is in the
calculation of the non-heating variable and the usage per heating degree day variable. Under the
Company method the non-heating usage per month is determined to be the average monthly
consumption in months with no heating degree days (typically July and August). The Company
then determines the usage per heating degree day by month to be the ratio of monthly
consumption less non-heating usage per month divided by the number of heating degree days in
the month. The Company method defines heating degree days using the same definition of the
National Oceanic and Atmospheric Administration (“NOAA”), namely, total heating degree days
are the difference between the base temperature of 65° F and actual daily temperature (actual
temperatures above 65° F are consider to be cooling degree days). The PRISM methodology
utilizes simple regression analysis for determining these variables. The PRISM methodology
utilizes an iterative analysis to determine base consumption. That is the PRISM methodology
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adjusts the base temperature used for determining HDD in a step by step manner recalculating
the regression analysis. The PRSIM method determines the level of base temperature for
calculating HDDs, the non-heating (constant) variable, and the heating usage per degree day
variables by using the regression model that yields the best R? (a statistical measure of the
explanatory power of the model — ie., the higher the R? the better the variables in the model
explain consumption). Where the Company method uses a constant base temperature (65° F) for
each set of pre and post consumption analysis, the PRISM model will determine base
temperature upon the “best fitting” regression line.

The purpose of this report is not to identify the merits of the PRISM methodology or the
methodology used by the Company. The purpose is to identify what the differences in those
methods are. The Table 3 below summarizes the total results of the two methods for heating
system rebates and the LIURP program. Attachment 4 provides additional results on a monthly
basis.

Table 3

Weather Normalized Consumption — Mcf

Usage Per Account Weighted Annual
Consumption
1 Year 1Year | Change| % Change | Pre Post
Prior After
Heating Systems — Tota
Installed 11/07-03/09
Company Method 113.463 100.209 | -13.254| -11.7% 355,820.4 | 314,255.4
PRISM 113.171 99.998 | -13.173| -11.6% 354,904.3 | 313,594.6
LIURP
Company Method 191.197 166.165 | -25.032| -13.1% 89,671.3 | 77,931.1
PRISM 190.729 166.031 | -24.699| -12.9% 89,452.1 | 77,868.4




National Fuel Gas Distribution Corporation
New York Division

Conservation Incentive Program

Residential Appliance Rebate Program

Pre and Post Installation Consumption Analysis

Heating System Only

Normalized Consumption (Mcf)

Weighted Annual Weighted Annual
Consumption Consumption
1 Year Prior 1 Year Prior 2nd Year

Month Unit to 1 Year After to After

Installed Customers | Installation Installation Change % Change Pre Post Installation Installation Change % Change Pre Post

November-07 205 112.002 98.304 -13.698 -12.2% 22,960.4 20,152.3 112.002 96.783  -15.219 -13.6% 22,960.4 19,840.5

December-07 372 113.738 99.159  -14.579 -12.8% 42,310.5 36,887.1 113.738 95.486  -18.252 -16.0% 42,310.5 35,520.8

January-08 222 115.791 105.389  -10.402 -9.0% 25,705.6 23,396.4 115.791 101.916  -13.875 -12.0% 25,705.6 22,625.4

February-08 153 115.100 101.188  -13.912 -12.1% 17,610.3 15,481.8 115.100 99.607  -15.493 -13.5% 17,610.3 15,239.9

March-08 119 115.191 102.357  -12.834 -11.1% 13,707.7 12,180.5 115.191 99.165 -16.026 -13.9% 13,707.7 11,800.6

April-08 99 110.157 98.627  -11.530 -10.5% 10,905.5 9,764.1 110.157 96.139  -14.018 -12.7% 10,905.5 9,517.8

May-08 104 103.728 90.592  -13.136 -12.7% 10,787.7 9,421.6 103.728 87.609  -16.119 -15.5% 10,787.7 9,111.3

June-08 97 111.064 98.040  -13.024 -11.7% 10,773.2 9,509.9 111.064 96.537  -14.527 -13.1% 10,773.2 9,364.1

July-08 124 99.936 89.930 -10.006 -10.0% 12,392.1 11,151.3 99.936 87.387  -12.549 -12.6% 12,392.1 10,836.0

August-08 138 105.848 91.479  -14.369 -13.6% 14,607.0 12,624.1 105.848 90.302  -15.546 -14.7% 14,607.0 12,461.7

September-08 168 107.015 91.061  -15.954 -14.9% 17,978.5 15,298.2 107.015 89.074  -17.941 -16.8% 17,978.5 14,964.4

October-08 226 117.229 100.986  -16.243 -13.9% 26,493.8 22,822.8

November-08 226 108.432 93.751  -14.681 -13.5% 24,505.6 21,187.7

December-08 235 104.831 93.009 -11.822 -11.3% 24,635.3 21,857.1

January-09 187 115.694 105.018 -10.676 -9.2% 21,634.8 19,638.4

February-09 149 112.273 98.989  -13.284 -11.8% 16,728.7 14,749.4

March-09 121 121.618 106.828  -14.790 -12.2% 14,715.8 12,926.2

April-09 84 103.091 88.893  -14.198 -13.8% 8,659.6 7,467.0

May-09 85 105.015 92242  -12.773 -12.2% 8,926.3 7,840.6

June-09 89 111.112 91.284  -19.828 -17.8% 9,889.0 8,124.3

July-09 93 108.607 91.038  -17.569 -16.2% 10,100.5 8,466.5

August-09 101 105.323 90.351  -14.972 -14.2% 10,637.6 9,125.5

September-09 174 105.234 90.946  -14.288 -13.6% 18,310.7 15,824.6

Total 3,571 110.607 96.863  -13.744 -12.4%| 394,976.2  345,897.3 110.904 95.104  -15.800 -14.2%| 199,738.6 171,282.45
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National Fuel Gas Distribution Corporation

New York Division

Conservation Incentive Program
Residential Appliance Rebate Program
Pre and Post Installation Consumption Analysis

Programmable Thermostats Only

Normalized Consumption (Mcf)

Weighted Annual

Weighted Annual

Consumption Consumption

1 Year Prior 1 Year Prior 2nd Year
Month Unit to 1 Year After to After
Installed Customers | Installation Installation Change % Change Pre Post Installation Installation Change % Change Pre Post
November-07 44 107.686 102.907 -4.779 -4.4% 4,738.2 4,527.9 107.686 99.818 -7.868 -7.3% 4,738.2 4,392.0
December-07 129 99.513 98.006 -1.507 -1.5% 12,837.2 12,642.8 99.513 94.622 -4.891 -4.9% 12,837.2 12,206.2
January-08 118 107.130 103.191 -3.939 -3.7% 12,641.3 12,176.5 107.130 97.823 -9.307 -8.7% 12,641.3 11,543.1
February-08 80 104.317 96.106 -8.211 -7.9% 8,345.4 7,688.5 104.317 95.073 -9.244 -8.9% 8,345.4 7,605.8
March-08 86 93.661 87.417 -6.244 -6.7% 8,054.8 7,517.9 93.661 83.653  -10.008 -10.7% 8,054.8 7,194.2
April-08 49 96.922 88.830 -8.092 -8.3% 4,749.2 4,352.7 96.922 88.773 -8.149 -8.4% 4,749.2 4,349.9
May-08 39 95.782 89.786 -5.996 -6.3% 3,735.5 3,501.7 95.782 85.637  -10.145 -10.6% 3,735.5 3,339.8
June-08 42 104.984 98.554 -6.430 -6.1% 4,409.3 4,139.3 104.984 96.939 -8.045 -1.7% 4,409.3 4,071.4
July-08 44 92.903 90.904 -1.999 -2.2% 4,087.7 3,999.8 92.903 87.074 -5.829 -6.3% 4,087.7 3,831.3
August-08 33 107.603 100.151 -7.452 -6.9% 3,5650.9 3,305.0 107.603 96.619  -10.984 -10.2% 3,550.9 3,188.4
September-08 29 96.547 93.516 -3.031 -3.1% 2,799.9 2,712.0 96.547 89.474 -7.073 -7.3% 2,799.9 2,594.7
October-08 100 105.012 96.737 -8.275 -7.9% 10,501.2 9,673.7
November-08 154 114.652 106.582 -8.070 -7.0% 17,656.4 16,413.6
December-08 117 102.420 96.016 -6.404 -6.3% 11,983.1 11,233.9
January-09 83 108.686 102.319 -6.367 -5.9% 9,020.9 8,492.5
February-09 64 102.193 95.940 -6.253 -6.1% 6,540.4 6,140.2
March-09 51 105.615 96.955 -8.660 -8.2% 5,386.4 4,944.7
April-09 34 102.889 96.758 -6.131 -6.0% 3,498.2 3,289.8
May-09 30 99.308 91.474 -7.834 -7.9% 2,979.2 2,744.2
June-09 30 110.763 109.972 -0.791 -0.7% 3,322.9 3,299.2
July-09 40 100.641 94.361 -6.280 -6.2% 4,025.6 3,774.4
August-09 41 93.494 91.543 -1.951 -2.1% 3,833.3 3,753.3
September-09 34 92.791 88.639 -4.152 -4.5% 3,154.9 3,013.7
Total 1,471 103.230 97.442 -5.789 -5.6%| 151,852.0  143,337.0 100.937 92.809 -8.128 -8.1% 69,949.4 64,316.9
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National Fuel Gas Distribution Corporation

New York Division

Conservation Incentive Program
Residential Appliance Rebate Program
Pre and Post Installation Consumption Analysis

Heating System and Programmable Thermostat Only

Normalized Consumption (Mcf)

Weighted Annual

Weighted Annual

Consumption Consumption

1 Year Prior 1 Year Prior 2nd Year
Month Unit to 1 Year After to After
Installed Customers | Installation Installation Change % Change Pre Post Installation Installation Change % Change Pre Post
November-07 174 105.276 89.740  -15.536 -14.8% 18,318.0 15,614.8 105.276 88.334  -16.942 -16.1% 18,318.0 15,370.1
December-07 315 110.431 94.260 -16.171 -14.6% 34,785.8 29,691.9 110.431 90.508  -19.923 -18.0% 34,785.8 28,510.0
January-08 235 114.384 99.699  -14.685 -12.8% 26,880.2 23,429.3 114.384 95.375  -19.009 -16.6% 26,880.2 22,413.1
February-08 160 108.316 93.243  -15.073 -13.9% 17,330.6 14,918.9 108.316 89.562  -18.754 -17.3% 17,330.6 14,329.9
March-08 179 112.392 97.232  -15.160 -13.5% 20,118.2 17,404.5 112.392 95.606 -16.786 -14.9% 20,118.2 17,113.5
April-08 210 108.963 94.662 -14.301 -13.1% 22,882.2 19,879.0 108.963 92.646  -16.317 -15.0% 22,882.2 19,455.7
May-08 172 102.710 87.135 -15.575 -15.2% 17,666.1 14,987.2 102.710 85.554  -17.156 -16.7% 17,666.1 14,715.3
June-08 202 97.216 84.627  -12.589 -12.9% 19,637.6 17,094.7 97.216 82.620 -14.596 -15.0% 19,637.6 16,689.2
July-08 212 107.856 94.764  -13.092 -12.1% 22,865.5 20,090.0 107.856 92.026  -15.830 -14.7% 22,865.5 19,509.5
August-08 201 108.039 92.266  -15.773 -14.6% 21,715.8 18,545.5 108.039 90.025 -18.014 -16.7% 21,715.8 18,095.0
September-08 304 108.065 94.452  -13.613 -12.6% 32,851.8 28,713.4 108.065 92.020 -16.045 -14.8% 32,851.8 27,974.1
October-08 472 110.278 94.648  -15.630 -14.2% 52,051.2 44,673.9
November-08 532 106.189 91.287  -14.902 -14.0% 56,492.5 48,564.7
December-08 380 108.111 93.955  -14.156 -13.1% 41,082.2 35,702.9
January-09 298 110.621 94.431  -16.190 -14.6% 32,965.1 28,140.4
February-09 270 110.242 95.405  -14.837 -13.5% 29,765.3 25,759.4
March-09 246 109.553 94.144  -15.409 -14.1% 26,950.0 23,159.4
April-09 241 104.599 91.292  -13.307 -12.7% 25,208.4 22,001.4
May-09 244 105.331 91.334  -13.997 -13.3% 25,700.8 22,285.5
June-09 286 103.022 89.503  -13.519 -13.1% 29,464.3 25,597.9
July-09 268 104.939 90.946  -13.993 -13.3% 28,123.7 24,373.5
August-09 317 104.665 90.213  -14.452 -13.8% 33,178.8 28,597.5
September-09 391 103.740 88.624  -15.116 -14.6% 40,562.3 34,652.0
Total 6,309 107.243 92.547  -14.696 -13.7%| 676,596.4  583,877.5 107.890 90.599  -17.291 -16.0%| 255,051.8  214,175.5
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National Fuel Gas Distribution Corporation
New York Division

Conservation Incentive Program

Residential Appliance Rebate Program

Pre and Post Installation Consumption Analysis

Storage Tank Water Heating Only

Normalized Consumption (Mcf)

Weighted Annual Weighted Annual
Consumption Consumption
1 Year Prior 1 Year Prior 2nd Year
Month Unit to 1 Year After to After
Installed Customers | Installation Installation Change % Change Pre Post Installation Installation Change % Change Pre Post
November-07 12 96.865 93.346 -3.519 -3.6% 1,162.4 1,120.2 96.865 88.003 -8.862 -9.1% 1,162.4 1,056.0
December-07 48 104.766 100.323 -4.443 -4.2% 5,028.8 4,815.5 104.766 96.495 -8.271 -7.9% 5,028.8 4,631.8
January-08 82 109.218 108.101 -1.117 -1.0% 8,955.9 8,864.3 109.218 105.277 -3.941 -3.6% 8,955.9 8,632.7
February-08 48 110.334 105.482 -4.852 -4.4% 5,296.0 5,063.1 110.334 102.999 -7.335 -6.6% 5,296.0 4,944.0
March-08 64 106.745 103.860 -2.885 -2.7% 6,831.7 6,647.0 106.745 100.178 -6.567 -6.2% 6,831.7 6,411.4
April-08 108 109.500 106.150 -3.350 -3.1% 11,826.0 11,464.2 109.500 102.906 -6.594 -6.0% 11,826.0 11,113.8
May-08 79 105.849 99.617 -6.232 -5.9% 8,362.1 7,869.7 105.849 96.176 -9.673 -9.1% 8,362.1 7,597.9
June-08 43 106.820 101.654 -5.166 -4.8% 4,593.3 4,371.1 106.820 97.072 -9.748 -9.1% 4,593.3 4,174.1
July-08 52 98.533 95.383 -3.150 -3.2% 5,123.7 4,959.9 98.533 96.742 -1.791 -1.8% 5,123.7 5,030.6
August-08 45 111.450 107.980 -3.470 -3.1% 5,015.3 4,859.1 111.450 104.758 -6.692 -6.0% 5,015.3 4,714.1
September-08 55 102.519 95.425 -7.094 -6.9% 5,638.5 5,248.4 102.519 95.187 -7.332 -7.2% 5,638.5 5,235.3
October-08 48 105.488 101.352 -4.136 -3.9% 5,063.4 4,864.9
November-08 58 110.710 107.319 -3.391 -3.1% 6,421.2 6,224.5
December-08 69 107.514 103.230 -4.284 -4.0% 7,418.5 7,122.9
January-09 64 103.257 96.424 -6.833 -6.6% 6,608.4 6,171.1
February-09 84 108.093 103.195 -4.898 -4.5% 9,079.8 8,668.4
March-09 79 110.961 103.720 -7.241 -6.5% 8,765.9 8,193.9
April-09 77 109.488 104.205 -5.283 -4.8% 8,430.6 8,023.8
May-09 70 103.435 96.734 -6.701 -6.5% 7,240.5 6,771.4
June-09 72 94.442 90.932 -3.510 -3.7% 6,799.8 6,547.1
July-09 55 106.073 105.533 -0.540 -0.5% 5,834.0 5,804.3
August-09 62 113.116 110.324 -2.792 -2.5% 7,013.2 6,840.1
September-09 60 110.435 107.514 -2.921 -2.6% 6,626.1 6,450.8
Total 1,434 106.789 102.487 -4.302 -4.0%| 153,135.0  146,965.7 106.657 99.908 -6.748 -6.3% 67,833.6 63,541.7
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National Fuel Gas Distribution Corporation

New York Division

Conservation Incentive Program
Residential Appliance Rebate Program
Pre and Post Installation Consumption Analysis

Tankless Water Heating Only

Normalized Consumption (Mcf)

Weighted Annual

Weighted Annual

Consumption Consumption

1 Year Prior 1 Year Prior 2nd Year
Month Unit to 1 Year After to After
Installed Customers | Installation Installation Change % Change Pre Post Installation Installation Change % Change Pre Post
November-07 18 94.015 91.315 -2.700 -2.9% 1,692.3 1,643.7 94.015 89.192 -4.823 -5.1% 1,692.3 1,605.5
December-07 61 103.505 97.186 -6.319 -6.1% 6,313.8 5,928.3 103.505 95.459 -8.046 -7.8% 6,313.8 5,823.0
January-08 58 116.695 107.431 -9.264 -7.9% 6,768.3 6,231.0 116.695 105.506  -11.189 -9.6% 6,768.3 6,119.3
February-08 37 93.209 83.531 -9.678 -10.4% 3,448.7 3,090.6 93.209 86.135 -7.074 -7.6% 3,448.7 3,187.0
March-08 21 108.595 99.333 -9.262 -8.5% 2,280.5 2,086.0 108.595 96.313  -12.282 -11.3% 2,280.5 2,022.6
April-08 35 107.939 99.459 -8.480 -7.9% 3,777.9 3,481.1 107.939 94.089  -13.850 -12.8% 3,777.9 3,293.1
May-08 30 103.154 97.014 -6.140 -6.0% 3,094.6 2,910.4 103.154 95.154 -8.000 -7.8% 3,094.6 2,854.6
June-08 26 98.198 94.684 -3.514 -3.6% 2,553.1 2,461.8 98.198 95.114 -3.084 -3.1% 2,553.1 2,473.0
July-08 23 103.614 92.487  -11.127 -10.7% 2,383.1 2,127.2 103.614 93.326  -10.288 -9.9% 2,383.1 2,146.5
August-08 24 86.416 78.600 -7.816 -9.0% 2,074.0 1,886.4 86.416 78.271 -8.145 -9.4% 2,074.0 1,878.5
September-08 31 103.083 100.798 -2.285 -2.2% 3,195.6 3,124.7 103.083 96.192 -6.891 -6.7% 3,195.6 2,982.0
October-08 24 103.487 96.619 -6.868 -6.6% 2,483.7 2,318.9
November-08 21 108.830 103.576 -5.254 -4.8% 2,285.4 2,175.1
December-08 23 112.276 100.309  -11.967 -10.7% 2,582.3 2,307.1
January-09 27 96.255 88.362 -7.893 -8.2% 2,598.9 2,385.8
February-09 32 108.115 102.729 -5.386 -5.0% 3,459.7 3,287.3
March-09 39 96.357 89.352 -7.005 -7.3% 3,757.9 3,484.7
April-09 56 111.416 98.695 -12.721 -11.4% 6,239.3 5,526.9
May-09 41 89.140 80.643 -8.497 -9.5% 3,654.7 3,306.4
June-09 42 91.868 84.071 -7.797 -8.5% 3,858.5 3,5631.0
July-09 39 97.593 90.380 -7.213 -7.4% 3,806.1 3,524.8
August-09 43 102.153 96.942 -5.211 -5.1% 4,392.6 4,168.5
September-09 47 96.165 85.747  -10.418 -10.8% 4,519.8 4,030.1
Total 798 101.780 94.007 -7.773 -7.6% 81,220.8 75,017.9 103.247 94.464 -8.783 -8.5% 37,581.9 34,385.0
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National Fuel Gas Distribution Corporation

New York Division

Conservation Incentive Program
Pre and Post Installation Consumption Analysis

LIURP Customers

Normalized Consumption (Mcf)

Weighted Annual

Weighted Annual

Consumption Consumption
1 Year Prior 1 Year Prior | 2nd Year

Month Unit to 1 Year After to After

Installed Customers | Installation | Installation | Change |% Change Pre Post Installation | Installation | Change |% Change Pre Post

Mar-08 2 224.434 206.736| -17.698 -7.9% 449 413 224.434 208.902| -15.532 -6.9% 449 418

Apr-08 14 216.685 197.512| -19.173 -8.8% 3,034 2,765 216.685 181.110| -35.575 -16.4% 3,034 2,536

May-08 20 193.173 172.299| -20.874 -10.8% 3,863 3,446 193.173 163.487| -29.686 -15.4% 3,863 3,270

Jun-08 15 182.703 171.813| -10.890 -6.0% 2,741 2,577 182.703 169.302| -13.401 -7.3% 2,741 2,540

Jul-08 11 180.138 166.938| -13.200 -7.3% 1,982 1,836 180.138 154.670| -25.468 -14.1% 1,982 1,701

Aug-08 22 200.760 177.353| -23.407 -11.7% 4,417 3,902 200.760 166.225| -34.535 -17.2% 4,417 3,657

Sep-08 26 208.194 180.900| -27.294 -13.1% 5,413 4,703 208.194 168.107| -40.087 -19.3% 5,413 4,371

Oct-08 34 190.798 173.712| -17.086 -9.0% 6,487 5,906

Nov-08 57 199.840 173.470| -26.370 -13.2% 11,391 9,888

Dec-08 28 207.121 177.327| -29.794 -14.4% 5,799 4,965

Jan-09 45 197.579 171.084| -26.495 -13.4% 8,891 7,699

Feb-09 60 179.009 151.819| -27.190 -15.2% 10,741 9,109

Mar-09 101 178.158 149.892| -28.266 -15.9% 17,994 15,139

Apr-09 81 183.047 151.229| -31.818 -17.4% 14,827 12,250

May-09 39 166.332 145.460| -20.872 -12.5% 6,487 5,673

Jun-09 46 144.821 132.254| -12.567 -8.7% 6,662 6,084

Jul-09 65 147.718 125.504| -22.214 -15.0% 9,602 8,158

Aug-09 106 155.237 132.832| -22.405 -14.4% 16,455 14,080

Sep-09 107 161.564 139.912| -21.652 -13.4% 17,287 14,971

Total 879 175.791 151.950| -23.841 -13.6% 154,520 133,564 199.070 168.107| -30.964| -15.6% 21,898 18,492
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Appendix |
Attachment 3

Control Group for Measuring Significance of Residential Customer Rebate Program and
Low Income Usage Reduction Program (“LIURP”) Participant Savings.
I) Summary

This appendix describes the control group used for comparing the natural gas
savings of customers receiving appliance rebates under the CIPs program with those
customers that have not received a rebate. Due to the somewhat unique characteristics of
National Fuel Gas Distribution Corporation’s residential customer base, the average
actual consumption per account for the residential class of customer will be used as the
starting point for any determination of differences in consumption between customers
participating in the rebate program and non-participating customers.

The residential customers on the Company’s system are relatively homogeneous
in terms of whether they use natural gas for space heating and water heating. Based on
both internal Company sponsored studies and US Department of Census information, the
percentage of residential customers that use natural gas for space heating and water
heating is between approximately 96% to 98%. Chart 1 below provides a summary of the
percentage of the Company’s customers that utilize natural gas in the major natural gas

burning appliances.



CHART 1

National Fuel Gas Distribution Corporation

New York Division

Residential Market Share For Natural Gas Appliances

Equipment

Percentages are the % of National Fuel Gas Customers Using the Specified Natural Gas
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Since nearly all residential customers use natural gas for both space heating and

water heating, the starting point for determining non-participant customer consumption is

the average usage per residential account. Table I, Column (1), provides this amount for

the 12 months ended December 2007, December 2008, December 2009, and December

2010. This value is the total average consumption of both customers participating in the

CIP program and non-participating customers. In order to determine the average




consumption of non-participating customers, estimated average savings of customers

participating in the CIPs program are identified (Column (2) of Table 1) and subtracted

from the average total usage per account to determine non-participating customers

(Column (3) of Table 1).

Table 1
1) ) ®)

12 Months Ended Impact on Total

Total Residential Avg. Usage per

Weather Account for Rebate Total Usage Per
Normalized Usage & LIURP Account Non-
Per Account Participants Participants

(Mcf) % Chg (Mcf) (Mcf) % Chg
December 2007 107.4 107.4
December 2008 106.0 -1.3% 0.4 106.4 -0.9%
December 2009 102.5 -3.3% 0.9 103.4 -2.8%
December 2010 99.8 -2.7% 1.5 101.3 -2.0%

The results of Table 1 provide a reasonable benchmark to compare actual
measured savings of participating customers from the pre and post consumption analysis
with a reasonable estimated range of changes in consumption for non-participating
customers. The reasonable range of consumption change for non-participating customers

is likely to be within the percent change provided in Columns (1) and Columns (3).

I1) Sources Used For Determining Market Share Information Provided in Chart 1

The sources of the data used in Chart 1 include: (1) American Housing Survey for
the Buffalo Metropolitan Area: 2002; Issued July 2003; conducted by the U.S. Census
Bureau for the U.S. Department of Housing and Urban Development, (“AHS: Buffalo™);
and (2) National Fuel Gas Distribution Corporation, 2006 Residential Market Study

(“NFG Survey”). The AHS: Buffalo study reports fuel uses for major residential




applications for households within the Buffalo metropolitan area. The Buffalo metro area
is defined in the AHS: Buffalo as Niagara and Erie County. The NFG Survey is a
random telephone survey of 400 households across the twelve counties in New York that

comprise National Fuel Gas Distribution Corporation’s New York service territory.

Table 2
AHS: Buffalo NFG Survey
% of
% of Housing Housing
Units w/gas Gas | Units w/gas
Gasas | Using Gasin | as% | Using Gas in
Housing | % of Listed of Listed
Units Total Application | Total | Application
(000) % % % %
Occupied Housing Units 461.3
Units Using Natural Gas 422.6 92% 84%
Main House/Primary
Heating Fuel 402.2 87% 95% | 81% 96%
Other House/Secondary
Heating Fuels' 24.3 6% 6% 2% 2%
Total Heating 426.5 93% 101% | 83% 98%
Water Heating 407.3 88% 96% | 81% 96%
Cooking 264.6 57% 63% | 57% 68%
Clothes Drying 239.9 52% 57% | 59% 66%

As can be seen from the results reported in Table 2 both the AHS: Buffalo study
and the NFG Survey provide evidence that nearly all residential customers that have
access to natural gas supplies utilize natural gas for heating. This is not surprising given
the cost advantages of natural gas compared to other fuel sources used for heating. The

nearly complete dominance of natural gas as the primary heating fuel for residential

! The AHS: Buffalo study allows for more than one appliance being reported for “Other Heating
Equipment”. Therefore multiple other heating units could be reported. For example a customer may have
a wood burning stove that they may characterize as their “main heating fuel” they may also have a natural
gas furnace and a natural gas fireplace. It is the capability to report more than one other heating source that
likely leads to a percentage total of natural gas heating applications of greater than 100% for the AHS:
Buffalo study. In contrast, the NFG Survey allows for only one “secondary heating” source to be reported
by the customer.




households within the Company’s service territory is likely uniqgue among the major
metropolitan areas in New York State.?

This high saturation amount supports the use of total average residential
consumption as a reasonable benchmark to compare savings with residential customers
that have received rebates. It is likely that customers that received rebates face the same
economic, behavioral, and other influences on energy consumption that the average non-
participating customer experiences. For example, both residential customers that have
received rebates and those that have not have received messages regarding the
importance to conserve energy from a variety of sources including, the Company, the
New York Public Service Commission, and NYSERDA. These customers also face the
same pricing signals as well as the overall influence of economic circumstances within
the service territory.

I11) Description of Data and Calculations Used in Table 1

The data included in Table 1 is developed from the following sources:

Column (1) of Table 1 is the total weather normalized usage per account for
residential customers on the Company’s system. Column (1) of Table 1 is the total
weather normalized average consumption from residential customers including customers
participating in the CIPs and customers that are not participating in the CIP. Column (3)
provides an estimate of residential usage per account for non-participating customers. It
was determined as calculated below in Table 3. The estimate of non-participating
customer usage per account simply takes the deemed savings associated with customers

participating in the program and adds them back to the total annual residential

2 For example American Housing Surveys for the New York City and Rochester metropolitan areas yield
heating saturations for households with natural gas service in the 50% and 92% range respectively.



consumption per accounts and then divides this sum by the total number of residential

accounts.
Table 3
Average
Estimated Annual Average Adjusted
Total Residentia Volumes Unadjust | Res Usage | Impact on
Annual | Rebate Assuming Res Usage per Total
Year 12 Residential | & LIURP | no Savings Avg per Acct Account | Usage per
Months Volumes Savings (Mcf) Number (Mcf) (Mcf) Account
Ended (Mcf) (Mcf) 3)= of Accts (5)= (6)= (M=
December 1) (2) (D)+(2) 4 (1D)/(4) (3)/(4) (2)/(4)
2007 51,525,220 479,639 107.4
2008 51,081,192 179,618 | 51,260,810 | 481,689 106.0 106.4 0.4
2009 49,443,110 412,565 | 49,885,675 | 482,273 102.5 103.4 0.9
2010 48,246,001 663,468 | 48,909,469 | 483,485 99.8 101.3 15




National Fuel Gas Distribution Corporation

New York Division

Completed LIURP Projects by Zip Code
December 1, 2007 - December 31, 2010

Program Years 1 -3

No. of Total Average

City/ Completed Cost of Cost of

Zip Code Town Projects Projects Projects
14001 Akron 4 $10,629.83| $2,657.46
14004 Alden 9 $31,334.45| $3,481.61
14006 Angola 10 $24,046.03| $2,404.60
14011 Attica 6 $19,926.39| $3,321.07
14020 Batavia 14 $26,909.21| $1,922.09
14024 Bliss 6 $13,675.67| $2,279.28
14025 Boston 1 $5,563.44| $5,563.44
14026 Bowmansville 1 $3,608.62| $3,608.62
14031 Clarence 2 $6,022.54| S3,011.27
14032 Clarence Center 2 $3,996.77| $1,998.39
14034 Collins 3 $8,066.97| $2,688.99
14036 Corfu 2 $4,428.76| $2,214.38
14037 Cowlesville 2 $5,003.39| $2,501.70
14040 Darien Center 1 $1,103.34| S1,103.34
14042 Delevan 2 $4,928.10| $2,464.05
14043 Depew 7 $24,035.35 $3,433.62
14047 Derby 1 $2,486.87| $2,486.87
14048 Dunkirk 37| $144,966.17 $3,918.00
14051 East Amherst 5 $12,631.32| $2,526.26
14052 East Aurora 6 $7,635.84| $1,272.64
14056 East Pembroke 2 $7,357.36| $3,678.68
14057 Eden 4 $11,164.11| $2,791.03
14058 Elba 1 $3,985.73| $3,985.73
14059 Elma 8 $22,729.94| $2,841.24
14061 Farnham 1 $337.30 $337.30
14062 Forestville 7 $31,692.73| $4,527.53
14063 Fredonia 13 $55,470.86| $4,266.99
14066 Gainesville 1 $394.90 $394.90
14070 Gowanda 5 $15,487.08| $3,097.42
14072 Grand Island 11 $39,998.73| $3,636.25
14075 Hamburg 9 $14,438.02 $1,604.22
14080 Holland 2 $7,830.10| $3,915.05
14081 Irving 2 $7,934.28| $3,967.14
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National Fuel Gas Distribution Corporation
New York Division
Completed LIURP Projects by Zip Code
December 1, 2007 - December 31, 2010
Program Years 1 -3

No. of Total Average

City/ Completed Cost of Cost of

Zip Code Town Projects Projects Projects
14083 Java Village 1 $5,491.30| S5,491.30
14086 Lancaster 16 $52,761.52| $3,297.60
14091 Lawtons 1 $775.72 $775.72
14092 Lewiston 2 $3,937.90| $1,968.95
14101 Machias 4 $21,447.90 $5,361.98
14102 Marilla 2 $4,907.60| $2,453.80
14110 North Boston 1 $5,924.50 $5,924.50
14111 North Collins 4 $15,456.71| $3,864.18
14113 North Java 2 $12,227.04| $6,113.52
14120 North Tonawanda 19 $58,833.30 $3,096.49
14127 Orchard Park 9 $26,797.19| $2,977.47
14129 Perrysburg 1 $477.22 $477.22
14131 Ransomville 1 $2,539.32| $2,539.32
14132 Sanborn 2 $2,044.47| $1,022.24
14134 Sardinia 1 $3,131.90| $3,131.90
14136 Silver Creek 12 $34,916.02 $2,909.67
14141 Springyville 1 $4,519.17| $4,519.17
14150 Tonawanda 20 $60,960.20( $3,048.01
14169 Wales Center 1 $4,657.49| S4,657.49
14170 West Falls 2 $4,631.48| $2,315.74
14171 West Valley 2 $4,612.78| $2,306.39
14172 Wilson 2 $6,415.72| $3,207.86
14174 Youngstown 1 $603.90 $603.90
14201 Buffalo 15 $56,080.78| $3,738.72
14202 Buffalo 1 $1,529.44| $1,529.44
14204 Buffalo 34 $74,727.19| $2,197.86
14205 Buffalo 1 $2,457.40| $2,457.40
14206 Buffalo 55 $173,645.76 $3,157.20
14207 Buffalo 31| $106,804.23| $3,445.30
14208 Buffalo 106 $306,350.68| $2,890.10
14209 Buffalo 27 $85,143.40| $3,153.46
14210 Buffalo 50( $159,360.07| $3,187.20
14211 Buffalo 194 $652,079.48| $3,361.23
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National Fuel Gas Distribution Corporation
New York Division
Completed LIURP Projects by Zip Code
December 1, 2007 - December 31, 2010
Program Years 1 -3

No. of Total Average

City/ Completed Cost of Cost of

Zip Code Town Projects Projects Projects
14212 Buffalo 51| $194,719.56( $3,818.03
14213 Buffalo 72| $234,821.41| S3,261.41
14214 Buffalo 54| $189,799.44 $3,514.80
14215 Buffalo 238| $821,873.82| $3,453.25
14216 Buffalo 24 $71,662.29| $2,985.93
14217 Buffalo 16 $55,472.06| $3,467.00
14218 Buffalo 44| $131,726.85| $2,993.79
14219 Buffalo 9 $15,173.62| $1,685.96
14220 Buffalo 32| $111,788.30 S3,493.38
14221 Buffalo 35| $117,007.44| S3,343.07
14222 Buffalo 11 $29,133.73| $2,648.52
14223 Buffalo 14 $40,435.00 $2,888.21
14224 Buffalo 13 $39,597.97| $3,046.00
14225 Buffalo 35| $116,833.22 $3,338.09
14226 Buffalo 15 $42,176.37| $2,811.76
14227 Buffalo 14 $44,392.83| $3,170.92
14228 Buffalo 1 $4,214.30| $4,214.30
14301 Niagara Falls 29| $105,149.02 $3,625.83
14303 Niagara Falls 16 $40,729.84| $2,545.62
14304 Niagara Falls 19 $56,419.13| $2,969.43
14305 Niagara Falls 38| $126,797.38| $3,336.77
14427 Castile 1 $820.76 $820.76
14469 Bloomfield 2 $5,317.02| $2,658.51
14471 Honeoye 2 $7,942.39| $3,971.20
14472 Honeoye Falls 2 $8,172.42| 54,086.21
14485 Lima 3 $11,804.89| $3,934.96
14525 Pavilion 1 $3,790.12| S3,790.12
14701 Jamestown 43 $171,456.38| $3,987.36
14707 Allentown 1 $865.80 $865.80
14708 Alma 1 $4,119.14| 54,119.14
14710 Ashville 3 $9,091.34| $3,030.45
14711 Belfast 4 $13,870.82| $3,467.71
14715 Bolivar 8 $27,209.22| $3,401.15
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National Fuel Gas Distribution Corporation

New York Division

Completed LIURP Projects by Zip Code
December 1, 2007 - December 31, 2010

Program Years 1 -3

No. of Total Average

City/ Completed Cost of Cost of

Zip Code Town Projects Projects Projects
14716 Brocton 3 $16,005.44| $5,335.15
14717 Caneadea 1 $4,460.81| 54,460.81
14718 Cassadaga 3 $15,260.98| $5,086.99
14719 Cattaraugus 2 $6,358.76| $3,179.38
14724 Clymer 1 $3,450.23| $3,450.23
14727 Cuba 4 $15,127.39| $3,781.85
14728 Dewittville 1 $5,428.00| $5,428.00
14729 East Otto 1 $339.50 $339.50
14731 Ellicottville 1 $4,934.85| $4,934.85
14733 Falconer 4 $14,876.41| $3,719.10
14737 Franklinville 7 $30,007.80| $4,286.83
14738 Frewsburg 1 $5,419.14| S5,419.14
14739 Friendship 5 $14,279.08 $2,855.82
14740 Gerry 1 $2,147.67| S2,147.67
14744 Houghton 1 $4,365.16| $4,365.16
14747 Kennedy 1 $3,966.54| $3,966.54
14750 Lakewood 3 $6,393.92| S2,131.31
14752 Lily Dale 1 $3,631.40| S3,631.40
14755 Little Valley 2 $7,192.65| $3,596.33
14757 Mayville 2 $6,371.40| $3,185.70
14760 Olean 5 $18,585.50| $3,717.10
14767 Panama 2 $5,191.49| $2,595.75
14769 Portland 1 $4,810.88 $4,810.88
14770 Portville 2 $10,766.27| $5,383.14
14772 Randolph 4 $6,933.32| $1,733.33
14775 Ripley 3 $16,495.40| $5,498.47
14779 Salamanca 4 $19,996.98| $4,999.25
14781 Sherman 3 $9,412.46| S3,137.49
14784 Stockton 1 $1,780.51| S1,780.51
14787 Westfield 5 $10,584.37| $2,116.87
14802 Alfred 1 $3,831.26 $3,831.26
14804 Almond 1 $4,203.50| $4,203.50
14806 Andover 3 $11,691.10 $3,897.03
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National Fuel Gas Distribution Corporation
New York Division
Completed LIURP Projects by Zip Code
December 1, 2007 - December 31, 2010
Program Years 1 -3

Appendix J
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No. of Total Average

City/ Completed Cost of Cost of

Zip Code Town Projects Projects Projects
14807 Arkport 1 $5,966.05| $5,966.05
14813 Belmont 2 $7,799.50| $3,899.75
14823 Canisteo 7 $14,538.77| $2,076.97
14839 Greenwood 1 $3,460.00| $3,460.00
14843 Hornell 21 $42,357.70 $2,017.03
14895 Wellsville 5 $18,965.81| $3,793.16
Total 1776| $5,777,840.86| $3,253.29
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