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Introduction:

On June23, 2008,the New York Public ServiceCommission(the “Commission”), in Case07-M-0548,issuedanOrder
EstablishingEnergyEfficiency Portfolio Standardand Approving Programs(the“June23 Order”). The June23 Order
required,amongotherthings,that eachgasutility to which the Orderapplied,submit a plan for a residentialenergy
efficiencyprogramasdescribedin the June23 Order(the “Program”). Initially, it appearedthat CorningNaturalGas
Corporation(“Corning” or the “Company”) was notsubjectto the June23 OrderbecausetheCompanywas not
includedin Table 18 of Appendix 1, which identified the amountseachgasutility would be permittedto chargeits
customers.However, on July3, 2008 an ErrataNotice was issuedto includeCorning. The ErrataNotice establisheda
revisedTable 18 and fixed the amountto be collectedfrom customers.The June23 Order,ascorrected,authorizes
Corning,effectiveOctober1, 2008,to begincollectinga Gas SystemBenefitCharge(“GSBC”) for eachunit of natural
gason eachresidentialcustomer’smonthly bill, TheGSBC hasbeencollectedby the Companysincethat time.

On August22, 2008, the Companysubmittedan EnergyEfficiency PortfolioStandard(“EEPS”) Programwhich was
reviewedby Departmentof Public ServiceStaff(”Staff’). Thereview resultedin multiple Documentllnterrogatory
Requestsfrom Staffand responsesto eachby the Company. The statewidereview of utility companyprogramsby Staff
resultedin a subsequentOrder Approving“Fast Track” Utility-AdministeredGasEnergy Efficiency Programswith
Modifications issuedApril 9, 2009 in Case08-G-1004et al. (the “April 9 Order”).

The April 9 Order,at page2 I. paragraph9, directsutilities to submit ImplementationPlansfor their approvedprograms
within 60 daysof the dateof the issuanceof the April 9 Order. Eachutility companyis orderedto haveits program
effectivenot later than July I, 2009.

The April 9 Orderincludesmeasuresfor spaceheating(hot water,hotair and steamunits), indirect hotwaterheating,
boiler resetcontrols,programmablethermostatsand duct andair sealing. Theseappliancesareall includedin Corning’s
Program.

TheApril 9 Orderestablishesspecific programbudgetsaccordingto Appendix I, Table3, pages4-8. Theseprogram
budgetsrepresentan approximately50 percentreductionin the budgetsthat were submittedin Corning’s August22,
2008 EEPSProgramwhich was preparedaccordingto budgetsprovidedby the June23 Orderand the July3, 2008
ErrataNotice. The budgetitemsproposedin the April 9 OrderseverelyrestrictCorning’s ability to administerall facets
of the program. In Corning’s reply commentswhich are summarizedin Appendix 3 at pages25 and 26, the Company
had agreedto providean ImplementationPlan, as Staffrecommended,with theexceptionof the items relatingto
contractortraining, quality assuranceplanand coordinationwith otherNew York energyefficiencyprogramsdue to the
prohibitive administrativecostsassociatedwith theseparameters.The Commission,at page13 of the April 9 Order,
indicatesan understandingof the situationby pointingout “that the smallerutilities may needmore [fundsj due to lack
of scale.” Thereis also a table on page13 indicatinga maximumdeferralcapof$100,000for the smallerutilities. To
the degreethat quality assuranceorcontractorpersonneltraining is requiredto be provided, this additionwould require
additionalpersonnelthat thecurrentprogrambudgetdoesnot allow,

‘rhe Companyhasadministeredthe ResidentialEEPSProgramsinceJuly 1, 2009 and hasprovidedincentivesto
customersaccordingto the approvedappliancelisting providedin the original Order.

The Companywas ordered,in Case09-G-0363,to participatein a NewYork StateEnergyResearchand Development
Authority (“NYSERDA”) administeredprogramwhich the Companybelievedwould provideminimal benefitand
substantialburdenon customersin Corning’sserviceterritory.

On March 19, 2010,the Companyfiled a Petition for Clarificationor Rehearingandfor Extensionof Time of
Compliancerequesting,amongotherrelief, to be excludedfrom participationin the NYSERDA administeredprogram.
The Companyalso requestedthat it be allowedto expandits currentResidentialEEPS Programand to developand
administera Small CommercialEnergyEfficiency Program.

In an Order issuedJune21, 2010(the “June21Order”), the Commissionrespondedto Corning’s March 19, 2010
Petition,relievingthe Companyof theobligationto collectand transferto NYSERDA certainGasSystemBenefit
Charge(“GSBC”) funds for NYSERDA-administeredEEPSprograms.TheOrderalsodirectsCorningto increaseits
budgetfor the utility-administeredEEPS“Fast Track” ResidentialGasHVAC programfor the periodJuly 1,2010until
December3 1, 2011 as describedin the Order. Corningalso is directedto submitfor Commissionapprovala proposal
for a CommercialEnergyEfficiency Program(“CEEP”).



On July 26, 2010,Corning, to comply with theJune21Order,filed a proposedCommercialEEPSProgram. A revised
versionofthe Program,correctingcertain referencesin the earlierversion,was filed on September28, 2010. On the
samedate,the Companyalso filed a revisedResidentialEEPSProgramto clarify certainprovisionsofthe previous
version datedJune25, 2009.

By its OrderApproving SmallCommercialGasEnergyefficiencyRebateProgramswith Modification issuedOctober
18, 2010 in Case07-M-0548et al. (the “October18 Order”), the CommissionapprovedCorning’s updatedCommercial
EEPSProgramfiled September28, 2010 with certainconditions,including: (a) permittingthe Companyto deferup to
$100,000,for possiblerecoveryin rates,to administerqualityassuranceandevaluationactivities;(b) a requirementthat
the Companyprovideparticipatingcustomerstheoption of receivingrebatesin the form of a lump sum paymentor as a
bill credit; (c) a $5,000maximumlimit on paymentsthat individualcustomersand/orprojectsmay receive;(d) a
requirementthat the Companyindicatewhich customerclassesare eligible for participation. TheOctober 18 Order also
invites Corningto submitproposalsfora setof metricsto calculatenet lost revenuesresulting from the expected
reductionin usageassociatedwith the Program.

Thisdocumentis submittedin responseto theCommission’sdirectivesin theOctober 18 Order.

The Companysupportsthe efforts of New York Stateand its administrativeagenciesto improveenergyefficiencyand
understandsthe importantrole that CorningandotherNewYork utilities play in that regard.

Commercial Energy Efficiency Program Description:

Corningproposesthat theCommercialEnergyEfficiency Programbe establishedaccordingto theguidelinesprovided
in the Commission’sJune21, 2010 Order. The Orderoutlinesspecific eligibility requirementsin termsof customer
criteria and appliancecriteria, The Programwill be administeredessentiallyas an extensionof the ResidentialEnergy
Efficiency Programcurrently operating. The primary differenceswill be the eligibility of commercialcustomerswho,
on average,use5,000Mcf or less on an annualbasis. The Programwill also be limited to specific high efficiency
appliancesthat areeligible for installation. The CEEPwill provide incentive/rebatesto eligible customersas
prescribedin the June21, 2010Order, Theserebatesmaybe eligible as a bill credit or a lump sumpayment.

The Companywill ascribea GSBC to customerswhich is thesamefor both Commercialand ResidentialEEPs. The
GSBC amountcollectedper billing unit will be the result of dividing the sumof(a) the total dollars requiredto be
collectedto fund the Residentialprogramand (b) the total dollarsrequiredto fund the Commercialprogramby (c) the
total throughputfor the eligible residentialand commercialcustomers.Specificbudgetshavebeenestablishedfor the
ResidentialEEPand for the CEEP. It is intendedthat theseprogramswill be administeredand reportedon separately
and that funds collectedfor each programwill be totaledmonthly and reconciledannuallyto assurefundscollected
from eachcustomerclassificationare usedin theappropriateprogram.

The purchaseof eligible applianceswill qualify for a CEEPrebateon or afterOctober 18, 2010. The collectionof the
revisedGSBC for residentialand eligible commercialcustomerswill begin on October 1,2010.

Program Obiectives:

Corningproposesthat the CEEPbeestablishedas directedin the Commission’sJune21,2010 Orderand as clarified in
the OctoberI 8, 2010 Order. Corningunderstandsthat the New York State ExecutiveBranchhasan objectiveto reduce
energyuseby 15 percentby 2015. This Commercialprogramwill addressspecificspaceheatingand indirect-fired
water heatingappliancesthat are replacedby higherefficiencymodels,therebyreducingenergyconsumption. A
maximumrebatepaymentto an individual customerand/orprojectwill be $5,000.
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ProposedCommercialEnergy Efficiency ProgramCostBudget*

Year

Administration
& Marketing

Costs

Customer/Trade
Ally Marketing

(Admin & Mktg.~

Customer
Rebates

(Measure~

Evaluation
Measurementand
Verification Costs

Total

2010 $2,500 $2,422_____ $22,584 $I,448* $~954

2011 $10,000 $9,689 $90,336 55,790* —_$115,815

Total $12,500 $12,111 $112,920

—

$7,238* $144,769
*Includescostsoutlinedin the Order. The Companyis notableto perform Evaluationand Quality Assuranceservices

within thebudgetsallowed by eitherthe ResidentialorCommercialEEPSPrograms.The Companyhasprepareda
Requestfor Proposals(“RFP”) andwill seekathird-partyvendorto provide the Evaluationand Quality Assurance
servicesfor both the Residentialand CommercialEEPSPrograms.This will require the utilization of someor all of the
$100,000deferralallowancefunding, as specifiedin the April 9 Orderand theOctober 18 Order. The Company’s
intention is to receivethe responsesto the RFP for Evaluationand Quality Assuranceandto requestauthorizationto
proceedwith mutually agreedupon levels of expensesfor the service. Thiswill preventCorningfrom being in a
position of expendingfunds for a programexpensethat is not reimbursablethroughthe Administrative budgetof the
program.

Overall EnergySavingsTarget Budget
Below is a table showingthe cumulativesavingsgoals for the CommercialProgrampursuantto the October1 8 Order.
Thesegoalshavenot beenverified as achievableby theCompany. It is theCompany’sexpectationthat it will achieve
the desiredsavingslevelsandefforts will be concentratedon that goal. The individual targetachievablefor eachunit
installedwill vary and thosetargetsare beingcalculatedbasedon a spreadsheetformat determinedby Staff. These
estimatedsavingsare submittedeachmonth as partof the Company’srequiredreportingprocedures.If moreunitsare
installedthat havea high level of energysavings,the goalsmaybe exceeded.The Programcan only producesavings
that canbe elicited from theapprovedappliancesand theCompanydoesnothavedirectcontrol over whetherthe
intendedsavingslevel will bemet.

EnergySavingsGoals (Dth)

fl Category
I CommercialEEPS-

CommissionOrderOctober18, 2010

I
2010

1,265

2011 Total
~

5,6~ 6,326~~~I

Program Components:

(~)verview
Corningwill administerthe CEEPin-housewith the exceptionof the Evaluationand Quality Assuranceportion. The
limited budgetsthat are availablefor eachphaseof the Programprecludethe Companyfrom performingthe Evaluation
and Quality Assuranceservices. Throughthe RFPprocess,the Companyis preparedto solicit proposalsfrom
contractorsfor the Evaluationand Quality Assuranceprocess.Oncethe proposalshavebeenreviewed,theCompany
expectsto discussthe resultswith Staff. Assumingan acceptableproposalis receivedand it is determinedthat the
proposedfunding for this phaseof the Programis reasonable,Corningwill awardthe work. It is clearthat the budgetof
$7,238,set forth in Appendix A to the October 18 Order,will notpermit adequateevaluationproceduresand reportsto
be prepared.The Companywill undertakeall reasonablereviewto determinethat anyproposalthat is consideredfor
acceptancewill providethe desiredoutcomesat a cost which doesnotburdenthe programbudgetwith unnecessary
administrativecost.
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Only measureslisted in theeligible measurestable will be authorizedin Corning’s CEEP. All applicationsand
incentives(rebates)will be processedby the Company. No incentive(rebate)maybe issueduntil all documentation
requiredfor the particularappliancehasbeenreceivedandverified for compliancewith Programguidelines. In
addition, therewill bea $5,000maximumlimit on paymentsthat individualcustomersand/orprojectsmay receive.

PlanningandAdministration
PlanningandAdministrationof the CommercialEEPSProgramwill include initial setupof all programadministrative
requirements.This includes,but is not limited to: personnelcostsplusoverheadto obtain approvalof theCEEP,all
requiredsuppliesto administerthe Program,applicationprocessing,reporting,responsesto customerand tradeally
inquiries,customertracking, integrationof the CEEPinto theCompanyCIS programand financialaccounting
requirementsfor the Program. The budgetfor this portion of’ the Programis limited and the Companywill evaluate
whetherthe servicescanbe performedwithin thebudgetsetforth in the October18 Order, Due to the small size of the
Programand correspondinglack of opportunitiesforeconomiesof scale, it is difficult to perform all servicesrequired
within the budgetsestablishedfor this Programor the ResidentialEEP. While every attemptwill be madeto remain
with the budget,theCompany,consistentwith the termsof the October18 Order,respectfullyreservesthe right to
utilize a portion of theadditionalCommission-authorizedfundsto supplementthe budget.

Customer/TradeAlly Marketing
Customermarketingof the CEEPwill include,but is not limited to, the promotionof all aspectsof the Programon
Corning’swebsite,bill inserts,print media,a kiosk in the Company’soffice lobby, tradeally meetingsand program-
specific literature, The Company,due to theextremelylimited fundsavailable,will attemptto do as much promotionas
possiblein conjunctionwith otherprinted materialthat is in existence,suchas the monthly bill. An additional reminder
or promotionalpiecemaybe addedto thealreadyscheduledbill. The Companyalso expectsto utilize its websiteas
muchas possibleto encouragecustomersand tradeallies to obtain Programinformation. Once the site hasbeenset up
the incrementalcostof postingthis information will be minimal, The Companyalsoexpectsthat therewill be some
synergiesfrom customerand tradeally marketingthat will be conductedin Corning’sgas serviceterritoryby New York
StateElectric & GasCorporationwhich servesmany of the Company’sgascustomers’electricneeds. The Company
recentlyheld a tradeally meetingwherecontractorswere invited to attend. The Companyprovidedmaterialthat was
availablebasedon the preliminaryimplementationplan.

Corningwill conductadditionaleducationalprogramsfor contractorsand suppliers,as neededto provideremindersof
the Program. The CommercialEEPSProgramis one of severalenergyefficiencyprogramsthat exist in NewYork.
The Companywill providecontactinformation,providedby NYSERDA, to customerswhoseneedsare not met by this
programsothey mayseekinformation regardingotherpotential energysavingprogramsthat maybe availablethrough
NYSERDA.

CustomerRebates
Customerrebates(either accountcreditsor lumpsumpayments)for specificapplianceswill apply upon satisfactory
completionofa program-qualifiedapplianceinstallation. The qualifying customerincentiveamount,from $140to
$2,000,dependingon the specific applianceinstalled,will be creditedto the customer’saccountat the propertyaddress
wherethe unit is installedor a lump sum paymentmaybe madeto thecustomer. In the eventof a landlord-owned,
ratherthan owner-occupiedproperty,a rebatecheckmaybe issuedto the propertyownerof record whenthe appliance
is installed. Thiswill require the landlord/ownerto supplyadditionalverifying information, In no casecan two
individualsclaim a rebatefor the sameinstallation.

Evaluationand Quality Assurance
Corningproposesto retaina vendorto performEvaluationand Quality Assurancedutiesunderthe Program. The
Companyis in the processof developinga requestfor proposals(“RFP”) to be sentto prospectivevendorsand
anticipatesreceivingresponsiveproposalsbeforethe end of 2010,with selectionto beconcludedin mid-January2011.
To enablethis processto be conductedand concludedin a deliberateand orderly fashion,Corninghasrequestedthe
Secretaryof the Commissionto extendthe deadlinein theOctober18 Order,as it pertainsto Evaluationand Quality
Assuranceonly, until January28, 2011. In selectionof a vendorand developmentof the detailedplansfor Evaluation
and Quality Assurance,Corningwill workto ensurethat thoseplansmeetthe requirementsof the Commission
Guidelines,datedAugust7, 2008,entitled “EvaluationPlanGuidancefor EEPSProgramAdministrators.” In addition,
the Companywill work with Staffand,as necessary,theCommissionto ensurethat the costof this proposedcourseof
action is reasonableand therebyeligible for recoveryas partof the$100,000deferralallowanceestablishedin the April
9 Order for the performanceof thesetwo functions.
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Eligible Measuresand Incentives:

SpecificEquipment(Measures)Eligible ,for the CommercialEnergyEfficiencyProgram
Includedbelow is a chartwhich outlinestheeligible appliancesfor the CorningCommercialEEPSProgram. Each
measurehasbeenallocatedan incentiveaccordingto theJune21Order. The amountof eachrebatelisted will be
credited to the accountor propertyownerafter all requireddocumentationis providedto the Companyto show
compliancewith the Program,

Eligible MeasuresandIncentives

**Must be installedwith qualifying boiler.

Eacheligible measurewill requirecertaindocumentationas partof thecustomerenrollmentproceduresfor the
Program.This will include,but is not limited to, itemsspecificto thedevicebeing removedand the device that is
installed. In all instances,the application for a rebatemust includethe invoice and proofof purchase,the makeand
model,serial number, energyratingand pertinentapplianceinformationfor both the removedand the newly installed
appliance,and suchinformation must indicateProgramcompliance. The applicationmust also includespecific
contract/purchasedatafor eachitem installedalong with the contractorname, FederalTax ID Number,businessaddress
and telephonenumber. Other itemsnecessaryfor a specific appliancemay includeAFUE rating certification,
documentationthat theapplianceis installedwith a qualifying boiler, as in the caseof an indirect-firedwater heater,or
otherrelevantdatato assurecomplianceasa Program-allowedappliance.

Program Procedures:

4pplicationProcess
The Programwill be madeavailableto all commercialcustomerswith usageof 5,000Mcf or lessin annualvolume,
with the exceptionof public authoritycustomersservedby Corning. Application materialswill be availablethroughthe
Companywebsiteand in printed form at theCompany’soffice. Eligible participantsmust qualify underCorning’s
currenttariff guidelinesas a commercialcustomerand havea currentaccountwith the Company. Therebatesare
availablefor newconstructionand existingstructures.The customerwill be responsiblefor completingthe program
applicationwith all necessarysupportingdocumentation.All documentationmust be on file prior to any rebate
issuance.

Measure Rebate EI~g~Ii~y~,

Furnace(< 300 MBH) ~ 92 AFUE $140 Eligible
Furnace(< 300 MBH) > 92 AFUE & ECM

(electronicallycontrolledmotor) $280
CondensingUnit Heater(151 to 400 MBH > 90thermal

efficiency $500 ~ibl~,

Infrared heaters(all sizes)Low Intensity $500 Eligible

SteamBoiler (< 300 MBH)> 82AFUE $350
Hydronic Boiler (300-499MBH)> 85% Thermal

Efficiency $2,000 Eligible

C~~~jnBoiler (<300MBH) ~ 90 AFUE $1,400

CondensingBoiler (500 to 999 MBH) ~ 90% AFUE

Eligible

$1,700 ~bl~

Indirect-fired WaterHeater(>50 gallon storage)** — $210 Eligible —
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Companypersonnelwill processthe applicationand determinewhetherthe applicationis completeand that all required
supportingpaperworkis included, The Companywill approveor rejecttheapplicationbasedon the information
providedby the customer. The Companywill acceptand processapplicationsuntil suchtime asthe budgetfor
customerincentivesunderthe CommercialProgramhasbeenexhausted.At that time, the Companywill contactStaff
and/orthe Commissionand requestthat additional funding be allocatedthroughthe GSBC. To thedegreethat
additional funding is allowedby the Commission,additionalapplicationswill be processedby theCompany.

TheCompanywill providea checklistto thecustomerthat indicatesall documentationthat is requiredto qualify for the
particular rebate.Theapplicationfor the measurewill be component-specificin its requirements.Eachitem of data
requiredwill be determinedby the measure(appliance)that is being installed. The information requiredwill include,
but notbe limited to: name,addressand phonenumberof the owner/operatorrequestingthe rebate~Companyaccount
numberof customer~dateof application; rebaterequested~all availableinformation on the unit beingremovedsuchas
make,model,Btu rating, latestburnerefficiencytest(in the absenceof a test, informationmust be providedas to the
estimateddateof’ original installationand theBtu rating of theunit removed);datecontractedwith a contractorto
perform new installationwork, dateinstallationto begin,expecteddateof completion,name,addressand tax ID number
for contractor;projectwork ordernumber,detailedinvoiceof measurebeing installed includingmodel,serial number,
AFUE rating or anyotherenergyuseand efficiencyinformation,estimatedannualizedenergysavingscomparisondata;
and a detailedinvoiceshowingcostof eachcomponentof the installation.

Upon notification from theCompanythatthe applicationis complete,the Companywill provide informationto the
customerasto theamountof the rebatetheapplicantis eligible to receive, Once the projectis verified ascompleteby
the owner/operator,the Companywill apply the appropriatecreditto the customer’saccountor, if the customer
chooses,providea lump sumpaymentto the customer. No rebatewill be creditedor paiduntil all requireddocuments
havebeenprovided. For a landlord-ownedproperty,the credit will begrantedto the propertyownerand not the tenant,

Customer Education and Outreach:

The CommercialProgramwill be promotedthroughbill inserts,information postedon the Company’swebsiteand
generaladvertisements.Programbrochureswill be distributedat a kiosk in the Company’smain lobby. The kiosk will
haveinformation and educationalmaterialprovided. In additionto the kiosk, customerpersonnelwill be trainedto
familiarize customerswith Corning’s commercialenergyefficiencyand conservationprogramsshouldthey visit the
Company’soffices.The Educationand OutreachProgramwill be administeredby Companypersonnel.

Customerswill be directedas often as possibleto the Company’swebsite,sincethe budgetis limited and the website
has lower incrementalcoststo updatewith new information. The websitewill provide links to otherenergyagencies,
suchasthe USEPA,NYSERDA and the EnergyStar Program. The site will be focusedon increasingcustomers’
understandingof theneedto curb energyconsumption.It is an objectiveof this Programto further emphasizethat
necessity.

USEPA — TheCompanyhasenteredinto a voluntary partnershipwith the USEPAasa memberof theNaturalGas
STAR Program. The commitmenton the Company’spart is to increasethe availability of educationalmaterialto
customers.

NYSERDA — Throughlinks to the NYSERDA websiteand collaborationwith NYSERDA personnel,Corningwill
makeavailableNYSERDA conservationmaterial and programsto theCompany’scustomerswho maynotqualify for
the Company’sCommercialProgram.

Contractor/Trade Ally Education:

A Programsummarywill be availablefor contractorsand vendors. l’he Companyhasand will continueto set up trade
ally meetingsand provide information aboutthe CEEP.The Companyis a memberof a local homebuildersassociation
and will providematerialthroughthat organizationto contractorsin the Company’sserviceterritory. Corningwill also
use the homebuilders’associationandcontractormeetingsto promotethe Company’swebsiteso up-to-dateinformation
can be providedto them by a cost effectivemeans.
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TheCompanywill provide, at a meetingof contractorswho are interestedin the CEEP,a sessionto train/educatetheir
personnelon the requirementsof this energyefficiencyprogram. Thissessioncould include information on what
appliancesare eligible andwhatdocumentationmust be providedfor the customerto obtain the rebate, The Company
will also utilize this meetingto stressthe importanceof installingenergy-efficientappliancesand how contractorscan
assessthe energysavingsover the longterm comparedto the additional initial cost of theappliance.

Evaluation and Quality Assurance:

As describedaboveunder“ProgramComponents,”Corningexpectsto conductEvaluationand Quality Assurance
functionsthroughthe useofa contractorandwill addressthe cost of that approachin the contextof the Commission’s
prior ordersdealingwith suchcosts. Also, as notedabove,the Companyhassubmitteda requestto the Secretaryfor an
extensionof thetime for compliancewith the October18 Order,as it pertainsto EvaluationandQuality Assurance,to
permit the Companyto completean RFPprocessfor selectionof a contractorfor this purposebeforesubmittingthe
final, detailedplan to addressthesetwo elementsof the CEEP.

NetLost RevenueMetrics:

The Companyproposesto utilize the Staff-providedspreadsheetasthe beginningpoint for calculatinglost revenues
resulting from the Program. Thisspreadsheetcalculatesan estimatedtherm savingsbasedon the efficiencyand size of
the unit that is removedand theefficiencyand size of the unit that is installed. Upon determinationof the energy
savingsattributedto a specific customer,a calculationwould be madebasedon any volumetric chargesthat are
attributableto that customeraccountalongwith currentgaschargesat the appropriatebilling rate. Thesavings
multiplied by the ratewould determinethe lost revenuefor the period. The proposedcalculationwould proratethe
volumeacrossanyblock ratebilling incrementsbasedon the appliance(e.g., spaceheatingwould be winter months)
and thevolume of a typical bill (e.g., doesthe usagefar exceedthe secondblock billing suchthat all ofthe lossof
revenuewould be estimatedto be in the third block rate).

In the alternative,the Companybelievesthat the Commissioncould allow small commercialcustomers,specifically
thosewith annualconsumptionof lessthan 5,000Mcf, to be includedin the Company’salreadyapprovedRevenue
DecouplingMechanism(“RDM”), which would alleviatetheneedfor a revenueloss metricscalculation.

Program Administration and Reporting:

The Companywill submit monthly,quarterlyand annualreportssimilar in format to thecurrentResidentialEEPS
Programreports. Thiswould include the monthlyscorecardreportthat includesthenumberof customerrebates,
estimatedtherm savingsfrom eachappliance(usingthe Staff-providedspreadsheetcalculations)and the overall
anticipatedlevel of energysavingsand dollars expendedthroughrebates.The Programwould also be reconciled
annuallyto documentthat the appropriatelevel of GSBC fundsare being collectedfrom the eligible customers,Any
adjustmentsthat areneededwould bemadeduring that reconciliation.

The monthly reportswould be submittedby the I5t~~of the following month, quarterlyreportswould be submitted45
daysafter theend of the reportingperiod and theannualreportswould be submitted90 daysafter the endof the
calendaryear. In addition, informationthat is necessaryfor the Companyto provide to the Evaluationand Quality
Assurancevendorwould be providedin a timely mannerin order for the vendor’sreportsto be submittedin a timely
manner.

130814645
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